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IRWIN 


IS ON THE WAY! 


Auger Bits—expansive bits—car bits—ship augers— 
machine bits and many other types of wood-boring 
tools are being shipped daily to Irwin distributors and 
dealers in all parts of the country. Of course, it is 
impossible for us to supply the needs of all at the same 
time but our plan of allocating our monthly production 


has been declared by all as fair and equitable. 


Irwin is the world’s largest producer of auger bits and 
every ounce of capacity is now directed into the jobber- 
retailer channel. All Irwin customers will get their 
fair share—some will get bits before others but you 
can be sure we will not discriminate in any way. All 
our efforts are being put forth to deliver Irwin Auger 
Bits to you more quickly than you expect them. 


OUR NEWLY DESIGNED SCREW DRIVER LINE IS READY! 
IMMEDIATE DELIVERY. ASK YOUR JOBBER TODAY! 


THE IRWIN AUGER BIT COMPANY 


WILMINGTON, OHIO 


mR WIN Bit 
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WOOSTER FOSS-SET NYLON BRUSHES 
ARE NOW BEING MADE FOR CIVILIAN USE 


@ These sensational brushes are bristled with du Pont nylon monofilaments of specified 
length, diameter, and taper and processed by Wooster for better holding and spreading 
qualities. The nylon monofilaments are tipped, ground, and blended by men experienced in 
securing the best combination of working qualities _ only of Wooster Brushes. Best of 
all — they're Foss-Set! 


WOOSTER FOSS-SET NYLON BRUSHES equal or excel old- style brushes in every requisite 
of quality performance. They are uniform, hold paint, and let it flow on evenly—smoothly 
—speedily. They wear three to five times longer than hog bristles and can be worked in all 
types of paints. They are unaffected by commercial cleaners (including Brush Cleaner by 
Wooster) and thinners, lacquers or varnishes and do not require care different from that 
which any high-quality brush should receive. 


Wooster Foss-Set Nylon Brushes are available from authorized Wooster distributors. 


Note—Naturally it will take time to completely satisfy the huge 
demand for these fine new nylon brushes. So if you should not obtain 
immediately all you would like to have, please remember— 
Wooster Foss-SET NYLON BRUSHES are worth waiting for! 


WoosTER (i551 BRUSHES 


THE WOOSTER fin CO. © WOOSTER, OHIO 
BRUSH MANUFACTURERS SINCE '851 THRU 4 WARS 
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Alfred Hitchcock's “SPELLBOUND” 

—a Selznick International picture — 

promises to be one of the big hits of 
the coming season. 

Bob Smith, the expert on locks at Selznick’s 
studio in Hollywood, recommends YALE Locks, 
and his remarks on the subject are reproduced in 
this ad, which appears in the October 27 issue of 
the SATURDAY EVENING POST. 

The ad also recommends to the readers of the 
POST: ‘Shop at Your Local Hardware Store’’ 
and promises that ““‘YALE Locks, which have 
been ‘at war’, will soon be back on your dealer's 
shelves. Watch for the many new models — 
offering you, more than ever, dependable pro- 


tection.” 


During the war, while unable to provide you 
with the stocks of YALE Locks that we knew 
your customers were waiting for, Yale & Towne 
has consistently advertised — with the dual 


purpose of 


1, preserving the nation’s familiarity with 
the Yale trade-mark. 


2, sending additional business to your 
store for merchandise which és avail- 


able. 


Now that the. war is over, we expect that you 
will be able to benefit from this policy, in terms 
of profitable business on YALE products. 


THE YALE & TOWNE MANUFACTURING CO. 
STAMFORD, CONN., U.S.A. 
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‘ ‘ Bob Smith, Selznick Inter- 
, national Studio's experi- 
=. enced lock expert, says: 


*‘Another important bit of behind-the- 
“scenes information is that we safeguard 
our company valuables with YALE tocks. 
More than 20 years’ experience with 
YALE locks in this type of work has 
taught: me that with YALE you're a!- 
ways sure of results . . . just as you are 
when Alfred. Hitchcock directs a suspense 
. picture.™ ‘ x 
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A Selznick International Picture. ..A Masterpiece 
i: Of Suspense . .. Directed by Alfred Hitchcock 





YALE’ locks, which have been ‘‘at 
war’’, will soon be back on your dealer's 
shelves, Watch for the many new models 
— offering you, more than ever, depend- 
able protection. In the opinion of leading 
Jock experts, YALE locks, price for 
price, give you the most protection, The 
Yale & Towne Manufacturing Company, 
Stamford, Conn., U.S.A. Makers 


of the famous YALE Lines of Locks, 
Door Closers, Hardware, Pumps, 


Hoists dnd Industrial Trucks. 


~ .YALE- 


_ "THE LOCK RECOMMENDED BY THE WORLD'S LEADING LOCK EXPERTS 


is 


> 





YALE PUTS 3 BIG SALES MOVERS INTO YOUR BUSINESS 








OCTOBER 25, 1945 
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Hardware Age, published every other Thursday by Chilton Co. (Inc. ). [ 
March 3, 1879 (Printed in U. 8. A.) $1.00 per year. Single copies, 85¢ each. Vol. 156, No. 


Entered as seeni-ciass matter March 24, 1933, at the Post Office at Philadelphia under the Act of 
9. 








Tue Head Man at this luncheon meeting of the Lay and Cackle 
Society is trying to take full credit for the refreshments. But the credit 
goes jointly to the owner who is wisely serving his flock with plenty of 
fresh, clear running water, and to the Myers Dealer who sold him on 
the economic advantage of a Myers Water System. , 


NOTE TO MYERS DEALERS: — 

A great many poultry and live stock growers are planning to 
increase their flocks and herds—to step up production and 
profits. Now is a good time to check all your prospects again, 
and to talk and sell increased capacity with a Myers. We are 
helping with consistent national advertising in leading farm and 
poultry magazines. 


THE F. E. MYERS & BRO. COMPANY 
Dept. C-26, Ashland, Ohio 
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Water Systems « Pumps « Sptayers * Hay Unloading Tools 
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Gives You a Stock that Meets Every 
PROOF COIL & BBB CHAIN Customer Demand 


Electric welded in sizes 310 to 9§”. 
Heavicr sizes fire welded. Natural 
finish ... For greater strength we 
recommend Super Steel Chain and 
Sterling Dredge Iron Chain for 
Sling Chains. 


LIBERTY COIL CHAIN 


Twist Link. Electric welded. Bright? 
finish. 9 sizes ... Packed 100 feed 
in @ carton. 






























From the lightest, weldless 
wire chain to heavy electric 





welded chain there is a type 



















and size of Cleveland Chain 







LIBERTY COIL CHAIN 


Straight Link. Electric welded ..— 
Bright finish. 9 sizes, No. 6 to 7/0, 
Packed 100 feet in a carton. 


LIBERTY MACHINE CHAIN 


Twist or Straight Link ... Twist link 
supplied unless otherwise specified. 
Electric welded. Bright finish. 9 sizes 


to suit every requirement. 
Welded and Weldless Cleveland 


Chain has been a steady seller 















in hardware stores for genera- 


tions. Its fine uniform quality 










has never varied — its careful 












production assures user satisfae- 








LOCK WEAVE PATTERN CHAIN 


A flat, flexible, strong wire chain, 
Range of 9 sizes .. . ideal for con» 
veyors, rolling doors in use over 
sprockets. Finishes: Bright, Bright 
Galvanized and Hot Galvanized. 


BUCKEYE PATTERN CHAIN 


Also known as Brown Pattern. The 
most popular type weldiess steel 
wire chain... Made in 10 sizea 
Finishes: Bright, Electro Galvanized, 
Hot Galvanized or any plate. 


SAFETY CHAIN 


Made of Steel or Brass. 3 standard 
sizes, .018 to.028 gauge. Finishes: 
Bright, Bright Galv. and Coppered. 


tion. A prominent display of 
Cleveland Chain is certain to 
build profits for you. 





























REPAIR LINKS 





For joining chain temporarily. 
COLD SHUTS May be closed cold or welded. 
Plain Regularly furnished bright. 


Standard drop-forged cold Packed in cartons. 


shuts commonly used for 
chain repairs, also for at- 
taching hooks, rings, etc. 
Order one size larger than 
chain. Natural finish. 


- ite i “SALES-MASTER" 
y nal ro CHAIN DISPLAY STAND 
( A large, deluxe display stand for merchandising assortments of 
both heavy welded chain and the popular weldless wire and 
light welded chains. Available with either of two assortments 





LOG CHAINS of CLEVELAND CHAIN. 
— No. 120 with slip and grab hooks; currently available SEND FOR FOLDER RSM-1041_ giving complete details on 
in 14 ft. lengths, sizes #,”, %4” and %”, without swivel Cleveland Sales-Master and Reel Salesman (Single Type) Chain 
until present WPB restrictions are rescinded. Display Stands and Chain Assortments available with each. 
A Acailable through leading Hardware Jobbers 








The Gleveland (hain & Yl. ('0- Cleveland, Ohio 
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-EKCO gives you an entirely different kind 
of pressure cooker to sell—there’s nothing else like 
it on the market! The new EKCO Pressure Cooker 
not only cooks to flavorful perfection in minutes . . . 
it is also a smart serving dish (with a handsome 
serving cover!) that brings the food piping-hot to the 
table without using extra dishes. 

Easy to use—no loose parts, no cumber- 
some handles—just a twirl of the knob seals the 
EKCO. Beautifully designed in polished aluminum 
with biack plastic fittings. Size illustrated is full 4%- 
quart capacity. 


EKCO PRODUCTS COMPANY 
Founded in 1888 as Edward Katzinger Company 
1949 North Cicero Avenue, Chicago 39 


Just a twirl of the Fingertip , 
Knob seals the cooker. of 
4 AN 
\ These famous produc*s 
Ms make EKCO the Bigges. 
Nome in Housewares: 
EXCOWARE Staines Steet 
WARE Stainless 
Just a flick of the Utensils; EKCO Pressure 
Rane Centrol Cookers; A & J Kitchen 
oops pressure of Tools; GENEVA FORGE 
proper cooking level. Cutlery; STA-BRITE Table- 
wore; OVENEX Tinware; 
TRU-SPOT Flashlights, etc. 


the EXCO 


pressure cooker 


ig 
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ores: FLINT 
1 Cutlery; 
inless Steel 
) Pressure 
J Kitchen 
A FORGE 
ITE Table- 

Tinware; 
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AGE 


errs 





A great continuing campaign of walloping 


4-color Noma ads now blanketing the country 
in Sunday Comic Sections of 66 Metropolitan 
newspapers... 

Plus ... Noma’s great consumer drive in Parents, 
Good Housekeeping, Child Life, Children’s Activi- 
ties and other important publications . . . 





PLUS ... National network radio spots straight Wie= 
around the calendar... i} » 


t? 


a 


PLUS ... Free mat service, colorful folders and 
envelope inserts for dealers. 


ADD UP to making NOMA .... 


THE entarest Jeg Line IN TOYS!!! 


- 


F. 
iy: 





NOMA ELECTRIC CORPORATION 


“THE GREATEST NAME IN CHRISTMAS LIGHTING” 
55 WEST 13TH STREET * NEW YORK 11, NEW YORK 
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There’s SALES POWER 


in this LINE-UP 


Two Roller Bearings in each 
Saw Guide assure smooth 
saw action 


Detachable Legs of malle- 
able iron are practically un- 
breakable 


Swivel Lever and Lift Screw 
automatically raise front 
Saw Guide when changing 
swivel position 


Mitre Box No. 2358 (28”x5” saw) has a 
team of selling points that will work for 
you — and for the man who buys it. Because 
of their extreme simplicity, accuracy, and 
practically unbreakable construction, 
Stanley Mitre Boxes are popular with car- 


Length Stop makes it pos- 
sible to saw duplicate pieces, 
either right or left hand 


Automatic, positive Saw 
Guide Catches hold saw 
above work, leaving hands 
free to position work 


Quadrant graduated by de- 
grees and numbered for saw- 
ing 3, 4, 5, 6, 8, 12, and 24 
sided figures 


Swivel and Uprights are cast 
from one piece of malleable 
iron as are saw guides, mak- 
ing them all practically un- 
breakable 





penters, school shop instructors, pattern 
makers and woodworkers. While the sup- 
ply may be short for a time, we are making 
every effort to help you rebuild your stock 
of Stanley Tools. Stanley Tools, 190 Elm 
St., New Britain, Connecticut. 


STANLEY 


TRADE MARK 


THE TOOL BOX OF THE WORLD 
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Charles L. Gougler, presi- 
dent, brings to the C. L. 
Gougler Keyless Lock 
Company the organizing, 
executive and manufactur- 
ing ability which in less 
than twenty-five years de- 
veloped the C. L. Gougler 
Machine Company into 
one of Ohio's leading in- 
dustries. His name is the 
assurance to the hardware 
trade of stability, quality 
and value. 








Red Dot 
No. 10 


OCTOBER 25, 1945 










Wim THE PURCHASE of the J. B. Miller Keyless Lock Co., 
established at Kent, Ohio, in 1888, The C. L. Gougler Keyless 
Lock Company offers the trade the newest and finest of keyless locks 
—produced by the successful experience of nearly sixty years and 
the most modern equipment with facilities for volume production 
and engineering progress. 

Here are two new Gougler Keyless Padlocks, outstanding in design, 
strength and precision-built mechanical excellence, with high lustre 
chrome nickel finish, hardened shackles, and automatic double locking. 


No. 10, Red Dot Keyless Padlock, over-all size 2%” by oe by lx”. 


Shackle %2”, vertical clearance 1”, horizontal clearance 1%”. 
No. 20, Red Dot Keyless Padlock, over-all size 2%” by 3%” by 1”. 
Shackle %”, vertical clearance 1”, horizontal clearance 1%”. 


No. 21, (for bicycles), same as No. 20 
except with vertical clearance of 52”. 





Your inquiries for complete informa- 
tion and samples are welcomed, 


Sold through the Jobbing Trade Only 
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How are YOU going to make money 
out of the airplane? 


OMEBODY in your community is going to 
S make money out of the merchandise an 
air-minded public will buy. For widespread 
air travel can create new living habits, can 
foster new needs and preferences, can 
bring into existence new lines of products 
and old products in new forms, can spread 
before the retailer tempting new fields of 
opportunity. 


Like all unexplored fields, these must be 
expected to have pitfalls. Some products 
will be a blazing success, others will sput- 
ter out. At a time when you want above all 
to keep your stock clean, streamlined, 
cleared for fast action, fast turnover, how 
are you to cut a clear businesspath through 
the uncharted complications of an air age? 


Specifically, how can you simplify your 
stock and ‘at the same time gear it to the 
expanded needs of your customers? How 
much of what should you carry? When will 
you need it? Where and when can you get 
it? 

Fortunately, there is an expert ready and 
eager to advise you, and able to lift from 
your shoulders the burden of buying so 
that you can put more power into sales. 
He is your hardware wholesaler. 


It is his business to know products, 
markets, trends in public tastes and needs, 
where and how to obtain each kind of mer- 
chandise. He can search for the things that 
sell the quickest, that stay sold with the 
fewest comebacks, he can test new items 
and new lines, can investigate values, can 
buy in the most efficient quantities, can ex- 
tend real help to you on matters of price 
and credit. 


Your wholesaler has the answer to your 
inventory problem right in his own ware- 


house. After helping you to simplify your 
stock and weed out the products that only 
tie up your funds and hamper turnover, 
he can supply you almost over night with 
any needed quantity of general or special 
merchandise based on the actual demands 
you experience from day to day or week to 
week. 


That is the way to keep your stock lively, 
to simplify your lines, to keep your invest- 
ment constantly on the move. Let him be 
the expert buyer. You be the expert seller. 


Sargent & Company sincerely believes 
that only through simplification can post- 
war business stay healthy, can you and we 
alike take full advantage of enlarged op- 
portunities under the new, complex condi- 
tions that lie ahead. We know that, without 
the services of the hardware wholesaler, no 
program of simplification would be prac- 
tical. This modern merchandising policy is 
matched by the clean-cut line of Sargent 
Hardware your wholesaler can supply. In 
Sargent products, and all your lines—keep 
close to your wholesaler for profit. 


NEW YORK NEW HAVEN, CONN. CHICAGO 


Published in the interest of efficient modern merchandising by Sargent & Company, manufacturers of a complete 


line of quick-moving hardware items. 


1945 











UTICA DROP FORGE & TOOL 


CORPORATION 





UTICA 4,NEW YORK 
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T’S a fact, not a theory, that your income 

—no matter how you earn it—is geared to 
the farmer’s income. If he’s prosperous, so 
are you. Your fortune depends on his. 


Agriculture’s people are so big a part of our 
population that any increase in their buying 
power pushes the whole national income up. 
Leading economists have charted farm in- 
come and national income over a 1|7-year 
stretch, proved that national income is al- 
ways directly proportionate to farm income. 


Thriving agriculture, thriving country! It’s 
an Economic Law we have here; and it justi- 
fies feeling good about the $28,000,000,000 
Colossus earned last year, and the 
$14,000,000,000 he has salted away in savings. 
And add to this rosy picture the fact that 
Colossus has been assured a continuing 
prosperity by a guarantee of “parity prices” 
for two years after the cessation of hostilities. 
No wonder advertisers are keeping a sharp 
eye on the American Farmer’s tremendous 
buying power, his giant pile of pent-up needs l a 


—and his favorite magazine. qountry 
entleman 


A CURTIS PUBLICATION 


What business can ignore the farmer’s strength? IiieeeepnTTrmrrreree 


¢ 
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A “DL” Float Valve installed on a space 
heater, furnace, water heater or stove is 
evidence of a reliable product — good in- 
dication that the manufacturer has high 
standards of design, materials and work- 
manship—and that the whole unit will pro- E) 
vide the utmost satisfaction to you and your 


customers. 


It is the sort of a product you will want to sell. 


Nev 

’ a . and 

“DL” Float Valves are simple and extremely ~ 
of 

dependable. They may be taken apart for ? 

cleaning with only a screwdriver for a tool kit. part 

gui 

They embody many features of advanced nails 

design, one of which is a simple, effective as i 

temperature compensation device to assure Bui 

steady even fuel flow, regardless of fuel Stop 

temperatures. men 

Thermostatic or manual types available. 1 

1d. 

Pla 
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Lu BRICATOR Company General Offices: 3900 TRUMBULL AVENUE 
Division of Americay Rapiator & Standard Saritary coronation 


Canadian Representatives — RAILWAY AND ENGINEERING SPECIALTIES LIMITED, MONTREAL, TORONTO, WINNIPEG 





Detroit 








“DL” Heating end Refrigeration Controls © Engine Sefety Controls « Safety Pleat Vaives and Oli Berner 
Accessories ® “Detroit” Expansion Valves and Refrigeration Accessories © Stationary and Locomotive Lubricators. — 


: 
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Exclusive... for Frigidaire Dealers: new Operating Guide 
that answers vital sales and management problems! 


New and different, Frigidaire’s Dealer Operating Guide (Sales 
and Management Section) pools the experience of thousands 
of Frigidaire dealers over many years of successful operation 
in metropolitan centers, cities, and small towns . . . in every 
part of the country. Presents important information and helpful 
guidance based on this experience—in easy-to-use, quick- 
reference form. Covers the entire field of sales and management, 
as indicated by such typical chapter headings as 

Building a Successful Frigidaire Dealer Operation * Location, 
Store Planning and Display Fundamentals * Financial Manage- 
ment and Control * Sales Records and Product Inventory * Com- 
pensating Salesmen * Training Salesmen * Sales Stimulation * 
Advertising « Publicity * Appliance Prospecting and Selling 


Plans * Mass Demonstrations and Exhibits * The Rural Market 





Look to Frigidaire 
for Leadership through 
DEALER AIDS! 
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PROVED AIDS FOR FRIGIDAIRE DEALERS 

The Frigidaire Dealer Operating Guide (Sales and Manage- 
ment Section)—one more addition to a library of dealer aids 
which already includes the Frigidaire Dealer Operating Guide 
(Service Section) and the Store Planning Guide, ‘Design for 
Selling’’—is one more proof of the value of the Frigidaire fran- 
chise ! It provides Frigidaire dealers everywhere with day-to-day 
guidance on the right way to operate . . . shows how to— 


Do more of those things which have proved to be sound. 
Do less of those things which have proved to be unsound. 


BACK THE VICTORY LOAN! 
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Not once during all the war years did Lionel stop millio 
advertising to boys and parents! Even at the height maga 
of our wartime production we continued our vast 
advertising program — telling and re-telling millions 
of fathers and sons the thrilling story of the forthcom- a 
ing Lionel Trains and accessories. And NOW! — once striki 
more in peace-time production — we are spreading Amer 


) FULL SPEED AHEADITE 
Gene will keep you constantlynfo 


eager 


will se 





IONEL £ 





7s wal LIONEL leads 











| the parade in promotional 


; 


support of its Retailers.... 





I stop millions of colorful messages in the country’s leading 
height magazines, comic sheets, and newspapers, telling 
r vast eagerly waiting boys the story of the LIONEL marvels that 
iillions 


will soon be theirs! And for our dealers we are creating 


hcom- ye ; ; 
ye strikingly new display pieces — the work of great 
1ading American Industrial Designers! At Lionel, the slogan is — 


A DI TELEGRAPHIC FLASHES 
intlynformed ... Be ready!”’ 


Lionet Corp., 15 East 26TH Street, New York 10 





“We're producing 
Refrigerators 
as fast 
as possible!’ 


OTPOINT Selective Dealers are in a preferred 
position to gain advantage in the days ahead 
as Hotpoint swings into full peacetime production ' 
of refrigerators. Over 40 years of sound engineer- 
ing skill and progressive research have gone into 
| these new models. 
Although markets are greatly expanded, buyers 
are still value-wise. They will seek quality. Hotpoint 
| assures you the top quality which will please your 
customers. The new Hotpoint is worth waiting for! 















Edison General Electric Appliance Company, Inc. 
5624 West Taylor Street, Chicago 44, Illinois 





e 



























VALUE FOR VALUE... FEATURE FOR FEATURE 


A GREAT REFRIGERATOR BUY! 


Not only has Hotpoint built in a host of efficient, 
thrifty conveniences in this new refrigerator, but 
every inch of it— from the famous Thriftmaster 
Mechanism to the Calgloss enamel finish reflects 
the top quality which has given Hotpoint a 40-year 
reputation for dependability. 
















Dependability Assured by 40 Years Experience! 
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— Cooks with little = fF 








— Self-basting and self-seal- 
ing lid 








these are the features Housewives asked for 





— Specially shaped heat- 
proof handles and knobs 








saves Vitamins, minerals 


C a a 


— Maximum heat distriby- 
tion and heat retention 
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Cooks fast at low heat 


1 \\ . — Flame-proof — does not \ 









a 
— Requires no breaking-in — 
stays bright for life 


i 






} tarnish or discolor 


and only HARVALLOY METAL WARE has all of them! 


That's right — check them — they're the 
features your customers have been asking 
for — engineered into a complete line of 
cooking ware whose breath-taking beauty 


Get your share of the big new market for 
kitchenware — be among the first to feature 
HARVALLOY METAL WARE — prompt 
delivery if you order now! For further in- 








ient, . : 
but means easier, faster sales for you. Busy, formation, write Harvalloy Metal ‘Ware, 
ister ‘ : ae os 6251 W Century Blvd., Los Angeles 43, 
thrifty homemakers will love its time-sav- rg 
lects ; ; California. 
year ing, fuel -saving, food - saving advantages. Bached by a strong advertising cam- 
Complete line includes skillets, saucepans, paign and full line of dealer helps: 
nm double boilers and ovenware — all at prices National Magazines, Dealer Displays, 
that will surprise you — pleasantly! Each Dealer Newspaper Mats, Dealer Mail- 
utensil packed in individual carton. ing Pieces and Statement Stuffers. 
ea 
HARVILL = CORPORATION 
yor qood Tarke choozee HARVALLOY 
1945 19 
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THE CURE AND PREVENTION OF 


xmasitis 








fHE SYMPTOMS PREVENTIVE MEASURES 
Seasonal disease, Xmasitis. Around November Keep up your Westinghouse lamp display! 
and December even the sanest and most alert Keep it amply filled with lamps—keep it clean 
| chain store men are sometimes prone to con- —keep it price-marked! Use the high-sales- 
tract Xmasitis. Normal vision vanishes. All the power Westinghouse display material, on the 
victim can see in this inflamed condition are counter, throughout the store and in the win- 
| Christmas specials. Regular business, such as dow! Remember, even at Christmas, light 
| lamp bulbs, may be neglected more and more. bulbs are a big potential source of volume. 
The crisis is always passed by the night of Folks need new light bulbs to brighten up their 
December 24th—but by that time many, homes for the holidays. Westinghouse Electric 
many dollars of regular, high-profit Corporation. Lamp Division, Bloomfield, N. J. 


| lamp bulb business are 


macs! eet. \ ,' lestin house 


' PLANTS IN 25 CITIES OFFICES EVERYWHERE 


© Westinghouse Electric Corporation LAMP BULBS SELL ON SIGHT! 
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pot pLUS 


This DDT, insect spray for use 
against flies, mosquitoes, ants, sil- 
ver fish, spiders, moths and other 
common insects, is different. it is 
complete in itself—no mixing—"° 
















dilution AM 
vet with high knockdown plus the 

ili eof DDT. Won't 
oe rw Suge te aA Plus, U- S- (1) Our radio program and your 
Dept. of Commerce Commercial full cost of newspaper ads in merchandise. 
Standards CS 72-38. 2 

retail price: wc ete eh end cnr mr ermine 

$1.00 pt. 00 V2 gol. out charge. 
$175 & $5.00 ga. LARGE DEALER piscOUNTS 













40%, 40%-5%. 40%- 10%. 
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e ideal gro ra Chemical products 4} 

r of carry Products f 

Spray for use where safety is pore” es $1,000,000; Public Liabili Liability in | 
mount. Gr AA Plus, U.S, Dept. = $1,000, ity, Property | 

of Commerce Commercial Ston- - 000. Dealer certificates avail Damage insurance of 5 
dords CS 72-38- < ———— lable. a 
retail price: Sen aa , ~ | 
$1.00 pt- $3.00 3 gal. li ; aad ‘ 
$1.75 at- $5.00 gal. SQA 7 
omnaneaal 
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An all-purpose soapless house- 
hold liquid cleaner for cleaning 
: rugs, woodwork, venetian blinds, 
ae c Mirra walls and other household uses- 
‘2 HouSEHOU Comes complete ready to vs- " 
. } will clean entirely in one operation. 
No rubbing oF rinsing required. 
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EXC 
LUSIVE FRANCHISES 
. AVAILABLE 
in many desi 
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e your qualifications in caesar 
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retail price: 
60 qt- $1.00 Ya gal. 
$1.50 gal. 












oe MOR RA.--> 
MOTH IMMUNIZER 


Mirra Moth immunizes the cloth 
e moth, loses only 2 


and starves th 
of one percent per dry-cleaning: 


This is the product written up in 
Forbes, Science Service, 
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KEEP BUYING 
AND HOLDING 
WAR BONDS! 
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¥ CIRCULATION 
is 15,779,794 
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275,000* : 913,131* i 1,240,172* 





Pre-selling SPEED QUEEN for yo sik 
o a a 
- - - 15 million strong! 

















The existing demand for washers is estimated in 
the neighborhood of 4,000,000 units — yet Speed 
Queen national advertising is periodically flashing 
over 15 million impressions to American home- 
makers ..... giving them sound, tangible reasons 
why “it is worth waiting for a Speed Queen.” 
This advertising is pre-selling Speed Queen for 
YOU cee. adding potential profit to your Speed 
Queen franchise. 


BARLOW & SEELIG MFG. CO. 
RIPON, WISCONSIN 


WASHERS IRONERS 


SPEED QUEEN 


HOME LAUNDRY SPECIA 
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News... THE SELL-ON-SIGHT” 
SCRAP-TRAP! 





With The Once-A-Month, 
Every-Month Repeat Sale 
You've Been Wanting! 


Every dealer dreams of getting hold of an item 
like Scrap-Trap. For every woman can see at 
sight what it is—and knows at sight that it ends 
one of her messiest, most hated jobs—getting rid 
of garbage. And once a customer has bought a 
Scrap-Trap, she’s a regular customer for Scrap- 
Trap Bags. Your first profit is only one of many 
profits off the sale! 


WHAT IT IS! 


Scrap-Trap is a handy frame, into which you 
fasten a waxed Craft bag. Attach it at a conven- 
ient height anywhere in the kitchen and it takes 
all the garbage, bones, peelings, plate scrapings. 
Water-proof and drip-proof. . 


HOW IT WORKS! 


Bag attaches to frame and clips in place. Frame opens 
at a touch, and locks open while you deposit gar- 
bage. Release spring and frame snaps shut, odor- 
proof. When bag is full, detach from frame, fold 
top over, and put bag in outside garbage pail. Never 
get hands dirty, greasy, wet from handling sink- 
strainer or inside garbage pail! 


THE “PROFIT-REPEATER™ 


Scrap-Trap bag sales repeat an average of once a 
month. You supply one 30-bag unit in original 
sale; folks buy these units from you thereafter. Fam- 
ilies usually use one bag a day. Only moisture-proof 
Scrap-Trap bags really work with Scrap-Trap—so 
users have to come back to you! 


USE THIS COUPON NOW 


Get started with Scrap-Trap without another day’s 
delay! Dealers coast to coast are finding it one of 
the hottest sellers they've had—national advertising 


ARBEE PRODUCTS CO., 


GREATER KANSAS CITY KANSAS CITY 17, 
FOOD TERMINAL KANSAS 
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is forcing demand. Send us your inquiry without delay 
so you can cash in! We'll send details of quantities, 
price, generous discounts, by return mail. Fill out and 
mail coupon before you turn the page. 


HANDY DEMONSTRATOR WITH EACH 4-DOZ. ORDER! 
—DOES SELLING FOR YOU! 


Set it up with mass-display and it tells Scrap-Trap’s story— 
fast. Women get the idea and you do no selling—they buy! 


Use This Coupon Now To Speed Getting Scrap-Trap 





Arbee Products Co., 
Greater Kansas City Food Terminal, 
Kansas City 17, Kansas. 


Gentlemen: I want to handle Scrap-Trap! Send me com- 
plete details of prices, discounts, and ways you help me sell! 


Address 


| Name 


Town 



























































modern advantages of 


| As home building and remodeling projects head to- 
wards huge postwar volume, builders will require a 
steadily increasing supply of Richards-Wilcox Vanish- 
ing DooR-Way Hardware. The advantages of the 
Vanishing (sliding) Door assure a big increase in 
demand for this type of installation. Vanishing DooR- 
Ways save space, gaining up to 30% more useful floor 
and wall space for chairs, desks, tables, radios, etc. ... 
are safer, protecting children and 
adults from badly jammed fingers 
and injuries due to slamming, unex- 
pected opening or colliding with 
partly open swing-type doors . 

open and close without effort, sliding 
so smoothly and easily. They blend 
in true harmony with interior archi- 
®cture. No wrong sides of open 
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New Homes will utilize the 


VANISHING DOOR-WAYS HARDWARE 

















doors in the rooms! No unsightly butt hinges! 

Richards-Wilcox will meet the needs of dealers, 
builders and contractors by supplying the best ob- 
tainable Vanishing DooR-Way Hardware, designed 
and manufactured for many years of real satisfac- 
tion—backed and guaranteed by R-W’s long estab- 
lished reputation for quality, service and engineer- 
ing dependability. 


Richards-Wilcox Mfg. ©. 


>, W.S5.A. 
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FULTON LEWIS JR. NOW ON AIR FOR YOU 


Your New Star Salesman for CHIMNEY SWEEP SOOT DESTROYER 





Every Sunday night, 6:45 to 7:00 P.M., EST, 
Fulton Lewis, Jr., one of America's foremost 
commentators on national affairs, is now selling 
Chimney Sweep—America's No. | Soot De- 
stroyer—for you, over 188 Mutual Network 
Stations, coast-to-coast. Never before has a 
soot destroyer been promoted by such a gigan- 
tic radio campaign. You be ready for big 
business and handsome profits from Chimney 
Sweep Soot Destroyer. 


How You Can Cash In! 


Tie in now with Chimney Sweep's big, new, 
hard-hitting Fulton Lewis, Jr., program by fea- 
turing and displaying Chimney Sweep—both 
the $1.89 and $1 sizes—in your windows and 
on your counters. Use Chimney Sweep's color- 
ful window and counter displays to remind 
people they need Chimney Sweep to help them 
get rid of furnace soot, and thus get more 
heat, full heat, from less fuel. 


Order Chimney Sweep's No. 1896 Deal 
From-Your Jobber NOW! 


You get, FREE, a handsome window display 
card, an attractive counter card, effective 
hand circulars or mailing enclosures, PLUS your 
choice of newspaper mats. All absolutely 
FREE when you order Chimney Sweep's famous 
» No. 1896 Key Dealer Assortment: | doz. 3-lb. 
> cans of CHIMNEY SWEEP and 2-doz. 12-oz. 
> cans all for just $11.38. Retail value $18.96! 
' You make $7.58 fast. Hurry! Order this great 
deal now—tie in and cash in on Chimney 
Sweep's big, new Fulton Lewis, Jr., coast-to- 
coast radio program. (Write now for your 
FREE copy of our radio map showing the radio 
station nearest you.) 
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FULTON LEWIS, JR. 


One of America's Foremost Radio 
Commentators on National Affairs 









Read Why Chimney Sweep 
Sells Oo Sigh? 


Cleans out soot from firebox, flues, 
stovepipes, chimneys. 






1s! 
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tisfac- N , 
Regular use helps prevent chimney 
paar : Anyone can use it — simple and 





easy. 
For use in coal and oil furnaces, coal 
and wood fireplaces, stoves. 


A proved volume-seller nation-wide. 
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HE Atomic Bomb landed on American in- 
x pet long before it devastated Hiroshima 
and Nagasaki. Maybe it hit you harder than it hit 
us. All we know is that here at Taylor Instrument, 
it had an impact not only on our own organization, 


but on our suppliers and our customers. Here is 


what happened: 


On a spring day in 1943, the War Department 
called us in to ask us if we would assume the re- 
sponsibilities of prime contractor on process control 
instrumentation for the Kellex Corporation for a 
secret project called the “Manhattan District.” 
As everybody knows now, this was the Oak Ridge 


Atomic Bomb Project. 


We were already supplying instruments to eleven 
major branches of the armed forces. Commitments 
to the super-critical synthetic rubber, 100-octane 
gasoline and chemical industries programs imposed 
heavy responsibilites. On top of this, war industries’ 
needs were increasing. Materials were scarce and 
manpower scarcer. But we were told this was an 
opportunity to help shorten the war. So of course 


there could be but one answer. 


When the 
Atomic Bomb 


hit Taylor's... 


Our responsibilities included the development, 
design and production—in unprecedented quan- 
tities —of a score of new types of instruments, 
involving new principles, and closer operating 
tolerances than had ever before been required of 
process control instruments. In addition, we were 
asked to loan a number of our top engineers and 


technicians to the project. 


Our production schedules had to be overhauled. 
Directives over-rode high-rated war orders. Civilian 
orders stood at the far end of the line. But the prob- 
lems were solved, because thousands of people in 
our plants and in those of our subcontractors de- 
voted their whole time to the project to the extent 


of seven days a week, month after month. 


Naturally, we’re proud of the way our organiza- 
tion came through. But we’re proud too of our 
many, many customers who showed patience and 
understanding in the face of temporary delays in 
delivery for which we could only offer phoney- 
sounding excuses. Taylor Instrument Companies, 
Rochester, N. Y., and Toronto, Canada. Taylor 


Instruments mean “Accuracy First.” 
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[4 Bright chromium plated 


NATIONAL \ 


Von CABINET HAR DWARE 
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cabinet hardware 


Lock co. 


Lal 














. 


Available in“four “‘styled to sell” matched sets. Four 
different modern display boards and assortments in 
all price ranges. Stock assortments include only 
styles and colors that sell best. Chromium Plated 
items with or without Black or Red trim are mounted 
on display boards. Not necessary to carry colors or 
designs that are “slow sellers.” All items individu- 
ally packed in attractively printed envelopes, cartons 











Your 
choice of 
FOUR 


profit - packed 
assortments 


profitable than ever... 


of uniform size—neatly labeled. 


Investigate this popular Cabinet Hardware line — 
priced to sell on sight with a big profit margin for 
you. Sales promotion material, trade paper advertis- 
ing and direct mail will make this the most popular 
and profitable Cabinet Hardware line for you to 
sell. Send for dealers and jobbers catalog folder. 


LOCK COMPANY 


Hardware Division 


\ NATIONAL 
al ee ROCKFORD. ILLINOIS 
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. » » The Skill, Craftsmanship and 
Flair for Superb Quality of 
ULSTER 


In wartime, when pocket knives were a vital 
need of the Armed Forces, the Imperial Knife 
Company and the Ulster Knife Company— 
encouraged by the United States Government 
— worked cooperatively to produce more and 
better- knives than either plant would have 
been able to manufacture, had each factory de- 
pended on its own facilities. Imperial had the 


Ulster Knives, as before, 
will be mode and sold by the 
* ULSTER KNIFE COMPANY 
Ellenville, New York 


de Possible Only By... 


and 


1776 BROADWAY 


. « » The Engineering Skill and 
Mass Production Economies of 
IMPERIAL 


equipment and technical knowledge for mass 
production ... Ulster provided unmatched 
skill and craftsmanship. By pooling their re- 
sources, they jointly produced millions of 
sturdy knives that became the adopted stand- 


ard for the Services. Both Ulster and Imperial 
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were awarded ARMY-NAVY “E’s” for the 
excellence of their production. These co- 
produced knives were made for the govern- 
ment under the “KINGSTON” brand, a name 
now well and favorably known to the U. S. 
Marine Corps and to the Armed Forces in 


CUTLERY 


ANY 


NEW YORK 19, N. Y. 


OCTOBER 25, 1945 


Actual Knife Length 334 inches 


general. As a result of the universal satisfac- 
tion given by knives produced by Ulster and 
Imperial working together, this wartime joint- 
enterprise manufacturing formula will be re- 
tained and “KINGSTON CUTLERY?” will 
now take a permanent place in the cutlery 
field. You will hear a great deal about 
“KINGSTON KNIVES” in the near future. 


Imperial Knives, as before, 
will be made and sold by the 
IMPERIAL KNIFE CO., INC. 
Providence, Rhode Island 
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No. 20—Medium tension 





No. 10R—Light weight cord, 
packed 6 in box, 60c ea. rope 
No. 20R—Heavy cord, packed 
2 in box oo. GL ea. rope 
*No. 1R—Heavy cord, swivel 
handles ee $1.10 
No. 2R—Extra heavy cord, 
standard length, swivel han- 
dles neue $1.30 


80c pair 
















No. BBI—2 wooden bars, 5 heavy tension springs, 
pair of grips, pair of 6 hole handles, pair 
of stirrups Seb dedelecene $7.00 *No. 21—Heavy tension 


$1.00 pair 




















*No. BB2—As above, with extra 
heavy tension springs 


$8.00 





No. 22—Extra heavy ten- 


No. 3R—Professional style and 
length, high quality, heavy ee ..$1.10 pair 
cord, swivel handles.....$1.70 





: nme 


* As IMustrated 


No. 30—3-Spring, Heavy Tension 
No. 31—3-Spring, Extra Heavy Ten- 
No. K30—No. 30 Chest Pull, AX a BA ee eS ere on ee re $3.60 No. DG30—No. 30 Chest Pull, No. 1R 


erciser, No. 21 Grips ‘ 00 ; a Skip Rope, No. 20 Grips $4.00 
°No. K31—As above, with No. 81 Chest i“ No. 50—5-Spring, Heavy Tension...... $4.00 Pp pe, . ) eee ee . 





yee es ° *No, 51—5-Spring, Extra Heavy Ten- *No. DG50—As above, with No. 60 
No. K50—As above, with No. 50 a se MD. tcuabamaddaveGeeredabscrenncat $6.00 Chest Pull ......... ia 4 . 85.50 
PU ccss cocc cece 


No. K51i—As above, with No. 51 Chest 
Pull .. sexe ee 


MOOSEHEAD-WHITELY CO., Inc. 


500 EAST 134TH STREET NEW YORK 54, N. Y. 
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80c pair 


|.00 pair 
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a Tennis players everywhere 
are putting new zip in their game 
this year—they are playing the 
1945 PENNSYLVANIA CHAMPIONSHIP 
BALL. Its resiliency and bounce 
actually improve during play: 
More than 50 million tennis 
balls have been made by 
Pennsylvania, the world’s 
largest manufacturer of tennis 
balls. Sell Pennsylvania, and 
you sell the best! ° 





World's Largest Fennis Calle 
PENNSYLVANIA RUBBER COMPANY, pENN-CRAFT PARK, JEANNETTE, PA. 
FAMOUS SILENT VACUUM cuP TIRE 


ORIGINATOR OF THE 
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TOP-OF-STOVE WARE a5. 1m 


For years McKee has enjoyed the cooperation of the Jobber who is an im- 
portant factor in selling a considerable portion of the Glasbake and 


Range-tec output. 


As we ali plan ahead and look 
forward to the day when merchan- 


dise will once more move freely, 


we at McKee visualize an era of. 


closer cooperation with the Jobber. 
Greatly enlarged McKee prdduc- 
tion facilities will make available 
quantity manufacture of quality 
glass utensils at an unparalleled 


rate. Research* will help improve 


our products and develop new ones. . 





McKee advertising to the women of 
America will continue at an even 
greater pace, when paper shortages 
are fully overcome. In all, a com- 
plete, sound plan to help the Jobber 
sell more Glasbake and Range-tec 
cooking ware and to get his full 
share of profit from these univer- 
sally accepted utensils, will prevail, 
when post-war planning becomes 


post-war execution. 





Established 1853 


McKEE GLASS COMPANY G 


JEANNETTE, PA. 


THE MOST COMPLETE LINE OF GLASS COOKING WARE IN THE WORLD 
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RODUCTS —like people—have 

backgrounds! The reputation 
earned by L&H Appliances 
through 70 years of faithful ser- 
vice brings to you the unmatched 
heritage of stability, dependabil- 
ity, and permanence. This back- 
ground gives you the assurance 
of time-proved leadership in re- 
search, product development, 
and advanced selling features. 


In the postwar period, you can 
confidently count on the experi- 
ence and success of L&H to in- 
sure your future. L&H Ranges 
will be pace-setters in design, 
cooking efficiency, and time 
and labor saving conveniences 








that wail give greater customer 
utility and satisfaction. 

Hitch your future to a star — 
L&H—a name highly respected 
and desired by the buying pub- 
lic. L&H has always specialized 
in the production of quality 
cooking and heating appliances. 
With the L&H line, you will be 
in a position to outstrip compe- 
tition. Sound, effective factory 
merchandising co-operation will 
help you build sales volume 


easily and profitably. 


While vital war production still 
comes first here, get set with us 
now for a glorious postwar era. 
Write for complete facts! 


A. J. LINDEMANN & HOVERSON CO. 


MILWAUKEE 


7, 
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Millions of Times We’re Saying... 


IS THE PLACE 
(gk? TO BUY! 


; Tested and. Proved 
EQUIPMENT 
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Hudson National Advertising Directs 
Dollars to YOUR Store... 


Now when you can expect more frequent deliveries of HUDSON 
Equipment, HUDSON national advertising is directing prospects 
to “See your Hudson dealer now.” 

National and sectional magazines with a total circulation of 1114 
million are reaching the cream of the buyers in -your area, telling 
them about HUDSON “Tested and Proved” Equipment .. . tell- 
ing them how this equipment can help them make more money 
dnd save labor... telling them that your store is the place to buy. 

HUDSON national advertising is just one of the steps in 
HUDSON ’S progressive program to help you increase profits. On 
the way are new, hard-hitting merchandising helps . . . new, sales- 
making products. 

Start cashing in now on the profits waiting for HUDSON deal- 
ers. Write us for information on the HUDSON profit-producing 
dealership. 

H.D. HUDSON MANUFACTURING COMPANY 
589 E. Illinois St., Chicago 11, Ill. @ Branches in Principal Cities in U. S. 


~ HUDSON 


@ SPRAYERS AND DUSTERS 
@ HAY TOOLS AND BARN EQUIPMENT 
@ LIVESTOCK EQUIPMENT 
@ FARM VENTILATION EQUIPMENT 
@ POULTRY EQUIPMENT 





Buy More Bonds and KEEP Them .. . Increase Your Stake in America’s Future 


COPYRIGHT 1945, H. D. HUDSON MFG. CO 
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DIETZ No. 2 “‘D-LITE’’ 
STREAMLINE LANTERN 


During the one hundred and five 
years that DIETZ LANTERNS have 
been marketed, there has been no 
period in this company’s history quite 
as trying from a merchandising 
standpoint, as during the war just 
closed. 


Through peace and prosperity, wars 
and depressions, the marketing of 
DIETZ LANTERNS through regular 
trade outlets, somehow continued 
even when materials were scarce, 
transportation uncertain. 


The demands of this global war ex- 
ceeded the production facilities 
many times over. Material substitu- 
tions, limited models, shipments di- 


Output sold exclusively through the reg- 
vlar jobbing trade—no private brands 


// | / / Vi j 
/ | / / / VA / 


DIETZ ‘‘LITTLE WIZARD”’ 
STREAMLINE LANTERN 





IN/FI NS 








DIETZ ‘“MONARCH’”’ 
STREAMLINE LANTERN 






rect to the war management, some- 
times left jobber and dealer with 
empty shelves. 


We are grateful for the sportsman- 
ship of our dealers. We are grateful 
to the contractors and farmers who 
went without lanterns, even though 
“unused” lanterns hung in air raid 


' shelters “just in case.” 


At this time, we wish to express our 
gratitude and sincere thanks to our 
customers for this patience and co- 
operation. Very soon, we hope, we 
can return to normal. We do not need 
to re-establish our sales policy, — it 
has remained unchanged. 


R. E. DIETZ COMPANY, NEW YORK 






look for this DIETZ trade mark on every lan- 
tern— your guarantee of quality since 1840 
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A GREAT LAWN MOWep 


Pp roduction of the great 
SAVAGE Lawn Mower, the 
world’s finest, is gaining mo- 
mentum. Today samples are 
available. Soon a floor stock will 
be ready in three streamlined, 
mechanically perfect grades. 
Hundreds of thousands of home 
owners anticipate the purchase 
of a new lawn mower— when 
they see the great SAVAGE 
line, backed by the great 
SAVAGE name, SAVAGE will 
be their choice. Write today for 
the name of your local distributor. 


SAVAGE ARMS CORPORATION o‘'v',:7c°. CHICOPEE FALLS, MASS., U. S. A. 


MANUFACTURERS OF RIFLES AND SHOTGUNS, LAWN MOWERS AND REFRIGERATION EQUIPMENT 
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How Big | 


TRAP , 
10,97 


of a series to 

appear in the na ding farm and 
outdoor publications w tal circulatiog 
of 10,971,453 readers. Thé ‘ 
signed and paid for by Animal Trap Company 
of America. But simple, fundamental mer- 
chandising by you will make this your adver- 
tising as surely as if you’d bought the space 
and prepared the advertisements yourself. 

This advertising is creating a desire to trap 
among farmers and farm boys in your section. 
How many fraps they buy from you—now and 
in the future—depends a great deal upon your 
letting them know that you are their con- 
venient source for Victors. 

So—boost your share of sales from Victor 
advertising. Put your Victors out in front! 


HIS advertise 


VICTOR TRAP CONSUMER ADVERTISING 
APPEARS IN THE FOLLOWING PUBLICATIONS: 


Agricultural Leader's Digest 


Wes a 


ountry 
entlermnan 


You can sell the 


Prices, Look for h 


5, small birds, 


ap him with Victors and cash tema 


For his size, the 
skunk is a powerful 
comne Catch and 
m wii . 
strong No. ith this 
Coil Spring yA 


Jaws, a sure stip 


that holds! 
Build a cubb 
y of 
ea sharpened sticks, 
covered by a flat 


st i 
against Py iy 
ed cubby place chicken 

ads, entrails or smelly 
meat scraps. Set Victor 


Capper’s Farmer 
Country Gentleman 
Farm and Ranch 


The Progressive Farmer 
Rural New Yorker 
Southern Planter 


Trap at the entrance 





Successful Farming 
Western Farm Life 
Alaska Sportsman 
Fur-Fish-Game 

Hunting & Fishing 


The Farmer 
Farm Journal 
New England Homestead 
Ohie Farmer 
Open Road for Boys 
Pennsylvania Farmer | Outdoorsman 
Prairie Farmer Trappers World 
National 4-H Club News 
Wisconsin Agriculturist and Farmer 





NEW CATALOG! The big, new, 48-page Victor 
Cataleg is ready. Send for your copy now — it's free. 


ANIMAL TRAP COMPANY OF anenca ORE LITITZ, PA. 











Complete details al 
are given in the fi T 
Catch More Fur.” ioe iy ape 


rout skunk traps and skunk sels 


This helpful book 


and trapping 

best suited to Fs tpeann 
common North A i 
fur bearers, Write an 
your FREE copy now, 





HARDWARE AGE 
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"When 
famous 
and rin 
tisemen 
ma gazii 
that wil 


PETERS 


OcTO 


"This power-packed advertising , 
is building sales for you now! 


vrs ig beds shed 0 we oH 
Derned old. * 
f be didn't deop bie © 
ane onnang Paes igh Velocy concen te, 6ST 


ownmen * 
perens convenes oo toe & & Pet OF emer’ 


Bridgeport 2 Come. 


Compare, Verte 
porns eed ots ot ene Cartage AI 


“When ammunition is available, stock up with the 
famous Peters line of High Velocity shot shells, center- 
and rim-fire ammunition! Big, smashing Peters adver- 
tisements appear regularly in outdoor, farm and boys’ 
magazines building a backlog of orders for you now 


) that will pay off in more sales tomorrow!” 
PETERS CARTRIDGE DIVISION— Remington Arms Company, Inc. 


Bridgeport 2, Conn. 
“High Velocity” is Reg. U. S. Pat. Off. by Peters Cartridge Division 
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= [pristine =e ““SHoo Fiy”’ 
SALES BUILDERS | — TOY 


F Safe and sturdily-built 

OW Can ef rocking toys in animal 

cut-out designs realisti- 

cally finished in bright 

y ’ colors. Youngsters love 

? ‘em; and the Safety- 

Seat and foot rest 

make them a. safe 

choice for parents. 

Choice of Pony 

(500-A), Kitty (500-C), 

or Doggie (500-B) de- 
signs. 











= 9 Pressed board sides, 
A best seller for curved wooden rockers; 
active young- 31” long, 14” wide, 
sters. A metal 20” high; individually 
wheel, metal wrapped; shipped 
axle, rubber- knocked down, six to 
tired wheelbar- carton. Approx. sh. wt. 
row in the eye- 45 Lbs. per carton. 
catching rocket 
design. Beauti- 
fully finished in 
bright colors and 


aia | TOP QLINE 
are at TOYS APPLIANCES 
Packed 6 to crate. Ap- TENNESSEE VALLEY ASSOCIATED MARKETERS 


proximate shipping wt. 73 





k. of 6. 
ma ee, © GAMBILL BUILDING. NASHVILLE, TENNESSEE 








Some Definitely New Designs of Our Porcelain Finished Composition 
STATUES IN MAGNIFICENT COLORS 


No. 4300Z & No. 4331Z Eight Piece Coaster Sets 


Made of beautiful fire-polished crystal, with handpainted Flowers and 
Fruits. In Neat Gift Boxes containing eight pieces, two layers of four 
each. Lending themselves to manifold uses, such as Ashtrays, Marmalade 
or Jelly Dishes, Pintrays, etc. 


No. 4300Z No. 4331Z 
An apple, an orange with blossoms, a A tulip, a daisy with bud, an orchid, 
peach, three cherries. Size: 34% x 4!/2 a kerria. 
inches. 


No. 4300Z Weight: 31 Ibs. to the doz. sets. Packed: '/, doz. sets smallest quantity sold. 
“Candidly Speaking” May be assorted among both numbers. $14.40 per doz. sets of eight. 


CANDIDLY SPEAKING SEEING IT FACE TO FACE 


No. 4572Z No. 4573Z 
9% inches high. Base: 4!/g inches. 10!/. inches high. Base: 4!/2 inches. 
Weight: 36 Ibs. per doz. pieces. Weight: 42 Ibs. per doz. pieces. 


Packed: 1/12 doz. pair in. $57.60 per doz. pairs. 


No. 4331Z 


"Seeing It 
Face to Face” 





Be sure to send for our Complete Set Z of GIFT 
GOODS. We have them from $1.80 to $90.00 per 
doz. All big sellers. : 

No. 4572Z No. 4573Z 


LEO KAUL 3!!2.'"° ESS 
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LONG with a large segment of American indus- 
try, Murray Ohio completely converted several 
years ago to all-out war production. Naturally, we 
were anxious to help in this tremendous program, and 
are proud of the citations received from the armed 
forces. However, during this period we made careful 
plans so that we could return to our normal work as 
quickly as possible after Victory was achieved. 


Now that the big job is finished, all our efforts are 

directed toward a rapid reconversion. This will not 
be difficult for us, barring temporary, outside 
conditions beyond our control. 


Our initial production of STEELCRAFT Whee! 
Goods will be distributed among our present 
customers on an allocation basis. (This is 
already being done with MERCURY Bicycles.) 
This method entitles all custémers to a quota, 
and insures that all buyers—large and small— 
will be treated alike. 





We are sure our friends in the trade 
recognize the justice of this system. 
Our fair treatment of customers in 
prewar days is their guarantee of an 
equitable distribution of production 
during this temporary reconversion 


ping It 
to Face” 


THE MURKAY OHIO 


MANUFACTURING COMPANY 
CLEVELAND 10, OHIO pool ge ty tenn 


26, and October 9, 1944, 
and August 28, 1945. 


Army-Navy “E” flag awarded 
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TWO NEW FACES 


She 


IN THE SCREEN CLOTH FIELD 


The new Green Edge AlerominA Screen Cloth is a 
new screen cloth with a new face. Its silver-like sheen 
is the outward sign of a newly developed Reynolds- 
engineered super-finish: This new finish makes im- 
portant functional contributions... 


It not only adds sales appeal—it assures extra wear 
and added protection. For this super-finish makes the 
screen more highly resistant to rust... to corrosion 


REYNOLDS WIRE CO., 


AlcrominA 


. .. the new Super Screen Cloth 





under present government restrictions 
MANUFACTURED IN 16 MESH ONLY...1N LIMITED QUANTITIES 


42 





...to salt air. Green Edge AlcrominA is a worthy 
competitor of bronze screen cloth. And more—because 
AlcrominA won't stain surrounding woodwork, and it 
costs less than bronze screen cloth. 


Red Edge CrominA is the other new screen cloth with 
a new face. After being electro-plated with zinc, it is 
given an additional special coating. Its life is almost 
double that of any galvanized screen cloth. 


ILLINOIS 


Red Edige 


CrominA 


.. - another new development 


DIXON, 





MADE IN 8 WIDTHS: 24, 26, 28, 30, 32, 36, 42, 48 INCHES 


HARDWARE AGE 
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gy. 
to an Ideal 


MPIRE LEVELS, having played their im- 
portant role in construction for war, are 
fully prepared to meet the no less exacting de- 
mands of peace-time construction and expansion. 
























































xk 


Lp en widespread fame for performance 
and accuracy is based upon an Ideal . . . 
An ideal as simple, unswerving, and clearly de- 
fined as the lines of the familiar Washington 
Monument . . . Strict in adherence to the prin- 
ciples of quality manufacturing, and firm in its 
standard of service to the wholesalers, retailers, 
and craftsmen throughout the world. 


xk 


HIS IDEAL, practiced daily throughout 

Empire’s twenty-seven years of service, 
today helps to maintain your customers’ good 
will and friendship—is building confidence for 
fast approaching post-war markets created by 
the American ideals we have struggled to 
preserve. 








a worthy 
—because © 
rk, and it 





EMPIRE LEVEL MFG: Co. 
MILWAUKEE 4, WISCONSIN 


loth with © 
rinc, it is © 
is almost 


The illustration above first appeared in 1922. We have reproduced it each year since, as a 
reminder to you of the Ideal inspiring Empire’s best efforts in manufacturing and service. 


MPIRE LEVELS 


-E AGE §& OCTOBER 25, 1945 


‘8 INCHES 





WRITE, WIRE OR PHONE YOUR 


Motota 


Radio Distributor 


| 
HERE IS THE COMPLETE LIST BY STATES » ALPHABETICALLY 


At 


































ALABAMA 
Auto Service Co. 
1916 Fourth Ave., S. 
Birmingham 3, Als. 


Nelson Radio & Sup.Co. 
263 St. Louis St. 
Mobile, Alabama 


ARIZONA 
Radio Specialties Co. 
401 West Jackson St. 
Phoenix, Arizona 


ARKANSAS 
Home Appliance 
Distributors of Ark. 
600 West 7th Street 
Little Rock, Ark. 


CALIFORNIA 
Davis Radio Co. 
498 North Fresno St. 
Fresno 3, California 


Western Auto Sup. Co. 
1100 South Grand Ave. 
Los Angeles 54, Calif. 


Kierulff & Company 
1839 South Flower St. 
Los Angeles 15, Calif. 


C. G. Hadicke Co. 
1812 Van Ness Ave. 
San Francisco 9, Calif. 


COLORADO 
Boyd Distributing Co. 
20 West 13th Ave. 
Denver 4, Colorado 


CONNECTICUT 
Post & Lester Co. 
10 Chestnut St. 
Hartford 5, Conn. 


D.C. 
Simon Distributing Corp. 
615 Pennsylvania Ave. 
Washington 4, D. C. 


FLORIDA 
Thurow Radio Distr. 











115-117 S. Franklin St. 
Tampa 1, Florida 


GEORGIA 
Edwards-Harris Co. 


258 Peachtree St., N. E. 
Atlanta 3, Geor a 
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Motorola-Chicago Co. 
1330 W. Washington Bi. 
Chicago 7, Illinois 


Lofgren Distr. Co. 
1202 Fourth Ave. 
Moline, lil. 


Seltzer Company 
604 Fulton St. 
Peoria 2, lil. 


INDIANA 


Wall Distributing Co. 
241 Pearl St. 
Fort Wayne 2, Ind. 


Radio Distributing Co. 
1013 N. Capitol Ave. 
Indianapolis 4, Ind. 


Radio Distr. Co. 
Monroe & Carroll Sts. 
South Bend, Ind. 


IOWA 


Gifford-Brown, Inc. 
106 First St., S. W. 
Cedar Rapids, lowa 


Gifford-Brown, Inc. 
1216-18 Grand Ave. 
Des Moines, lowa 


Duke’s Radio Co. 
114 W. Fourth St. 
Sioux City 6, lowa 


KANSAS 


McGrew Distr. Co. 
1312 E. Douglas Ave. 
Wichita 7, Kan. 


KENTUCKY 


Falls City Supply Co. 
315 Roland Ave. 
Louisville 3, Ky. 


Strickland Distr. Co. 
615 Jefferson St. 
Paducah, Ky. 


LOUISIANA 


Higgins Industries, Inc. 
Appliance Division 
521 City Park Ave. 
New Orleans 19, La. 


Dunckelman-Pace 
1417 Louisiana Ave. 
Shreveport, La. 


MAINE 


Radio Service Lab. 
45 Haymarket Sq. 
Bangor, Maine 


Radio Service Lab. 
45A Free St. 
Portland 3, Maine 


MARYLAND 


Simon Distributing Corp. 
615 Pennsylvania Ave. 
Washington 4, D. C. 


Metro Distribs., Inc. 
884 Commonwealth Av. 
Boston 15, Mass. 








Ingram Distr.Co. 
4490 Cass Ave. 
Detroit 1, Mich. 
Republic Distr. Co. 


72-74 N. Division Ave. 


Grand Rapids, Mich. 
Offenhaver Co. 

227 W. Washtenaw St. 
Lansing, Mich. 

Radio Sales Co. 

816 East Genesee A 


Saginaw, Mich. ve. 


Higgins Industries, Inc. 


Appliance Division 
521 City Park Ave. 
New Orleans 19, La. 
Mills-Morris Co. 

171 S. Dudley St. 
Memphis 1, Tenn. 


MINNESOTA 
Forster Distr. Co. 
1122 Harmon Pi. 
Minneapolis 3, Minn. 


MISSOURI 
Motor Radio Co., Inc. 
2440 Charlotte St. 
Kansas City 8, Mo. 


Disco Distr. Co. 


2843 Washington Blvd. 


St. Lovis 3, Mo. 


MONTANA 
Pasley & Spitzer Co. 
20 N. 33rd St. 
Billings, Mont. 


NEBRASKA 
Mueller & Selby Co. 
2549 Farnam St. 
Omaha 2, Nebr. 


NEVADA 
Nevada Distr., Inc. 
P. O. Box 1047 
Reno, Nevada 


NEW HAMPSHIRE 
Radio Service Lab. 
1191 Elm St. 
Manchester, N. H. 


NEW JERSEY 


Kearns Auto Radio Serv. 
25 North Albany Ave. 


Atiantic City, N. J. 


Motorola-New Jersey, Inc. 


177 Central Ave. 
Newark 4, N. J. 


NEW YORK 
Hudson Valley 
Asbestos Corp. 
170 Central Ave. 
Albany, N. Y. 


Battery & Starter Co., Inc. 





Oakes Batt. & Elec. Co. 
423 Texas St. 

El Paso, Tex. 

Mitchell Products 

495 W. Water St. 
Santa Fe, N. M. 


Freck Radio & Sup. Co. 
38 Biltmore Ave. 
Asheville, N. Car. 


Caro! aa Appliance Co. 
20f €. Fifth St. 
C’.arlotte 1, N. Car. 
Tire Sales & Serv. Co. 
401 Hillsboro St. 
Raleigh, N. Car. 


NORTH DAKOTA 


Fargo Paper Co. 
26-28 Eighth St., No. 
Fargo, North Dakota 


Lockie & Glenn 
2110 Gilbert Ave. 
Cincinnati 6, O. 


The M & M Co. 

5200 Prospect Ave. 
Cleveland 3, O. 

The M & M Co. 

214 E. Gay St. 
Columbus, O. 

Moore Equipment Co. 
226 W. Third St. 
Dayton 2, O. 
Christian-Sheidler Co. 
Adams & 20th Sts. 
Toledo, O. 


OKLAHOMA 


Wm. Mee Co. 
120 E. Grand Ave. 
Oklahoma City, Okla. 


C & H Supply Co. 
1316 S. W. 
Washington St. 
Portland 5, Ore. 


PENNSYLVANIA 


Dibert Radio Distr. Co. 
1802— 11th Ave. 
Altoona, Pa. 
Specialty Sales Co. 
116 W. Chestnut St. 
Lancaster, Pa. 
Goldner Distr. Co. 
46-50 N. 5th St. 
Philadelphia 6, Pg. 
Moto Radio Distr. Co. 
5732 Baum Bivd. 
Pittsburgh 6, Pa. 


Big Boys Auto Parts Co. 


123-129 S. Second St. 
Sunbury, Pa. 
RHODE ISLAND 
1. Feldman Co. 
186 Broadway 





2505 Main St. Providence 3, R. 1. 
Buffalo 14, N. Y. SOUTH CAROLINA 
Motorola-New York,inc. A. H. Wherry, Jr. 
33 West 60th St. Chester, $. Car. 


New York City 23, N. Y. 


Kemp Equipment Co. 
39-57 Mt. Hope Ave. 


SOUTH DAKOTA 
Graff Motor Sup. Co. 
122-24 W. Seventh St. 


Rochester 7, N. Y. 


Sioux Falls. S. Dak, 


Bryant & Trimble 
406 Broad St. 
Chattanooga, Tenn. 


Bryant & Trimble 
324 W. Magnolia St. 
Knoxville, Tenn. 


Mills-Morris Co. 
171 S. Dudley St. 
Memphis 1, Tenn. 


Currey’s 
17th & West End Ave. 
Nashville 3, Tenn. 


McDonald Auto Sup. Co. 
2nd & Polk Sts. 
Amarillo, Tex. 


Porter Burgess Co. 
815 N. Pearl St. 
Dallas 1, Tex. 


Oakes Batt. & Elec. Co. 
423 Texas St. 
El Paso, Tex. 


Fort Worth Battery Co. 
615 Lamar St. 
Fort Worth, Tex. 


Moore Bros. Co. 
1515 Milam St. 
Houston, Tex. © 


Krisch-Delavan Co. 
801 Main Ave. 
San Antonio 2, Tex. 


UTAH 


S. R. Ross 
1212 S. Stote St. 
Salt Lake City 4, Utah 


VERMONT 


Radio Service Lab. 
1191 Elm St. 
Manchester, N. H. 


VIRGINIA 


Ashman Distr. Co. 
807 Granby St. 
Norfolk 10, Va. 


Lee Distr. Co. 
1126 North Bivd. 
Richmond 20, Va. 


Western Va. Sales Co. 
P. O. Box 1506 
Roanoke, Virginia 


WASHINGTON 


Motorola Distr. Co. 
620 Eastlake Ave. 
Seattle 9, Wash. 


WEST VIRGINIA 


Wilson Radio Distr. Co. 
1116 Central Ave. 
Charleston 4, W. Va. 


Jones-Cornett Elec. Co. 
Welch, W. Va. 


Electro-Pliance Distr., 
Inc. 

2458 W. Lisbon Ave. 

Milwaukee 5, Wis. 


GALVI Ni MANUFACTURING CORPORATION « CHICAGO 51, ILL. 


F-M&A-M HOME RADIO - AUTO RADIO - AUTOMATIC PHONOGRAPHS + TELEVISION - AIRCRAFT RADIO - POLICE RADIO - RADAR 
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Out of the Fox hole 
and after 
the Foxes!) 


When the boys come back there 
will be plenty of BLAKE & LAMB 
Steel Traps for them to use in catch- 
ing foxes, coyotes and other fur- 
eX-Xolalale me ola-telel (olay 

IWAsYolalilusl-WaZ-Mela-Melacli-1atl mre] m Zoltls 
Witel-Tetirolatel lave Melmeial- Maal kes] ol111a 2 
under war conditions, of com- 
ol -Ti-I WANToLiFia alate ME lal-Mel-Tuilelale Me cols 


this famous old brand. 


BLAKE & LAMB STEEL TRAPS | 


THE HAWKINS COMPANY 


America’s Oldest Trap Manufacturers 
SOUTH BRITAIN, CONNECTICUT 


HARDWARE AGE 

















le 'HiFLEX Mere SAFETY DISCS 


TRADE MARK REG. 














«+.improved reflex reflectors! 


— 


——————— 





pe 


eenczed of ded Lo 
INAL DANGER SPOTS 
EAD!... 


Fer ; 
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Koeny home-owner, farmer, merchant, contractor, in fact 
everyone, needs Hiflex Safety Discs to signal danger spots 
ahead on posts, fences, gates, trees, buildings, wharves, 
road equipment, trucks, etc. Permanent, unbreakable, easily 
attached, and they fulfill I. C. C. requirements. 


SPECIFICATIONS: 

354” diameter, with two 3;¢'’ 

holes. Heavy gauge steel, 

treated against “weathering”. 

Entire surface reflectorized. 

Made in Amber, Red or Silver. Unbreakable 
Retails at 60¢. Code No. J1-3.6. SAFETY DIScs 


HIFLEX COMPANY, INC., 115 CHAUNCY STREET, BOSTON, MASS. 
















COUNTER DISPLAY UNIT 
(12 amber, 12 red) 







Buildings 
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You Wouldn’t Use An Axe 
To Slice A Piece of Cheese! 


So, why use an oversize high pressure valve to handle a low pressure. job? 


Gate Valve No. 819, illustrated here, is capable of handling jobs with abso- 
jute safety up to 125 lbs. working pressure. Higher pressure valves are no 
more efficient for such installations . . . they simply cost more money and 
increase equipment costs unnecessarily. 


No. 819 is a sturdy, quality built valve with double disc and rising stem, 
capable of thoroughly dependable service on steam, water, or oil lines. 
Equipped with easy operating “Cool Grip” handwheel. 


ROCKFORD BRASS WORKS, ROCKFORD, ILLINOIS, U.S. A. 


HARDWARE AGE 





TEM«CROSS Steel 


for SHOVELS 


—the keen-cutting, clean-scouring steel that makes 
Blade Edges SPLIT-PROOF and CURL-PROOF! 

To get TEM-CROSS Steel in Shovel Blades, re- 
member... ONLY Ingersoll Shovels are made of this 
special Tillage Steel! Cross-rolled to produce an in- 
terlocking, mesh-grain SPLIT-PROOF structure, and 
heat-treated under exacting control. To give these 
Extra Values in Shovels, Spades and Scoops you sell, 
remember to specify INGERSOLL on all your orders! 


All Blade Finishes now Black except Molders’ Shovels 
i | G Fa 4 4 0 LL and Grain Scoops which may be furnished with 


SHOVELS - SPADES - SCOOPS Polished Face and Brushed Back. 


INGERSOLL D-B-L for HACK SAW BLADES 


‘ 4 * Furnished in the original 
—the time-tested D-B-L Steel so widely used dur- D-B-L Regular, -"'5-4” 


ing the past five years by leading Hack Saw and D-B-L 2, -"6-5” 
Blade Makers. Ingersoll D-B-L guarantees tough ; 
cutting edges, high impact resistance, relative free- 


dom from decarburization, and lower cost. 
6 


To get Ingersoll D-B-L Steel in all your Hack 
Saw Blades . . . remember to specify on your 
order that you want your favorite make of Hack 
Saw Blades produced from INGERSOLL D-B-L. 


J 


IVISION | 


INGERSOLL STEEL & DISC D 
Borg-Warner Corporation 
NEW CASTLE, INDIANA 
Plants: New Castle, Ind.; Chicago, Illl.; Kalamazoo, Mich. 




















SELL A LINE THAT'S FAVORABLY KNOWN 


Today’s equipment buyers are “‘quality” conscious. They will not 
accept “unknown” brands. They want to not only know what it 
will do for them, but who makes it. If you can tell your prospects 
that the equipment you are selling is a product of General Motors 
it will help you turn prospects into customers. 


HARDWARE AGE 
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DELCO Shallow Well 
Water System, 
Model AAT42 
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Delco Water Systems are built in theiy 


entirety by the Delco Appliance Division 
of General Motors Corporation. Quality is 
controlled to General Motors standards of 
precision in each step of manufacture to 
final inspection. Result: Delco Water Sys- 
tems will give your customers superior per- 
formance and long, trouble-free service. 
A franchise may still be available in your 
community ... write for full information. 





DELCO APPLIANCE DIVISION, Dept. HAIOS 
G | Motors Corporati 
Rochester 1,N. Y. 





I am interested in your plan for dealers. 
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@ Your Arvin distributor is now prepared to give you a 
complete explanation of the many new and advanced sales 
features built into this Arvin Automatic Iron. These features 
are the result of the experience and “know-how” of men 
who have pioneered in the development of electrical appli- 
ances for 25 years. 

Fast sales and big volume are ahead for the dealers who 
have Arvin Automatic Irons. Arvin distributors are taking 
dealer orders now for delivery as soon as possible. 


ARVIN is the name on products of experience coming from 
NOBLITT-SPARKS INDUSTRIES, INC. © COLUMBUS, INDIANA 


HARDWARE AGE 











reans CLARK-BUILT 


i N A M E R ; Cc A N Products bearing the name Rid-Jid have been designed 
HOUSEWARES and manufactured by the J. R. Clark Co., Minneapolis, 


for over a quarter century Almost every single improve- 
ment in features that make for utility and convenience, 
style and appearance in Ironing Tables, Step Ladders, 
Step Stools and Ladders were Clark developments. This 
basic Clark concept of producing new and better value is 
designing stimulating merchandise for tomorrow’s selling. 


LOOK TO RID-JID...LOOK TO CLARK 
FOR RID-JID MEANS CLARK-BUILT 





FULLY VENTILATED ® RID-JID IRONING TABLES 


Mtl Stoel ® RID-JID LADDERS 


IRONING TABLE @®@ RID-JID CLOTHES RACKS 
@ RID-JID WOODENWARE 
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NAIL HOLDING HAMMERS 
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Factory 
HENRY CHENEY HAMMER CORPORATION “les 08 
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Cleveland Cap Screws and special 
headed and threaded parts are 
made by the Kaufman Double Ex- 
trusion Process, originated in our 
plant—a factor which adds extra 
strength to both full finished and 
high carbon heat treated products. 
All sizes—even including one inch 
diameter—are made by this process. 


Wf, Cuabdg 2917 Gise 79TH STREET © CLEVELAND 4, OHIO 
Is, N.Y Wareho: Chi , Philadelphia, New York, Los Angeles 
smpgas) FA ST LM ia t S$ aoe EF list vier inks 5 bias cates nas 
P| 


MADE BY THE ORIGINATORS OF THE KAUFMAN PROCESS FOR GREATER STRENGTH AND ACCURACY 
OCTOBER 25, 1945 55 














2 
IN 
cl 
built for FOOGH JOBS! 
PER! AL 
@ If you ever stripped tough insulation—if you ever cut through 
hard wire—if you ever spliced a stranded cable—you know 
it’s a job demanding good pliers. 
Kleins were designed to do these tough jobs and every man 
who uses tools knows he can rely on Kleins in the pinches 
as well as in the routine day’s work. 
The extra quality—the extra stamina—the ability to stand 
up day after day, year after year, in the service of men who 
have no time to “baby” equipment have won Klein Pliers The 
their reputation. of 
As power and communication service expands—as indus- Ager 
Sts tit ons the cue tries swing from war to peacetime production—as the demand Mov 
and safe use of tools of the building industry increases—you will find your best — 
will be sent on request. : ‘ 5 FIRS 
customers, the men who know good tools, asking for Kleins and 
to help them on their job. long 
SEC 
DISTRIBUTED THROUGH JOBBERS EX 
Foreign Distributor: ease, 
dard Electric Corp., New York THI 
will 
for a 
—— & Sons 
Chicago, Ill, U.S.A. 5841- 
Expor 


3200 BELMONT AVENUE oe Oem Wer oie & . ) © ie ee ee 
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of Tomorrow is 


The Pincor Mower All Steel 


Aggressive Dealers want a Modern, Dependable Power Lawn 
Mower with Outstanding Performance Features to Satisfy the 
trend of customer demand. 

FIRST—The New Pincor All Steel Power Mower is strong 
and tough, for STEEL eliminates costly breakage, insures 
longer wear and DEPENDABILITY. 

SECOND—Pincor Power Mowers have been engineered with 
EXTRA POWER, for rugged performance and new handling 
ease, assuring CUSTOMER APPEAL AND DEMAND. 
THIRD—The Common Sense Pincor Direct-to-Dealer Policy 
will make Pincor Power Mowers a fast selling, profitable line 
for aggressive dealers. 


PIONEER GEN-E-MOTOR 


corporation 


5841-49 West Dickens Chicago 39, Illinois 
Export Address: 25 Warren St., New York 7, N.Y. Cable Address: Simontrice N.Y. 
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Packed with 
_ Dynamic 
| New Features 


* One Piece Welded 
Steel, Unbreakable 
Chassis 

we Rugged Six Spider 
Welded Steel Reel 

% Extra Powerful 11, 
H.P. Engine 

% Heavy Duty Autemoeo- 
tive Type Clutch 

*% Convenient Reverse 
for Sharpening 

*% Cutting Height Hand 
Adjusted from ‘2 to 
21% Inches 

*% Sealed Lubrication 


*% Simplified Threttlie 
and Clutch Centreols 


and many other new features 


There’s a DIRECT-TO.- 
DEALER Pincor Power and 
Hand Lawn Mower Fran- 
chise Open in Your Com- 
munity. Write Today! 
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You’ll Have it Soon 
New and improved Star Brand Wire Cloth is still 

under wraps. . . but not for long. 
You'll have it soon. . . finer and stronger wire 
cloth, stamped with the famed Hanover Star... 
symbol of complete protection against insects 

HANOVER in any and all climates. 

STAR BRANDS Star Brand quality, combined with new point-of- 


sale promotion, provides increased sales and 
AVAILABLE NOW increased profits for hardware dealers from 


* Electroplated Steel coast to coast. 
pigs goo ate ald These are sound reasons why you should write 


36”, 42” and 48” widths. h 
+ Bright Bronze for the complete Hanover Star Brand story... 


Available in 24”, 26”, 28”, 30”, 32”, Today. 


36”, 42” and 48” widths. 


WIRE CLOTH COMPANY 
HANOVER, PENNSYLVANIA 


Awarded for quality and quantity 
production of Hanover Wire Cloth 
for the Armed Forces. 
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Available Now! “Chantilly” Alarm Clock. Coming Soon! “Heralder” Alarm Clock. Available Now! “Troubadour” Alarm 
Ivory. O.P.A. ceiling price $4.95 plus tax. Ivory. O.P.A. ceiling price $4.95 plus tax. Clock. Ivory. Luminous numerals and 
hands. Price $4.95 plus tax. 


G-E GLOGKS— HEADING YOUR WAY! 


Three styles available now ! And remember, General Electric is coming back with a 


full line of chime, striking, and occasional clocks; as 
well as many more alarm and kitchen clocks. General 
This General Electric line will put you right back inthe —_ Electric Co., Appliance and Merchandise Department, 


Two more coming soon! 


clock business! Bridgeport, Conn. 


Your G-E distributor will see that you get your FOR GOOD LISTENING: Don’t miss Art Linkletter, in “The G-E 
p ‘ House Party,” every afternoon, Monday through Friday, 4 p. m., 
E.W.T., CBS. “The G-E All-Girl Orchestra,” Sunday, 10 p. m., 
E.W.T., NBC. “The World Today,” News, Monday through 
Friday, 6:45 p. m., E.W.T., CBS. 


FOR FINAL VICTORY — BUY AND HOLD MORE WAR BONDS 


share the minute they’re available. 
Then you can offer your customers a selection of the 
most popular models . . . at the fastest-selling prices! 


And every one has all these famous G-E features: 


e Self-starting G-E Motor never needs winding. General Electric Clocks 
e Dependable mechanism, split-second accuracy. 
The Clocks Most Women Want Most 


e Sealed-in-oil construction, needs no oiling. 


e Extremely quiet operation. Approved cord sets. 


¢ Economical operation, costs only a penny a week. GENERAL @B ELECTRIC 





° Pop 
Se.° Qlar 
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Available Now! “Corporal” Alarm Clock. Ivory, | Coming Soon! “Garcon” Kitchen Clock in white, 
O.P.A, ceiling price $4.50 plus tax. ivory, red, or green. O.P.A. ceiling price $3.95 
plus tax. 
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The MIRACLE of modern heating! Small but mighty comforting when a 
room has the chills . . . that’s a Wittie Portable Electric Steam Heater—in 
“fan-blow” and convection types. Either model provides economical, 
luxurious warmth on cold days. The “‘fan-blow” Wittie Steam Heater pours 
out heat, rapidly warming any room. The*convection model is ideal for 
smaller areas. 

Made to answer a critical need for small heating units in homes, offices, 
farms, hotels and tourist courts... the demand for Wittie Electric Steam 
Heaters is immediate, urgent... huge! And the market Will be primed still 
further by concentrated national advertising to consumers. 

Don't put it off ... prompt action now means sales and profits later. 


Write or wire today for full information. 


LOOK AT THESE FAST SELLING FEATURES: 


Automatic safety shut-off Fan-blow and convection models 
2-stage heat regulator Clean steam heat... healthful and safe 
Portable... luggage design... light No danger of fire or burn 
in weight. Heats room in a few minutes 
Compact... 213" long, 17" high, 734" Costs but a few cents a day to operate 
wide Operates on AC and DC current 


Honeycomb core radiator Finished in three attractive colors 


ral OF and Pi 
WITTIE MFG. & SALES CO. 14145. Wabesh Ave. Chicago 5, Ill. 


Branch Offices and Representatives in New York, Kansas City, Los Angeles and Detreit 
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“Soap and water may be good for 
the FACE, Madam...but it's > 
not so good for the FLOOR! 





No joke, this business of soothing irate customers who expect 
to remove wax with soap and water...and then blame you 
because it doesn’t! That’s why Waxoff was born: to remove 
every trace of wax, floor oil, polish, dirt, before revarnishing 


or rewaxing. And to protect you, Mr. Dealer, against that 


=_ >> -ereime A 


chronic headache: “The varnish didn’t dry.” The moral is 
simple...every time you sell varnish or wax, sell Waxoff. 


Schalk Chemical Company, Los Angeles and Chicago. 
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J, THE CONSUMER MIXES IT WITH 

WATER — making it the most 

economical and practical way to use 
DDT. 


2. A 6 Oz. bottle of TAT Concen- 

trate Solution makes 5 pints of ready-to-use 
spray which controls Flies for months after appli- 
cation. 


3. This brings down cost to 12¢ per pint for 
the finished spray. Study what other manu- 
facturers are offering—then try to match this value. 


@, To control different insects, different formula- 
tions are required. 35% TAT Solution (Con- 
centrate) gives the user a range of 3 pints to 41 
gals. of finished solution. By simply adding sug- 
gested number of tablespoonfuls to water, the 
Consumer quickly makes correct strength solutions 
for whatever insect he is seeking to control. This 
method saves money, assures best results. 


Feature 





a 


SOLUTION 


(CONCENTRATE) 


TAT Solution is non-inflammable 
* when used as directed. 
6. TAT is the brand name of the 
O. E. Linck Company which has 
produced millions of units containing 
DDT for the armed forces during the 
past two years. 
7. Attractive Window Posters, 
Counter Displays and consumer 
literature sell TAT Solution on sight. 


Also available are 5% Oil Sprays. Powders are 
offered in both wettable and non-wettable dusts, 
containing concentrations of 25% down to 3% 
of DDT. 


Don't treat DDT as a gravy train for quick, easy 
profits. Make sure of long-range profits, complete 
customer satisfaction and good will by selling the 
TAT line. This is the season for eliminating 
Roaches, Bedbugs, Moths. Nothing does the job 
faster or more thoroughly than 35% TAT Solution 


(concentrate). Write, wire or telephone RIGHT 


NOW! 
Sa 


manuractureo by O. E. LINCK (0., Int. monrciair, n. J. 


(formerly Soilicide Laboratories) 
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: o¢ GRASS... 


NERVY IN A PERSON = IDEAL IN A PADLOCK! 








Corbin Extruded Metal Padlocks are made from solid blocks 
of brass. Illustration shows three stages of processes. 


CORBIN Extruded Metal Padlocks are shaped 
under tremendous hydraulic pressure, from ingots 
SHACKLE of heated brass. Result: An extremely tough, long- 


ROLLER Bott SPRING life body, non-corrosive because there’s no porosity. 


CAM 


$001 The interior pin tumbler mechanism is all brass, 


“ane too, and includes “Spool Pins”, a Corbin-originated 
SPRING 
tools. Another Corbin “exclusive” is the patented 


sans A 4 ee “Roller Bolt” which securely holds the strongest of 


N SPOOL PIN 


Lf SHACKLE advance which steps up security against picking 
A 





shackles in a locked position. 


ea a 


—_—_ Add precision cut keys ... plus the utmost in safe 
key changes... and you know why THE CORBIN 


a a a PADLOCK works well, wears well, sells well! 





CORBIN CABINET LOCK DIVISION 


THE AMERICAN HARDWARE CORPORATION 
NEW BRITAIN, CONNECTICUT 


when Carbinlocked’? 





pee lar (Bs iat Na 
HINGES * DRAWER 


MAIL BOXES ° SUITCASE LOCKS 
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FODDER... 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. ¥Y. © ROPE © TWINE © PACKING « OAKUM 





BALTIMORE © BOSTON * CHICAGO * HOUSTON © NEW ORLEANS * PHILADELPHIA 
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Part of a farmer’s wartime production goes 
into his hayloft or silo, to feed and bed his 
livestock through the coming winter. On 
farms and ranches all over the country, you'll ROPE because it gives full measure of the 
find “AMERICAN” ROPE used for count- long-lasting dependability their work re- 
less tasks. Farmers choose “AMERICAN” quires. 









Care Saves Rope... a Vital War Material 






Branch Factory: ST. LOUIS CORDAGE MILLS, ST, LOUIS 4, MO. 
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PREPARE FOR THE TREMENDOUS DEMAND FOR 


MASTERS PRODUCTS 
IN THE POST-WAR MARKET! 


Masters products proved themselves in the pre- 
war market. The Masters “Handi-Cart,” suc- 
cessor to the wheelbarrow, in a short time was 
a fast-selling profitable hardware item. In 
the two.years before the war we were never 


able to meet the demand of the hardware 


trade. Masters Perfect Distributor is an out- 


standing item. The demand for this product 


alone will give you large volume sales. The 


famous Masters Piant Setter has a sales rec- 
ord of forty years. It is a time and labor saver 
for farmers. Sets up to 15,000 plants daily. 

The Masters line is destined to become a 
leader in the hardware field. With the Masters 
Planter Company’s increased facilities of man- 


ufacture and post-war prometional plans, the 


complete Masters line will have unprecedented 


profit possibilities for dealers everywhere. 
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YOU'VE BEEN WAITING FOR IT... 
YOUR CUSTOMERS HAVE BEEN ASKING FOR IT... 


MASONRY 
WATERPROOF PAINT 





Guaranteed to permanently waterproof 


cement cellars, cinder and concrete 


Sere eae ot bis cellar. walls and floors, brick, tile, stucco 








—EVERY TYPE OF MASONRY! 





== ERE is heart-warming news for hundreds of despairing Home Owners 
i | (perhaps you, included) who know the misery of flooded cellars. No 
a longer is it necessary to spend a barrel of money for extensive alterations 

in order to have a snug, dry basement. 

Today KAY-TITE Masonry Waterproof Paint, sensational scientific dis- 
covery backed by 15 years actual use in new and old buildings, is guaran- 
teed to do the job at a fraction of the time, labor and cost. Basily applied 
by any layman, it goes on just like paint. Moreover, it will last as long as 
the masonry on which it is used. KAY-TITE has scores of other applications 
—from cisterns to swimming pools, from brick piers to boiler pits. There is 
such great demand for KAY-TITE that it literally sells on sight. 

Frankly, our factory is flooded with orders. However, you can still 
get prompt shipment if you write RIGHT NOW! Be sure to include your 
Jobber’s name. 


RETAIL PRICE fic — $34.80 
YOUR INVESTMENT — 20.88 


YOUR PROFIT — 13.92 
= WRITE OR WIRE TODAY! 


SPECIAL ATTRACTIVE COUNTER DISPLAYS, CIRCULARS, ENVELOPE aa, OOS 
DEAL } STUFFERS, DESCRIPTIVE PAMPHLETS FREE WITH EACH 10 LB. CAN $2.90 
2-CASE ORDER—ONE CASE OF WHITE AND ONE OF GRAY! SUFFICIENT TO WATERPROOF 100 TO 150 SQ. FT. 


KAY-TITE COMPANY, WEST ORANGE, N. J. 
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COLORS GRAY AND WHITE 
IN POWDER FORM 




















Wherever -_ parts must old ri tghit 


HARGRAVE Compa are 
preferred 


Landing Craft 


at CHRIS-CRAFT Corp. 


he 


In construction of vehicles for land, sea and 

air, Hargrave Individually Tested Clamps are 

used extensively to support operations of vital 

importance. 

Illustration at top shows Hargrave Body 

Clamps holding a plywood side piece firmly 

against the frame of the boat until a suffi- 

cient number of screws are in place. Hargrave Clamps 
are used in various operations throughout the boat 
in fact, are considered a necessity in building boats at 
Chris-Craft. 

Lower photo shows Hargrave Clamps applying heavy pres- 
sure to a glue joint on wood center section of the plywood 
Beechcraft AT-10 Advanced Pilot Trainer. This was an 
experimental set-up, later adapted for production pur- 





€ 
at BEECH Aircraft Corp. 


poses. Heat ray lamps (in box at right of clamps) accelerate 
glue joint drying. 


These diversified uses are typical of Hargrave Clamp 
adaptability. Because of their wide range of patterns and 
sizes and their unusual durability, these fine Clamps 
are the skilled mechanic’s choice. The only clamps INDI- 


VIDUALLY TESTED for strength and freedom from flaws. 


WRITE FOR CATALOG showing complete line of Hargrave Clamps, Chisels, Punches, File Cleaners, Brace Wrenches and Washer Cutters. 





SEE YOUR SUPPLIER a 


THE CINCINNATI TOOL COMPANY 


Montgomery Road 
CINCINNATI 12, OHIO 





_/ 
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AMERICHS 
FARMS 
ARE GOING 
ELEGIRIC 











_..and here’s a plan to make your store 


headquarters for electric farm equipment 


effective sales promotion, advertising and sales 
training programs, national farm paper adver- 
tising ... plus acceptance of Westinghouse 
products won through yearstof advertising 
and field work on farm electrification. 

For complete facts about this new profit 
opportunity, and the Westinghouse plan to help 
you become local headquarters for electric 
farm equipment, write Westinghouse Electric 
Corporation, P.O. Box 868, Pittsburgh 30, Pa. 


From one source... your Westinghouse 
distributor . . . you will be able to get a full 
line of electric farm equipment and sup- 
plies, supported by a strong merchandising and 
promotion program to assure maximum sales. 

With the Westinghouse Electric Farm Deal- 
er Plan, you get important advantages, which 
include: A full line, one source of supply, 
quick service from Westinghouse distributors, 


ie small inventory due to large distributor stocks, penta 
ye Clamp Wk * h: 

terns and esting ouse 

e Clamps = 


aps INDI- 


om flaws. 4 G ET T H | S 
e Cutters. i\ § ’ : 4 N ; Westinghouse Electric Corporation 
iy , ' 0 P. O. Box 868, Pittsburgh 30, Pa. 
24" He . E DC Please send me a copy of “Putting Electricity to Work 
, » ? ; on Your Farm”, 
bee, | 
v 


CO) I am interested in the profit opportunities your Electric 
, ' Farm Dealer Plan offers, 
“f ea thes shows the many uses 
o# Electricity on the farm. 


SEND FOR YOUR COPY TODAY 


Name 





Firm 





Street 





City. 
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RUBEROID 
ASBESTOS PAPER 


Every homeowner/ gaa 
isa prospect [Ass 
for this new, 

HANDY ROLL! 


e New, attractive, convenient 
package makes this many-use fire- 
proof paper easier for you to han- 
dle and display — easier to sell. 
Customers like this improved, 
handier roll and it enables you to 
sell by the package instead of the 
old, bothersome method of by the 
piece. Here’s 20 yards of 18” wide 
asbestos paper all ready to go— 
doesn’t even have to be wrapped. 








Uses pictured on colorful label makes package its own | 
best salesman! If you are not already handling this profit- | 
able, quick-moving item, get in touch with your jobber | 


or write us today for prices and full information. Dealer 
helps are available —easel display and consumer leaflets. 


ak 


Protecting wood partitions, walls Wrapping heater pipes, flues, / 
and ceiling against fire. furnaces, air-conditioning ducts. 


In grease pan under broiler. 


Pot holders and surface Protection while soldering or 
protectors. welding in workshop or garage. 


The RUBEROID Co. 


Asphalt and Asbestos Building Materials 
500 FIFTH AVENUE, NEW YORK 18, N. Y. 


For making homemade gaskets. 
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WINDMILLS 
PUMPS 
CYLINDERS 
PIPE 
WATER SYSTEMS 
WATER SUPPLY 
ACCESSORIES 
CENTRIFUGAL PUMPS 
VALVES 
FITTINGS 
STEEL TANKS 
WOOD TANKS 





DEMPSTER MILL MFG. C 
Beatrice, Nebr. 


Quality goes more than sur- 
face-deep in DEMPSTER Water 
Supply Equipment. 

It proves itself day after day 
and year after year. Wherever 
you find DEMPSTER Equip- 
ment you'll find it doing a job, 
and doing it well!—that’s CUS- 
TOMER SATISFACTION, 
the all-important factor in suc- 
cessful sales. For 67 years 
DEMPSTER has enjoyed a rep- 
utation for producing efficient 
equipment. That’s why it 
is easy to sell... why it stays 
sold. 


Write 
FOR FRANCHISE 


When DEMPSTER Equip- 
ment is readily available again, 
dealers should have almost un- 
limited opportunities for sales 
and profits. Write us... there 
may be a sales franchise open 
in your territory. 


(8) 
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EMBURY MANUFACTURING COMPANY, WARSAW, N.Y. 


- 
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“And just think ... there are no moving parts 
fo go wrong!” 






































Homer K. Fuddleduddy is going to get a pretty icy 
reception, trying to meet competition with an inferior 
product. 

No matter how ingenious the sales talk, the days of 
*‘just-as-good”’ are numbered. The public isn’t hav- 
ing any, thank you, not even when the products look 
pretty much alike. 

Take coffee makers, for instance. There’s ONE 
brand smart merchants consistently feature because 
it’s the ONE coffee maker customers consistently ask 
for by name. 

And Silex is now ready to make good its war-time 
promises ...of expanded production...of improved 





quality ...of other fine products that will proudly 
carry the Silex name, including the perfected Silex 
Duolectric Steam Iron. 
Silex is ready to make your selling job easier by 

offering you: 

The original name in the field 

The top name in the field 

The most popular name in the field 
You can’t go wrong if you ask for, insist on and fea- 
ture the leading name in every line you carry. That’s 
always been good business. It’s vital strategy now 
that merchandise is becoming more plentiful and 












customers more choosey. 


rua SILEX 


TRADEMARK REGISTERED VU. S. PAT. OFF. 


HARTFORD 2, CONNECTICUT 








* ST. JOHNS, P.Q., CANADA 
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Atlanta, 
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UNITED 
Cambridg 
SOUTHE 
Charlotte 
CAR PAI 
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LoPilot 
aw 
barr in 
at Low cost 


heating unit with one, ten-inch 


The Single Ten, Oll-Burning Par- 
Large 


lor Furnace. 
burner. 





LoPilot is a marvel in efficiency and low cost. Wire 
your nearest Allen Distributor for Franchise Details. 


ALLEN MANUFACTURING CO., INC. 


‘eur 


NASHVILLE, TENN. 


Princess 


| 
| 


I — 


Combination 


Range Coal Burning Range— 


Oil-Burning 


Water Heater Coal—Wood Parlor Furnace Combination) 


RYAN RADIO & ELECTRIC CO. 
St. Louis, Mo. 


ALLEN DISTRIBUTORS Te 


RE AGE 


THE YANCEY CO., INC. 
Atlanta, Ga. 


J. R. HUNT & CO. 

Baltimore, Maryland 

WESTERN MERCHANDISE DIST. 
INC., Buffalo, N. Y. 

UNITED DISTRIBUTORS, INC. 
Cambridge, Mass, 

—— « CORP. 
Charlotte, N. 


yk og = peer 


MAJOR —_ co. 
Cincinnati, Ohio 


SMALL & SCHELOSKY CO. 
Evansville, Ind. 


MORLEY-MURPHY CO. 

Green Bay, Milwaukee, Wisc. 

D & H DISTRIBUTING CO. 
Harrisburg, Pa. 

ROYAL DISTRIBUTING CO. 
Houston 2, Texas 

SOUTHERN WHOLESALERS, INC. 
Jackson, Mississippi 
MURRAY-BROOKS HARDWARE CO., 
LTD., Lake Charles, La. 

GOUGH INDUSTRIES, INC. 

Los Angeles, Calif. 
STRATTON-WARREN HDWE. CO. 
Memphis, Tenn. 


MAJOR APPLIANCES, INC. 
Miami, Tampa and Jacksonville, Fla. 


GEO. H. LEHLEITNER & CO., 
New Orleans, La. 

UNITED DISTRIBUTORS, INC. 
New Orleans, 

HARPER & McINTIRE CO. 
Ottumwa and Cedar Rapids, lowa 


ARIZONA WHOLESALE SUPPLY CO. 


Phoenix, Arizona 

APPLIANCE WHOLESALERS OF 
OREGON, Portland, Oregon 
NELSON & SMALL 

Portiand, Me. 

WYATT-CORNICK, INC. 
Richmond, Va. 

DALCO APPLIANCE 

Sacramento and San Francisco, Calif. 
WYETH HARDWARE & MFG. CO. 
St. Joseph, Mo. 


MOTOR POWER EQUIPMENT CO. 
St. Paul, Minn. 

MOUNTAIN STATES DISTRIBUTING 
0., Salt Lake City, Utah 

RADIO TELEVISION & APPLIANCE 
CO., Seattle, Washington 
RUDNING-ROBERTSON CO. 

Sioux Falls, S. Dakota 

SEATTLE RADIO SUPPLY, INC. 
Spokane, Washington 

MASCON DISTRIBUTORS, INC. 
Springfield, Mass. 

EDWARD JOY COMPANY 

Syracuse, New York 

H. A. McRAE & CO., INC, 

Troy, New York 
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husky 
accurate 


A new low-cost 


18” drill press that 


can really take it 


This New Duro 18” Drill Press has been de- 
signed and built to handle a much heavier 
load continuously than ordinary low-priced 
units. Has many new features including: spe- 
cial design for quick-changing of belts; head 
casting slotted to provide take-up when wear 
develops from movement’ of quill; six-spline 
telescopic self-aligning spindle that reduces 
play; heavy ribbed cast iron table and base 
with large machined surface and grooves for 
collecting coolant; base provided with “T" 
slots for bolting jigs; improved simplified 
depth gauge. Efficient production foot feed 
available. Specifications include: %4” ca- 
pacity. No. 2 Morse Taper. 4 New Depar- 
ture Ball Bearings. Speed range 425 to 
2030 R.P.M. Spindle travel—5”. Drills to 
center of 18” circle. Maximum distance from 
base to spindle—49”. Maximum distance 
from table to spindle—19”. Overall Height 
—68". Size of overall base—18” x 281”. Send for Catalog—showing low-cost single and multi- 


Diameter of column—3 12". Weight of Model spindle Drill Presses, Metal-Cutting Band Saws, Circular 
f Saws, Jointers, Routers, Shapers, Grinders, Lathes, Scroll 
A3088 (as illustrated) less motor, 350 Ibs. Saws, Flexible Shaft Units, and Portable Electric Drills. Gives 


Also available in bench model. full specifications and prices. 


Available on Priorities only 


URO OOLS 


MACHINE TOOL DIVISION 


DURO METAL PRODUCTS CO., 2683 N. KILDARE AVE., CHICAGO 39, ILL. 


ALSO MAKERS OF DURO@ HAND TOOLS. 
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Other Republic Products include Woven Wire F 


OCTOBER 25, 


1945 


Take those long odds and you'll 


save time and paper work in order- , 


ing headed and threaded products. 
The Republic Upson line of 20,000 
different types and sizes will pay 
off by giving you one source for 
all your requirements. 


The chances are you'll get a better 
brand of bolt and nut performance, 
too. Republic Upson Quality has 
been famous for 90 years. Heads 
and nuts are accurate, full formed, 
sharp-cornered. Shanks are tough 
and true to size. Threads are accu- 


REPUBLIC 
BOLTS AND NUTS 


rate, clean cut and strong. That 
means quick assembly, without 
skinned knuckles, or stripped 
threads. 


The Republic Upson Line fits into 
your plans for postwar improve- 
ments, too—by simplifying buying 
procedures and improving bolt and 
nut performance. Check into it now. 


REPUBLIC STEEL CORPORATION 


BOLT AND NUT DIVISION 
CLEVELAND 13, OHIO AND GADSDEN, ALA. 
Export Department: Chrysler Bldg., New York 17, N. Y. 











‘Tis emblem » D D 


and this trade-mark » 


. join forces for peacetime production 


These war veterans will play a big part in pro- 
ducing the famous YALE lines of locks, door- 


The above emblem can only be worn by honor- 


ably-discharged war veterans —- men who have 


served, with glory, the cause of Freedom. closers and hardware for your customers now 
) 


Baa that Yale & Towne has resumed making these 
In ever-increasing numbers, these proud emblems 


are being seen in the ranks of the men who are 
helping Yale & Towne turn out materials needed 


for peaceful purposes. Under the supervision of 


products for peace. 


THE waME YALE we es make THE SALE 
YALE PUTS 3 BIG SALES MOVERS INTO YOUR BUSINESS 


an employment manager who himself wears a 
discharged veteran's emblem, these men . 

some wounded, some partially handicapped . . . 
are working at jobs that embody the least possi- 


bie strain. 


MANUFACTURING CO. 
STAMFORD, CONN., U. S. A. 


THE YALE & TOWN 
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UNITED 


E CAN'T tell you when you 
will be able to get all the 
Cyclone “Red Tag” Products you 
need. ... We’re “sweating it out” 
ourselves. But we can tell you this: 
that as fast as Cyclone “Red Tag” 
Products become available, they 
will be shipped to our jobbers for 
equitable distribution to you and 
our other retail outlets. It will pay 
you to keep in touch with your 
jobber. 
We can tell you, also, that 
Cyclone quality has been fully 
maintained. You can assure your 


customers that your U-S:S 
Cyclone Lawn Fence, Burner Bas- 
kets, Screen Cloth and Hardware 
Cloth have the same tough sturdi- 
ness and long life that made 
Cyclone “Red Tag” Products out- 
standing before the war. This 
Cyclone quality will always mean 
satished customers —and easier 
selling for you! 


EVERY SUNDAY EVENING, United States 
Steel presents The Theatre Guild on the Air. 
American Broadcasting Company coast-to-coast 
network. Consult your newspaper for time and 
station. 


CYCLONE FENCE DIVISION 


(AMERICAN STEEL & WIRE COMPANY) 
Waukegan, Illinois - Branches in Principal Cities 
United States Steel Export Company, New York 


STATES STEEL 











SHapes OF ROMEO—what a night for 
an elopement! The moon was out, the ladder 
was up, and Mary was waiting! Even the 
sound of her old man’s snoring couldn't spoil 


the romantic moment. In fact, it was perfect 


music for this particular event! 


The ladder wobbled dangerously as they em- 
braced. Mary muffled a cry. Jim’s heart stood 
still. The snoring stopped—then continued in 


3 


G...WE HOPE! 


another key. They sighed with relief. They 
were safe. 

Almost. Mary took hold of the window frame 
to climb out onto the ladder. Alas, poor 
Romeo! Poor Juliet! Down came the window, 
bang on their heads! The sash cord had let go! 
Yes, they got away all right—with two beau- 
tiful unromantic bumps! They never asked 
what Mary’s father did about his broken sash 
cord. But they made sure their own house was 
completely equipped with Hodell Sash Chains 
—because they knew there wasn’t a headache 
in a houseful! 


Now that fewer Hodell Chains will be needed for 
military use, all Hodell Chains, welded and weld- 
less, with or without attachments, will very soon 
be available. Remember, there’s a Hodell Chain 
for every need — with dependability in every link. 


JACK + SASH + SAFETY - LADDER - PUMP - LIBERTY MACHINE 
PROOF COIL + STEEL LOADING « LIBERTY COIL - PASSING LINE 


BULLDOG - SAMSON + FLAT LINK + REGISTER 


DREDGE 


ESTABLISHED 1886 


THE HODELL CHAIN CO. 


CLEVELAND 3, OHIO 


HARDWARE AGE 
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“You can't beat Z ZZ . 


for Strength” 7 | & 
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@Say what you want, “You can’t beat 
steel for strength’ — especially when it’s 
laminated. The armoring of battleships, the 
construction of bank vault doors, testify 
to that. © Master uses that engineering 
principle to build extraordinary strength 
into Master laminated padlocks. With 
Master laminated construction a column 


of tough steel plates solidly encases the 
locking mechanism, heavily armoring the 
precision-built cylinder. No wonder Master 
padiocks have a record of withstanding 
unusual punishment under extreme condi- 
tions. No wonder they are recognized as 
the world’s strongest! @ Keep in touch 
with your jobber for more Master padlocks. 


WER BETTS 


EVERY ONE AN OUTSTANDING VALUE 


Master Jock Company, Milwaukee. Wis.« Worlds Leading Padlock Manufacturers 
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Use MEYERCORD 
SECAL Name Plates 


Home equipment ruined annually in America 
through ignorance of operation and maintenance 
reaches a staggering total. The unnecessary 
reflection on manufacturers’ reputations is 
equally costly. Keep your product in use... 
from one owner to another .. . with Meyercord 
Decal instructions. They can be produced in 
any size, design and number of colors for fast, 
lasting application to any commercial surface. 
No rivets, bolts or screws required. Rigid tests 
prove their resistance to abrasions, temperature 
extremes, moisture, acids and vibration. In- 
vestigate Meyercord Decals for your product 
instructions. Free technical and designing 


service. Please address inquiries to Dept. | 1-10. 


Bring the Goys Gack with Vietory Goude 














THE MEYERCORD CoO. 


World’s Largest Decalcomania Manufacturers 


53323 WEST LAKE STREET - 


CHICAGO 44, 


ILLINOIS. 
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oRDER NOW FOR = : These brightly polished, 
IMMEDIATE DELIVERY lacquered pulls, with the 
appearance of Chrome Plat- 
ing, are absolutely rustproof. 
Streamlined in the modern 


N 303—Aluminum Alloy Pull, 3 Ya" fashion, they are only V3 the 
o. 


’ overall, brightly polished. 


centers, 4'/s' weight of ordinary pulls, yet 


strong and durable. They 
come packed individually. 


: ™" | : 
1 ” i 
N 302—Aluminum Alloy Pull, 2 3 Pars: 
°. Ke ? 


: olished. 
centers, 3/8” overall, brightly P No. 1—Steel Friction 


Catch, nickel-plated. 
No. 304—Alu- ch, nickel-pla 





minum Alloy 


5 i used for o oa 
ee ax double Pull, 3” ce 
4} doors. ters, 4” over- 
| strike used for all, brightly 
4 


offset oF — polished. No. 108—Die-Cast Metal 
sn deat Knob, 1”, chrome-plated. 


i Alloy I | 
, 309 — Aluminum e) 
rae with Catch, 3” centers, 


4” overall, brightly — No. 110—Die-Cast Metal Knob, 











i ked 
ished. individually pac No. 110— Die-Cast Metal Knob, 
os 2 strikes for flush and / . 


ik offset doors. 
6”x12” Sample Boards 





Available 





MANUFACTURERS OF BUILDERS HARDWARE 
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' Se it’s really true! Decoware is coming back—a 

CONTINENTAL y, i =) fast-selling item backed by Continental Can Com- 
; =) pany, planned in detail to be a record-making 

*) sales-builder! Continental’s resources and facilities 


m }. and merchandising promotion will make Decoware 

ew ibe | a greater favorite with your customers than ever. 

C [ CCOWARL.. is : fs "| Write for new free booklet, “Date with Decoware” 
—it’ll tell you WHY you can expect larger and 


seh ciceahtntin faster profits from Decoware than you ever had 


>| from any metal houseware line. 
> 


eR taten sie 8 


Tune in: “Rerort to Tar Nation” every week over coast-to-coast CBS Network 
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COAL wid WOOD 
RANGETTE.... 


The new Mascot model is designed to accord with tomorrow’s 


streamlined kitchens. It is engineered to produce the maximum 
heat from every pound of fuel, but is insulated to keep the 
kitchen cool and at the same time assure successful baking results 

. Roomy cooking top . . . Can be used as a water heater and 


incinerator and, when needed, as a kitchen heater. We have ap- 


_ Plied for patents on its principal features. Ready for delivery soon. 


MASCOT 


New Mascot models should be available in 
quantities soon . . . So save a good spot im 
store and windows. . . Their heat-engineered 
efficiency is sure to please your customers and 
trim, modern lines—like those of the model 


shown below—will sell them on sight. 








MASCOT STOVE COMPANY x DE 


PT. A CHATTANOOGA, TENN. 


MA SCOT 


morte Hi VH. / | Paula COC Ce 


pore 
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That’s Right — No Expiration 
Date Is Needed Because It 


Says Fee” 


FOR YEARS 
Ray-O-Vac LEAKPROOFS won't go 


dead standing on your shelf, nor will they 


go dead waiting to be used in your cus- 
tomers’ flashlights . . . even for years 


and years. 


RAY-0-VAC COMPANY © MADISON 4, WIS. 
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new...handy manual 


on MritcoR; 





simplified heating line 


What you can expect to get from the simplified, but still com- 
plete, line of Milcor furnace pipe, gravity and forced air fittings, 
stove pipe and elbows is shown in this new catalog. 

It provides you with a detailed picture of how the Simplified 
Practice Program R-207-45, sponsored by the U. S. Department 
of Commerce, National Bureau of Standards, and — by 
Milcor and others, works to our mutual benefit, by weeding out 
those particular sizes, weights, and styles whose existence never 
was justified by any substantial consumer demand. 

With the number of special fittings reduced to those most widely used, 
we at Milcor can concentrate on producing better values for.you and pro- 
viding better deliveries. 

You, the hardware dealer, can carry a smaller inventory, reduce your 
overhead, and enjoy greater assurance of supplying customers with mate- 
rials that produce results that are good-looking, safe, satisfactory. ° 

A free copy of the new Milcor Heating Catalog is available to you 
upon request. Write today. 

Production of Milcor heating and other products is being stepped up 
as rapidly as availability of raw materials permits. Already many Milcor 
dealers have received deliveries. Soon, we will be in an even better 
position to supply your requirements with the same prompt service for 
which Milcor has always been noted. 


MILCOR, STEEL COMPANY 
MILWAUKEE 4, WISCONSIN 


Maryland ® Chicago 9 'ittale) ® Kansas City 


Los Angeles 44, California © Rochester 9, New York 


THE J.M.&L.A. 
+ + equipped fo provide additional service through O S BORN (0. . « » @ Division of Milcor Steel Company 


CLEVELAND 14 © DETROIT 2 ° BUFFALO 11 ° CINCINNATI 
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THEY’RE BACK ON THE JOB 
FOR You / 


Behind them, a big war job well done—ahead, the challenge of 
a great peace-time market— , 

Today, Autoyre men and women are meeting that challenge. 
They resume civilian manufacture, not where they left off—but 
far ahead, bringing to peace-time production new, war-sharp- 
ened skills, stepped-up efficiency. The “know-how” which earned 
five Army-Navy “E” awards for Autoyre is now at your service, 
producing bathroom and kitchen accessories that mean greater 
volume for you—greater value for your customers. 


°F Lili wenn 


Towel Bars « Soap Dishes « Tumbler and Toothbrush Holders * Three-arm Racks 
Toilet Tissue Holders © Clip-on Racks * Shelf Brackets + Towel Shelves, etc. 





SS ee eo) eee ee oe ae EE 








HARDWARE AGE 





ARE 


AGE 











And you really can't blame him. 
If one's next door neighbor doesn’t 
own a WITT Can the mere sight of one 
of these handsome, sturdy-as-an-oak Cans 
puts a severe strain on said neighbor's moral 
fibre... - 


But seriously, an who don't own WITT Cans just 
naturally envy people who do. And for excellent rea- 
sons. To begin with, WITT Cans are made of special 
analysis heavy-gauge steel. That's why they can take 
months and years of rough handling and come up smil- 
ing. Then, too, WITT corrugations are deep, close-pitched, 
well rounded—the strongest known. 


WITT Cans also have straight-side design, for added 
durability—proved by special tests and long years of 
experience. And they're hot-dip galvanized, a hand 
process that provides the heaviest possible coating 
of rust-proofing zinc. Add all these features 
together, and it’s easy to see why WITT 
Corrugated Cans outlast 3 to 5 of 
the ordinary kind. = 
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It may be sometime yet before our pro- 
uction will catch up with the enormous 
demand for WITT Cans. You can be sure 
we're doing everything possible to meet 
your requirements. Meanwhile, we ask your 
potience if you may not be getting WITT 
Cans as soon as you want them. 








WICKWIRE BROTHERS, INC., CORTLAND, N.Y 





No question about PROTECTION 


for them... if you stock 


© Spring — Summer — and Fall are 
open seasons for open windows— 
and Cortland Brand Screen Cloth 
provides screens that are closed to 
insects and pests. 

At the Wickwire plant a complete 


line of screen wire cloth is produced 
—under one control from steel to 
finished merchandise—in one group 
of mills—with quality guaranteed by 
over 70 continuous years serving the 
hardware trade. 

Stock Cortland Brand wire screen 
cloth—and thus bring full and per- 
manent satisfaction to the trade you 
serve. 

Standard finishes and meshes are 
available in limited quantities. Mili- 
tary needs still come first. 


land 


BRAND 


SCREEN CLOTH 
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(save-oil ) 


MARK OF MERIT 








The name Savoil has long been a mark of merit in 
the stove manufacturing field — a name standing 
for dependability, customer satisfaction and prices 
that sell. 


We wish we could reward your patience with an 
immediate, full-scale resumption of the building of 
kerosene stoves, ranges and heaters. But with seri- 
ous material shortages and the necessity of a com- 
plete reconversion of our production facilities, we 
shall have to beg your continued cooperation for a 
while longer. However, we want you to know that 
at the earliest possible date we'll be back on the 
market with better-than-ever stoves, ranges and 
heaters, in styles and models which will create new 
standards of sales appeal. 


x * 


To Secure the Peace ... Buy Victory Bonds 


In the meantime, our sincere thanks for your con- 
tinued patience and understanding. And remember, 
Savoil is on the way back — back with a profitable 


contribution to make to your sales program. 











KEROSENE BURNING 


Ranges - Stoves - Heaters 


UNITED STOVE Co. 


YPSILANTI, MICHIGAN 
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$1000,000 ADVERTISING CAMPAIGN 


Pre-Sells Millions of waiting Customers 
FOR NEW POST-WAR KITCHENWARE 


soe 





Month after month, customers are being 
pre-sold for you on a finer post-war kitchen- 
ware through powerful advertising in popu- 
lar magazines. This finer kitchenware is the 

* New Improved Porcelain on Steel Enameled- 
ware—the product of years of experiment on 
better methods of manufacture. 

An independent testing laboratory peri- 
odically puts run-of-production samples 
through a long series of punishing tests. It 
must withstand long exposure to boiling acid, 
several cycles of sudden cooling after high 
heat over open flame, the impact of steel 
balls dropped on corners and edges of the 
utensils. Only enameledware which can pass 
these grueling tests can carry the Red Seal of 
quality adopted to identify the New Im- 
proved Enameledware. 

Plan to cash in on this sales opportunity! 
Be prepared to feature this New Improved 
Porcelain on Steel Enameledware as soon as 


it is available. 
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LOOK FOR THIS SEAL...THEN SELL 


WITH CONFIDENCE! 


micikt. REGISTERED g 


New /mproved 


vt Fay 


Porcelainon Steel 


ENAMELEDWARE 


YOUR ASSURANCE OF QUALITY 
ENAMELED UTENSIL MERS 
aOvVETTISING GeouPF 


Sponsored by 
The Belmont Stamping and Enameling Co. 
The Canton Stamping and Enameling 
Company 
Columbian Enameling and Stamping 
Co., Inc. 


Crunden Martin Manufacturing Co. 
Federal Enameling and Stamping Co. 
The Fletcher Enamel Company 

The Jones Metal Products Co. 
Lisk-Savory Corporation 

oe Enameling and Manufacturing 


National Enameling & Stamping Company 
The Republic Stamping & Enameling Co. 
The Strong Manufacturing Company 
United States Stamping Co. 


ENAMELED UTENSIL MANUFACTURERS ADVERTISING GROUP 
2130 Keith Building, Cleveland 15, Ohio 
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SELL “PENNVERNON” 


not just “\Window Glass 


i 


BS 
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Architect: Herbert Banse 


GOOD FOR piG JOBS.-- 


ie 
PENNVERNON WINDOW GLASS has the 
clarity, the fine finish, and the freedom from 
distortion which are necessary qualities in 
the window glass used to glaze such impressive 
buildings as the Research and Manufacturing 
Laboratories, G. D. Searle & Co., Chicago, Ll. 


THESE SAME QUALITIES will please your cus- 
s tomer who buys Pennvernon Window Glass 
from you to replace a broken window in a 


modest home like this. 





Sell Pennvernon ... the window glass that 


has made a name for itself! 


OR LITTLE ONES 


PENNVERNON Window glass 


PITTSBURGH PLATE GLASS COMPANY 


2399-5 GRANT BUILDING, PITTSBURGH 19, PA. 
‘PITTSBURGH’ stonds for Zuality Glass and Chiat G 
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Remember this 
husky hanger? 
It’s now back 

on the job! 


HOSE who have stocked this 

popular, rugged hanger for the 
heavy sliding door know that its 
reputation for smooth, efficient 
performance has been well earned 
during the many years it has been 
so faithfully serving the trade. 


rbert Banse 


; Limited stocks are again available 


for your trade. The same built-in 

superstrength, heavy embossed 

sicdiain !/ hood, hardened-stee! roller bearings and many other features are embraced 

ring in the “Big 4.” Its worthy partner, the braced rail, provides a smooth, even 

» Ul. || tread for the swift-gliding hanger wheels, and it cannot possibly sag because 
| of the sturdy supporting braces. 


bis a 
the 


from 


Practical barn halos for the nadiel farm 


°5 in 


Remember the “Big 4” is both a rigid and a flexible 
type—flexible in the event of severe pressure, to 
protect the sliding doors from damage. 


Write today for further information concerning any 
membez of the extensive National Line. 


Ww 


raced Ro NATIONAL 
MANUFACTURING 
COMPANY 


Sterling, Illinois 
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meinen. PLASTIC 


NOVELTIES and HOUSEHOLD UTILITIES 


Latest designs in light, tough, durable plastic. Non-corrosive. Easily cleaned. Fast sellers! Profit makers! 
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Amerltine Plastic 


CLOTHES HOOKS 
(Steel- Reinforced) 
Add beauty and 
utilityto Bathroom 
— Kitchen Closet 
Strong. Base meas- 
ure 1%" x 2',"... 
length of hook2',’. 
Mounting screws 
furnished. Packed 
2 doz. to a carton. 
Assorted colors. 


Amerline PLASTIC 
BABY TRAINER 


“The Perfect Trainer.” Comfort- 

able. Holds warmth of room tem- q 

perature. Easily handled, and si ALL-PURPOSE 
cleaned. Horizontal type handle. 

Will hang flat to wall. Permanent “ POCKET ELECTRICAL 
finish — will not chip. Comes in CIRCUIT TESTER 
individual carton bright colors for 4 


<i J, 
attention-compelling display. 





ple, safe, depend 
able trouble - shooter. 
Indicates from 90 V. 
DC, and 60 V. AC to 
500 V. AC or DC. Gen- 

— r , aia / uine General Electric 

Sales Offices Located in Following Principal Cities: Neon Glow Lamp. 

CHICAGO @ BOSTON e NEW YORK e PHILADELPHIA @ OKLAHOMA CITY @ NEW ORLEAN 


ATLANTA @ KANSAS CITY @ ST LOUIS e DENVER @ LOS ANGELES @ SAN FRANCISCO 





* 
- 
UMN Ex | 
1758 NORTH HONORE ST. +-CHICAGO 22, ILLINOIS + Telephone ARMitage 3045 c P 
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Plastic & Metal Specialties 
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PYREX WARE 


BE THE FIRST TO PROMOTE THE NEW PYREX COLOR BOWL SET! 
It’s exciting news to millions! The first Pyrex ware 
in color, specially processed to be 21% times as strong 
as ordinary bowls! Set includes 4 nesting sizes: 
blue, 44 qt.; red, 1144 qt.; green, 244 qt.; and the 
popular big 4 qt. size, yellow. A ‘“‘natural”’ for gifts— 
backed by a smashing introductory advertising and 
promotional campaign. Limited quantity—avoid the 
rush! Get the jump in your town. Place order today! 


FREE pispiay carb. One of these colorful display cards 
(right )is packed in every case of your initial shipment. 
It shows how to use the new Pyrex Color Bowl Set 
for mixing, oven baking, serving, and storing. Fits 
into the large bowl. Feature it in your mass display 
of Pyrex bow! sets! 


PRICED RIGHT FOR GIFT! 
Set of Four _Bow!s *250 


BIG FOUR-COLOR PAGE IN 
POST. The new set gets off 
to a roaring start with this 
full-color page in the No 
vember 24 S.E.P. To tie 
in, simply write for free 
full-color mounted reprint 
of ad. 


TIE-IN DEALER MAT. This 
hard-hitting 2 col. x 8” 
newspaper mat tying-in 
with the national ad is of- 
fered free on request. Send for it. Use it 


FREE POSTCARD. You may have this 

four-color postcard in reasonable 
quantities free of 
charge. Use as state- 
ment enclosure or 
mail direct to pros- 
pects. 


ree sem ramp carom <agpee neo 
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IN COLOR 


2% TIMES AS STRONG 
AS ORDINARY BOWLS 


S&S 
Heat Resistani 
for Oven Cooking 


FOR M/XiING 


FOR SERVING 
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PYREX 
* (COLOR BOWL SETA 


SET OF 4 BOWLS .. 


Makers of Pyrex Ovenware & Flameware 
Corning Tumblers and Dinnerware 
Corning Tree Ornaments 


Ask your distributor’s salesman for Pyrex ware dealer helps or write direct to 
Consumer Products Division, Corning Glass Works, Corning, N.Y. 
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The Practical Wall Paint 


FLATLUX 


IT’S MADE WITH QZ 


..eA REAL PROFIT-MAKER 


Here’s why Flatlux sells fast 
»--why you should have the 
sole right to sell it... 


. Flatlux isa real paint, not a watercoating— 
it is made with oil! 

. It’s a practical paint—it covers wallpaper 
and most all other interior surfaces—in 
one coat. 


. Only one Flatlux franchise is allotted in your 
neighborhood. You'll have ample territory 
to make a real profit! A MME ONE-COAT WALL PAINT * MADE with ol 


. An invitation. Write BPS today for full — {LVory 2971 yor’ 
details regarding exclusive franchise in sD 








your community. 
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SATISFACTION. 7 


@ When the dg s work is done . . . and the 
“fresh-paint’/sign goes up .. . there is a very p () |- M F -| K 
real satisfaction in knowing that your skill has 
producedA good job. Yours is an essential and 


vital work. The protection of the home front 


and the maintenance of its values are necessary LI N Ss E E D O { L. 


/ ; 
to the national economy. 


ARCHER-DANIELS-MIDLAND COMPANY §=7y (4NS READY SOON 


ROANOKE BUILDING + MINNEAPOLIS 2, MINNESOTA 
/ 


FOR 106 YEARS WE HAVE SERVED THE PAINTERS OF AMERICA WHOSE WORK IS VITAL TO OUR COUNTRY’S 
ECONOMY BECAUSE IT IMPROVES AND PROLONGS THE LIFE OF AMERICAN GOODS AND PROPERTY 
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\— “He just found that a Thermos vacuum bottle does the same job better” 


* The first of its kind is still the best of its kind. is as famous and reliable now as it was almost 
“Thermos” was the first American producer _ forty years ago. 

of vacuum-insulated products. That was in Thermos is backed by the most efficient heat- 

1907. retention principle, an accepted name, and con- 
Today, Thermos is still first in popularity, _ sistent, attention-getting advertising. It’s a 

first to be called for. The Thermos reputation ood bet that the Thermos line will continue to 

has never faltered. The trade name “Thermos” be a “best-seller” in the years that lie ahead. 


The illustration reproduced above is from a Thermos advertisement in the October 15 issue of TIME 
THE AMERICAN THERMOS BOTTLE CO., NORWICH, CONN. 


Thermos Bottle Co., Ltd., Toronto Thermos Limited, London 


THE HEART OF 
THE LUNCH KIT 





One of Many 


War-Curtailed 
Thermos Models if s 


Brad VACUUM BOTTLES 


Age het things hit Hg ol Bigg colt 
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TRADE POLICIES WHICH GIVE Tht 
GREEN LIGHT 


10 YOUR BUSINESS GROWTH 


” 

‘ S S$ 

al cas . 6’ | 
~ cot 


os 
se 


AD 


Oise B. Be 


WitLiaM ( 


Mat M. Wu 


Yes! WOOD POLICIES, policies of four-square dealings with 
customers, mean MORE BUSINESS... GROWING BUSINESS, 
BETTER BUSINESS ... for you. Some territories still available. 
Write for details of the Wood Protected Distribution Plan. 
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GEORGE H. GRIFFITHS 
President and General Manager 
CHARLES J. HEALE 
Vice-President and Editor 
L. V. ROWLANDS 
Sales Manager 
KENNETH A. HEALE 
Managing Editor 
GEORGE M. SANGSTER 
JAMES L. COLLINGS 
Associate Editors 
ALBERT J. MANGIN 
“Who Makes It?”’ Directory Editor 
L. W. MOFFETT 
EUGENE J. HARDY 
DAVID J. ANSBORO 
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You bet we're glad: 


Glad the war is over, and our part finished. ... Glad 





we are now permitted to resume manufacturing our 
complete lines of high quality Welded and Weldless 
chains for all purposes. | For our civilian customers. 
or Fortunately, our only. reconversion problem is 


to reconvert back orders into shipping orders. 


co , 


(C é York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 
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\ acco Za AMERICAN CHAIN & CABLE 
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Informal Editorial Comments ... 


Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 








Every Five Years a Census 
Of Business and Population:— 


N view of the inevitable 

post-war shifting of popu- 
tion, and therefore of markets, 
a recent proposal by Henry A. 
Wallace, Secretary of Com- 
merce, should have _ wide- 
spread approval from _busi- 
ness. He recommends a cen- 
sus of business as well as of 
population every five years, 
instead of every 10 years, 
which has been our normal 
pre-war procedure. He would 
start on this program in 1946 
with a “sample census” to 
give business a working pic- 
ture of the changes due to the 
impact of the war. In brief, 
his program, which he says 
has presidential approval, in- 
cludes: 

“Full - scale census of 
manufacturers, mineral in- 
dustries and business (in- 
cluding retail, wholesale 
and service trades, and con- 


tract construction) for 
1946; a sample census of 
population for 1946 to pro- 
vide business with current 
information on __ shifting 
markets; a consumer in- 
' come survey to provide 
business with current infor- 
mation on shifting markets; 
a consumer income survey 
to provide business with in- 
dexes of purchasing power; 
an expansion of the present 
monthly report on the labor 
force to provide employ- 
ment and unemployment in- 
formation quarterly for the 
major industrial areas of 
the nation; a balanced pro- 
gram of current business 
and industrial statistics to 
chart the way for reconver- 
sion activity; and release, 
on a current basis, of de- 
tailed import and export 
statistics to facilitate the 


2 & @ 


resumption of normal for- 
eign trade. 

“A long-run program 
would include: Full-scale 
censuses of manufacturers, 
mineral industries and busi- 
ness every five years; com- 
plete census of the popula- 
tion, housing and the labor 
force and agriculture every 
five years; a full program 
of current statistics on 
manufactures, business 
population, housing and the 
labor force; a series of an- 
nual consumer income sur- 
veys; an expansion and 
strengthening of financial 
and other statistics of state 
and local governments; a 
strengthened series of im- 
port and export ‘statistics 
and an expansion of the sta- 
tistical analysis work now 
performed by the Bureau 
of Foreign and Domestic 
Commerce.” 


“$50 a Day Is Not Too High-—If Earned. 
But $1 a Day Is Too High—If Not Earned”:— 


[N the vernacular, Henry 
Ford 2nd “said a mouth- 
ful” when he uttered the above 
quotation, coincident to his 
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election to the presidency of 
the great Ford Motor Co., suc- 
ceeding his distinguished 
grandfather of the same name 


who then became chairman of 
the board. 

Unfortunately, a great seg- 
ment of our population seems 
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to have lost sight of the great 
truth in this homely philos- 
ophy so ably expressed. As 
a result, we pay men and 
women for the hours they 
spend on the premises of 
their employers, be it. factory, 
mine, store, warehouse, etc.., 
instead of paying them, as we 
normally pay our salesmen, 
for their actual accomplish- 
ments. 

From a competitive stand- 
point, internationally, _ this 
situation and philosophy 
which in this country has 
been government-encouraged, 
because of the political po- 
tency of organized labor 
groups, may some day destroy 


that most comfortable status 
which we conveniently term 
“the high American standard 
of living.” 

In the long run, and it may 
not be a very long run at that, 
no unearned “security” can 
stand the acid test of time. No 
man, product or service can 
continue indefinitely to exact 
an inequitable fee that is im- 
posed by political strength, 
physical violence or other non- 
productive factor. Yet, we 
have today a distressing va- 
riety of strikes in which par- 
ticipants talk only of “in- 
creased pay for decreased 
hours”—without the slightest 
consideration of accomplish- 


x « * 


ment or production. Obvi- 
ously, such a philosophy and 
program cannot and will not 
give us any kind of national 
security. In fact, it is a most 
insidious and destructive na- 
tional disease—a cancer in 
our economic and _ political 
body. 

Quite apparently we must, 
if we wish to survive, establish 
national, state and local ad- 
ministrations which accept the 
economic tenets so well sum- 
marized by young Mr. Ford 
when he said: 

“No wage is too high. 
$50 a day is not too high— 
if earned. But $1 a day is 
too high—if not earned.” 


The Co-ops Just Growed:— 


W HEN things spring up or 


pop up—(things with 
ambitions to devour you)— 
then they throw a scare into 
you. But when they just peep 
up and crawl, and you think 
you can eliminate them by 
practically ignoring them— 
then you get into a self-com- 
placent, swivel-chair attitude, 
and sub-consciously use the 
watering-pot growth—encour- 
aging lubricant that really 
gives weed development to the 
very antithesis of the keystone 
of American business: your 
business, if you please! 

We're speaking about Con- 
sumer Co-ops. We'd shout if 
type were vocal, because we 
think retailers are dozing or 
even sleeping over the subject. 

Many retailers with whom 
we have talked think of Co- 
ops merely as Farmer Co-ops 
—and consequently see no 
cause for concern. And if 
Co-ops only pertained to farm 
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—A Co-op editorial in the 
Department Store Economist— 
A Chilton @ Publication 
affiliated with Hardware Age 


products, fertilizers, etc., we 
or no one would flick a finger 
to regret their existence or im- 
pede their progress. 
But—mark you—Consumer 
Co-ops—shadowing behind the 
subterfuge of Farmer Co-ops 
—have gargantuan ambitions. 
They are already—as we are 
well informed—laying  or- 
ganized plans for appliance 
and hardware classifications— 
and we have been told that soft 
lines and varied others are 


being reached for. Brother, 
quit dozing this threat off! 
That happened (need we re- 
mind you) in international af- 
fairs—and you may, before 
you can say “Jack Rabbit,” 
find them in your own back- 
yard. Then, don’t tell us that 
we didn’t at least poke you in 
the side and tell you to 
awaken. We are doing it now, 
as we have done before. 
Competition is an accepted 
(Continued on page 133) 








Should the Government Sell War Surplus 
Direct to Consumers? 


F OOLISH questions to ask retailers?—Certainly this merchandise 
should be disposed of through the established individual outlets 
—through the business channels who have cheertully made right- 
ful sacrifices so that Government could accumulate the merchandise 
the end of the war makes surplus. However, there are manifest 
wavering opinions in Washington, some definitely urging that the 
Government bypass regular channels and sell directly to con- 
sumers. So—it isn’t such a foolish question—but retailers will be 
foolish to laugh it off and do nothing about it. .Let your Senators 
and Representatives in Washington know your feelings in the 


matter. 
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Rural Electrification Musi 


Post-War Forum 
Hardware Age 


“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 


M. ANY people may 


take exception to the statement 
that rural electrification must yet 
be sold and point to the figures 
that show that more than 2,600,- 
000 farms were receiving electric 
service from power lines in the 
United States on December 31, 
194A, and that post-war plans con- 
template connecting 2,500,000 
farms in the next four or five 
years. These figures might indi- 
cate that rural electrification has 
already been sold. This is true 
only from the standpoint of the 
line-building program. Most rural 
residents certainly want electric 
service, but we still have a long 
way to go before complete electri- 
fication is sold in rural areas. 
This job of selling a more com- 
plete job of electrifying American 
farms must be done by represen- 
tatives of power companies, 
R.E.A.’s, and hardware and other 
appliance dealers, and the dealers 
can be one of the most important 
agencies in selling this service. Suf- 


“They shall beat their swords into ploughshares § %' 


If rural electrification is to come into its own, much 
of the promotional, educational and selling work 
must be done by the hardware dealer. The mar- 
ket will be available and the practicability of 
the full use of electric power on the farm has 
been demonstrated. It only remains to tell and sell 
the farm people. In the fature, aggressive dealers 
will continue their efforts in the home appliance 
field and will increase their activities in the 
selling of electrically-operated farm equipment. 


ficient experimental work has been 
done to show many examples of 
savings by the use of electricity. 
In too many cases these examples 
have not been presented to enough 
of the prospective purchasers of 
electrical equipment, and in spite 
of all the work that has been done, 
we must admit a large percentage 
of rural people are still thinking 
of the use of electricity as a lux- 
ury. The approach to selling more 
applications to farm jobs is usual- 
ly approached from two stand- 
points: First, labor saving and, 
second, making or saving money 
due to more efficient farm opera- 


This well may be 
attractive but it 
represents a hard 
working area. The 
job of lifting up 
water is not easy 
and when one 
does it hand-over- 
hand it is labor. 


tion. One of the vivid ways of 
demonstrating the value of using 
electricity on the farm can be 
gained by time studies of typical 
farm jobs done with and without 
electrical equipment. 


Gathered Farm Data 


In 1942 the Monongahela Pow- 
er Company, which operates in 32 
counties in West Virginia, Mary- 
land, Ohio and Virginia, under- 
took a series of such studies to 
show the advantage of using elec- 
tricity for the storage, preserva- 
tion, and preparation of food, for 
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e Sold to the F 


By ROY GODLEY 


Head of Rural Department, 
Monongahela Power Co., 
Fairmont, W. Va. 


pumping water, and for lighting. 
The purpose in making these 
studies was to gather factual data 
under actual farm conditions to 
prove that time and labor are 
saved by the use of electricity. 


Old and New Compared 


One of the first studies con- 
ducted was a comparison between 
an electric range and a wood 
range. The farm family that made 
this study kept accurate data for 
six months before they purchased 
their electric range and for six 
months after it was installed. Fig- 
uring the cost of wood bought, of 
splitting, and also the cost of kero- 
sene for starting fires, this family 
spent $22.90 in six months to op- 
erate their wood-burning stove. 
They also spent 89 hours and 13 








































ROY GODLEY 


minutes on all operations pertain- 
ing to use of the range and walked 
154% miles to get wood to the 
stove. During cooking hours the 
kitchen temperature averaged 94 
degrees. 


After the electric range was in- 


This modern elec- 
tric water pump. 
installed beneath 
the kitchen sink 
where it is out 
of the way, does a 
better job. costs 
little to run and 
saves much labor. 


stalled, the cost of its operation 
for six months was $28.81, which 
included the cost of operating a 
separate stove for heating water. 
The time spent in cleaning the elec- 
ric range was 30 hours and 10 
minutes. The average room tem- 
perature during cooking hours was 
80 degrees. Summarizing the find- 
ings, it was found that the electric 
range, plus the heating stove for 
water, in a six-month period cost 
$3.89 more to operate, but the 
family saved 11.6 miles of walk- 
ing and 30 hours and 44 minutes 
in cooking operations. 

The next study was that of an 
electric water system compared to 
a well outside the house. The well 
was 16 ft. from the house. In six 
months the family walked 21% 
miles carrying water to the house, 
71 miles to the barn, and 25 miles 
to the chicken house for a total of 
11714 miles. The weight of water 
carried was 4134 tons; it took 
136 hours and 41 minutes to do 
this work. In the first six months 


ares § And their spears into pruning hooks.”.... ii, 4; Michah, Iv, 3 
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Trips to the cellar house take time and energy and are inconvenient in bad weather. 


the electric pump was in operation 
no time was spent in carrying 
water. However, in this period the 
amount of water consumed was 
more than doubled. 
from 4134 tons to 113 4/5 tons. 


increasing 


study showed 


estimated time 


Another pump 
that the family 
spent carrying water in one year 
to be worth $77 and in carrying 
water they walked 12414 miles. 
When the electric pump was in- 
stalled they found the current cost 
of the first year to be $1.58. The 


electric pump saved time valued 


by the family at $77 and elimi- 
nated 12414 miles of walking. 
Another range study showed 
that the cost of electric cooking in 
comparison with an oil stove cost 
$2.48 more in six months, but for 
that $2.48 total cooking time was 
cut by a little more than one half 
and the temperature of the kitchen 
was lowered an average of 14 de- 
grees. During the first six months 
the electric range was used, oven 
meals were left to cook 22 times 
while the wife was out of the 
house. This was considered one 


But this refrigerator saves thousands of steps weekly. refrigerates 
properly. cuts food wastage and is an improvement in every respect. 
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of the greatest values of electric 
cooking for it freed the housewife 
for other duties. 


Electric refrigeration was com- 
pared with an outside cellar house. 
The farm wife who conducted this 
study was amazed by the total dis- 
tance walked to and from the cel- 
lar house and the time it con- 
sumed. The cellar house was 32 
feet from the kitchen, and in six 
months this busy woman made the 
trip from the kitchen to the cellar 
house 2,090 times, traveling 25.3 
miles. Time spent in making these 
trips was 67 hours and 34 minutes. 
After an electric refrigerator was 
installed she spent 34 hours and 
18 minutes in a six-months period 
going to and from the refrigerator, 
making 4,009 trips which totaled 
six miles (compare with 25.3 miles 
walked to the cellar house). The 
power cost of operating the refrig- 
erator for six months was $5.36 or 
89 cents per month. This farm 
wife stated that food saved from 
spoilage during this period paid 
the power cost several times over. 
These are but a few examples of 
labor saving applications of elec- 
tricity. 


Labor saving can be interpreted 
in one of two ways. First, it makes 
more time available to do other 
work that may be evaluated on a 
dollar basis or, second, it may be 
interpreted in terms of leisure 


(Continued on page 138) 
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Today’s Version of Tomorrow's 
Hardware Outlook 


“I think that the proper plan for 
each salesman to follow is this: 
Put all your talents and experi- 
ence and effort into the han- 
dling of each day’s opportunity” 


By LUTHER R. STEIN 
Vice-President and 


General Sales Director, 
Belknap Hardware & Mfg. Co., 


Louisville, Ky. 


S scr Japan’s surren- 


der, many salesmen and customers 
have asked: “What is the out- 
look?” Although it is only natu- 
ral to expect some to disagree with 
my opinions, these comments are 
an attempt to answer that ques- 
tion. 

The immediate and wholesale 
cancelling of war contracts has, of 
course, already resulted in the 
shut-down of many plants; there 
will be more to follow. But re- 
gardless of the effect, President 
Truman was correct in stopping 
expenditures for war materials no 
longer needed. 

We must not forget that war- 
order factories have a big financial 
investment in those non-completed, 
cancelled orders and their first job 
is to get a termination settlement 
from the government. During the 
period of adjustment, factories can 
plan, of course, for peace-goods 
production, but their primary aim 
is to be sure they obtain this set- 
tlement, as some have most of their 
capital tied up in war orders. 
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Naturally, there are those who 
say that industry must provide em- 
ployment—some 60,000,000 jobs, 
in fact. There is no doubt but 
that industry is willing to do just 
this. However, it is much easier 
to say than do, and I doubt if any- 
one really knows if jobs can be 
provided for these many people. 
We do know, though, that it won’t 
happen if salesmen cannot sell 
enough goods and services to cre- 
ate work. 


Unemployment 


And when we are told that there 
will be 6,000,000 to 8,000,000 un- 
employed, we should never forget 
that in the years prior to the de- 
pression we always had from 
3,000,000 to 5,000,000 unemploy- 
ables. Personally, I don’t become 
pessimistic about such dire predic- 
tions, provided the nation does not 
feel obligated to give a dole to 
these victims of unemployment. 


Common sense tells us that the 


LUTHER R. STEIN 


maximum amount of the goods 
that have been scarce or gone with 
the wars will be made as quickly 
as manufacturers can revamp their 
production facilities and secure 
materials and employees. As a 
matter of fact. they are more eager 
to get going than customers are 
to buy their goods, and whole- 
salers and retailers want to obtain 
and supply these goods. 

It should be equally obvious that 
availability of goods will not hap- 
pen overnight (Editor’s note: This 
has been the urgent contention of 
several “Don’t Expect Too Much 
Too Soon” editerials in HARDWARE 
Ace; see June 21 and Aug. 30, 
1945, issues especially.) Nor will 
this flow of goods come in a regu- 
lar pattern. And manufacturers 
won't start shipping at the same 
time. No one really knows what 
proportion of war workers will 
quickly take peace-product jobs at 
peace-product wage scales. 

It seems unreasonable for the 
government to authorize or urge 
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Many a person was reminded that rugs make good gifts by this display. 


Featured Scatter Rugs as Gifts 


RICHARDS & SONS, of Mex- 

e ico, Mo., put forth an excel- 

lent display of scatter rugs during 

the 1944 Christmas season and sold 
quite a number of them. 

The rugs were placed on display 
at a wall location where an entrance 
connects two departments of the 
large store. Some of the rugs were 
placed high up near the ceiling, di- 


rectly below a sign which read 
“Merry Christmas.” This was a dis- 
play area which could not ordinarily 
be used for other merchandise, but 
the vari-colored rugs made an excel- 
lent showing there. While the hard- 
ware firm sells quite a large number 
of rugs every month of the year, this 
special promotion helped to move 
many of them as Christmas gifts. 








increased wage rates, if such in- 
creases will not result in higher 
prices. As long as manufacturers 
had war orders carrying all or 
some of their overhead, they could 
make some civilian products at 
March, 1942, price levels. But now 
that civilian products must carry 
the full load of production costs at 
war-inflated wages many manufac- 
turers say flatly that unless the 
OPA permits price advances that 
will offset the increased costs they 
won't make their goods. 


And it also seems to me that this 
government agency will be obliged 
to recede from its present position 
of insisting that the distribution 
trades, wholesale and retail, absorb 
out of their margins all or most of 
the advances the OPA grants 
manufacturers. 

Wholesalers’ and retailers’ costs 
of doing business have been upped 
the same as manufacturers’. They 
did not become rich from their 
pre-war margins, so these margins 
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can’t absorb the advances manu- 
facturers need. And, remember, 
there is no law compelling a manu- 
facturer to produce or a whole- 
saler or retailer to handle goods 
on which he doesn’t make a profit 
or on which he must take a loss. 
Briefly, it seems imperative that 
OPA grant these advances, for the 
law of supply and demand cannot 
be set aside by fancy pronounce- 
ments or impracticable theories. 


Demands Insure Market 


The pent-up demand for many 
goods insures a large market for 
a long time. Merchants will sell 
goods as fast as they receive them, 
and so in countless instances, it’s 
a foregone conclusion that their 
inventories won’t expand because 
sales will expand and thus prevent 
inventory accumulation very soon. 

The question naturally arises: 
Will people be able to buy and will 
they spend their money? One need 


only look at the huge figures show- 
ing individual bank accounts and 
the amount of currency in circula- 
tion. Add the tremendous sum of 
war bond savings and you have 
staggering figures of money cry- 
ing to be spent. 

There has not been much talk 
recently about crop reports and 
crop values, but the farmers of the 
nation have had all-time record in- 
comes and will have them again 
this year. Their debts are at an 
unprecedented low level; with big 
savings, fat incomes and credit for 
the asking, they have a wholesome 
market. 


City workers are riding the same 
train. They, too, have record in- 
comes. Little of their present 
earnings are “mortgaged” on de- 
ferred payment purchases. This 
makes them good potential buyers. 

The building industry has been 
almost stagnant during the past 
four years. Destruction and obso- 
lescence have been having ‘their 
innings during the war, and the 
present turnabout finds an urgent 
need for building materials of all 
kinds to relieve the housing short- 
age. 


Household Items Needed 


The marriage rate always goes 
up following a war, and just as 
surely this means that the need for 
household items will skyrocket, 
and that autos, radios, nylon stock- 
ings and silk ties will come into 
their popular own again. I would 
be afraid to guess how many mil- 
lions of dollars housewives will 
spend for sheets and towels as soon 
as they hit the market. They'll be 
in full pursuit of pots, pans, kitch- 
en utensils and electric irons as 
well. And, although you don’t 
hear much about it, the public will 
clamor for sewing machines. 

Our company has placed or is 
placing orders for all standard. 
staple goods of pre-war standard 
specifications. The amount we be- 
lieve we can sell, rather than what 
we normally sold in a given pe- 
riod, is the only measuring stick 
as to the size of our orders. Such a 
buying program cannot be ex- 
pressed in number of dollars of 
number of months’ supply. It will 
be based upon individual, careful 

(Continued on page 140) 
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Tablewares Take the Spotlight 
At Thanksgiving Time 


Five western firms 
give illustrations 
on how to attract 
the customers at 
the turkey season 


The Amarillo Hardware 
Co. showed turkey sets 
on a decorative panel 
with Colonial crystal 
featured at the side. 


HANKSGIVING is 


a strictly American festival, com- 
ing down from the days of the Pil- 


grims, so it is especially appropri- 
ate to feature American wares at 
that season. Many housewives are 
thinking how they can improve 


The Meinecke Hardware Co. featured a 13-piece turkey set on panels and 
in racks. Crystalware was attractively displayed upon step-up fixtures. 
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the appearance of their tables for 
this big feast so tablewares should 
be especially publicized. 


“We wete very successful in our 
sale of Thanksgiving china,” de- 
clared A. M. Bopp, buyer of china 
and glass for the Fisher-Glassford 
Hardware Co., Fresno, Cal. “We 
used a turkey platter, which we 
offered at a special price as a lead- 
er, and illustrated it in our news- 
paper ads as well as showing it in 
the window. It was a genuine bar- 
gain, and people coming to get it 
had a chance to see many wanted 
items of china and crystal. In our 
advertising we also featured high- 
grade crystal in a range of pat- 
terns for a service of six. We'com- 
plemented this ad with a window 
display in which this crystal was 
shown against a black velvet back- 
ground. Autumn foliage was used 
for decoration, with the card 
‘Glassware is a very important 
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A centerpiece of cornstalks, harvest moon and a cutout turkey was in 
the center of the Nathan-Dohrmann Co. window, merchandise was in front. 


item in the setting of the Thanks- 
giving table—its rich sparkle and 
beauty of design captivating all 
who see it’.” 

The Amarillo Hardware Co.. 
Amarillo, Texas, ran a big ad de- 
voted to dinnerware. One ofthe 
windows featured turkey sets. A 
tall panel was bordered with a 
grapevine and clusters of grapes, 
in the heart of each glass cluster 
being an electric globe. Against 
this background were the turkey 
sets—platters and plates—in de- 
signs of red or blue. Down front 
were cocktail sets of crystal. A 
second window featured lamps. 
“The vogue of colonial and early 
American furnishings has created 
a widespread interest in the lamps 
of these periods,” said the man- 
ager, “so reproductions of candles 
and old fashioned oil lamps (with 
electric bulbs, of course) have had 
a good sale. We featured them 
strongly both in the window and 
in the department, and called at- 
tention to them over the radio. A 
stuffer with our October bills told 
of these antique lamps and sug- 
gested them as a much appreciated 
gift for a Thanksgiving hostess.” 


Chinaware Featured 
The Meinecke Hardware Co., 


Lubbock, Texas, came out with a 
big ad “This -Is the Heyday of 
Huge Holiday Platters. This is the 
time to select yours for your 
Thanksgiving table. Serve a whole 
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supper, cold cuts, spaghetti, from 
one of these.” The firm featured a 
13-piece turkey set. This set was 
shown in the window, the platter 
and six plates being hung on the 
wall, and the other plates set in 
racks. On low fixtures and on the 
floor they made a showing of crys- 
tal. In the front of the tablewares 
section they displayed china, glass- 
ware and pottery. There was a 
table set with crystal, art pottery 
and china, with a card “Gifts for 
the Fall Bride.” Another table, set 
for a Thanksgiving dinner featured 
china and crystal. 

The Nathan-Dohrmann Co., San 
Francisco, Cal., called attention to 
its tablewares with its striking 
Thanksgiving window. Against a 


tall panel, on which was a big 
harvest moon, were tall stalks of 
corn, while at the base was a life- 
sized cutout turkey. A number of 
patterns of gold decorated china 
were shown, each with a card stat- 
ing the price. A carving set, plat- 
ter and plates were featured on a 
slab. A card advised “We are 
ready to get you ready for Thanks. 
giving,” while a smaller card sug- 
gested “Thanksgiving Dinnerware 
—Now is the time to buy you: 
china service for the great Amer- 
ican feast.” 


Tables on View 


The Turner Hardware Co., 
Stockton, Cal., has one side of its 
store entirely of glass, so that the 
entire interior can be seen from 
the street. Tables were placed close 
to the glass. These tables were set 
with the newest and smartest table- 
wares and changed weekly. The 
tables so arranged were placed 
close to the glass, where they could 
be seen by all passing. 

People who passed the store 
were immediately intrigued by this 
attractive display. By looking at 
it they could immediately see their 
own tables set for Thanksgiving 
dinner. And the more they looked 
the more they were impelled to 
buy something for Turkey Day. 
This display brought many cus- 
tomers to the Turner Hardware 
Co. store. The fact that this type 
of display is not confined to 
Thanksgiving time makes it a real 
sales builder. 


Completely furnished tables were shown in the Turner Hardware Co. 
store directly behind the glass store front. They stopped the passersby. 
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Step-Up Display Fixtures Increase 


The first of the three tiers is 2 ft. 
This arrangement permits customers 





‘6 
. them see the 


'?? 


merchandise you have for sale! 

That is the display idea of Jer- 
ome G. Schueth, of New Hamp- 
ton, Iowa, and it is bringing him 
a satisfactory increase in sales. 


Less than a year ago, Mr. 
Schueth remodeled one entire wall 
of his store by eliminating the low- 
er display shelves and the front- 
ing counters and substituting in 
their place three large step-up 
shelves. 





Jerome G. Schueth revamps section 


Sidewall Sales 40 Per Cent 





The aisle alongside the step-ups 
was purposely made very wide in 
order to encourage traffic, without 
creating bottlenecks. The result 
has been more than a 40 per cent 
increase in sales on merchandise 
on that side of the store. Mr. 
Schueth believes this percentage 
will rise even more as new mer- 
chandise comes on the market. 

“Customers like the new arrange- 
ment and so do we,” declares Mr. 
Schueth. “I have kept close watch 


on the reactions of people to this 
kind of display. I find that we 


of store and finds it makes sales 


zoom and speeds up traffic flow 
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above the floor, the top one at waist level. 
to get a closeup of the sidewall merchandise. 






now have a larger percentage of 
customers who like to browse 
about than we ever did before. In 
other words, these step-ups encour- 
age customers to look at more mer- 
chandise than they formerly did. 
And the more they look, the more 
they usually buy.” 

The step-ups in this store begin 
about 2 ft. above the floor, an easy 
reach for the average customer, 
and continue up a little higher 

(Continued on page 144) 
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Figurines of many 
kinds are featur- 
ed in this wall 
case and upon the 
wall. The over- 
head lighting 
helps to attract 
patrons’ attention. 


Cookie jars and salt and pepper 
shakers occupy space at one end 
of one of the large aisle tables. 
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And halfway through the preseni# yec 
lines were $5000 ahead of last yea 


: 1944, total sales on 
gifts and housewares at Westphal’s, 
Green Bay, Wis., totaled $40,000. 
Halfway through 1945, sales were 
running $5,000 ahead of 1944, Of 
the $40,000 sales in 1944, more 
than $20,000 was attributed to 
gifts, which represents double the 
income received from gifts several 
years ago. 

Ervin Westphal, owner, has 
gradually expanded his gift and 
housewares lines during the past 
five years, because he found that 
they attracted women shoppers 
and because they were generally 
quite available during wartime. He 
has built his gift and housewares 
lines into a splendid first floor de- 
partment. 


“We consider ourselves a hard- 
ware department store,” says Mr. 
Westphal, “because in the past five 
years we have added many lines 
to supplement our staple hardware 
lines. We have used the best sales, 
display and merchandising policies 
we have been able to muster and, 
as a result, our business has flour- 
ished. We even expect to expand 
our gift and housewares depart- 
ment in the post-war period.” 


Attractive Displays 


Westphal’s does not need to take 
a back seat when it comes to dis- 
playing merchandise so that it is 
attractive. Mr. Westphal has nine 
employees who work on the sales 
floors and he has taken the time 
to work with each employee and 
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train him or her in job fundamen- 
tals as well as in the selling of 
various items and in store display. 
Such training, highly personalized, 
is paying fine dividends. Inciden- 
tally, most of the sales work in this 
store was being handled by women 
during wartime. Mr. Westphal 
says that he thinks most of his 
post-war sales staff will be women 
because they seem to know how to 
handle the feminine trade better 
than men and take a greater inter- 
est in display. 


Wide Range of Gifts 


So far as the gift line is con- 
cerned, Mr. Westphal handles just 
about everything that any gift pur- 
chaser would want. For example, 
there is a wide selection of pictures 
of various sorts for every room in 
the home. A large number of 


these pictures are displayed on the 
store walls, from 5 to 6 ft. below 
the ceiling level. All these pic- 
tures are neatly arranged, with 
price placards posted on each so 
that customers standing in the aisle 
can read them. Prices range from 
$1.98 to $15 on the larger ones. 
In addition, there are special 
display racks for smaller pictures 
which are shown at various loca- 
tions on the first floor. These 
racks are tilted so that pictures can 
be displayed securely and in an 
attractive manner. Subjects cover 
a wide range and sell very well. 
More than 150 large pictures 
and 200 small ones are displayed 
in the store, as well as many more 
being in reserve stock. The upper 
wall areas of the store are devoted 
largely to the showing of the larger 
pictures to make a very harmoni- 
ous view for customers to see. 


Wall plaques in a wide range of 
styles are displayed on the wall 
near the entrance of the store. 


Along with this type, the store 
carries glass and cloth framed pic- 
tures which are shown in a special 
section. These have proved very 
popular. Mirrors are also stocked 


Reached the $40,000 Mark in 1944 
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A double row of framed pictures is on the wall above the shelving. 


in considerable quantity and sell 
from 75 cents up. Many mirrors 
are purchased as gifts. 

A wide assortment of plaques 
is carried. These plaques cover 
a great many subjects, some are 
sport plaques, some have a fruit, 
flower or tree motif while others 
pertain to religious subjects. These 
plaques range in price from 49 
cents and up, many selling at $1, 
$2 or more. 

The plaques are all marked 
very plainly. Mr. Westphal has 
found that a good pricing system 
helps to sell merchandise, for it 
enables the prospect to consider the 
utility of the object and the price 
and thus make up his or her mind 
while waiting for a salesman. Most 
gift items are marked on the top 
instead of the bottom. This saves 


an enormous amount of handling 


declares Mr. 


by the customer, 


Picture frames find a ready market among all types of customers and 
the firm handles them in a wide variety. They help build up profits. 
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Westphal. When gift items are 
marked on the bottom, the pros- 
pect must pick up each one and 
turn it over to see the price, then 
return the item to its proper place. 
By marking the price on top, the 
prospect merely has to look at the 
price to see if she is interested. 
This system also reduces breakage 
from handling. 

“We have a large number of 
customers who come to this store 
to buy gifts from towns ten and 
twenty miles distant, in addition to 
our local customers. We have 
many items for collectors, especial- 
ly in the figurine line. These col- 
lectors will come to the store sev- 
eral times a month just to look at 
the new stock and they often make 
purchases. Farmers and city peo- 


ple come to our gift section to buy 
items for birthday, Mother’s Day, 
Father’s Day, anniversaries, show- 
ers, Christmas and other gifts. 
There are many customers who 
buy from six to ten gifts at the 
store per year. Because of our 
large stock, we have an excellent 
chance of getting the customer 
back time and again during the 
year.” 

Many of the gifts are exception- 
ally well displayed, especially the 
smaller ones on sidewall locations. 
Artistically colored paper is often 
chosen for backgrounds. This 
makes the merchandise stand out 
very attractively, especially when 
indirect lighting is employed. 
Glass shelving is also used to make 
the display arrangement more ap- 
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pealing to women customers. Back- 
ground paper is changed quite 
frequently, so that new life and ap- 
peal can be given to the displays. 
Such an arrangement gives much 
more individuality to the Westphal 
displays than is seen in ‘nearby 
chain store displays where uni- 
formity in display material month 
after month often dulls the inter- 
est of the customer. 

Dishes are popular items at this 
store as well as pottery of various 
kinds. Most of the dishes are 
shown at an excellent wall loca- 
tion with a series of step-up 
shelves which are illuminated by 
means of indirect lighting Both 
city and farm folks come to this 
store to buy gifts. The annual 
volume on dishes alone runs to 


about $6,000 yearly. 


Indirect lighting makes this sidewall display of toys stand out. 


handles a fine volume of business. 
Window displays of china and 
gift items also help a great deal in 


Dolls’ furniture, children’s chairs and shooflies are along a sidewall. 


The store also does a large busi- 
ness in crockery and ovenware. Mr. 
Westphal recently bought several 
cars of these items and sold all of 
them. He cites his large lot buy- 
ing as an important factor in his 
being able to meet chain store 
prices. In the gift line he carries 
numerous items which chain stores 
do not handle and, as a result. 
margins are comfortably higher 
for him on such merchandise. 

Alertness to additional sales op- 
portunities has also helped this 
store achieve sales. More than a 
year ago one of the salespersons 
suggested that a line of school sup- 
plies and stationery would sell to 
the trade. Mr. Westphal adopted 
the idea and today this department 
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attracting customers. Westphal’s 
store front is the equal of any on 
the street for beauty and modern 
appearance. 

The store lighting, both exterior 
and interior, is of the latest type 
with ample brightness to display 
merchandise attractively at all 
times. Aisle space is so arranged 
as to divert traffic down well light- 
ed areas. 

Mr. Westphal states that news- 
paper advertising also helps him 
to keep his store earning a fine 
profit despite chain store competi- 
tion. He spends between $5,000 
and $6,000 annually for all types 
of advertising, including a radio 
program. He is a frequent full 
page advertiser in local newspapers 
and gives gifts and other items 
plenty of space in his ads. 


ner} a 
roar gala 


Blackboards for children are shown to advantage beneath the stairway 
leading from the main floor. They are in demand with the youngsters. 
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} the fact 


that the U. 
reduced the number of counter- 
feit bills in circulation by more 
than 90 per cent, the following fig- 
ures of the victims of bogus bills 
during the past few years should 
convince all hardware dealers that 
they should continue to be on the 
alert, and that the counterfeiters 
are far from being extinct. 

The victims of bogus bills num- 
bered 69,248 in 1937; 54,309 in 
1938; 39,207 in 1939; 19,419 in 
1940; 11,990 in 1941; 5,980 in 
1942, and 2,877 in 1943. 

The Know Your Money cam- 
paign by the Secret Service has 
been a great success, but these fig- 
ures should not lull our merchants 
into a state of indifference toward 
the counterfeiter. 


S. Secret Service has 
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Ration stamps will soon disappear and 
counterfeiters may once more return 
to the making of spurious money. This 
article tells how it may be identified 


Many counterfeiters switched 
their activities from money to ra- 
tion stamps, points, etc., and now 
that the market for ration stamps 
and points soon will disappear, 
they will again turn their attention 
to trying to imitate the bills that 
Uncle Sam makes so perfectly. 

Every hardware dealer in the 
country should know the portraits 
that appear on the different denom- 
inations. The alert merchant who 
knows the portraits that appear on 
each bill can detect an altered or 
raised bill instantly. The mer- 
chant without this knowledge may 
feel very foolish some day if he 
finds a ten or twenty dollar bill in 
his register that is really a one or 
two dollar bill that has been al- 
tered. 


Numbers May Be Altered 


The nurnbers on bills can be al- 
tered in two different ways. One 
way the counterfeiters do it is to 
bleach off the corner numbers and 
reprint or paint the number of a 
larger denomination in _ the 
bleached corners. The other meth- 
od is to tear off the corners of say 
a two dollar bill and a twenty dol- 
lar bill. The numbers from the 
genuine twenty are pasted on the 
corners of the genuine two dollar 
bill and passed for a twenty. And, 
oddly enough, the counterfeiter 
can still redeem his mutilated twen- 
ty because more than three fifths 
of it remain. 

The portraits appearing on the 
various denominations are: 


Washington $1 
Jefferson ; 2 
5 


Lincoln 


Hamilton 10 
Jackson 20 
Grant re 50 
Franklin .. 100 
McKinley die 500 
Cleveland 1.000 
Madison 5.000 
Chase 10,000 


The merchant that memorizes 
these portraits will instantly rec- 
ognize a one, two, or five-dollar 


At the left is a genuine coin, at 
the right a counterfeit. On the 
good coin, the reeding (corrugated 
outer edge) is even and distinct. 
On the bad coin, the ridges are 
crooked and indistinct. A compari- 
son easily shows the difference. 
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Synge Wie 4 
SEAL AND LETTER 


This illustration 
shows positions of 
important features 
of paper currency. 
Study it in order 
that you may 
know your money. 


SERIAL 
‘NUMBER - 


bill that has been raised to a ten 
or twenty, regardless of the meth- 
od that was used to raise the bill. 
Should the portrait of Washing- 
ton, Jefferson, or Lincoln be on 
the ten or twenty-dollar bill, then 
the merchant will recognize - this 
trickery in a flash. If Hamilton 
isn’t on a ten and Jackson isn’t on 
a twenty, then there’s dirty work 
afoot. 

Occasionally a one-dollar bill 
and a ten-dollar bill is split in half 
and then one side of the one dollar 
bill is pasted to the opposite side 
of the ten dollar bill and passed 
for a ten. The Secret Service agents 
nabbed a man in Michigan who 
was using this method of splitting 
bills. So, it’s important that you 
look at both sides of all the large 
bills you receive. 


Counterfeit Paper Inferior 


The paper that the counterfeit- 
ers have to use is inferior to the 
paper used in genuine bills. There- 
fore some counterfeiters resort to 
the method of bleaching a one 
dollar bill and then reprinting a 
larger denomination on _ the 
bleached paper. Since it is impos- 
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sible for the counterfeiters to du- 
plicate the ink that is used in the 
making of genuine bills, these re- 
made bleached bills can usually be 
easily detected if given a careful 
examination. 

However, occasionally counter- 
feit bills will make their appear- 
ance that are so cleverly executed 
that even the experts get fooled on 
them. Years ago a counterfeiter 
named Ninger was passing coun- 
terfeit bills of the larger denomi- 
nations that were so perfect that 
they passed safely through banks 
and had even been pronounced as 
legal tender after a Sub Treasury 
examination. Only after careful 
examination under powerful mi- 
croscopes did the amazing fact be- 
come known that the bills were 
not only counterfeit—they were 
actually free hand drawings. 

As you may know, the Treasury 
Department is testing two different 
kinds of paper to determine which 
lasts the longest. So if you run 


across a Silver Certificate of the 
one dollar denomination with a 
red R or S at the lower right hand 
corner of the seal don’t worry 
about it. The bill is genuine. If 
the bills tagged with the R’s turn 












terres Bi Numaee 


up in the Treasury Department 
first, then they'll known that the 
paper that has the S’s on it is the 
best, or vice versa. 

For a good many years, there 
were only three different types of 
paper money in circulation. The 
Federal Reserve Note, which has 
a green seal and serial number, 
United States Note, which has a 
red seal and serial number, and 
the Silver’ Certificate, which has a 
blue seal and serial number. 


Hawaiian Currency 


However, in December, 1942, as 
a war measure, the Treasury De- 
partment released some National 
Bank Notes or national currency, 
series of 1929, which has a brown 
seal and serial number. A special 
currency was also issued for our 
armed forces in Hawaii. The 
Hawaii issue differs from the reg- 
ular Federal Reserve Notes in the 
fact that it has a brown seal and 
serial number instead of the green 
seal and serial number. The 
Hawaii issue also has the words 
Hawaii printed on the front and 
printed on the back in outline. 

A slightly different Silver Cer- 


tificate was also issued for our sol- 
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diers in North Africa. These North 
African silver certificates are in 
one, five and ten-dollar denomi- 
nations. The regular silver certifi- 
cates have a blue Treasury seal and 
serial number, but the North 
African issue of silver certificates 
have a blue serial number, but a 
gold Treasury seal. 

Many people mistakenly believe 
that a bill can be tested by rub- 
bing it on a piece of white paper. 
This test proves nothing. The ink 
will rub off both a counterfeit bill 
and a genuine. 

There is a little known way of 
testing bills that will enable you 
to tell if a bill is counterfeit, but 
it won't tell you if a bill is gen- 
uine. This method for detecting a 
counterfeit bill can be’ used on the 
three most circulated bills, i.e.. 
Federal Reserve Note (green seal 
and serial number) ; United States 
Note (red seal and serial num- 
ber); Silver Certificate (blue seal 
and serial number). This test 
won’t work with National Bank 
Notes, which have a brown seal 
and serial number. 

In the upper left hand corner of 
the front of the bill is a small 
check letter. This check letter is 
also in the lower right hand corner 
of the bill. These check letters run 
from A to L—12 letters in all. 

Divide your serial number by 
six. If you have three remaining 
after dividing the serial number by 
six, then your check letter will be 
the third letter in the alphabet 
(C), or it will be the remainder 
plus your divisor, which would be 
nine—the ninth letter in the alpha- 
bet is (1). This check letter will 
always be the remainder or the 
remainder plus the divisor. If you 
have one as your remainder then 
the check letter will be either the 
first letter in the alphabet or the 
seventh letter. Note table below. 
If it comes out even, then your 
check letter will be the sixth or 
12th. 

Divide serial number by six. 

If remainder is: Check letter is: 
l A or G 
B or H 
Go i 
D or J 
E or K 
F or L 
NOTE: This test cannot be used 
on National Bank Notes. 
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Warning notices are always sent 
out by the Secret Service offices 
when counterfeit bills begin to 
make their appearance in any par- 
ticular section of the country. The 
notices are sent to merchants and 
money handlers in the community 
and describe the flaws in the 
counterfeit, and aid the merchant 
in detecting these counterfeit bills. 

Every hardware dealer in the 
country should have his name on 
this Secret Service mailing list. 
and should always have these 
notices on hand. There is no 
charge for this service. If you 
aren’t already on the mailing list. 
send your name and address to the 
nearest Secret Service office, or 
send your name and address to 
Chief, U. S. Secret Service. Wash- 
ington, D. C. 

Briefly, the important points to 
look for in the detection of coun- 


terfeit coins would be: Drop the 
coin and compare the ring with a 
genuine. Feel the suspected coin; 
counterfeit coins feel greasy. Com- 
pare the corrugated edges; the 
edges of spurious coins are 
crooked and uneven, or missing in 
spots. By cutting the edges of 
suspected coins; bogus coins are 
easily cut while genuine coins are 
very hard to cut. Scratch the sur- 
face or edge of a suspected coin 
and give it the acid test. If the 
coin is genuine the scratched sur- 
face will remain the same, but if 
it is counterfeit it will turn black 
where the acid touches the 
scratched surface. The acid for- 
mula is: 
Silver nitrate 10 gr. 
Nitric acid nie, aa 
Distilled water ...... 30cc. 
This formula is for silver coins 
(Continued on page 149) 
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Will Retailers Permit the Return 
Of Pre-War Unfair Trade Practices? 


Unfair competition could be eliminated in 
large degree by restoration by consumer 
goods manufacturers of sound sales poli- 
cies and distribution of their products 
through retailers “performing necessary 
services”; voluntary cessation by manufac- 
10 gr. turers of unlimited forms of buying and 
tll selling which are competitive to the re- 
30 ce. tailers to whom they sell; recognition by 
manufacturers of obligation of enforce- 
on ment when and if they place their own 

merchandise under fair trade contracts. 


ver coins 


By ARTHUR L. GARNISS 
Executive Vice-President, 
New York Council, 
Retail Trade Diversion 


U, to the time we 


went on a war basis, the retail mer- 
chants of this country were losing 
about one and a half billion dol- 
lars yearly in good profitable busi- 
ness from unfair competition. 

This unfair competition came 
largely from a breakdown of the 
well intentioned but apparently 
never-to-be-enforced distribution 
policies of many nationally adver- 
tised, price-fixed consumer goods 
manufacturers. 

Some manufacturers have more 
honestly stated the reason for this 
breakdown when they say it was 
due mainly to carelessness born of 
competition. If this is the case, 
then these policies will be short 
lived, for competition in those con- 
sumer lines which come under 
these policies will be greater than 
ever and we will soon see retailers 
sustaining a greater loss from un- 
fair competition than ever. 

Before the war, manufacturers 
in increasing numbers were plac- 
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ing their products under the Fair 
Trade laws, but with most of them 
it was only a gesture, for few 
manufacturers took more than 
feeble action to enforce these price 
contracts. 


Proof Was Evident 


Except in a lesser degree than 
New York City, all large centers 
saw proof of this non-enforcement 
by the increasing loss of volume 
by established retailers to so-called 
“wholesalers,” “discount houses” 
and the practice known as indus- 
trial selling where employers, large 
or small, purchase merchandise 
directly or indirectly through the 
purchasing agent or company- 
owned store and resell to employ- 
ees and even relatives and friends 
at special privilege prices. 

Most of the merchandise in- 
volved in these unfair methods of 
diversion is of the character that 
is commonly fair traded. However, 
little has been done in the past by 
manufacturers to stop the wide- 
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spread selling of merchandise by 
these methods at prices below those 
they expect honest dealers to ask. 
Not only was it obvious that 
manufacturers were winking an 
eye at these violations, but it was 
known that the salesmen of some 
manufacturers and their distribu- 
tors and jobbers were actually so- 
liciting business from such outlets. 
In their contacts with the pub- 
lic, some among this group of 
competitors have not only unfairly 
used the established retailer for a 
showroom, as one of the many 
methods used to avoid the normal 
costs of retailing, but they have 
pointed out to the public their abil- 
ity to break the price laws with 
impunity because of their size or 
out-of-the-way location in contrast 
to the larger or better known re- 
tailer against whom the manufac- 
turer would have to take action if 
he violated his fair trade price. 
This condition was well known 


(Continued on page 142) 
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This Is the Hardware Reconversion| 0 


HARDWARE AGE has received numerous urgent inquiries from hardware 
wholesalers and dealers manifesting a positive hunger for information re- 
garding the probable availability of merchandise and factory conditions 
affecting their various sources of supply. Universal among these questions, 
for which they sought some “ray of hope” were the following: 

What can they expect and when? 

What merchandise, and in what quantity, will be shipped to them during 
the remainder of the year and early in 1946? 

HARDWARE AGE submitted these questions to a selected list of manufac- 
turers throughout the country. 


1945, issue of HarpwaReE AGE, gives a birdseye 
view, so to speak, of the reconversion outlook 
in the field of hardware manufacturing. Many of the 
leading makers of hardware and allied lines furnished 
their opinions and so great was the response that the 


[ive series, which began with the September 13, 


series has been continued uninterruptedly since that 
date—covering a span of four issues. 

The hardware industry is getting ready for that 
post-war period. Read these answers for they tell 
you about the preparations which have been made 
and which are being made. 


HERE ARE SOME OF THEIR ANSWERS: 


“We are manufacturing the 
same post-war line we started 
a year ago.” 


by E. T. Pachasa, President, 
Cleveland Model & Supply Co.. 
Cleveland 2, Ohio 


Even though we are manufactur- 
ing the same .post-war line we 
started a year ago, there is a slow- 
ing up in purchasing at this time, 
when heavy orders are usually 
placed. Evidently everyone thinks 
new merchandise is going to make 
its appearance overnight and that 
they are going to be able to load 
their shelves up in time for Christ- 


mas yet. 
* * # 


“Increased quantities of both 
products (Door-Ease and 
American Dripless Oil) are now 
becoming available... “ 


by F. M. Harrington, Jr., 


Asst. Sales Manager 
American Grease Stick Co. 
Muskegon, Mich. 


Although war-time conditions did 
restrict our production to a certain 
extent, throughout the war we have 
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been able to supply Door-Ease 
Stainless Stick Lubricant and, since 
its addition to our line, the four- 
ounce size of American Dripless Oil 
to our jobbers with a minimum of 
delay. 

Increased quantities of both prod- 
ucts are now becoming available so 
that we once again will invite addi- 
tional jobbers to stock and sell them. 

* * * 

“We expect to start shipping 
on civilian goods items within 
the next 60 days.” 
by Lawrence Michaels, 
Vice-President, 

The Michaels Art Bronze Co., 
Covington, Ky. 

We had received our astragal 
material the middle of September 
from the mill and are sending out 
circulars and soliciting this busi- 
ness for practically immediate de- 
livery. 

We have very little reconversion 
problem and, gs a matter of fact, 
we have astragal, tablet, display 
case and small bank jobs on order 
right now, and we expect to start 
shipping on these civilian goods 
items shortly. 


“Rolyan Multi-Seal re pair 
plugs” and Roylan “Leak Mas- 
ter” are available for immedi- 
ate shipment. 


L. C. Kenney, 
Sales Manager, 
Rolyan Metal Products, 
Chicago, Ill. 


Our facilities have been released 
so that capacity is immediately avail- 
able for the production of special 
and precision component parts; 
more particularly parts required in 
the manufacture of radio, electronic 
and automotive products. 

One of our own patented items the 
Rolyan Multi-Seal Repair Plug is 
now available for immediate ship- 
ment to industrial users, as well as 
an improved version of the patch 
bolt for the use of householders—the 
Roylan “Leak Master.” While we 
are justifiably pleased with our out- 
look for the production of these and 
other items aimed at the fastening 
devices field, we recognize the con- 
fusion existing among suppliers of 
raw materials, as well as the added 
although not entirely unforseen 
burden of labor problems. 
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sion|/Outlook As Seen 
By Leading Manufacturers 


“The next two or three months 
will see the appearance in lim- 
ited quantity .. . of three new 
MOR, .." 

by Lee B. Thomas, President 

Ekco Products Co. 
Chicago, Ill. 

The next two or three months will 
see the appearance in a limited 
quantity in stores of the three new 
lines just announced by the com- 
pany. 

These are: the Ekco pressure 
cooker, a new line of kitchen tools, 
can openers and egg beaters—all to 
be ready before the end of the year. 
Early in 1946, there will be a line 
of Ekcoware stainless steel utensils 
with copper bottoms. 

Reconversion problems are at a 
minimum, since most production 
facilities were kept intact during the 
war, 

e * * 

“, » » Continued critical ma- 
terial and manpower situations 
have caused shipments to be 
considerably behind schedule 
. »» Production will be stepped 
up as rapidly as possible in 
the hope of ultimately meeting 
the demand of our trade with 
normal promptness.” 


by G. P. Fagan, 
Treasurer-Sales Manager, 
Hardware Division, 


Patent Novelty Co., 
Fulton, IIl. 


While we had no serious reconver- 
sion problem, the unprecedented de- 
mand for civilian merchandise, the 
continued critical materia] and man- 
power situations have caused ship- 
ments to be considerably behind 
schedule. 

While we are releasing shipments 
to our regular established trade regu- 
larly, present production is far in- 
sufficient to meet current demands. 
Transforming from a war to a com- 
plete civilian economy will require 
considerable time. During the in- 
terim production will be stepped up 
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as rapidly as possible in the hope of 

ultimately meeting the demand of 

our trade with normal promptness. 
* * * 


“Nov. 1 should see complete 
stocks of Johnson’s waxes in 
stores throughout the country.” 


Robert H. Van Roo, 


S. C. Johnson & Son, Inc. 
Racine, Wis. 


With equipment nearly intact, a 
shortage of raw materials has been 
the greatest hindrance to immediate 
resumption of normal production. 
However, Nov. 1, should see com- 
plete stocks of Johnson’s waxes in 
stores throughout the country, to 
meet the demands for waxes which 
surveys show have tripled since 1939. 

* * * 


“The Paine Co. is doing its best 
to obtain materials and labor 
as quickly as possible.” 
by E. C. Hall, 
Secretary-Treasurer, 

The Paine Co., 
Chicago, Ill. 


It is going to take, we guess, 
three months or more before we can 
hope to arrive at a somewhat nor- 
mal period of operations. The 
American people have always been 
impatient, which is a very fortunate 
thing because this impatience is, in 
a great measure, responsible for our 
ability to produce materials. 

Therefore, it is rather difficult to 
guess when we will be back on even 
keel, but we know the Paine Co. 
is doing its best to obtain mate- 
rials and labor as quickly as pos- 
sible. 

* * * 
“We are in a position to fur- 
nish any quantities of rat bait 
for civilian trade and have 
been able to keep production 

going.” 

by J. T. Eaton, 
J. T. Eaton & Co., 

Cortland, Ohio 













“In most of our plants, prac- 
tically all . . . equipment is 

_. fitted for peacetime... 
With few exceptions, we aren't 
going to have to redesign 
plants, move .. . machinery 
and wait for new equipment.” 


by C. M. White, President 


Republic Steel Corp. 
Cleveland, Ohio 


The outlook for Republic is good. 
Of course, there will be cuts in pro- 
duction and temporary shut-downs 
in some plants, at least. But not 
many plants have a reconversion 
problem. In most of them practi- 
cally all of the equipment is as well 
fitted for peacetime production as 
for war. With few exceptions, we 
aren’t going to have to redesign 
plants, nor move out acres of ma- 
chinery and wait for new equipment. 

Berger, Union Drawn, Steel and 
Tubes, Niles Steel Products and 
Truscon—all part of Republic—are 
already making some peace-time 
products. 

Our business opportunities are 
greater than ever . . . the whole 
world is steel-hungry. 


* * #*# 


“Our best estimate at this writ- 

ing is that we will be able to 

resume at least 75 per cent 
capacity production.” 


by T. B. Weaver, 
General Manager, 
Weaver Pres-Kloth Co., 
Omaha, Neb. 


We are entirely in cotton textiles 
and, therefore, our conversion prob- 
lem is insignificant after we receive 
raw material supplies. The outlook 
in this category is now quite favor- 
able, although the picture is not as 
yet entirely clarified. 

Our best estimate at this writing 
is that we will be able to resume 
at least 75 per cent capacity pro- 
duction. However, shipment of new 
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orders will likely be delayed due to 
the very substantial back-log of or- 
ders we have accumulated during 
the past 10 months. 


* * + 


“We plan to resume filling civil- 
ian orders immediately.” 


by C. F. Harris, 
Sales Manager, 

The Leavitt Machine Co., 
Orange, Mass. 


Inasmuch as practically all our 
war contracts have been terminated, 
we plan to resume filling civilian 
orders immediately. While we do 
not have any reconversion problems, 
we nevertheless must make inven- 
tory adjustments, etc.; however, do 
not anticipate that this will inter- 
rupt production for any length of 
time. 


me % * 


. . » Sellers’ market situation 
will continue .. . for some 
time.” 


by R. W. Furbeck, Technical 
Service Engineer, 
The Wilbur & Williams Co., 


Boston, Mass. 


It appears that the sellers’ mar- 
ket situation will continue in the 
maintenance field for some time. 
Improved performance will be quite 
general for paints and finishes, but 
no miraculous development should 
be anticipated. 

Army and Navy use of the more 
desirable finishes material will be 
largely supplanted by the demand 
from production users, such as: au- 
tomotive, appliance and furniture 
industries. Supplies are still short 
on oils and pigments for exterior 
paints, but this will improve. 

The post-war trend will appar- 
ently be toward a wider range of 
specialized coatings for particular 
jobs. New types of construction 
materials, needing specialized coat- 
ings, have come into use and devel- 
opments for Army and Navy re- 
quirements will make the users more 
critical of performance. 


2 ” * 


“. » « Confident of the days 
which lie ahead .. .” 


by W. E. Holt, President, 


Holt Mtg. Co., 
Oakland, Cait. 


Dealers in the hardware field can 
look forward to many years of peak 
sales when the necessary re-adjust- 
ment from the war period has been 
completed. These _ re-adjustments 
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should be effected without too much 
disturbance to our economic system. 

Our company continued the man- 
ufacture of floor machines through 
the war and we are confident of the 
days which lie ahead. We have just 
moved into a new $100,000 plant in 
Oakland (Calif.). The economic 
tide is at the flood stage and wise 
dealers will sail in on it to reap their 


reward. 
ae 


“Cannot say when we will 
accept orders or solicit 
business, but all indications 
. . point to 1946 before 
allocations can be discon- 
tinued.” 


by O. C. Thomas, 
Sales Manager 
Columbian Enameling & 
Stamping Co., Inc. 
Terre Haute, Ind. 


It is quite probable that there has 
been a considerable release of cer- 
tain merchandise; however, this is 
not the case with enameledware. 

The abnormal demand for this 
product continues to be in excess of 
the capacity of our industry to pro- 
duce. Because of this, we distribute 
such production as we have available 
by allocation only, and every effort 
is made to divide this merchandise 
on an equitable basis. 


We cannot say when we will be in 
position to accept orders or to solicit 
business, but all indications point to 
the fact that it will be well up into 
1946 before the system of alloca- 
tions can be discontinued. 

& * 7 


“Slipknot friction tape—better 
deliveries; cement-on soles — 
somewhat longer...” 


by W. H. Bieringer, Vice 
President, 
Plymouth Rubber Co., Inc., 
Canton, Mass. 


On the subject of Slipknot fric- 
tion tape, deliveries should be 
slightly better from now on and in 
another 90 days all should be fine. 
Cement-on soles for shoes and rub- 
ber heels will take somewhat longer 
before civilians get any — three 
months should do it. 

* * * 


“ ... There will be very little 
production this year, if any, on 
our line.” 


by H. J. Bock, Sales Manager, 
Auto City Plating Co., 
Detroit, Mich. 


We do not look for any startling 
immediate developments in our line. 
In the first place, even with tre- 
mendous war-contract cancellation, 

(Continued on page 136) 








Stuffed Dolls Appeal to Christmas Trade 


OUNGSTERS and their parents 
found the stuffed doll table at 
the Clark Hardware Co., Kirksville, 
Mo., a very popular place last 
Christmas. The mass display idea 
was used in showing the dolls, with 


This mass display 
of stuffed dolls 
caught the eye of 
many a customer. 
Children and the 
grown-ups as well 
gathered here and 
purchased aplenty. 


a step-up arrangement providing for 
the display of a lot of merchandise. 
Prices on the dolls ranged from 
$1.50 up. They were displayed on a 
table at the center aisle up near the 
front entrance. 
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REMINGTON “SHUR SHOT” | 
SHELLS ARE THE RABBIT 
HUNTER’S CHOICE 


BRIDGEPORT, CONN., OCTOBER 
25, 1945. The great popularity of Rem- 
ington Shur Shot shells has been won 
through the combination of plenty of 
wallop plus dependable quality perform- 
ance, all for a low price. ‘Shur Shot’ 
shells are unexcelled for the sportsman 








who desires uniform patterns and ample 





power with minimum recoil for upland 
shooting. ‘““Shur Shot”’ shells are admira- 
bly suited for rabbits, quail, partridge, 
squirrels, doves, and many other types of 
game. When ammunition is available 









again in unrestricted quantities, be sure 
to stock Remington Shur Shot. 




































: 
‘ 
P ve ne : 
“Can’t fool old Zeb. He always 
knows when the season’s open.” 















* * * 


Shur Shot and Core-Lokt are trade-marks of Reming- 
ton Arms Company, Inc., Bridgeport 2, Conn. 
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The 
Spirit 
of the 
Season 


This time of the year millions of 
Americans get the yen to go out 
to the fields and hills for good 
hunting. There is big-volume 
business represented by sales of 
sporting firearms and ammuni- 
tion, and the dealer who gets 
this business is the dealer who 
goes after it. 


True, there is still a shortage 
of sporting arms and ammuni- 
tion but there is no shortage in 
the spirit of the hunting season. 


So here are some timely tips 
to help you get your share of the 
business: 








Trim your front window with a 
good hunting display. Give the 
window plenty of outdoor atmos- 
phere with stuffed game, leaves, 
corn stalks, hunting clothes, shoot- 
ing equipment and hunting season 
announcements. 

Call attention to the hunting 
season in your local newspaper ad- 
vertising and envelope stuffers. 

Attend meetings of local game 
groups and answer questions about 
current availability of merchandise. 
Remember that when arms and 
ammunition are available again, 
the sportsman’s choice will be Rem- 
ington, for shooters know that “If 
It’s Remington—It’s Right!”’ 





——————— 


DYED-IN-THE-WOOL HUNTERS RECOGNIZE 
SMASHING POWER OF “‘CORE-LOKT” BULLETS... 


BRIDGEPORT, CONN., OCT. 25, 
1945. Here’s the story in a nutshell of 
why experienced big game hunters 
prefer the smashing power of Reming- 
ton big game cartridges with soft- 
point Core-Lokt bullets... 


1. The Remington soft-point Core-Lokt 
bullet assures instant, controlled expan- 
sion. Specially notched, non-fouling metal 
jacket (A) provides directional spreading 
lines for uniform expansion. 

2. The thin metal jacket (B) starts mush- 
rooming at once on impact. 

3. Heavy jacket (C) keeps bullet from break- 
ing up as old-style bullets often do. 

4. Bullet core (D) is locked inside heavy 
jacket. 

5. Finally, here’s how the Remington soft- 
point Core-Lokt bullet mushrooms evenly 
to almost twice its original caliber (E) 
staying in one piece. 


“Core-Lokt” 
Bullet 


1% 
| 
& 


Ordinary 
Bullet 






















“Early Bird” Plan Catches 
Pienty of Customers 


Patterson Bros. has built good will 
by means of it and say it makes an 
“inventory of potential business” 





PATTERSON BROTHERS—15 Park Row—New York7,N.Y.—BArclay 7-8320 





THE ITEM THAT YOU WANTED, which was “out of stock” on the 





day you called on us, IS NOW IN STOCK. 

















our 97th year in business 


No merchandise in stock will be held unless we have received an actual 
order for it. If you want this item now—by acting promptly—you may 
be able to secure it from our present stock. 

PLEASE BRING THIS CARD 


and ask for Mr.— —- 








The customer fills out this card and whea the wanted merchandise 
arrives it is mailed to him. No time is lost and everyone's happy. 


[= BROS.., 


New York City, recently initiated 
an “early bird” plan whose sole 
purpose, besides stirring up a 
competitive spirit among the sales- 
men of the store, was to inform 
customers that the merchandise 
they have tried to obtain is avail- 
able. 

The plan is simple and inex- 
pensive and works this way: Mr. 
Smith comes in, wants a certain 
item, is told the store is out of it. 
But—and here’s where the plan 
begins—he is also handed a “ser- 
vice postcard” and asked to write 
his name and address on it. On 
the back of the card, he is told to 
describe the item he wants. He 
fills out as many cards as he wants 
items. Part of the card’s message 
reads: “The item that you wanted, 
which was ‘out of stock’ on the 
day you called on us, is now in 
stock.” 
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The attending salesman then 
places the card on “location” 
(where new stock will be arranged 
when it arrives) and when the de- 
sired item comes into the store, the 


, 


card is sent to the sales promo- 
tion department, from which it is 
mailed to the customer imme- 
diately. 

When the customer is notified, 
he brings in the card and gets the 
merchandise. The salesman, in 
turn, gets credit for the sale. And, 
according to the rules of the con- 
test run in conjunction with the 
plan, the salesman with the most 
cards to his credit wins a $20 gift 
certificate; second prize is a $10 
certificate and third prize a $5 
one. 

Karl H. Cummer, advertising 
man, says the “Early Bird” plan 
has “built tremendous good will 
and the salesmen are very enthu- 
siastic about it.” Claiming that it 
makes an “inventory of potential 
business,” Mr. Cummer adds: 
“The man who comes back be- 
cause of the card often buys some- 
thing else as a result. This leads 
to two sales instead of one. And 
those who have received cards tell 
others—all in all, it has been very 
successful.” The plan will con- 
tinue until there are surpluses on 


hand. 





Spotlighted Table Attracted Customers 


UST inside the main entrance of 

the Weber & Furman Hardware 
Co., Rockford, Ill., there was placed 
last Christmas a small table with 
white tablecloth holding many small 
items of glassware and gifts. This 
window was spotlighted, with the rest 
of the interior in darkness. Passers- 
by could step to the door, peer inside 
and see the articles on display on 
this table. Hanging from a post di- 
rectly behind the table was an Amer- 
ican flag. This made an excellent 
display. 


The overhead light attracted the 
customers and the sales zoomed. 
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The Line With ACCEPTANCE 






Where have you seen that triangle before? 
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Combine streamlined inventories 
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with 78 years of acceptance by folks who know tools 





and you have a combination that will make your store the tool 
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your tool line bears this trademark. 





Wo 






Millers Falls Company - Greenfield, Massachusetts 
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One thing in Common — QUALITY 
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Wm. H. Haase Elected N. C. H. A. Head 
Jos. R. Raymer President A. S. A. H. C. 


Builders’ hardware groups hold first post-war convention 
at Chicago, Ill., Oct. 9-11, 1945. Program emphasizes need 
for getting more of the building dollar invested in 
hardware and urgency of widespread educational work 
so that younger men may be attracted to field and given 
sufficient training to qualify. Plan exhibit for 1946. 


W. H. HAASE 
President N.C.H.A. 


7 first joint post- 


war convention of the National 
Contract Hardware Association 
and the American Society of 
Architectural Hardware Consul- 
tants attracted more than 325 
participants at the La Salle Hotel, 
Chicago, Ill., October 9 to 11, 
1945. Wm. H. Haase, Richards & 
Conover Hardware Co., Kansas 
City, Mo., succeeded Wm. E. 
Peterson, Shapleigh Hardware Co.., 
St. Louis, Mo., as president of the 
association and Jos. R. Raymer, 
Raymer Hardware Co., St. Paul, 
Minn., a past association presi- 
dent, became head of the Society, 
succeeding Carl D. Himes, C. D. 
Himes, Inc., Dayton, Ohio. Other 
officers are listed elsewhere in this 
report. 

Throughout the program, speak- 
ers and those who joined in forum 


discussions stressed the great need 
of getting more out of the total 
building dollar directed toward in- 
vestment in better builders’ hard- 
ware. It was brought out several 
times that builders’ hardware vol- 
ume declined from 2 per cent of 
the building dollar to 14 of 1 per 
cent in the decade before the war. 
This was due to poor selling and 
to too much attention to cheaper 
quality instead of promoting the 
sale of bronze and brass hardware 
which provides the buyer with 
better and more lasting value and 
satisfaction, and which also pro- 
vides the producer and distributor 
with a better volume and more 
satisfactory profits. 

A more comprehensive educa- 
tional program was indicated as a 
basic move to accomplish the ob- 
jective outlined in the previous 
paragraph. This would be pri- 
marily directed to encourage new 
and young blood into the builders’ 


JOHN R. SCHOEMER 
Executive Sec.-Treas. 


JOS. R. RAYMER 
President A.S.A.H.C. 


hardware field with sufficient 
training assured that more attrac- 
tive earnings for both employee 
and employer could be realized. 

John R. Schoemer, executive 
secretary-treasurer of both organ- 
izations, announced that the 1946 
convention would be held at Chi- 
cago and that an outstanding ex- 
position would be a main feature 
of that gathering. Dates and place 
will be announced later. 

A more detailed report of the 
1945 convention will appear in the 
next issue of HaRpWaRE Ace. Off- 
cers, directors and governors of 
the two organizations elected at 
Chicago are as follows: 

National Contract Hardware 
Association 
Board of Governors—1945-46 

OFFICERS: President—W. H. 

Haase, Richards & Conover Hdwe. 
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Dealers from coast to coast 

already have the correct 

answers to most of the vital 

present day problems. Two 

years ago, Universal began 
making tested marketing plans available to 
them at no cost. Now this foresight is ready to 
pay off. The industry is better prepared to com- 
pete for consumer dollars. 


QUESTION: What did Universal do to help 
dealers plan for post-war? 


ANSWER: In 1943 Universal pre- 

sented a famous first, the “U” Plan 

for “V” Day —a comprehensive pro- 

gram aimed at getting purchasers’ 

names on dealers’ books, The plan has 
as been copied from coast to coast. 


QUESTION: How did Universal aid dealers 
to prepare their stores for better post-war 
merchandising ? 


ANSWER: Moderneering—the unique 

Guide to Store Planning—developed 

by Universal under the direction of 

Richard M. Bennett, Professor of In- 

dustrial Design, Yale University in 
cooperation with leaders in store modernization 
materials. 


QUESTION: What big contribution is now 
being made to help all dealers do a better job 
of retailing? 
Ls ANSWER’: The Universal Sys- 
cS temeering Program prepared un- 
ss der the direction of Dr. O. P. 
> Robinson, Professor of Retailing, 
New York University in coopera- 
tion with experts in retailing 
brings dealers the latest scientific techniques. 


QUESTION: What is Universal doing to pre- 
sell the public on its quality trademark and 
new products? 
= ANSWER: Throughout the war, 

—— Ss). Universal has maintained a sub- 
‘ stantial national advertising pro- 
gram calling for more full-page 
four-color advertisements than 
ever before in 15 leading national 
publications. 


QUESTION: How about appliances and house- 
wares? 


ANSWER: Universal has spent 
over $4,000,000 to improve design, 
engineering and construction of 
appliances. Many products are al- 
ready in production. Others will 
follow as soon as basic materials 
become available. Universal dealers 
can rest assured that merchandise 
will be shipped just as soon as 
possible. 


See your nearest Universal Distributor for full franchise information. 
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W. E. PETERSON 
Retiring President, N.C.H.A. 


Co., Kansas City, Mo.; Ist Vice- 
President—Robert L. Dohrmann, 
Palace Hdwe. Co., San Francisco, 
Calif.; 2nd Vice-President—John 
J. Soeffing, Adolph Soeffing & Co., 
Philadelphia, Pa.; Executive Sec- 
retary-Treasurer—John R. Schoe- 
mer, 420 Madison Ave., New 
York, N. Y. 

Executive Committee: Ralph F. 
Barber, Robert L. Dohrmann, W. 
H. Haase, W. E. Peterson. John 
J. Soeffing, Jno. Worner, Sr. 

Regional Directors—1945-46 

Term begins Uct. 11, 1945 

Ray V. Ahlgren, Skandia Hard- 
ware Co., Rockford, Ill; John D. 
Bennett, H. H. Bennett Hdwe. Co., 
Easton, Pa.; Will C. Carleton, 
Carleton Hdwe. Co., Seattle, 
Wash.: Dan OH. Dickinson, 
Standard Hdwe. Co., Pensacola, 
Fla.; E. Dinglestedt, Canton Hard- 
ware Co., Canton, Ohio: Frank C. 
Dow, King & Dexter Co., Port- 
land, Me.; Thos. E. Driver, Cen- 
tral Kentucky Supp. Co., Lexing- 
ton, Ky.; John H. Freeman, John 
H. Freeman, Detroit, Mich.; J. C. 
Gordon, Graves-Humphreys Hdwe. 
Co.. Roanoke, Va.; Grover A. 
Clicquennoi, Henry Lester Hdwe. 
Co., Inc., Rochester, N. Y.; A. C. 
Moline, Bailey-Moline Hdwe. Co., 
Wichita Falls, Tex.; A. H. Mor- 
gan, Baker & Hamilton, San 
Francisco, Calif.; J. H. Olson, 
Warner Hdwe. Co., Minneapolis, 
Minn.; C. A. Saint, Bakersfield 
Sandstone Brick Co., Bakersfield, 
Calif.; C. D. Short, Goldberg 
Bros., Denver, Colo.; M. W. Treat, 
Clapp & Treat, Hartford, Conn.; 
J. J. Wieland, L. H. Kurtz Com- 
pany, Des Moines, Iowa; E. A. 


130 


Willer, J. B. Kendall Company, 
Washington, D. C.; Jno. Worner, 
Sr., Jno. Worner & Son, New Or- 
leans, La. 


American Society of 
Architectural Hardware 
Consultants 
Board of Governors—1945-46 


OFFICERS: President—Joseph 
R. Raymer, Raymer Hdwe. Co., 
St. Paul, Minn.; 1st Vice-President 
—Herbert M. Pfeiffer, W. Bing- 
ham Company, Cleveland, Ohio; 
2nd Vice-President—Lawrence B. 
Stuart. California Hdwe. Co., Los 
Angeles, Calif.; Executive Secre- 
tary-Treasurer—John R. Schoe- 
mer, 420 Madison Ave., New 
York, N. Y. 

Executive Committee: Paul 
Easby-Smith, John H. Freeman. 
Carl D. Himes. Herbert M. Pfeif- 
fer, Joseph R. Raymer, Lawrence 
B. Stuart. 


Regional Directors—1945-46 
Term begins Oct. 11, 1945 


W. N. Browning. Mfrs. Rep., 
Portland, Ore.: Kenneth H. Bul- 
lard, Wellesley, Mass., Mfrs. Rep.;: 
H. N. Campbell. Jr.. McKinney 
Mfg. Co., Pittsburgh, Pa.; J. 
Bryer Duff, Sargent & Co., New 
Haven, Conn.; Thomas Finan, 
Ratz Bros. Hdwe. Co., St. Louis, 
Mo.: S. O. Hooghkirk, Corbin 
Cabinet Lock Co., Columbus, 
Ohio: B. J. Jeffrey, Jeffrey & 
Spath, Inc., Utica, N. Y.; C. R. 


CARL D. HIMES 
Retiring President, A.S.A.H.C. 


Landerholm, Sargent & Company, 
Chicago, Ill.; Howard MacCarthy, 
Jr., MacCarthy Hardware Co., 
Baltimore, Md.; Geo. P. Merrill, 
Stanley Works, Los Angeles, 
Calif.; Luther E. Nelson, L. E. 
Nelson & Son, Omaha, Neb.; L. H. 
Northrup, Brown Hardware Corp., 
Chatham, N. J.; C. A. Ranger, The 
Rayl Company, Detroit, Mich.; 
Sidney A. Ulvick, Farwell, Ozmun, 
Kirk & Co., St. Paul, Minn.; J. 
Van Housen, McKinney Mfg. Co., 
San Francisco, Calif.; Ray Ware, 
Ray Ware Hdwe. Co., Jackson- 
ville, Fla.; Wm. B. Weston, Wm. 
Weston Company, Dallas, Tex.; 
G. N. Williams, Mfrs. Rep., Wyn- 
cote, Pa.; Alton F. Woods, Wayne 
Hdwe. Co., Fort Wayne, Ind.; 
Jno. Worner, Jr., Jno. Worner & 
Son, New Orleans, La. 





Directness 


BRIGHT, clear-eyed young 

man walked into a Pittsburgh 
bank recently and asked for a ten 
thousand dollar loan. 

“Why, and for what purpose?” 
asked the banker. 

“I am broke,” came the instant 
reply, “and I want to start over 
again.” Then in a few terse sen- 
tences without mincing words he 
told his entire story . . . how and 
why his business had failed and 
how he intended to pay back bills 
and start over again. 

In less than half an hour the loan 
was arranged. 

“Of course the young man had 
some security, a good reputation 


and a feasible plan,” said the 
banker afterwards, when discuss- 
ing the matter, “but that very often 
is not enough to secure a loan. It 
was his directness of action and 
manner, and the way he told his 
story without beating around the 
bush that got me. I just knew he 
was a god risk almost from the 
start.” 

Here is a simple example of 
the value of “directness.” It saves 
time, prevents palaver, allays sus- 
picion, increases efficiency and 
gets results. Why not cultivate the 
habit? 


—Jonathan Jones, The Crown 


HARDWARE AGE 





A.H.C. 


ompany, 
cCarthy, 
ire Co., 
Merrill, 
Angeles, 
ee 3 
b.; L. H. 
re Corp., 
ger, The 

Mich.; 
-Ozmun, 
linn.; J. 
lig. Co.., 
y Ware, 
Jackson- 
om, Wm. 
s, Tex.; 
»., Wyn- 
, Wayne 
2, Ind.; 
‘orner & 


aid the 
discuss- 
ry often 
loan. It 
ion and 
told his 
und the 
cnew he 
rom the 


nple of 
It saves 
ays sus- 
cy and 
vate the 


» Crown 


E AGE 


BE READY 


WITH SENTINEL 
WHEN THAT LID IS LIFTED! 


~ 


Be ready to cash in by offering a 
Sentinel radio for every room in the 
home; Radio-Phonographs,Consoles, 
Table Models, Portables, AM and FM, 
AC-DC and battery operated. Also, 
specially designed radios for the farm. 
Sentinel’s new colors, new materials 
and new styles have been approved by 
noted interior decorators and famous 
home furnishings authorities. 
Sentinel’s unmatched Studio Tone, 
finer performance and long-life, 


trouble-free operation are built-in 


qualities that keep your customers 
sold, your profits from leaking away. 

Sentinel’s powerful national adver- 
tising and new, modern merchandis- 
ing methods assure a steady demand, 
increasing sales. 

When that lid is lifted, you can 
count on being ready—with Sentinel 


—for those quick radio profits! 


we 


sentinelL., 


2020 RIDGE AVENUE, EVANSTON, ILLINOIS 
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ARMSTRONG BROS. TOOL CO. 


Threads of Lathe-cut 
Smoothness 


Machined from special oil-tem- 
pered Chrome-Vanadium Tool 
Steel, with hob-cut teeth “backed- 
off" from their ground cutting 
points; with accurately figured 
cutting angles and chaser rakes 
and ample chip clearance, these 
finer dies produce threads of lathe 
cut smoothness. They cut freely, 
faster, without drag and spin off 
the pipe without tearing or jam- 
ming. 

Hardened, drawn, tempered and 
tested, they hold their keenness 
and free-cutting qualities. 

They fit all standard make Stocks 
or Threaders—"Adjustable," "Re- 
ceding" or “Solid"—come in all 
pipe sizes from '/4" to 2". 
ARMSTRONG BROS. Stock and 
Receding Threaders are improved 
in design, accurately balanced 
and machined inside and out. 


Write for Catalog 


The Tool Holder People 


14 N. FRANCISCO AVE. « CHICAGO, U S.A 
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Eastern Sales Office: 199 Lafayette St., N. Y. 


F. J. Reppenhagen, retired hardware wholesaler now living in Miami, Fla., 
where he ,builds homes, operates a real estate business but mostly catches 
fish and here is evidence—“Three big groupers caught on the same line at 
once” and that’s Mr. Reppenhagen’s story and he sticks to it and even 


offers witnesses. 


Mr. Reppenhagen started his hardware career with Simmons Hardware 
Co., St. Louis, Mo., in 1886. He left Simmons in 1903 and with nine other 
local business men organized the former Geller, Ward & Hasner Hardware 
Co., St. Louis. In 1923 he sold out his interest and retired to Florida. 

His favorite son-in-law (Editor's Note—His only one) is P. M. Fahrendorf, 
vice-president and a director of Chilton Co., Inc., publishers of HARDWARE 


AGE. 


Hunting ducks and upland game— 
not to mention Minnesota deer and a 
bear now and then—although the 
bear part is of necessity rather in- 
frequent, is the way Hollis Bailey, 
Walker Hardware on Leech Lake, 
Walker, Minn., describes his hobby. 
He says, “I shoot for the enjoyment 
I get out of it at the time and do not 
pretend to be anything beyond the 
average. It’s all in fun!” Mr. 
Bailey, who is shown with his favorite 
gun and his dog, also enjoys trap- 
shooting. 
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- Just Among 


Ourselves 
(Continued from page 104) 


potion of our way of doing 
business, and beneficial to 
everyone. But, competition is 
bridled when one type of dis- 
tributor is given indisputable 
tax advantages over another. 
And that is the case of Con- 
sumer Co-ops. If they go the 
full length of their rope, busi- 
ness will be Government con- 
trolled and operated. For, not 
only is the Consumer Co-ops’ 
tax advantage a_ gigantic 
hurdle, but Government sub- 
sidy is not to be overlooked 
referring to their financing 
whereby they can and do bor- 
row capital from our Govern- 
ment for an interest rate that 
is but a fraction of what in- 
dividual enterprises must pay 
during normal times; yes, 
even during present times. 

In a word—don’t laugh off 
Co-ops and their threat to you 
—simply because they are not 
picketing your store literally. 
They are working  under- 
ground, so to speak, and ac- 
tually bragging about the 
strides they are making. 

It is estimated that the sales 
volume of Consumer Co-ops 
has increased more than 360 
per cent since 1929—and 
while even today it is. not an 
alarming percentage of retail 
distribution—it is continuing 
to grow—and only started. 

We will show you before 
long in a prepared article what 
the exempted tax of the Co- 
ops would have meant in the 
war effort—paid for 64 Fly 
ing Fortresses, or 530 am- 
vhibian steel tractors, or 4600 
field ambulances—and so on. 

Your . Congressmen have 
ears, but can’t read your mind. 
They need something on their 
desks that shows your disap- 
proval of tax discrimination. 
You, you and you are the ones 
whom they are supposed to 
represent and to whom they 
owe their continuation in office. 
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@ You can get TRIPLEX 
quality hexagon head cap 
screws in large as well as 
small sizes. This includes 
%6"', 46". 34”, 1%" and one 
inch diameters. All these 
larger diameters are made 
in various lengths up to 8 


inches. The TRIPLEX line 


INCLUDING “%e" 
Tp" 3/4" 7/," AND 1” 
UP TO 8 LONG 


also includes flat fillister and 
button heads. 

Send us your order now. 
Many large sizes ready for 
IMMEDIATE SHIPMENT 
FROM STOCK. 


THE TRIPLEX SCREW CO. 


5317 Grant Ave. Cleveland 5, Ohio 











THANKSGIVING 
HOUSEWARES 
WINDOW 


HOLIDAY Waille iron, toasters 


stainless steel skil- 
HOUSEWARES lets, enamel roaster, 
. aluminum _roasters, 
drip coffee maker, 
vacuum coffee mak- 
er, double boilers, 
tea kettles, pudding 
pans. household 
scale, flour sifters, 
egg beaters, bow! 
sets, steak platter, 
pie plate, casserole, 
baking dish. custard 


























cups, glass platter, 
bread board, carving 
sets. 


BACKGROUND 


Dark brown corru- 
gated material or 
painted wallboard 
on center panels. 
Side panels of buif 
material. Cut-out let- 
ters of red material. 

















Feature Thanksgiving, Winter Driving 


And Bond Boxes in Late November 


HARDWARE AGE Original Window Display IDEAS 





WINTER 
py WINTER 
WINDOW D BOXES 

MERCHANDISE D hk i Vv I N G — SAFE PLACE FOR 


Anti-freeze in several N FE DS VALUABLE PAPERS 
size cans, motor oil, IN THE HOME 

tire chains, cross 
chains, repair links. 


etc. 
~ , —— 
BOND BOX mu 3 ; | 
MERCHANDISE ee 


Mass displays of 
bond boxes. 






































BACKGROUND 


Panels of ivory cor- 
rugated material nf 
or painted wall- Le ’ J ALL METAL 
board. Side strips : BOND 
of dark brown ma- . ad Me BA + 20 BOXES 
terial. Cut-out letters ae 

of dark blue material. 4) 0 00% 












































HARDWARE AGE 








NDISE 


toasters, 


eel skil- 
| roaster, 
roasters, 
maker, 
fee mak- 
boilers, 
pudding 
ousehold 
sifters, 
s, bowl 
platter, 
‘asserole, 
, custard 
platter, 
. carving 


SUND 


2 corru- 
rial or 
rallboard 
panels. 
of buif 
t-out let- 
material. 





E AGE 





«xT SELLS ano SELLS ano SELLS! 


In these times of stress and strain — priorities — shortages of help — 

SS it is refreshing to have unlimited supply of Toxite, a product that just 
keeps on selling — at a good profit — with the minimum of effort — 
right now — every day, every month, in increasing volume — and with 
a high quality standard that makes satisfied customers. 


S pe “ * Aduertised 
J to 16,000,000 monthly 


A broad and forceful campaign in national pub- 
lications circulates to over 16 million families 
each month—that builds consumer demand 
for TOXITE Poultry and Live Stock spray. 


A Natural for Quick 
Profitable Sales NOW 


Quick, easy sales make pleased and steady 
customers for Toxite and for other items in 
your store. 


We Will Spend ‘25.00 of Our Own Money 
To Bring Customers Into Your Store 
Here’s the Plan — It Works ! 


% Pick out 100 of your best customers — 
We will send from this office a letter enclos- 
ing an introductory check good for 25c on 
the purchase of a gallon of Toxite when 
presented at your store. At the end of 90 
days send us all checks you have redeemed 
and we will reimburse you in cash. This 
business building plan helps sell your first 
order quickly and Builds Permanent de- 
mand. % To get this support you order 
1 dozen quarts and 1 dozen gallons Toxite, 
Cost $18.80. Profit $9.40. Checks, letters 
and mailing cost you nothing. Order your 
Toxite from your favorite jobber. Send us 
the list. We will do the rest. 


The Toxite FREE Check Plan is 
a WINNER— Ask Your Jobber 
or Write Us 
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BRIGGS & STRATTON 
ENGINES NOW ON THEIR 
WAY BAGK TO YOU! 


KK? )) 


BACKED by an outstanding record of 
valiant service in scores of standard and 
special wartime applications, Briggs & Stratton 
4-cycle gasoline engines have returned to 
peacetime activities. With greatly expanded 


facilities for precision manufacture, we are 


now producing more and more quick-starting, 


dependable, trouble-free, Briggs & Stratton 
gasoline engines in a full range of sizes and 
models — recognized the world over as the 
preferred “air-cooled power”. 


BRIGGS & STRATTON CORPORATION 
Milwaukee 1, Wis., U.S. A. 


rtte-Covled [ower 


oan , : . a iii 
7 BRIGGS & STRATTON 
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Here Is the Hardware 
Reconversion Outlook 
(Continued from page 124) 


there is still much confusion rela- 
tive to the manufacture of our cast- 
iron items. And secondly, there has 
been no release yet of bright-plating 
materials. 

As we see things now, there will 


| be very little production this year, 


if any, on our line. 


* + ** 


|“... Expect to build up our 
| stock immediately and should 
| be able to take care of any 


demand... 


by L. L. Peirce, Partner, 
Chicago Expansion Bolt Co., 
Chicago, IIl. 


We wish to say that we expect to 
be able to build up our stock im- 
mediately and should be able to 
take care of any demand for our 
product, which consists of expansion 
bolts, screw anchors, toggle bolts, 


| expansion lag screw, machine bolt 
| shields and star drills. 








* + 


“ ,.. Continue to serve custom- 


ers with merchandise in ever- 
increasing amounts...” 


by H. J. Lasky, 
The Whitlock Supply Co.; 
New York City 


The company will continue to 
serve its customers with merchan- 
dise in ever-increasing amounts as 
materials and merchandise become 
more available. 

During the war, we were among 
the first to be hit by government 
regulatory agencies in so far as 
critical metals were concerned, be- 
ginning with nickel and_ ending 


| with steel. 


2 


* . . « Soon be in position to 
take care of our friends 
throughout world...” 


by A. S. Katz, 
Kason Hardware Corp., 
Brooklyn, N. Y. 


With reconversion in our main 
plant almost complete, we will soon 
be in a position to take care of our 
friends throughout the world with 
our line of showcase, cabinet and 
refrigerator hardware. 








Latest News on 
RECONVERSION 
on page 184 


——— 
a 
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The confetti of the Victory celebration was still 
ankle-deep in the streets when we rushed into 
civilian production according to long-laid plans. 


Certainly, Lucas has made quality. paints for 
nearly 100 years. Sure, Lucas has a long list of 
“firsts” to its credit, beginning almost a century 
ago with America’s first pure linseed-oil ready- 
mixed house paint. 


But, our post-war plans don’t call for resting on 
past laurels. Paint progress hasn’t stood still in 
wartime. Lucas chemists have been turning out a 
lot of “firsts” Uncle Sam needed. 


Now on its way to Lucas dealers’ shelves is the 
fruit of that experience... the finest line of 
paints, in the most outstanding group of colors 
America has ever seen. Watch for details in 
these pages. 


About Valuable 
Dealer Franchises 


Right now, because we, and 
all manufacturers are still 
operating on a reduced oil 
quota, it’s a case of ‘‘old cus- 
tomers come first."” BUT if 
you are interested in holding 
a Lucas franchise, right now is 
the time to write us. 


John Lucas & Company 
322 Race St., Phila. 5, Pa. 
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a Great Name in PAINTS 


TRADE MARK REGISTERED 








UNSURPASSED 
VALUE IN 
FINE TOOLS! 





No. B-456 Counter Display 


! Display Consists of: 
| doz. B-44 (4"x!/,") 
| doz. B-54 (5"x!/,") 
1 doz. B-66 (6"x5/16") 


[Packed 6 Display Units per carton) 


Much of Great Neck's tool research 
and study has earned the praise of 
mechanics and engineers. In a recent 
study of screw drivers on the market, 
one conclusion was reached: A top- 
notch, sturdy, long-lasting, efficient 


screw driver was needed badly. And | 


here, in Great Neck's B-Line, is the 
evolution of this demand and need in 


screw drivers. 


market today or any day. 


We believe it is the 


finest value in screw drivers on the | 


Screw Drivers Are— 


TWISTPROOF— 


Blade shank firmly embedded in 
handle, riveted to both handle 
and steel ferrule. 


REINFORCED— 


Shaft extended clear through 
handle, for withstanding hammer- 
ing and prying abuse. 


HEAT TREATED— 


Business end of tool specially 
treated: hardened and tempered 
for rough duty. 


HEAVILY CAPPED— 


Heavy steel cap armors handle to 
tolerate the heaviest blows. 


Mineola, N. Y. 


GREAT NECK SAW MANUFACTURERS, INC. 





Dressed Up Sporting Goods for Holidays 


This simple, yet effective trim helped sell sporting goods at Christmas. 


APER snow trim and cotton 
batten snow helped R. V. Slot- 
hower & Son, Dixon, IIl., to make an 
effective Christmas trim during the 
1944 holidays on sporting goods 
items in stock. A couple of short 


pillars covered with colored paper 
and placed on the top shelf also 
gave color and attracted attention to 
the displays of boxing gloves, ski 
supplies, outdoor caps, baseball 
gloves and other gift suggestions. 





Rural Electrification Must Be Sold! 


(Continued from page 108) 


| time. Personally, I believe the lat- 


ter interpretation is the most ap- 
pealing to the average farm resi- 
dent. Those that sell electrical 
farm equipment will usually find 
that the labor-saving angle for the 
sake of more leisure time strikes 
a responsive chord. Rural people 
do not differ from urban residents 
in wanting to eliminate drudgery 
from their chores. If the elimi- 
nation of the drudgery makes a 
monetary profit, all the better. 
When electric appliances and 


| equipment are generally available 


again, indications are that farm 


| people will have a greater spend- 


able income than at any time in 
the history of our country. Cer- 


| tainly nothing can contribute more 


to the social, cultural, and eco- 


_ nomic life on the farm than can 
| practical application of electric- 


ity to a diversity of farm jobs. 
If rural electrification is to have 


| its proper place in rural America 


much promotional, educational 


_ and selling work must be done by 


distributors of equipment and by 
electric utilities. We must bear in 
mind that rural electrification in- 
volves more than building the 
lines. Electricity’s value is deter- 
mined by its use—use involves 
equipment sales. 

The market will be available. 
The practicability of full use of 
electric power in farming has been 
demonstrated. Farm people must 
be told and sold. In the past most 
of the promotional effort in elec- 
trical appliance and equipment 
sales has been directed to the 
home. In the future, the aggres- 
sive hardware or appliance dealer 
will not only continue this effort 
in the home appliance field, but 
he will give new and greater em- 
phasis to the sale of electrically 
operated farm equipment. ‘This 
emphasis can be most effective by 
giving farm people factual infor- 
mation about the time and labor 
saving qualities of electrically- 
powered farm equipment. 
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Yes, Maiun! loday (cam sell 


MORE THAN 
15 MILLION 


MESSAGES LIKE 
THIS SELL 


WINCHESTER 


iristmas. | . 
BATTE md E S Winchester flashlight batteries are back. Your dealer 


red paper has them. And that, you’ll agree, is good news indeed. 


shelf also o fe | & YO U Long-lasting freshness—plus bullet-fast light—has always 


t 
pentson % made Winchester (No.1511) flashlight batteries prime 


loves, ski 
— favorites. And no wonder. One user voluntarily writes— 
ca >>>>>>>>>>>> Be ee 


for it. Today (letter written in spring, 1945) those bat- 
prey teries still give me light. I think that is remarkable...” 
These millions of consumer | 


advertisements — running in 


| 6 _ FOR + 
‘eet il October and November maga- | | lity 


ale zines — added to the 14 million LIGHT 
ate we ran for you in August and ASK FOR 
t e . . 

nay Doe. September* in The Saturday | WINCHESTER 
involves Evening Post, farm publications | 

. ; - ACCEPT NO OTHER 

’ and other magazines...are the I, WE 

available. h ° h rr , eee, See te meek oom 
ll use of overw elming reasons why help of the bullet fast light of 
has been ae pre ype son diees. 
ple must Winchester *Repeating Arms 
rem’ | You.can always sell Company, New Ravens Con 


rs | WINCHESTER 
“ett | Batteries bull fai? 


field, but 
ater em- 
ectrically 
it. This 
ective by Get your share, contact your Winchester *Figures based on Continuing 


sabes : . Study of Magazine Audiences. 
. foo jobber’s salesman today. Winchester oie ita catia tennant 


ctrically- Repeating Arms Company, New Haven, ————= 
: Conn., Division of Olin Industries, Inc. aan 
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NOW! 
Waich 


Fluorescent Starter 


For 15- and 20-watt 
LAMPS 


This new starter will find a wel- 
come in your neighborhood. Users 
of 15- and 20-watt fluorescent 
lamps in stores, offices and homes 
will be pleased to obtain Watch 
Dog starters that previously have 
only been available for the higher 
powered lamps. 


The FS-20 Watch Dog starter 
for 15- and 20-watt lamps is added 
to the line of Watch Dog starters 
serving 30-, 40- and 100-watt 
fluorescent lamps. It has all the 
advantages of the other Watch 
Dog starters. It has an average 
rated life of three years under 
specified test conditions. Twe 
features are outstanding: preci- 
sion lamp starting and quick, 
positive dead lamp lockout. 


Display this new, highly effi- 
cient starter prominently in your 
store. It will help you build up 
fluorescent accessory business. 
For further information see the 
nearest G-E Merchandise Distrib- 
utor or write to Section D1052- 
29, Appliance and Merchandise 
Department, General Electric 
Company, Bridgeport, Conn. 


GENERAL ‘;; ELECTRIC 





| later cancelled. 








Today's Version of Tomorrow's 


Hardware Outlook 
(Continued from page 110) 


| consideration of every item and 


line. 

If we're satisfied that, barring 
calamity, we will be safe in offer- 
ing certain lines, then we will offer 
them. But if the outlook is doubt- 
ful, we will follow a conservative 
plan and not sell the market short. 
No advantage could come from 
piling up orders, which would sim- 
ply be headaches for us and be of 
no service to our customers. 

The whole country is faced with 


| an accentuated period of confusion 


such as I anticipated a year ago 


| when the government was planning 


to remove contrels which were 
I think that the 
proper plan for each salesman to 
follow is this: Put all your talents 
and experience and effort into the 
handling of each day’s opportu- 
nity. It is a sheer waste of time to 
worry about what the other fellow 
is doing. There is good advice in 


this silly but popular song: 


Accent the positive, 
Eliminate the negative, 
And don’t mess with Mr. In- 
between. 
And always keep in mind that 
the purpose of your company and 


| customers is to get, have and sup- 


ply the things these customers 
want. 


Victory Goods 


If I were running a retail hard- 
ware store; I would buy victory 
goods in moderate quantities until 
I knew pre-war standard goods 
would be available. I would not 
“go out of business” on certain 
items just because some govern- 
ment representative or radio com- 
mentator said that production of 
them was now “authorized.” The 
delivery date may be as indefinite 
as “next summer at 4 o'clock.” 

And when standard-grade goods 
appeared, I would slash to the bone 
the prices on these victory goods 
—anything to get rid of them. Tak- 
ing 10 cents on the dollar for them 
would be better than carrying 
white elephants that won’t improve 
with age. 

Further, I would place orders 
for such amounts of these peace- 
time goods as I felt sure I could 


sell in season. This might equal a 
normal year’s sales, or even more, 
but if I thought I would have to 
carry them over to another season, 
then I wouldn’t buy that much. 

It would be best to face the fact 
that when merchandise became 
available to me it would also be 
in the hands of my competitors, 
and, by the same token, I wouldn’t 
think that my store would be the 
only source of supply for my com- 
munity, but that volume would 
come from my customers, not from 
three out of four of those browsing 
around during the last year . 
those who wouldn’t have come into 
my store if they could have gotten 
the items elsewhere. 


Order Sensible Quantities 


I would not place orders with 
every Tom, Dick and Harry for all 
kinds of merchandise for later de- 
livery. I would, instead, order 
sensible quantities from a depend- 
able source, and I would tell sup- 
pliers to stop shipping materials 
unless they had been ordered. 

More, I would not develop a - 
cheap complex. Everyone who has 
ever owned a quality article pre- 
fers the best rather than second- 
best and will pay for it—especially 
now that purses are as fat as a 
politician’s promises are long. Too, 
why take your customer out of the 
market for several years at a low 
price for a low-grade article when 
he would prefer quality and be 
willing to pay a fair price for it? 

Perhaps it is now a good time 
for me—and you—and all clerks 
to learn again this lesson: For in- 
creased sales, profits and satisfied 
customers, offer your BEST goods 
FIRST. 

And, as the finishing touch, I 
would try to realize that the people 
of my community, with the money 
to buy the merchandise they want, 
will soon be counter-bound for 
goods, and that if I could be the 
pleasing merchant they like to 
trade with and from whom they 
get good goods at fair prices, then 
I could greatly develop my busi- 
ness now and build a solid foun- 
dation for a continuing prosperity 
in the years to come. 
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Never has there 
been a more favorable 
; time for you to get into the 
oil business—most farm ma- 


chinery is old and worn, greatly 


in need of the best oils and greases. 
And never has there been a line more 


ideally adapted to the requirements of the 


independent retailer. 


Apex oils and greases are quality products 
that sell at a price to meet all competition, yet 
enable you to make a sweet profit. Apex oils 
and greases are a complete line, including 
every type for which a hardware or implement 
store Can get an important sale. An effective 
Promotion campaign and sales-provoking 
containers such as 5-gallon utility cans help 
to make the first sale; the fine quality of Apex 
products brings purchasers back as regular 


APEX OIL 


OCTOBER 25, 1945 


TOP QUALITY OILS AND GREASES 





PROTEX 


A line especially designed to meet the 
needs of the independent hardware or im- 
plement dealer—a line that will yield him 
maximum sales volume. Sold only through 
independent hardware and implement job- 
bers, who sell more Apex oils and greases 
than any other brand in America. There is 
a jobber near you to give you the kind of 
service that will make you a satisfactory 
profit. Get in touch with your jobber today 


—or write direct to us. 





4 
- 
< 











pf (MM EDTA TE 
DELIVERIES 


ROYALBILT 
FISHING 
RODS 


| Stock up for 
HOLIDAY 


GIFT SEASON 


5-foot, one piece, all steel rod. 
Light; strong and sturdy. Cad- 
mium finish; two guides and 
tip top; strong steel end piece. 
Fine finish wood handle. 


wigjohuy 


List Price 


$2.00 





* 


ROYAL 
REEL SEATS 


MOvM OT 


Steel; zinc-plated. Tapered sliding bands to 
hold large or small reels. Size $2.00 
¥%-inch by 61%4 inch 


Write for Circulars 
Prices and Discounts 


ROYALBILT LINE 


1335 FOLSOM ST. 
SAN FRANCISCO 3, CALIF. 








Will the Retailer Permit the Return 


Of Pre-War Unfair Trade Practices? 
(Continued from page 121) 


to manufacturers and existed in 
every large metropolitan city, espe- 
cially New York, where hundreds 
of discount houses and company 
owned or employee operated stores 
constantly and openly violated 
prices with no action taken by 
most manufacturers. 

However, if this situation exists 
again with the flow of fair-traded 
merchandise without the manufac- 
turer taking corrective action, it 
is predicted that widespread price 
cutting will start in the best ac- 
counts of many manufacturers and 
that if taken to court by a manu- 
facturer for violation, these stores 
will be upheld, for in several states, 
and especially in New York, the 
courts have held that “an injunc- 
tion will not be granted to a dis- 
tributor to enjoin a retail dealer 
from selling goods below the Fair 
Trade price of which he had 
notice, where there has been wide- 
spread and long continued price 
cutting in connection with the arti- 
cle and no sincere and diligent ef- 
fort was made to prevent it.” 

Retailers throughout the. coun- 
try will greatly resent the permis- 
sible rebirth of these unfair prac- 
tices by manufacturers who place 
their products under fair trade 
and then side-step the responsibil- 
ity of enforcement, for non- 
enforcement is discrimination 
against honest retailers. 

Most of the old excuses given 
by manufacturers and distributors 
as to how many of these competi- 
tively unfair outlets secured their 
merchandise will be less acceptable 
in the future than they were in the 
past, for practically every manu- 
facturer will be able to start from 
scratch in establishing sound dis- 
tribution policies to be rigidly ad- 
hered to by his distributors and 
jobbers as well, and in addition, 
he has had an opportunity to se- 
lect carefully both his retail and 
wholesale outlets and to explain 
thoroughly his policies to all con- 
cerned before his merchandise 
starts to flow again. 

Resentment by retailers against 
the unnecessary return of unfair 


practices due to non-enforcement 
will be strengthened by the fact 
that before the war a few manu- 
facturers had accepted the respon- 
sibility that goes with price con- 
tracts and had let the trade know 
unmistakably of their determina- 
tion not to permit violations and 
had followed through in a way 
that had had its favorable effects. 

The following quotation from a 
letter recently received from T. H. 
Mettler, sales manager, Interwoven 
Stocking Co., demonstrates what 
can be done by a manufacturer 
who is determined in this matter: 

We went into the Fair Trade 
Laws back in 1938, soon after they 
were enacted in most of the states, 
and we have had no trouble with 
price-cutting on our product since 
that time. This was due to the fact 
that when we started we brought 
legal action and obtained injunc- 
tions against every price cutter 
that we could find. When our cus- 
tomers saw that we meant busi- 
ness, and were policing the Fair 
Trade Laws, they soon stoppei 
cutting prices. 

Of course, every injunction or- 
der that we obtained was widely 
publicized in the “Daily News Rec- 
ord” and other trade journals, 
which helped give publicity to the 
fact that we would not tolerate 
price-cutting. 

How can a manufacturer expect 
to have the goodwill of established, 
honest retailers who stock, adver- 
tise, promote, display, install, ser- 
vice and guarantee his product, as 
well as abide by his price contracts 
when these efforts result in the 
building of a market for innumer- 
able “unfair” competitors? 

Much latitude has at times been 
given to the definition of a retailer 
by some manufacturers and dis- 
tributors in trying to justify sales 
to certain outlets. In general, 
manufacturers who have main- 
tained a high quality standard in 
their retail representation agree 
on this definition of a retailer: 

A retailer, regardless of his size 
or type, is one who carries repre- 
sentative stocks for the convenience 
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of the public, truthfully represents 
his merchandise in his advertising 
and at the point of sale, renders 
necessary services, maintains a 
payroll, pays rent or taxes, re- 
spects laws and observes the prin- 
ciples of fair competition. 

This definition is in sharp con- 
trast to that which would describe 
the character of many of the out- 
lets into which the merchandise of 
substantial manufacturers has 
found its way. 


Weakness Indicated 


When a manufacturer's goods 
reach such outlets either directly 
or indirectly through his recog- 
nized distributors, it is indicative 
of one or both of two weaknesses: 
a sales policy which approves of 
such practices, or one which lacks 
adequate control to prevent them. 
In either case, the results are 
harmful to the majority of estab- 
lished retailers upon whom the 
manufacturer depends for his own 
success. 

It is only the above type of re- 
tailer who has and will continue 
to build consumer goodwill toward 
a manufacturer’s product, and it 
is difficult to understand the rea- 
soning of a manufacturer who ig- 
nores this fact and continues to sell 
so many outlets on the ability-to- 
pay basis only. 

Again such a retailer as above 
described will be more important 
than ever to re-establish for manu- 
facturers the goodwill which has 
been lost for many old brands not 
available during the war as well 
as laying the groundwork of good- 
will building for new names and 
products. 

With the launching of new prod- 
ucts after the war, manufacturers 
are going to face keen competition 
in their respective industries. 
Many of their items may represent 
technical improvements in mate- 
rial and function and thus need 
much display, promotion and ex- 
planation at the point of sale, as 
well as later servicing. 

This type of service and point- 
of-sale interest in the manufactur- 
er’s product can be offered only 
by practitioners of sound retail 
principles. 

Consumer goodwill toward a 
product is the foundation of sales 
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Gosh, Maw!... 
you can’t blame him! 


BOSS Big Ape 3874— 
Favorite farm chore glove 
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“Paw hasn't been himself since the dog 
chewed up his last pair of work gloves!” 


A farmer hates to lose his Boss Work Gloves 






















any time—but now it’s a downright tragedy. That’s why 


Boss makes every effort to meet homefront needs 


in spite of critical shortages. Your Boss 


distributor receives shipments at regular 


intervals to guarantee your fair share 


of the available supply. 


The Boss Manufacturing Company, 


Kewanee, IlIlinois 


MATL 


BUILDS 


MO.RALE 


WRITE 


56 YEARS OF HAND PROTECTION! 


TODAY! 
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‘MORE SHOCK’ 


... and that means more sales of 
Hi-line Controllers 
for Electric Fence 


W hy do farmers buy electric fence con- 
trollers? To control livestock. How does 
electric fence bold animals? With shock. 

Then doesn’t it stand to reason that 
the best bet for you as a dealer, to satis- 
fy your customers, is the controller that 
pF mee the strongest shock consistent 
with safety? 

That’s Prime — stronger shock, the 
right kind of shock — plus low opera- 
ting cost, safety and dependability (ap- 
proved by Underwriters’ Laboratories 
since 1939). 

Prime is telling your customers this 
story ina steady stream of farm paper ads. 

To be a leader, tie up with a leader. 
‘Ask your jobber about Prime hi-line 
and battery controllers. Prime sells 
only through jobbers. T-20 


The Prime Mfg. Co. 


1669 S. First Street, Milwaukee 4, Wis. 


volume. Manufacturers depend 
upon established retailers to be 
their representatives to the con- 
sumer. If the product fails to sat- 
isfy through its quality or its func- 
tion, the consumer looks to the 
seller for satisfaction. If this sat- 
isfaction is not forthcoming, the 
product and its maker are the 
greatest losers. 

Most of the pre-war unfair com- 
petition that disturbed retailing 
could be eliminated from the fu- 
ture if manufacturers would adopt 
the following three recommended 
steps: 





Restoration by consumer goods 
manufacturers of sound sales poli- 
cies predicated on distributing 
their products essentially through 
“retailers performing necessary 
services.” 

Voluntary decision by manufac. 
turers to cease those unlimited 
forms of buying or selling which 
are competitive to the retailers of 
their own products. 

And recognition by manufactur. 
ers of the obligation of enforce- 
ment when and if they place their 
merchandise under fair trade con- 
tracts. 


Step-Up Fixtures Increase Sidewall Sales 
40 Per Cent 


| (Continued from page 113) 


|than waist level. Then the con- 
| ventional wall display areas be- 
| gin.” 
| Another reason why Mr. 
|Schueth likes this sort of step-up 
| arrangement, is that it does not 
| necessitate remodeling the entire 
wall area. The regular wall shelf 
area can be used from the 4 or 5 
ft. level as high as desired. 
| Furthermore, when the custom- 
| er stands and inspects merchandise 
| at the step-ups he will also inspect 
the merchandise in the higher wall 
shelves, a condition which was not 
|true formerly, when the customer 
stood farther away in the aisle, 
with a counter or case between 
him and the wall shelving. 

The step-up shelving at this 
store is about 30 ft. in length and 





permits the showing of a wide 
variety of average sized hardware 
items. Mr. Schueth also uses the 
step-up display principle in his 
center aisle cases. This has en- 
abled him to show a great deal 
more merchandise at various levels 
and in a highly attractive manner, 
Reserve stock is stored underneath, 
behind sliding doors. 

Mr. Schueth declares that the 
farm trade likes this step-up dis 
play idea very much. The farmer 
and his wife have always liked to 
browse about a hardware store in- 
specting displayed items they 
might need for home or barn. This 
new arrangement affords farm peo- 
ple ample opportunity to inspect 
a wide range of useful merchan- 
dise, and thus increases sales. 


The same step-up principle has also been applied to aisle tables. 
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We see through the glass-clearly! 


the fog lifts. The clouds disappear. And in our crystal ball, we see a fine 
flourishing business - profitable and pleasurable - for you, the dependable 
dealers of this courageous country. 


For seven war-troubled years, the world has been looking 
through the glass—darkly. Today, the light breaks through. 


With direct foresight, National Screen Company sees its respon- 





sibilities; and, by the time the American public is ready—psy- 
chologically and physically—to build and rebuild the right way, 
i i ith the finest qualit 
we will be ready and at your side—wi nest quality oniitine annie 
window screens, screen doors and ventilators. WINDOW SCREENS, FRAMES 
and VENTILATORS 


x 


NPVile) hy Vane 144 mee men | vie 


New York Office: SUFFOLK, VIRGINIA Southern Selling Agents: 
200 Fifth Avenue PETERSON & LOWE 
® 22 Light St., Baltimore, Md. 
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“If I had 


the wings of 
an Angel..” 
















































































































































ARM animals would need ond 
wings :t they wanted to get econ 
on the ccher side of American light 
Fence. That’s because Ameri- ings 
can is well-built of special, ‘ahuc 
strong steel, and even the mite 
“tough guys” can’t push it over. TI 
Farmers know from experi- mag: 
ence that long-lasting Ameri- that 
‘ can Fence keeps animals where give 
‘ - = they belong. They know, too, are | 
By that this popular fence is made adva 
A 8 eae , to absorb shocks, is flexible, tion. 
. and will spring back into posi- and « 
tion. That’s why they buy more i: 
ae U-S-S American Fence than ore 
—— . ‘ ee ae) any other brand. to he 
Z — We’re making a lot of Ameri- Steel 
Soe te aa can Fence these days, but still print 
* 4 . Cae not enough to fence in every of n 
£ farmer’s rampaging bull and struc 
wandering cow. We shall con- 
tinue to do our best to take care 
of the most urgent needs, so 
get in touch with us. 
In the meantime, send for 
our big, free catalog of wire and 
ts fence products. 
6 EVERY SUNDAY EVENING, United States 
fe Steel presents The Theatre Guild on the 
j , i Air. American Broadcasting Company coast- 
bi , to-coast network. Consult your newspaper 
for time and station. 











AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago, and New York 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
United States Steel Export Company, New York 


UNITED STATES STEEL 
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The Farmer knows — 


you CANT BEAT 


VERY FARMER wants—and needs— 

the best possible protection for his herd 
and stored crops. He needs good-looking, 
economical buildings which will resist fire, 
lightning, and all kinds of weather—build- 
ings which are tight and dry—buildings 
which rodents can’t eat through and ter- 
mites can’t destroy. 

Through frequent advertisements in farm 
magazines, we are telling your customers 
that U-S-S Steel Roofing and Siding will 
give them the protection they need. We 
are telling them, too, of the many other 
advantages of steel buildings—easy installa- 
tion, low maintenance costs, durability, 
and dependability. 

You'll find that the U-S-S Sign on your 
store will help bring in new business. And 
to help you sell larger quantities of U-S-S 
Steel Roofing and Siding, we offer free blue- 
prints for farm buildings, together with lists 
of necessary materials for various farm 
structures, 


We provide blueprints and lists of materials 
for various farm structures, including Cattle 
Feeding Shed, Poultry Brooder House, Ma- 
chinery Shed and others. Your customers can 
examine complete file in your store, then get 
copies of the plans through you or direct from us. 


- PRODUCTS - 
Soin wer 


UNITED 
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The Big 4 in U-S-‘S Roofing and Siding 


U-S-S STORMSEAL with four leakproof features: twin drain, pressure 
lip, triple cross crimp and tension curve. 

U-S-S CORRUGATED. One of the most popular and satisfactory patterns 
ever developed. 

U-S‘S 5V-CRIMP. Widely used because of its tightness. Available with 
triple cross crimp, if desired. 

U-S-S WEATHERBOARD SIDING. Popular for structures where good 
looks are desired at low cost. 











CARNEGIE-ILLINOIS STEEL CORPORATION, Pittsburgh and Chicago 
COLUMBIA STEEL COMPANY, San Francisco 
AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago, New York 


United States Steel Export Company, New York 


STATES STEEL 











Meusel’s Outside Display 
Brings Customers Inside 


Charles City, lowa, firm catches 
the farmers’ eye with sidewalk 
displays and builds up profits 


Items of this type attract the farmers. They know,there’s more inside. 


; 


Steel goods are featured on the sidewall where they're easily seen. 
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oe display of 


farm lines is an excellent way to 
make the cash register ring on the 
inside, the Meusel Hardware, 
Charles City, Iowa, has discovered. 
The store, owned by the Meusel 
brothers, C. R. and H. A., who also 
operate a second hardware store 
in Nashau, a small town 15 miles 
southeast of Charles City, has a 
first-class front, with two display 
windows and is located on an in- 
tersection where traffic is heavy. 
The sidewalk is wide enough to 
permit showing many lines. 
Carrying almost any article, 
large or small, that the farmers 
want, the sidewalk display ranges 
from woven wire to hog tank heat- 
ers and includes large hog feeders, 
poultry feeders, trap-nesting equip- 
ment and stock watering tanks. 
These are easily seen by the farm- 
ers when they come into town and 
have the stopping power of a red 


traffic light. 


Steel Goods in Demand 


Steel goods — forks, shovels, 
pitchforks, spades and scoops—are 
also featured. The last item, 
scoops, is in great demand, for 
the state’s grain crop is one of the 
largest in the nation and big grain 
scoops are indispensable. 

Iowa’s status as a dairyland 
necessitates carrying much dairy 
equipment as well, including milk 
and cream cans, filter disks, strain- 
ers, milk-can washing solutions, 
disinfectants, fly spray and similar 
lines. 

And there is still more. Items 
for the hundreds of repair shops 
that farmers have on their prop- 
erty and which they consider as 
highly important, for example. On 
hand are grinding wheels, electric 
motors, wire, power and hand 
tools—both at Charles City and 
Nashau. 

This is a profitable venture for 
the Meusel brothers, because farm- 
ers do not hesitate to spend from 
$100 to $500 to equip such shops. 
And the opportunities for repair 
services for those farmers without 
their own shops are unlimited. 


So much for the masculine side 
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of the sales picture. Now for the 
women, who are equally good cus- 
tomers at the Meusel stores. There 
are plenty of the usual items they 
are interested in: dishes of all 
kinds, glassware and pottery, large 
mixing bowls, crocks and white 
china. The management finds they 
buy in quantity to take care of the 
larger families and the threshing 
crews so much a part of the local 
scene. 

The brothers, who supplement 
sidewalk display with newspaper 
advertising, believe customers will 
push some of their war earnings 
across the counter in the next few 
years. Thev report that ail the 
encouragement they need is to 
have the merchandise available. 


How to Recognize 
And Test 
Counterfeit Money 


(Continued from page 120) 


only. It can be obtained for a few 
pennies at your drug store. 


Always Compare Them 


And a quick review of the prin- 
cipal flaws to look for in suspected 
bills. Always compare the doubt- 
ful bill with a genuine bill of the 
same denomination. The portraits 
of the counterfeits are indistinct, 
smeary, lifeless, or too white. The 
oval background is always too 
dark, and the portrait in a coun- 
terfeit bill always seems to fade 
into the background. 

The points around the colored 
Treasury seal are broken off and 
uneven in a counterfeit, but they 
are even on a genuine bill. The 
serial numbers on counterfeits are 
badly printed and spaced. And, 
the counterfeit bills are made on 
inferior paper, and they are with- 
out the very tiny blue and red silk 
threads. 


The Barter System 
At Work 


ay OUNG man who gets paid on 
Monday and is broke by 
Wednesday, would like to exchange 
small loans with someone who gets 
paid on Wednesday and is broke 
on Monday. 

—The Trading Post 


OCTOBER 25, 1945 








Nuys lo > frcreate Prof ita! 


WITH THE NEW Amerock DEMONSTRATOR 


SEND COUPON TODAY! 














“On the Job” Selling — your complete = : ee 

cabinet hardware —_ is easily Cross-Merchandising — extra Demon- 

carried for calls on home owners, strator in Paint Department sells more 

builders, architects. Don’t miss this hardware to customers who are re- 

opportunsty ! painting and remodeling. Gives you 
two sales instead of one! 











Wall or Post Display — separ- 
able hinges on back permit 
easy mounting. You remove it 
instantly for “on the job” selling! 











arian 


4. 


(el i 








Display Panel — quickly fas- 
tened in place or removed. 
Sells more hardware wherever 
you use it! 





No. 500 Amerock Demonstator — Extra hard- 
ware for resale returns dealer's full investment. 
Ask Your Jobber — or send coupon below today! 





























Window Display—eye-catching colors 
Counter Display — Amerock Demee- and brilliant chromium attract cus- 
strator is only 18” wide, 23” high tomers and bring them into your store. 
Uses small space for more counter sa es! It's a traffic builder! 


AMERICAN CABINET HARDWARE CORP. 


GENUINE 
ROCKFORD Ff PLEINOTUS 


Hitsieds 


PRODUCTS 


AMERICAN CABINET HARDWARE CORP., ROCKFORD, ILL., DEPT. 3 
Please rush color iliustration and full information on new No. 500 Demonstrator, 
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Chicago Housewares Show 
December 30 to January 4 


Only dates available Secretary Buddenberg advises 
exhibitors and buyers in special letter. 


As announced in Harpware 
Ace (see p. 193, Oct. 11 issue) 
the dates of the Chicago House- | 
wares Show sponsored by the 
Housewares Manufacturers’ As- 
sociation are Sunday, December 
30, 1945, to January 4, 1946, 
inclusive. In a special letter 
to exhibitors and buyers, A. W. 
Buddenberg, executive secretary 
of that organization and mana- 
ger of the big show, advises that 
these dates represent the only 
available time at the Palmer 
House, Chicago. His letter reads 
as follows: 

“We want you to know that 
the dates (December 30, 1945 
to Jan. 4, 1946 (inclusive) for 
the 1946 Housewares and Major 
Appliance Exhibit were not 
selected by the board of di- 
rectors but accepted, only after 


being fully convinced that a 
more desirable date could not 
be secured, at the Palmer House 
or any other hotel in January, 
February or even March. 

“It was simply a question of 
accepting the dates offered or 
not having a 1946 exhibit. 


“The directors have a deep 
sense of obligation in planning 
this exhibit and feel it was 
wise to go ahead with the 1946 
exhibit, even though all of us 
recognize that the show dates 
are not satisfactory. 

“From all present indications, 
exhibit space will be at a 
premium and bnyer attendance 
bigger than ever”. 

Mr. Buddenberg’s headquar- 


ters are at Room 1402, Merchan- 
dise Mart, Chicago, I. 








CAMERON, SALES MGR. 
HOME APPLIANCE CO. 


A. B. Cameron, former assist- 
ant sales manager, has been pro- 
moted to sales manager of the 
Grand Home Appliance Co., 
Cleveland, Ohio, according to 
James Mitchell, president. Mr. 
Cameron replaces W. L. Mar- 








shall, who resigned. With the 
company since July, 1944, Mr. 
Cameron has helped in product 
development. Prior to this con- 
nection, he was for fifteen years 
sales manager and manager of 
Philgas Division of Phillips Pe- 
troleum Co. 


WINKELMAN, DIRECTOR 
NEW HAVEN CLOCK 


Charles Winkelman was re- 
cently appointed general counsel, 
and elected a member of the 
board of the New Haven Clock 
Co., New Haven, Conn. 


STAMPLEMAN RESIGNS AS 
GILLETTE RAZOR 
BOARD CHAIRMAN 


S. C. Stampleman has recently 
announced his resignation as 
chairman of the board, Gillette 
Safety Razor Co., 15 W. First 
St., Boston 6, Mass. His asso- 
ciation with the company as an 
officer and director will termi- 









nate at the end of his term of 
office in April, 1946. He started 
with the former Vaiet-Autostrop 
Co., shortly after 1900, and when 
Autostrop and Gillette merged in 
1930, was appointed vice-presi- 
dent of the combined companies. 
In 1934 he was elected president, 
and chairman in 1939. 


OLIN INDUSTRIES HAS 
EXPORT DIV., NELSON 
GENERAL MANAGER 


The Olin Industries, Inc., E. 
Alton, [ll., has recently an- 
nounced the formation of an ex- 
port division, to handle the for- 


OLIVER E. NELSON 


eign business of all the manufac- 
turing divisions, aud subsidiaries 
of the company. General man- 
ager of the division is Oliver E. 
Nelson, formerly export manager, 
Winchester Repeating Arms Co., 
division, and his headquarters 
will be at the latter’s home office, 
New Haven. He has been with 
Winchester since 1917, when he 
joined the sales staff. Mr. Nelson 
spent several years in Brazil, 
Peru and Bolivia, and in 1922, 
ventured to far eastern and mid- 
dle eastern markets, and to south 
and west Africa. He was a spe- 
cia] representative in 1942 for the 
Reconstruction Finance Corp., as- 
signed to the Rubber Develop- 
ment Corp. He was appointed 
manager, foreign sales depart- 
ment, Winchester division, in 
1944, 


HARDWARE AGE PilicropE! 














TOASTMASTER NAMES 
ADAMS AND MILLER 
APPLIANCE SALES MGR’S 


Harold E. Adams and Arthe 


Milco 


S. Miller, Jr., have recently beer Walte 
appointed eastern and westen™ sles m 
Milwaul 


HAROLD A. ADAMS 


sales managers, respectively, d 
Toastmaster Products Divisio, 
McGraw Electric Co., Elgin, Il, 
domestic appliance department 
Mr. Adams joined the compa 
in 1935, and was later appointed 
Chicago district manager. 

ing the war he assumed the dt 
ties of personnel manager. Mt 
Miller became identified wit 
Toastmaster in 1939, and in 19%, 
was made New York distrid 
manager. During the war k 
served the Federal Bureau of I 


vestigation. 


of Inla 
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Milcor Steel Names Schwarm Sales V. P.; 
Schmieder, Stehl Get New Posts 


Walter P. Schwarm, general 
sales manager, Milcor Steel Co., 
Milwaukee, Wis., a subsidiary 


WwW. P. SCHWARM 


of Inland Steel, recently has 
been elected vice president in 
charge of sales at a special meet- 
ing of the board of directors. He 
will be succeeded by R. S. 
Schmieder, former manager of 
the Baltimore, Md., branch 
dice; and he, in turn, wil] be 
meceeded by H. V. Stehl, whose 
new title is district sales mana- 
ger. 

Mr. Schwarm joined the com- 
pany in 1919 as a plant worker, 
and, after holding various posi- 








tions, became assistant general 
sales manager in 1928 and gen- 
eral sales manager in 1944, Mr. 
Schmieder, with the company 
for 27 years, has climbed from 
factory clerk to his present po- 
sition, having been company rep- 
resentative and assistant mana- 
ger and manager of the com- 
pany’s metal ce'ling and special- 
ties division. He became mana- 
ger of the Baltimore branch in 
1939. And Mr. Stehl has trav- 


R. 8. SCHMIEDER 


eled as Milcor’s representative 
and has had heavy experience 
with other companies in the 
steel building business. 








SULLIVAN, PRES. OF 
READING HDW. CORP. 


Robert J. Sullivan has been 
tlected president of Reading 
Hardware Corp., Reading, Pa., 
succeeding Duncan Shaw, who 
resigned as president and direc- 
tor of the company on Oct. 1. He 

been president since 1940. 
Ferdinand K. Goetz and W. Man- 
ville Johnson, respectively con- 
tinue as vice-president and trea- 
surer. Burton A. McCuen is now 
director of sales and Mr. Johnson 
has been elected a director of the 
corporation. 


Mr. Sullivan was in the steel 
business until 1939 when he in- 


OCTOBER 25, 1945 





stalled the Armor Plate Depart- 
ment in Reading Hardware Corp. 
and became a vice-president and 
director. He had been an exec- 
utive officer of the corporation 
since 1942. Mr. Goetz has been 
an executive officer of the corpo- 
ration since 1935. Mr. Johnson, 
associated with the company for 
the past three years, was with a 
consulting engineering firm for 
10 years prior to his association 
with Reading Hardware Corp. 
and for 10 years previously was 
assistant to the vice-president of 
one of the divisions of the Ameri- 
can Hardware Corp. Burton A. 
McCuen, previous to his election 
as director of sales, was for four 





years advertising and sales pro- 
motion manager of the company. 
Prior to that he was for four 
years advertising and sales pro- 
motion manager, Lockwood Hard- 
ware Mfg. Co., Fitchburg, Mass., 
previous to which he was for 12 
years assistant advertising man- 
ager and sales promotion mana- 
ger, P. & F. Corbin, New Britain, 
Conn. 


GOODMAN, SALES V.P. 
FOR STRATTON-WARREN 


K. W. Goodman was recently 
elected vice-president in charge 
of sales of Stratton-Warren Hard- 
ware Co., Memphis, Tenn., whole- 


sale hardware distributors, suc- | 


ceeding Lee A. Hardison, who 


passed away earlier this year. | 
He joined the company as an | 


office boy, working for it after 


school and during summer vaca- | 
tions, first going on the road at | 


the age of 17 with his father, the 
late B. B. Goodman, who was for 
many years a traveling salesman 
for the company. Following 
many years as a traveling sales- 
man he had been a buyer for the 
past four years. 


RILEY, DIST. MGR. 
AM. CENTRAL MFG. 


W. Graham Riley has recently 
been appointed district manager 
in Chicago, Ill., for American 
Central Mfg. Corp., Connersville, 
Ind. Before joining American 
Central, he served as district rep- 
resentative in Detroit for Good- 
year Tire & Rubber Co., and 
with the sales department, Elec- 
tronic Instrument Co. 








NAGEL, MGR. CHICAGO 
SALES DISTRICT 
EDISON G-E APPLIANCE 


H. W. Nagel has recently been 
appointed manager of the Chi- 
cago sales district, Edison Gen- 


- eK 

H. W. NAGEL 

eral Electric Appliance Co., Inc., 
5600 W. Taylor St., Chicago 4, 
Ill. He has been in the electric 
water heater sales division since 
he joined the company in 1935, 
and succeeds L. E. Buxton, who 


| has retired. 


F. L. JACOBS BUYS 
INDIANAPOLIS PLANT 


F. L. Jacobs Co., Detroit, Mich., 
recently announced its acquisi- 
tion of a plant in Indianapolis, 
Ind., where it will assemble its 
Launderal] automatic washing 
machine. The Indianapolis plant 
was purchased from International 
Detrola Corp. 








Corbin Acquires Sesamee Lock 
Effective January 1, 1946 


Bemis & Call Company has en- 
tered into an agreement with the 
Corbin Cabinet Lock Division of 
The American Hardware Cor- 
poration of New Britain, whereby 
on and after Januaty 1, 1946, the 
Corbin Cabinet Lock Division of 
The American Hardware Cor- 
poration will be the sole manu- 
facturer and distributor of Sesa- 
mee locks. 

Although Corbin plans to get 





into production and distribution 
on the “Corbin-Sesamee” lock 
line as quickly as possible, com- 
pany officials announced that 
there may be some delay due to 
the pressure of orders already on 
the books for other Corbin prod- 
ucts. For this reason, the trade 
is advised that early shipments 
of the “Corbin-Sesamee” pad- 
locks and other locking devices 
cannot be expected. 
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Columbians NEW 


A-R enamets 
MEAN A NEW HIGH 
IN EASY CLEANING 


¢ (ACID RESISTANT 


“THEY ARE 
KIND TO FOOD 
FLAVORS, TOO” 


“Acid resistance’ is a quality you have to build 
into a Porcelain Enamel formula—it doesn't just 
happen. Columbian has always made its own 
enamels. This has been necessary for the accurate 
control that is required to produce enamels suit- 
able for laboratory and technical apparatus and 
industrial equipment. This acid resistance in 
household items means a high gloss that’s easier 
to clean. It means an enamel that food acids 
can't affect. It means that your customers get 
more honest-to-goodness value in COLUMBIAN 
Enameled Ware than in any other line. 


a 


nog 


r= 


COLUMBIAN /.0: 


if 
Ie aE Best VALUES IN ENAMELED Wage ea 


ORDER FROM YOUR JOBBER 
COLUMBIAN ENAMELING & STAMP. CO. INC, TERRE HAUTE. IND 


MAJ. JAMES, BARLOW & 
SEELIG MFG. CO. 
DIVISION MANAGER 


Major R. P. James has re- 
cently been appointed division 
manager for the east-central di- 


MAJOR R. P. JAMES 


vision, Barlow & Seelig Mfg. Co., 
Ripon, Wis., comprising the 
states of Ohio, Indiana, and 
Michigan. Released from active 
duty with the AAF, in Auguet, 
Major James’ headquarters will 
be at the Lorraine Hotel, Toledo, 
Ohio. He has had 20 years’ ex- 
perience in the appliance field. 


NAT. CHEMICAL & 
MFG. CO. TO EXPAND 
CHICAGO, ILL., PLANT 


The National Chemical & Mfg. 
Co., 3617 S. May St., Chicago, 
Ill., has recently announced an 
expansion program for the com- 
pany’s Chicago plant. An addi- 
tional factory site has been pur- 





chased for the erection of a 
$100,000 building. The Luminall 


| plant will use its new facilities 


to increase production on “Out- 


| side Luminall,” oil bound, water 


thinned synthetic resin exterior 
masonry paint. 


CORNING GLASS BUYS 
INTEREST IN 
CHILEAN COMPANY 

The Corning Glass Works, 
Corning, N. Y., has recently an- 
nounced the purchase of a sub- 
stantial interest in Cristalerias 





—_— 


de Chile, South America. Corn- 
ing now has three interests in 
South American countries: 
|namely, Cristalerias Rigolleau. 
, Buenos Aires, Argentina, and 
,Vidraria Santa Marina, Sav 
; Paulo, Brazil. All three invest- 
ments were made through Corn- 
ing Glass Works of South Amer- 
ica, formed for that purpose. 
The company’s policy is to at- 
tempt to aid South America to 





develop its own resources 
taking a stake in establishing 
concerns and providing they 
technical knowledge and method 
which Corning possesses. Com 
ing plans to design furnaces anj 
other equipment, enabling th 
Chilean company to make man 
of Corning’s glass products. Wij. 
liam H. Curtiss, vice-presiden 
and secretary of the parent com. 
pany and president of the South 
American concern, stated that an 
essential part of the arrangement 
with all three affiliates is an ex 
change of engineering and tech- 
nical talent. 


FISHER, V.P. JOHNS- 
MANVILLE CORPORATION 


A. R. Fisher has recently been 
elected vice-president of Johns 
Manville Corp., New York City, 
to succeed S. A. Williams. He 
will be in charge of the min 
ing and manufacturing activities 
in the U. S. and Canada. Hay 
ing heen with the company fer 
42 years Mr. Williams has bee 
advised to rest for a year. 


CAN USE FORD CHAR. 
COAL BRIOQUETS 
UNRESTRICTEDLY 
Chas. Schaefer & Son, Inc., 304 
Meserole St., Brooklyn 6. N. Y, 
has recently announced that th 
Ford Charcoal Briquets are agais 
available for unrestricted use 
They are available in 20 and @ 
lb. paper bags. 


CONNOLLY, MGR. DELCO 
APPLIANCE WATER 
SYSTEM SALES 


C. A. Connolly has recently 
been appointed manager, wale 
systems sales, Delco Appliance 
Division, General Motors Corp, 
Rochester, N. Y. Ile haz had I 
years of continuous association 
with the company, merchandising 
automotive accessories and elec 
trical appliances. 


Cc. A. CONNOLLY 
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ties packed with features that put them way up 


P. JOHNS. , & in front. There’s famous Hydractor action for 
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fast, safe washing (Model 130), Bonderizing to 


; ry prevent rust and corrosion, “Supernamel” finish 
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lew York City, Ss : for enduring beauty, “Lifetime” lubrication . . 

Williams. He 4 and the time-proven dependability of Blackstone's 
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uring activities : 

— * BLACKSTONE CORPORATION, JAMESTOWN, N. Y. 
— 4 Division of Jamestown Metal Equipment Co., Ine. 
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= 4 Cae ee eG Mee MODEL 130—Deluxe, extra-capacity, 
eth Loe ge all-white washer. Hydractor washing 

RD CHAR. Be oe a " action, streamline wringer with Black- 

IOUETS eae, ; stone “ Econo-gauge™ pressure selector. 

CTEDLY j ‘ pe ; Drain Pump optional at added cost. 

t Son. Inc., 34 ; ; di — MODEL 132—All-white, family size 

kl 6 N. y . ra -_ - washer. Equipped with Hi-Vane Circu- 
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ries and dle séqain...FAmous q " SELL BLACKSTONE 
HYDRACTOR ACTION . % . 


Prewar proven, Hydractor washing 
action combines effective cleansing 
with gentle action. Scientifically de- 
signed to prevent clothes tangling, 
this lusive Black action per- 
forms three distinct and essential 
cleansing operations... gentle rub- 
bing, suction action and fibre-flexing. 
It utilizes the same principle which 
particular women use in launder- 

ing their most delicate lingerie. 

The Blackstone Hydractor 
effectively handles heavier 


loads than ordinary agi- _ T 
tators. Only Blackstone l -— 
offers Hydractor action. H J inthe ; 
ze i ne art | 4 
ct or ~~ a 











: PRODUCT OF 
AMERICAS OLDEST WASHER MANUFACTURER 
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IT’S NEW—SELLS ON SIGHT! 
TO SPORTSMEN, FARMERS 
AND OTHER 
OUTDOOR WORKERS 


Van's Boot Saver is a smart, simple 
device for the proper drying and be- 
tween-season care of all types of 
boots and other outdoor footwear. 
Easy to carry, even in coat pocket— 
folds flat. 


Prevents cracking—long boots do not have to be 
folded. Rising warm air circulates through boots, 
quickly drying them. Indestructible — Van's Boot 
Saver will last for years. 


For easy sales, a convenient vending display 
which holds stock—occupies less than a square 
foot of counter space. Consistent advertising 
planned in leading sportsmen's magazines. 


Retail price $1.25, leaving you a good profit. 


Hf your jobber cannot supply you right now, 
we will give your order prompt service. 


NOEL VAN TILBURG COMPANY 


1027 Washington Ave. S.E. — Minneapolis 14, Minn. 











Military needs must have the right-of-way. 
The demand by the Armed Forces for Athletie 
Equipment, together with an acute shortage 
of essential raw materials, have created pro- 
duction difficulties. 


It is our hope that with the release of vital 
raw materials increased production will again, 
in the near future, provide a surplus for our 


distributors’ needs. 


Remember that the Athletic Equipment at 
present not available to you is doing double 
duty with the Armed Forces on the home front 
and in every far-flung outpost of the world. 


THE DRAPER-MAYNARD CO. 


400 VORK STREET CINCINNATI, OHIO 








| Paint, Varnish Brash Mfrs. Discass 


Reconversion—Raw Material Supply 


The Paint and Varnish Brush 
| Division, American Brush Manu- 
facturers’ Association, 505 Arch 
St., Philadelphia 6, Pa., recently 
| held a meeting at the Hotel New 
Yorker, New York City, attended 
| by manufacturers from the U. S. 
|and Canada, to discuss reconvert- 
| sion, raw material supply prob- 
lems of the industry and govern- 
ment surpluses in paint and var- 
nish brushes. A committee was 
appointed to consult with the 
Surplus Property Custodian to 
plan for the equitable distribu- 
tion of surplus brushes through 
regular trade channels, 

It was felt that until condi- 
tions in occupied China are es- 
tablished, the length of time re- 
| quired to resume normal ship- 





ments of hogs’ bristles to this 
country could not be determined, 
A discussion of the relative meri. 
its of the pure hog’s bristle ver. 
sus synthetic filament paint 
brushes found many voicing ep 
thusiasm for the synthetic fils. 
ment. 

The main problem delaying re. 
conversion of the industry was 
said to be the lack of raw mate. 
rials, particularly handles and 
ferrules. Thus, it was suggested 
that dealers and jobbers purchase 
brushes for immediate require. 
ments only, as the backlog oj 
orders, coupled with the raw ms 
terial scarcity will make the de 
livery schedule improvement 
gradual, 








AM. ROLLING MILL— 
RUSTLESS IRON & 
STEEL TO MERGE 


Charles R. Hook, president, 
| The American Rolling Mill Co., 
| Middletown, Ohio, and chairman 

of the board of directors, Rust- 
|less Iron & Steel Corp., Balti- 
more, Md., recently announced 
that resolutions have been adopt- 
ed by both company boards for 
a merger of the iron and steel 
company into The American 
Rolling Mill Co. After this mer- 
ger becomes effective the Rust- 
less plant, in Baltimore, Md., 
will be operated as the Rustless 
Iron & Steel Division, The 
American Rolling Mill Co. 


| COLE RETURNS TO 

| RAYBESTOS-MANHATTAN 
| SALES MGR. PACKING 
| 


Jack Cole has recently re 
turned from the WPB, where he 
| served since 1942 as deputy di- 
rector in Cork, Asbestos and 
Fibrous Glass Division, to be- 
| come sales manager of the pack- 
|ing sales department, industrial 
| sales division, Raybestos-Manhat- 
tan, Inc., Manheim, Pa. From 
1939 until 1942, Mr. Cole had 
been district manager of the com- 


pany’s industrial sales division in 


| Cleveland, Ohio. 

SEARLES MGR. SALES 
OFFICE—SPORTS 
GEAR DISTRIBUTORS 

W. R. Searles, formerly buyer 


| for Alex. Taylor & Co., Inc., New | 
has recently an-| 
nounced that he will manage a| 


York City, 


new sales office called Sports 
Gear Distributors, temporarily lo- 
éated at 1410 Broadway, New 
| York City, later in the Empire 


| State Bldg. 





The firm will oper. 
ate as direct manufacturers’ rep- 
resentatives, and will specializ 
in selling sports equipment and 
accessories direct to selected re 
tail dealers for the manufac 
turers’ account. The company 
will handle: Groswold Ski Equip 
ment, Denver, Colo., Bergman ski 
boots, Portland, Ore., and the 
Canvas Products division, 
Hirsch-Weis Co., Portland, Ore. 
camp equipment, sleeping bags, 
etc. 

B. L. Kamberg, formerly hav 
dled those lines, but the in 
creased sales of the White Stay 
clothing line wake it impossible 
for him to hana!- she other lines. 
He will take part in the policies 
and promotion for Sports Gear, 
and close contact will be main 
tained between the two offices 
He plans to use four territory 
salesmen to cover the north At 
lantic states, north of Virginia. 
who will carry both offices’ lines, 
and work solely with the tert: 
tory dealers. 


W. R. SEARLES 


HARDWARE AGE 
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"vnc Su EXAMPLE: the Barcalo WATER PUMP PLIER 


» it impossible 


he other lines 

in the policies This Water Pump Plier typifies Barcalo tool engineering 
bm be know-how. Here’s a 100% practical tool—built to take 
1e two offices the knocks of everyday service in water pump main- 
a tenance and similar operation. Jaws are adjustable to 
h of Virginia five positions, with comfortable handles exerting power- 


h offices’ lines ful leverage. Construction is drop-forged, expertly fin- 
vith the tem ished. Other quality-built economically priced Barcalo 





tools include standard pliers, wrenches of many designs, 
screwdrivers, punches, chisels in all the popular styles 
and prices. Prices and full details on request. Write 





MANUFACTURING COMPANY = | D d 
BUFFALO 4, N. Y. i : ee | 





RLES 


ARE AGE OCTOBER 25, 1945 





with every sale. SILOO is the quick, easy 
positive treatment for the cleaning of fuel 
oil tanks and heating equipment. It is a 
nationally advertised product of fourteen 
years standing—an antidote to clogged 
oil filters and pipe lines. 

SILOO also keeps the entire fuel system 
free from water, removes polymerized gum 
and acts as an inhibitor against electrolysis. 
It is Non-Explosive, Non-Inflammable, 
Non-Corrosive, Non-Poisonous. Anyone 
can use $1LOO— just pour it in. Write for 
dealer proposition. 


PETROLEUM SOLVENTS CORPORATION 
Solvents For All Types of Petroleum Residues 


General Offices: 331 Madison Avenue, New York 17, N. Y. 


There’s a SILOO profit waiting for you’ 








| ers’ hardware and related lines. 


| Shippers, and the company 


| OF TOMORROW CONTEST 


| to appearance, there is also the 








JOHANNESBURG FIRM 
WANTS AMER. LINES 


Haase Bros. 110, Stanley 
House, Commissioner St., Johan- 
nesburg, Union of South Africa, 
hardware and timber merchants 
and importers, is now seek:ng to 
re-open its imports of American 
lines of furniture fittings, build- 


All of the firm’s orders would be 
confirmed through its London 


would serve not only local Jo- 
hannesburg markets but would 
serve the coast as it did before 
the war. 


AM. STOVE CO. 
CONDUCTS GAS RANGE 


The American Stove Co., Cleve- 
land, Ohio is conducting a con- 
test for the design of the “Cas 
Range of Tomorrow”, involving 
cash awards totaling $18,000. 
The stove must be one of style 
and beauty, and one that will fit 
into the general scheme of the 
home of tomorrow. In addition 


problem of new features to be 
incorporated in the range and 
designers should remember the'r 
suggested models must be prac- 
tical for volume production. The 
contest is being sponsored by 
Architectural Forum and is open 
to all residents of the United 
States except the company’s and 
its subsidiaries’ employees, its 
advertising agencies, The Archi- 
tectural Forum, and the families 
of such employees or employees 





of other range manufacturer, 
Contestants may submit dry. 
ings in black and white or 
color, and they must be on }f 
by 24 in. sheets. The competi. 
tion rules booklet may be o} 
tained from George Nelson 
A.L.A., c/o The Architectur 
Forum, Department P-3, Empir 
State Bldg., New York City, |. 
This contest opens in November 
and closes March 1, 1946. Th 
first award is $5,000; second, 
$3,000; third, $2,000 with three 
awards of $1,000 and 10 award 
of $500 each. 


ee 


KANSAS CITY HOUSE. 
WARES CLUB HEAR 
HERBERT H. WILSON 


The guest speaker at the r 
cently held dinner meeting of 
the Kansas City Houseware 
Club, Kansas City, Mo., wa 
Herbert H. Wilson, president, 
Emery Bird Thayer Dry Goods 
Co., Kansas City, Mo. Mr. Wi 
son, speaking primarily for de 
partment stores, recommended 
them to “put their house is 
order,” now that critical item 
have returned to the housewares 
departments. He suggested mer 
chandise managers prepare t 
location layout, improve display 
fixtures, and plan items to hk 
stocked. He also pointed out that 
sales training is most important, 
and that yearly promotional cam 
paigns with the assistance 0 
manufacturers’ selling aids, 
should be planned. 

The club, though seven months 
old, has a membership of 91. 
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MR. AND MRS. JULIUS K. 


SARY: Julius K Werner and Mrs. Werner, the former a 6 
associated with Wyeth Hardware & Mfg. Co., wholesalers, 
| Joseph, Mo., for 59 years, recently celebrated their 5 


| wedding anniversary. Several 


| event, among whom were their two daughters and soni 
| law, and one grandchild, Helen Hillyard. The other 


| grandchildren, both in the U. S 


York City, and William Hillyard, Panama, telephoned 
talked long distance to all the family. Also present were 
great-grandchildren, Janet and Nicholas Hillyard. 


WERNER 50TH ANNIVER 


hundred guests attended ihe 


Army, Robert Hillyard, 
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‘COMPANY 


NORTH TONAWANDA, NEW YORK 
SALES OFFICES IN PRINCIPAL CITIES 


. One of the modern Buffalo Bolt machines 
—capacity 4200 pieces per hour. 
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PEARCE, GEN. SALES 
MGR. AM. GAS MACHINE 


L. E. Pearce was recently ap- 


| pointed general sales manager, 


American Gas 


Albert Lea, 


Machine Co., 
Minn., succeeding 


| J. M. Foxx, who has resigned. 


Mr. Pearce has been company 


| field sales representative in the 


| Pacific 
| 


northwest and _inter- 
mountain territories for 10 years 


| before his present advancement. 


| He had 25 years of active ex- 


perience 
| representative for 


| ADMINISTRATION MOVING | 


| 





| 


field as sales 
AGM and 
other manufacturers. At present 
he is familiarizing himself with 
the operation of the sales de- 
partment. 


in the 


RURAL ELECTRIFICATION 


TO WASHINGTON, D. C. 


The Rural Electrification Ad- 
ministration now located in St. 
Louis, Mo., will be moved back 
to Washington, D. C., it has been 
announced, as soon as arrange- 


ments for housing in the South | 


Building, Department of Agricul- 


| rure, can be completed. 


HOFFMAN RADIO CORP. 
SAN FRANCISCO OFFICE 
IN WESTERN MART 


The Hoffman Radio Corp. | 
| 3430 S. Hill St., 


Los Angeles 7, 


| Cal., has recently announced that 


| its San Francisco office head- | 


Bell in 1941, and in 1943 pur- 
chased Mitchell Hughes, builder 
of custom - made phonograph 
radios. 


MACONI, MERCHANDISE 
MGR. GRATON & KNIGHT 


Frank Maconi was recently ap- 
pointed merchandising manager 
for Graton & Knight, 342 Frank- 
lin St.,-Wooster, Mass., having 
been with a Boston, Mass., man- 
agement consulting firm where 
he was employed as marketing 
analyst. After graduating from 
M.1.T., he entered the employ of 
Lever Bros. Co., and served in 
its advertising department. He 
later became assistant to the ex- 
ecutive vice-president and general 
manager of Snow-Nabstedt Gear 
Co., New Haven, Conn. 


STOVE MAKERS WILL 
MEET DEC. 3-5 IN 
CINCINNATI 


The Institute of Cooking & 
Heating Appliance Manufactur. 
(ers, Samuel Dunckel, managing 
director, Shoreham Hotel, Wash- 
ington, 8, D.C., has announced 
that it will hold its 13th annual 
| convention and exhibit, Dec. 3 
|to 5, inclusive, 1945, at the 
| Netherland Plaza Hotel, Cincin- 
nati, Ohio. The board of trus- 
tees and executive committees 
of each of the product divisions 
will meet on Monday. On Tues- 
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TRIPLEX SCREW CO. E AWARD: The Triplex Screw Co. 
was recently given the Army-Navy E award at its plant, 5317 
Grant Ave., Cleveland, Ohio. The company’s officials, em- 
ployees, Army and Navy personnel and a WAC Color Guard 
from the 23rd Hospital Co., Crile General Hospital, witnessed 
the presentation of the award. Major Cornelius D. McLaugh- 
lin pane | the pennant to A. F. Weber, president of the 
company, and Joe Mis, who represented the employees in 
accepting the pennant. Left to right: Major McLaughlin, 
Cleveland Ordnance District A.S.F., A. F. Weber and Joe Mis. 


lowa Since 1908 by 
WASHER COMPANY 


Made in Newton, 


AUTOMATIC 





Everybody Knows the ‘“‘AUTOMATIC’’! 
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URGES DEALERS TO 
MODERNIZE STORES 

The Hotel Boise, Boise, Idaho, 
was the recent scene of a meet- 
ing of the Intermountain Asso 





GEORGE ROGERS 


ciation of Hardware & Imple- 
ment Dealers, and was attended 


ager of lighting equipment pro- 


motion and exposition director, 


announced. 

Virtually every manner of fix- 
ture designed to help “bring the 
sun indoors” for commercial, in- 
dustrial and residential needs will 
be featured in this exposition. 
The exposition will not be open 


to the general public, but it is | 


expected to attract many repre- 


sentatives from the electric util- | 


ity, wholesaler, contractor, hard- 
ware store, building and archi- 
tectural fields. Booths will be 
erected where fixture makers may 
display recent lighting fixtures, 
portable lamps, germicidal and 
infra-red units for use in a host 
of fields. A special concert has 
been planned for the opening 
day, and maybe the whole week, 
and show officials are attempting 
to arrange for several coast-to- 


coast radio shows to originate | 


from the exposition. 

The principal purpose is the 
collective presentation of all the 
postwar thinking and designing 


by 85 members. George Rogers,| of the fixture and lamp indus- 


president, Strevell - Paterson 
Hardware Co., wholesalers, Salt 
Lake City, predicted that it 
would take from six to 15 months 
before the retail stores’ full 
quota on present scarce mate- 
rials could be reached. He ex- 
plained that tin, rope, and other 
items obtained from the south 
seas, etc., must wait for govern- 
ment transportation being util- 
ized for other purposes at pres- 
ent. George Galey, assistant 
branch manager, J. C. Chase Co., 
Salt Lake City, urged dealers to 
immediately improve the appear- 
ance of their stores as competi- 
tion will soon be keen. Osgood 
Murdock, publisher of the /mple- 
ment Record, predicted that farm 


equipment dealers are going to | 


have the highest standard ever 
encountered, and each firm’s 
main concern should be selection 


tries for mass acceptance of 





SWISS COMPANY WANTS 
TO CONTACT AMERICAN 
HDWE. MANUFACTURERS 


Facco & Garzoni Turich, Hau- 
shalt & Reinigungsartikel En 
Gros., Gegr., 1912, Giesshubelstr. 
62, has recently announced that 
it wants to contact American 
manufacturers or buying agents 
| of articles of the domestic branch 
|and hardware. The company 
| gives Credit Suisse, New York 
| Agency, 30 Pine St., New York 


City as reference. 








| ASSOCIATED POT & 
KETTLE CLUBS—POSTWAR 
| HOUSEWARES DIRECTORY 





of competent personnel. Now! After four years’ suspension of 
that the coasting under false publication, due to the war, the 
prosperity has ceased, it’s up to| Associated Pot & Kettle Clubs of 
the dealers to modernize their| America plan to publish a 1946 
stores, and raise personnel qual-| National Housewares Directory 
ity to meet the expected compe- | in January, it was announced re- 
tition, stated Chas. L. Wheeler, cently. Osgood Murdock is con- 
president, Salt Lake Hardware | sulting editor and Olive Mac- 
Co., Salt Lake City, Utah, whole-| Donald managing editor. The 
salers national officers of the organiza- 
tion are: Harry O. Davis, Lisk- 
Savory Corp., Los Angeles, Cal., 


xs president; Chas. G. Putnam, San 
SPONSOR “VICTORY Francisco, vice-president; O. M. 


LIGHTING JUBILEE Thompson, Seattle, Wash., secre- 


The General Electric’s Lamp | tary, and L. L. Neblett, Los An- 
Department, Nela Park, Cleve-| geles, Ladder Co., treasurer. The 
land, Ohio, will sponsor a com-| directory committee includes 
prehensive lighting exposition on | chairman, Harry C. Gleanson, 

e history of the industry,| General Sales Corp., Seattle, 
called the “Victory Lighting} Wash.; Weldin R. Read, Califor- 
Jubilee,” in New York City, at | nia Hardware Co., Los Angeles, 
the 17th Regiment Armory, Nov.| Cal., and Arthur J. Hitt, W. C. 
26-30, E. D. Stryker, sales man-| Hitt Co., San Francisco, Cal. 


G. E. LAMP DEPT. TO 


OCTOBER 25, 1945 


buyers and users of the nation. 
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Are you looking for a line which 
is made to top-quality standards, yet 
sells at relatively low prices . . . a line 
that will turn over more quickly, giving 
you more net profit . . . a line that is 
handsomely finished, precision made 
and well merchandised? Then wait 
for the fine quality line made by 
one of the oldest and largest man- 
ufacturers of knives in America— 
Camillus Cutlery Co., New York 
17, N. Y.—a business founded in 
1876 by Adolph Kastor. 


Available soon through selected 


hardware jobbers. 
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Some one of these days, the 
complete line of FEDERAL 
Practical HOUSEWARES 
will again be available for 
prompt delivery. That's 
right: all the popular num- 
bers you remember so well 
...dripless servers in plastic 
and die-cast metals, salt and 
pepper sets, nut meat chop- 
pers, onion choppers, jar 
wrenches, clothes sprayers, 
whippers, gift sets, etc.; and 
in addition . . . profitable, 
fast-selling new numbers that 
will parade off your counters 
in money-making volume all 
year-round! Then — more 
than ever — count on Feder- 
al Tool as a dependable 
source for housewares items 
with utility-and-value-appeal 
Nationally advertised, of 
course... 


FEDERAL TOOL CORP. 
400 N. LEAVITT ST., CHICAGO, 12, ILL. 


NEW YORK OFFICE — 200 FIFTH AVENUE 


WESTERN OFFICE-—TERMINAL SALES 
BLOG , SEATTLE, WASH. 


WICHT, VICE-PRES. 
MGR. BLACKSTONE 


J. M. Wicht, formerly divi- 
sional manager, General Electric 
Co.’s laundry equipment division, 


be of modern steel construction, 
230 ft. high and will occupy the 
ground on which the Nemours 
Building annex now stands, with 
an area of 15,600 ft. The annex 
will be razed to make way for 


'the new project. This new 





J. M. WICHT 


building will add approximately 
240,000 sq. ft. of floor space to 
the Nemours building. 


SORBY, CHAIRMAN 
“CP” GROUP, GAS 
RANGE MANUFACTURERS 


E. Carl Sorby, vice-president, 


| Geo. D. Roper Corp., Rockford, 


Ill., has recently been elected 
chairman of the “CP” group of 
Gas Range Manufacturers, Asso- 


‘ciation of Gas Appliance & 


Equipment Manufacturers, and 
A. B. Ritzenthaler, vice-president 
of The Tappan Stove Co., Mans- 
field, Ohio, was elected vice- 
chairman. Those elected to the 
committee are : Lloyd C. Ginn, 


| American Stove Co., St. Louis, 


| Bridgeport, Conn., for over 13 | 
| years, has recently been ap- 
| pointed vice-president and man- 
| ager of the Blackstone Corp., 
Jamestown, N. Y. Prior to his 
| association with G-E he was vice- 
| president of Winchester Repeat- 
| ing Arms Co., New Haven, Conn. 
| The Blackstone Corp. is now} 
conducting a policy of territorial 
protected distributorships instead 
| of direct-to-dealer sales policy, 
and plans to begin production of 
new washing machines _ this 
month. 





STEVENS, REG. MGR. 
MFG. DIV. SALES DEPT. | 
CROSLEY CORPORATION | 


| 

C. J. Stevens has recently been | 

appointed re gional manager, 

sales department, manufacturing 

division, The Crosley Corp., Cin- 

cinnati 25, Ohio. His territory 

will include central and southern 

| Illinois, Missouri, Kansas, Okla- 

homa, Iowa, Nebraska, Colorado, 

and part of Wyoming. He was 

a district manager in the sales 

department of The Crosley Corp., 

manufacturing division, but dur- 

| ing the war served as supervisor 

of purchasing administrative, in 

| the company’s procurement divi- 
} Son. 





DU PONT CO. PLANS 
NEW BLDG. IN ’47 


The E. I. du Pont de Nemours 
& Co., Wilmington, Del., recently 
announced plans for the erec- 
tion of a $3,000,000, 18-story 
| office building at Tenth and 
Tatnall Streets, that city. Con- 
struction will start this spring 
and finish a year from then. The 
building, an addition to the 
present Nemours building, will 





Mo.; Henry Honer, Western Stove 
Co., Culver City, Cal.; R. §, 
Agee, Roberts & Mander Stove 
Co., Hatboro, Pa.; John C. Pan- 
kow, Detroit-Michigan Stove Co., 
Detroit, Mich; John E. Bogan, 
Cribben & Sexton Co., Chicago, 
Ill.; H. O. Erhard, Standard Gas 


| Equipment Corp., Baltimore, 


Md.; R. B. Hurt, Hardwick Stove 
Co., Cleveland, Tenn.: and D. C. 
Ferguson, Clare Bros. & Co, 
Ltd. 
PHILA. HOUSEWARES 
CLUB GOLF PARTY 


Twenty-six golfers and 60 
members and guests for dinner 
was the record for the recent 
outing of the Philadelphia 
Houswares Club, held at Hi-Top 
Country Club, Drexel Hill, Pa. 
Announcement was made that the 
club’s membership now numbers 
101. In appreciation of his ef- 
forts in getting out the Buyers’ 
Guide and Directory for 1945 
Morris Yeager was presented 
with a pen and pencil set. 

The evening’s festivities closed 
with shuffle board and darts 
games. 


—_—_—— 


GRAHAM, DIST. MGR. 
DAYTON FOR AM. 
CENTRAL MFG. CORP. 


Clyde T. Graham has recently 
been appointed district managef 
in Dayton, Ohio, for the Ameri- 
can Central Mfg. Corp., Conners 
ville, Ind. He was formerly with 
the U. S. War Department, where 
he was Unit Chief, United Na 
tions Bureau, Wright Field. Be- 
fore the war, he served as a dis- 
trict manager for Apex Rotarex 
Corp., Cleveland, and with E. H. 
Ahrens Co., Indianapolis, Ind., 
as general sales manager. 
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This new { ... feed fresh air over the fire, producing 


proximately 


——s improved combustion which converts 
RMAN escaping gases into EXTRA heat. RESULT: 


GAS 3 | More heat from less fuel, plus a cleaner fire. 


e-president, 
, Rockford, 
en elected 
” group of 
urers, Asso- 
ypliance & 
lurers, and 
ce-president 
Co., Mans 
ected vice- 
cted to the 
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» Stove Co. 
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Baltimore, 
dwick Stove 
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= Ul ER HEATER 
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<=) PATENTED DOWN-DRAFT FLUES 
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ARTY 


ee; "teat pas There is nothing “theoretical” about this 
needa : > aeons new Monarch down-draft feature. It 
: a > really WORKS. It definitely gets more 
ade that the ; So Bae heat out of every shovel of coal..... 


eo : ZP., holds room temperatures at a more com- 
the Buyers’ ae fortable level ..... and (thanks to the 


cee : o*, oi front feed) keeps walls and curtains 
r ee ie i Be ae clean. Production is still behind demand, 
aaa “darn but it will pay you, nevertheless, “to 

write for exclusive franchise details. 
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CORP. 





1as recently 
ct manager 


the Ameri- : ie! KY, 
p., Conners 3 : aa = 
rmerly with Ui i a 


ment, where 

United Ne my ie > RANGES AND HEATERS 
Field. Be- 
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ex Rotarex . 
with E. H. on 

polis, Ind., MALLEABLE IRON RANGE CO. 


ger. 2405 Lake Street Beaver Dam, Wis. 
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WHO IS THIS GAL GINNY? 


It’s the accepted thing for movie and radio stars to get fan 


mail. But when hard-headed hardware dealers thank man- 
ufacturers for service . . . brother, that’s news! 
Wick and Spen are getting a lot of majl these days. 


Most of it consists of orders for American Wire Fabrics a 
Insect Screen Cloth. But there are also plenty of entirely : 
This popular, porch and window screen 


unsolicited letters from dealers, thanking us for the fair star, who has been travelling to U. S. 


° ° be 53. ° ° A Cc » will be welcomed 
way in which we distributed our products during the period home by U.S. tres ang an gga 


will these other Wickwire Spencer Hard- 


of wartime shortages. ware Products. 
We are deeply grateful for these letters of appreciation, ee Sastecais Cut 


and, of course, for the orders. Since the bugs are still ae. 


eyes eh , Sect See 
biting in the Pacific we are still sending Insect Screen + na Pera Nails and Brods 


Cloth to the Occupation Forces. However, supplies for Straight Line Clothes Line 
Clinton” Brand 
Door Springs 


Wire Rope 
. ey P . Both Regular and “Perfection” 
supplies to a// our distributors as quickly as possible. Preformed Brand 


WICKWIRE SPENCER STEEL COMPANY 


end Subsidiery, AMERICAN WIRE FABRICS CORPORATION 


500 FIFTH AVENUE NEW YORK 18, N. Y. 
Abilene (Tex.)- Boston » Buffale - Chattanooga - Chicage - Clinton (Mess.) - Detroit - Heuston - Les Angeles - Philadelphia - San Francisco - Tulsa - Worcester 


home use are getting better and we are shipping available 
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INDUSTRY'S STANDARD 


for Power and Endurance 


* 


Wiss LINE INCLUDES: 


Aviation Snips 
Scroll-Pivoter Snips 
Straight Cutting Snips 
Combination Snips 
Pinking Shears 
Straight Trimmers 
Bent Trimmers 
Industrial Scissors 


OCTOBER 25, 1945 


WISS Standard Tinners’ Snips are made with long 

wearing crucible steel cutting edges welded to an 

unbreakable drop-forged steel frame — the one method of 

construction that will, year after year, stand up under the 
gruelling punishment of continual use. 


Precision ground and specially tempered, these are the basic 
snips for regular straight cutting of all sheet metals. For decades 
the professional worker has endorsed these snips by choosing 
them consistently for the most rugged wetohening jobs. 


And management has backed his choice wherever selection is 
made by Superintendents and Purchasing Agents. That.is how 
WISS Snips have become industry’ s standard for power and 
endurance! 


J. WISS & SONS CO. 
Newark 7, New Jersey 
Established 1848 








CORY OPENS THREE 
SALES-DISPLAY OFFICES 


Cory Glass Coffee Brewer Co., 
Chicago, Ll, to facilitate han- 
dling of the demand for the 
company’s coffee brewers has re- 
cently established three new 
sales and display offices. The 


eastern offices are in the Empire | 


State Bldg., New York City, un- 
der the direction of Henry C. 
Pollack. On the west coast, 
under the supervision of El 
Sager, the office is at 3711 Wil- 
shire Blvd., Los Angeles, and ip 
Canada. J. Arthur Crouch is lo 
cated at 32 Front St, W 


Toronto, Ontario. 


DAVIES, CHIEF HDWE. 
DIV. SURPLUS PROPERTY 


H. Norman Davies, formerly 
Chief of the Products Distribu- 
tion Branch. and assistant to the 
director, Wholesale and Retail 
Trade Division, WPB, has re- 
cently heen appointed Chief of 
the Hardware Division. Office of 
Surplus Property, Department of 
Commerce. Mr. Davies will di- 
rectly supervise the following 
surplus property branches of his 
division, general hardware, tools, 


mill supplies, and heavy hard- | 


ware, housewares, and farm sup- 


plies. John C. Rea, assistant 
chief, Industrial Supplies Section, 
has succeeded Mr. Davies at 
WPB. 


FEB. 4-9 SPRING 


MARKET WEEK, WESTERN | 


| acceptable and useful in stores, 


| 
| MERCHANDISE MART 
| 


The board of governors of the 
| Exhibitors Association, Western 
| Merchandise Mart, San Fran- 
cisco, Calif., has recently an- 
nounced that Spring Market 
Week will be Feb. 49th. From 
Feb. 7-1lth, the Spring House- 
wares Giftwares & Toy Market 
will be held by permanent ex- 
hibitors at the Western Mer- 
chandise Mart, concurrently with 
showings by out-of-town exhibi- 
tors at the Civic Auditorium. 


G.E. 40-WATT LAMP 
NOW AVAILABLE 


The General Electric Co., lamp 
department, Nela Park, Cleve- 
land, Ohio, recently announced 
that a new low-brightness 40- 
watt 4500-white fluorescent lamp 
in the 100-watt lamp size is now 
available. Designed to provide 





quality illumination 
relatively low brightness, ac- 
| cording to G. E., it has a start- 





and give | 


ing stripe, running lengthwise 


| along the tube, that facilitates 


starting, and it is suitable for 
use under any condition of 
humidity normally encountered. 
G. E. engineers also claim that 
the 4500-white color is one most 


auto showrooms, offices and draft- 
ing rooms. 


LIPP ASS’T. DIR. 
PURCHASES EMERSON 
RADIO & PHONOGRAPH 


Harvey Lipp has _ recently 


| duct developments. 


joined Emerson Radio & Phono- | 


graph Corp., 111 Eighth Ave., 
New York City, as assistant di- 
rector of purchases. A graduate 


| 


of Drexel Institute of Technology, | 
Mr. Lipp has had seven years’ | 


experience in radio buying. 


U. S. PLYWOOD OPENS 
BALTIMORE WAREHOUSE 


19, recently announced the open- 
ing of a new warehouse in Balti- 
more, Md., the 17th distributing 
unit in its nation-wide chain. 
This unit is supervised by 
Thomas S. Hauck. 


GLIDDEN DIRECTORS 
DISCUSS CO. PLANS 
AT 3-DAY MEETING 


Regional directors of the 
Glidden Co., Cleveland, Ohio, 
met in that city Oct. 8 for a 
three-day conference to discuss 
re-employment of veterans, mod- 
ernization and expansion of 
plant facilities and the tapping 
of new markets with new pro- 
The con. 
ference was arranged by A. D. 
Duncan, general manager, paint 
and varnish division, and A. D. 
Joyce, president, said that the 
company will rehire veterans. 
Advertising, sales promotion and 
merchandising campaigns were 
discussed. 


JAMES TOWN STORES 
COMPANY NAME 


As announced in the May 2% 


| issue of Harpware AcE, The 
| James Town Stores & Co. (1944), 


United States Plywood Corp., Post Office Box 602, Accra, Gold 


| 616 W. 46th St., New York City 


Coast, British West Africa, is 
seeking American hardware and 
related lines. The company ad- 
vises that the above style and 
address should be used in all 
instances when addressing com- 
munications to it. 








Acme 


BALL BEARING 


CASTERS 


“Acme” Casters roll on balls . . . they roll quietly and 
easily in any direction. Always in demand, these ball 
bearing casters provide a profitable, fast-selling item 
for any hardware dealer. 














THE SCHATZ MANUFACTURING COMPANY 


POUGHKEEPSIE, 


ae 


REPRESENTAT ATED A 


Detroit: 2640 Book Tower—26 
Chicago: 902 S. Wabash Ave.—5 ° 


* Cleveland: 402 Swetland Building—15 
Los Angeles: 5410 Wilshire Blvd.—36 
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Mons than 60% of the 

20,900,000 gas ranges in homes in 

the U. S. and Canada are more than 10 

years old and waiting to be replaced. 

Here is a tremendous profit market that is easy to sell 

with the new “CP” sales plan — the soundest 

merchandising idea in major appliance history. 

This new “CP” sales plan is prepared by 20 leading 

range manufacturers to help you cash in. 

And it is not just another post-war dream plan. 

It is field tested and has already proven its 

outstanding consumer acceptance and its ability 

to make money for you. Back of it is the gas industry’s 

big new advertising and promotional campaigns 

%, that are pre-selling your customers for you. 
“4, Write or wire for your Sales Kits now. 


> 
% To Association of Gas Appliance & Equipment Manutacturers, 


2) 
* Ga 60 East 42nd Street, New York 17, Y. 





" 
s ee 
4°Puance ¢ EQUIe™ 


Gas Ranges Bearing The “CP” Seal Will Be Made By The Following Manufacturers: 


A-B STOVES, INC. THE ESTATE STOVE CO. A. J. LINDEMANN & HOVERSON CO. ‘THE TAPPAN STOVE CO. 
AMERICAN STOVE CO. GLENWOOD RANGE CO. O'KEEFE & MERRITT CO. WESTERN STOVE CO., INC. 
CALORIC GAS STOVE WORKS JAMES GRAHAM MFG. CO. ROBERTS & MANDER STOVE CO. In Canada: CLARE BROS, & CO., LTD. 
>  CRIBBEN & SEXTON CO. GRAND HOME APPLIANCE CO. GEO. D. ROPER CORPORATION GURNEY FOUNDRY CO., LTD. 
fF —_ DETROIT-MICHIGAN STOVE CO. HARDWICK STOVE CO. STANDARD GAS EQUIPMENT CORP. MOFFATS, LTD. 


4S. THE WONDER FLAME FOR MATCH-LESS COOKING 











OCTOBER 25, 1945 









































a smart new 





When you're talking to prospects about 
MODERN cooking, tell them about a cooking 
service that is truly MODERN ... all the way. 
Show them the multiple advantages which come 
with ownership of a new ROPER Gas Range. 


They'll be quick to appreciate those time-saving, 
flavor-compelling features, many of which are 
exclusive with ROPER—features that can't 

be found elsewhere. 


ROPER is a mighty fine name to tie to because of 
the outstanding acceptance it enjoys among 
housewives everywhere. 


GEO. D. ROPER CORPORATION, Rockford, 
Illinois, manufacturer of ROPER, “America’s 
Finest Gas Range”, for all gases including L.P. 
(Liquefied Petroleum) gas. 


Offices and warehouses in Atlanta 
- Boston - Chicago - Cincinnati - 
Cleveland - Dallas - Denver - 
Kansas City, Mo. - Los Angeles - 
Oakland - Philadelphia ~- Pitts- 
burgh - Portland. Ore. 


ROPER 












| port 2, Conn., household refrig- | 








KELVINATOR MEETINGS | area and the number of hunting 
SHOW NEW PRODUCTS, licenses sold by the states. The 

DISCUSS CO. PLANS money comes from the 11 pe 
Kelvinator Division, Nash-Kel-| — Besley hea | ore: = 
vinator Corp., Detroit, Mich., SienSicbewen Act. OA 


recently displayed Kelvinator - 

and Leonard appliances for 1946 = yg tts ae = #73, 

before company zone managers a a re 
ment. 


and distributors meeting in five 


cities. These meetings coincide 
with first shipments of new re- CURTAN SALES REP. 


frigerators to the field. By means) FOR MANNING, BOWMAN 


of sound motion picture and| Thomas R. Curtan has recently 
slide film methods, refrigerators been appointed sales represents 
were shown, with their newly tive in Utah, Wyoming, Colorads 
styled interiors and exteriors,’ and Idaho for Manning, Bowman 
and emphasis was placed on & Co., Meriden, Conn. He has 
frozen food storage. | been identified with the mer. 
Also introduced at the meet- | chandising of electrical appli 
ings was an outline of Kelvin- ances for many years, Mr. Cur 
ator’s new “Vocation in Sales” tan’s headquarters will be in 
training program, which is de- Denver, Col. 
signed to aid the retail dealer | 
to rebuild manpower and to open | 
rofessional opportunities to ser- 
om, C. J. Coward, adver- PRODUCTION RATE 
tising-sales promotion director,|) The production of Fresh'nd 
said there will be a consumer Aire circulators has _ recently 
magazine advertising campaign,’ been increased to 50 units per 
a new full-network show on hour and the plant has been put 
CBS and many promotional aids.|on a 12-month schedule, the 
| Fresh’nd-Aire Co., Chicago, Ill, 


YOUNG HEADS G. E. announced recently. A complete 
line to meet all requirements is 


HOME FREEZER SALES s : ; 
nate now in production, with modes 
M. J. Young, district repre-| ranging from 14 to 35 in. for 


sentative for General Electric) homes and industrial use. 
Co., 1284 Boston Ave., Bridge- 
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FRESH’ND AIRE SPEEDS 








INDEPENDENT LOCK 
AIDED IN KEEPING 


erator division, for several years, 
has been appointed head of G-E 
home freezer sales, with head) ATOMIC BOMB SECRET 

quarters in Bridgeport. He was! The Independent Lock Co, 
a member of the company’s in-| Fitchburg, Mass., recently a» 
dustrial division in Dallas, Tex.| nounced large numbers of Ile 
He joined G-E’s refrigerator or- | padlocks and cabinet locks, and 
ganization in Cleveland in 1930| Lockwood universal mortise ct 
as an apartment house specialist. | inder locks were used to guatd 
He then was made district re- the secret of the atomic bomb. 

frigerator representative in Cleve- 
land, Pittsburgh, and finally 
Dallas. 








DR. REED HEADS 
G-E CHEMICAL 





ENGINEERING DIV. th 
Dr. Charles E. Reed, General 
Electric Co., Inc., Schenectady, la 
N. Y., has recently been ap- 
pointed head of a new chemical wr 
engineering division to be estab- | 
lished as part of the company’s | 
chemical department. He will su- | p! 


pervise the development of chem- 
ical processes and the design of 
chemical plants for G-E. 








APPROPRIATE $880,000 
FOR CONSERVATION 
OF WILDLIFE IN U.S. 


A federal apportionment of 
$880,000 among 47 states for 
restoration and development of 
wildlife resources has been an- 
nounced by Secretary Ickes. The 
funds are alloted on the basis of | 


NATIONAL COFFEE 
ASSOCIATION SEAL 


Seal of recommendation award- 
ed by the National Coffee A 
sociation, 120 Wall St. New 
York City, to the coffee brew 
ing instruments which pass #8 
qualifying standards. 
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Better time... 
for a Better World 































The battle will cease and world . . . clocks of precision-accuracy 
the air will clear. Yes... we will build for . . . dependable, handsome clocks . 
lasting peace and security. And to- clocks you will be proud to display 


wards that end gwx_ has already blue- and recommend. 


printed better clocks for a better 
Buy More War Bonds . . . for Keeps! 





See wave 








LUX CLOCK MFG.CO., Inc.. WATERBURY, CONN. 
Sales Division » DE LUXE CLOCK & MFG. CO., Inc. 


New York—1i107 BROADWAY «- San Francisco—833 MARKET ST. 
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YOU CAN LEAD A 
HORSE TO WATER... | 
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... but from then on he’s on his own. However, when 
it comes to good work shoes for rough jobs it’s both 
the owner’s and the dealer’s responsibility. 

There’s a busy season ahead... Now’s the time tq 
check your stock of Phoenix and Juniata Shoes...and 
if you’re short, order needed sizes from your jobber. 


Smart Dealers recommend 


PHOENIX & JUNIATA 


HORSE AND MULE SHOES 


Gree. .. this book that tells how 


to care for the feet of horses and 
mules. Write today for your copy 
and the facts about our plan of 
distribution to your customers. 









PHOENIX MANUFACTURING COMPANY 


OLIET, ILLINOIS 








free of charge, and will be sent 
in mat form to newspapers and 
will be available from the Treas. 
ury ad portfolio sent to all news 
papers. The program offers re 
tailers suggestions for numerous 
displays and exhibits, details 
about securing 16 mm Victory 
Loan films and specially de 
signed posters. General peak 
| promotion days have been sched- 
uled during the drive, Oct. 29th 
| through Dec. 8th, in conform. 
ance with historical events com- 
memorated during that time. 


GROSSE, CENTRAL DIV. 
| MGR. DECOWARE SALES 
| CONTINENTAL CAN CO. 
T. A. Grosse has recently been 


appointed central division man- 
ager, Decoware sales, Continental 








Ae SQ 















DU BOISE-PARISH 
CO. FORMED—MAKES 
WOODEN NOVELTIES 


L. Ensign Du Bois, formerly 
national sales manager, Mayhew 
| Steel Products, Shelburne Falls, 
| Mass., and Clinton H. Parish, as 
sociated as production manager, 
T. A. GROSSE with Dictaphone Corp., Bridge 
port, Conn., have recently organ- 
ized the Du Bois-Parish Co, 





Can Co., Inc., 100 E. 42nd St, 
New York City 17. This Deco-| Stamford, Conn. This company 
ware line includes housewares,|is manufacturing a line of 
re-sale ware, trays, special con-| wooden toys and novelties. The 
tainers, premiums, fruit cake tins,| New York City display office is 
candy boxes, Christmas and other | at Page & Bland, 225 Fifth Ave. 
holiday boxes, etc. He has been 
with Continental for 22 years and 
prior to his present advancement | 
was connected with the produc-| 
tion planning department. From | 
1936 to 1943, he was special rep- | 
resentative for specialty sales in 
the central division. 





SENTINEL RADIO TO 
ERECT NEW PLANT 


The Sentinel Radio Corp, 
Evanston, Ill., has recently am 
| nounced that it will erect a new 
| plant, which will produce 3,000 
| radio sets per day on a single 
| shift schedule. The location in 
Evanston occupies over nine 


yp 








NEUTRA, SALES MGR. 
EMERSON RADIO OF 











PENNSYLVANIA acres, and all production engi- These F 
7 neering research, administrative for 1 
Ben Neutra has recently been offices, etc., will be housed in Deal 
appointed sales manager, Emer-| on building of 125,000 square ie os 
er Radio of Pennsylvania,| feet, Sentinel will offer a line [2 Low 
iladelphia, Pa. The company | ranging from vest pocket, port over w 
| has just completed plans for the | able and small table sets, t 3. High s 
granting of dealer franchises to| deluxe radio-phono combinations J 4 Quict. 
qualified outlets. with F.M. and eventually telev- JJ ‘ion or 
sion. Merchandising will be har- 5. los 
RETAIL STORE SECTION tea through 126 distributors. oaghy 
ISSUES VICTORY NEWS Loni ch 
FOR RETAILERS , - peieee: aii seal inden 
pete, Treasury's War Finance) pripGEPORT FACTORY ff rela: 
ivision, Retail Stores Section, contac 
has announced recently that an| Bright Light Reflector Co. 9. Pre-lut 
| eight-page manual called “Vic- Brooklyn, N.Y., makers of Silr maddos 
| tory News For Retailers” has a since are is transfer 19, Troub! 
| been issued to retail store deal-| Ting all manufacturing to its Te disks, : 
ers, which will unite them in put- | cently acquired plant in Bridge- _ 
ting across the Victory Bond| port, Conn. The new factory is ff! Cannor 
Drive. Victory Loan Torch of | spread out over four and a half on 
Liberty has been adopted by the| acres and has approximately 
100,000 sq. ft. of floor space. 





14 committees representing the 
retail trade as its official cam- 
paign symbol. Above the torch 
is the slogan, “This Store Is 
Backing the Victory Loan,” and 
also available are individual em- 
blems carrying the names of the 
specific trade groups. The em- 
blems are supplied to retailers 





There will be a conveyo 
continuous furnace for porcelain 
enameling, a drying oven which 
assures dry baking of each piece 
of painted equipment and & 
machine shop that will e 
the company to make all its ow® 
tools and dies. 
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These Features Gained Leadership 
for the Goulds Jet-O-Matic: 


1, Dual application — same unit for shal- 
low or deep well service. Convertible. 

2, Low cost installation ... need not be 
over well. 

3. High suction lift. 

4 Quiet operation. No annoying pulsa- 
tion or jolts. 

§. No loss of prime. Handles gas, air at 
high lifts without losing prime. 

6. Small storage tanks may be used. 

7. Automatic air charging. . . No special 
devices required. 

8. Long life. No rapidly wearing parts to 
replace. No close fits or metal-to-metal 
contacts. 

9. Pre-lubricated. No oiling or other at- 
tention required. 

10. Trouble-free. No leather crimps, valve 
disks, springs, etc. Only one moving 
Part. 


11. Cannot build up dangerous pressures 
No relief valve needed. 




















FOR BUILDING BUSINESS 


On the farms and in the suburban homes of your community there’s 
a big volume of business connected directly with your sales of the 
famous Goulds Jet-O-Matic. 


The Jet-O-Matic is “geared” to build business for you because it’s the 
outstanding value in the water system field, with many features that 

rovide the strongest kind of selling points—the features that made 
it the largest selling dual-service water system before wartime restric- 
tions curtailed its production. 


Sell a Jet-O-Matic—and its owner becomes a likely prospect for many 
running water accessories, from milk coolers to bathtubs, from garden 
hose to washing machines. 


But the Jet-O-Matic comes first, with the prestige of the 97-year-old 
Goulds name and the reputation for dependability that thousands of 
these fine water systems are daily building through efficient, trouble- 
free, economical service. 


Now that our wartime task for Uncle Sam is nearly finished, our job 
is to provide you with Goulds Water Systems in increasing numbers 
to take care of your customers’ needs for dependable water systems 
for any farm and home need. 


GOULDS PUMPS, Inc. 


SENECA FALLS, NEW YORK 


WATER SYSTEMS 


FOR EVERY FARM AND HOME NEED 

















H. F. WOODRUFF NOW 
WOODRUFF SONS PRES. 
Harold F. Woodruff, formerly 

vice-president and treasurer, F. 


H. Woodruff & Sons, Inc., Mil- 


ford, Conn., seed growers and | 


merchants, was elected Oct. 1, at 
the stockholders’ annual meeting, 
president and treasurer of the 
company. He has been associated 
with the company for 40 years. 
Frank H. Lindley, vice-president, 
was re-elected and Morris W. 
Abbott, former secretary, was 
elected vice-president, Ralph M. 
Collette, formerly chief account- 
ant is the new secretary. Newly 
elected directors are: Mr. Col- 
lette; Russell O. Barry, Toledo, 
Ohio, branch manager; George 
R. Beecher, who has been with 
the company: for 20 years; Wil- 
liam O. Clapp, Jr., manager 
Sacramento, Calif., branch, who 
is in charge of all production in 
California and Ernest E. Parker, 
Atlanta, Ga., branch of the com- 
pany. 

Other directors are: Messrs. 
Woodruff, Lindley, Abbott, 
Chauncey W. Baker, manager, 
active grass seed division. 


PORTO RICAN DEALER 
WANTS AMERICAN LINES 


Ramos & Mercado, Fajardo, 
Porto Rico, has recently an- 
nounced its plans to build a new 
structure, designed to separate 
its hardware store from the con- 
struction material business. The 
company is interested in obtain- 
ing lines from American manu- 
facturers; namely, lumber, gal- 
vanized iron, reinforcing bars, 
wire of all kinds, plumbing ma- 








| terial, electrical appliances, 


enameled kitchen ware, kerosene 
ranges, carpenter tools, and all 
types of house furniture. 


WISCO DEALERS TO 
MEET JAN. 21-23 


John A. Fitschen, secretary 
and general manager, Wisco 
Hardware Co., 15 S. Brearly St., 
Madison 3, Wis., dealer owned 
wholesalers, has announced that 
the Wisco Merchandising School 
and Sales Show will be held Jan. 
21, 22 and 23, 1946. Facilities 


will be the University of Wis- | 


Hardware Co. 
and the Loraine 


consin, Wisco 
headquarters 


Hotel. 


VIMLITE PLASTIC 
GLAZING AVAILABLE 


Glazing material for making 
long-awaited repairs to brooder 
and laying houses, live-stock and 
other farm buildings, and cold 
frames and starting beds is 
available once again with the re- 
lease to jobbers and dealers of 
quantities of Vimlite, wire-rein- 
forced cellulose acetate plastic 
glazing, according to a recent an- 
nouncement of Celanese Plastics 
Corp., 180 Madison Ave., New 
York City. 


G-E TO BUILD NEW 
ELECTRONIC PLANT 


The General Electric Co., 
Schenectady, N. Y., has recently 
announced the construction of a 
$10,000,000 Electronics Park, in 
Syracuse, N. Y. Laid out like a 
college campus, the most modern 








conditions will be forthcoming. 
Buildings to be constructed are: 
reception, administration, labora- 
tory, transmitter, receiver, spe- 
cialty, restaurant, service, boiler 
house and substation. This plant 
will house the main manufactur- 
ing units of the G.E. electronics 


department. This center will de- | 


velop new applications of the 
electronic science, which will 
turn a wealth of war-won knowl- 
edge into practical 
products. 


PACKAGING INSTITUTE 
MEETS NOV. 26, 27 


The seventh annual meeting of 
Packaging Institute, Inc., New 
York City, will be held at the 
Hotel Commodore, New York 
City, Nov. 26 and 27, Attendance 
is limited to members of the In- 
stitute. Major A. P. Dearing on 
Nov. 1 will become executive 
director of the Institute. 


MATHIASEN, PRICE EXEC. 
BUILDING MATERIALS 
RESIGNS FROM OPA 

Karl Mathiasen, price execu- 
tive of the Building Materials 
and Construction Price Branch, 
OPA, resigned recently. W. S. 
Ingram, now head of Indus- 
trial Manufacturing Section, 
OPA regional office in San Fran- 
cisco, will succeed Mr. Mathia- 
sen. The latter will return to 
the Federal Seaboard Architec- 
tural Terra Cotta Corp., New 
York City, where he was secre- 
tary-treasurer. He will be vice- 
president and treasurer. 











E. J. McALEER & CO., INC., HOLDS HOUSEWARES SHOW: Part of the exhibit of 


more than 200 housewares products featured at the 1945 McAleer Housewares 


Show 


held at the Benjamin Franklin Hotel, Philadelphia, Pa., by E. J. McAleer & Co., Inc, 1422 


N. 8th St., Philadelphia 22, Pa., wholesalers, during the week of Sept. 23. 


Walter A. 


Gorrell is president of the company, which in addition to its wholesale activities, manu- 
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factures McAleer metal kitchen cabinets, wall cabinets and wardrobes. 








peacetime | 








SHAW RESIGNS FROM 
READING HARDWARE 
Duncan Shaw has resigned as 

president of Reading Hardware 

Corp., Reading, Pa., to which 





DUNCAN SHAW 


office he had been elected in 
November, 1940. Well known 
throughout the hardware trade 
he had previously been general 
sales manager for Lockwood 
Hardware Mfg. Co., Fitchburg, 
Mass. 


GRANNIS GETS COAST 
POST, WESTINGHOUSE 


J. E. Grannis recently joined 
the Westinghouse Electric Corp., 
Pittsburgh, Pa., as sales develop 
ment manager for the electric ap- 
pliance division, Pacific Coast 
district, according to J. J. Moffatt, 
manager of the _ corporation’s 
Pacific Coast electric appliance 
division. He will headquarter in 
San Francisco, Calif. Mr. Gran- 
nis, a graduate in 1928 of &. 
Lawrence University, formerly 
was with the General Electric Co. 
for nine years; with Landers, 
Frary & Clark on the Pacific Coast 
for three years; and with Dalmo- 
Victor, Inc., for a year and a half 
as a liaison engineer. 





CLIPON SUCCEEDED BY 
SPORTS PRODUCTS 
Clipon Mfg. Co., 799 Broad- 
way, New York 3, N. Y., was re 
cently succeeded by Sports Prod- 
ucts Corp. 


AMERICAN HARDWARE 
SUPPLY MEETING 


American Hardware Supply 
Co., 41-43 Terminal Way, South 
Side, Pittsburgh, Pa., dealer 


owned wholesale house, will hold 
its meeting and merchandise 
show Jan. 28 and 29, 1946, at 
company headquarters. William 
M. Stout is executive vice-presi- 
dent and general manager. 


HARDWARE AGE 
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* Master Mechanics ae 


*This is one of a number of very fine Superkleen brushes 


9 Chiseled edge 


. « « cuts clean! Paints the sash ana not 
the glass. 






















100 _ pure bristle 





. .. we unhesitatingly recommend this 
for master mechanics .. built for pre- 
cision work. 


. . exclysive Devoe setting compound, 
holds bristles in vise-like grip. 


non-slip’ handle 





191 years of paint experience applied to 
brushes—True enough, the specifica- 
tions are inviting. but don’t overlook 
the intangible advantage of 191 years of 
“know how” . . Superkleen Brushes 
are designed by Devoe to accentuate 
the good qualities of paint, and to com- 
plement the skill of the master painter. 


ANOTHER 


0} a" fe) 5 


PRODUCT 


SUPERBLEEN 
BRUSHES 


DEVOE & RAYNOLDS CO, Inc. 
Brush Division 
PRINCETON, INDIANA 


Write today 
for complete 
information 
about prices 


and profits 


OCTOBER 25, 1945 

















Go to bat with Empire 
and you'll be knocking 
”em over the sales fence! 


Soon you will again 

be able to show your 
customers Empire 
brushes they have known 
so well—for scrubbing, 
for sweeping, for 
brushing, for bathing. 
Every one sure to be of the highest 
quality in its price range. 


Many new streamlined models with 
plenty of sales appeal! will be leaving our 
factories for your Jobber’s stockroom. 
Watch for them. Ask your jobber. He will 
help you go to bat with EMPIRE! 


JOBBERS: Here’s how to make friends and 
money at the same time — CARRY THE EMPIRE 
BRUSH LINE! Write us now for information on the 
Empire brushes available for prompt shipment. 


thee cE? 
; BOE 
oe 
Ih —_ 
brush works 
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INFRA-RED 
FITS ANY SOCKET 








With Glare-Reducing 
Amber Ceramic Glass! 


* Needs No Transformer or Special Stand 
* Ideal Relief for Muscular Pains © - 
* Dry Your Hair in a Jitty 


ATTRACTIVE COUNTER DISPLAYS AVAIL~ 
ABLE TO INSURE TURNOVER AND PROFIT 











LEARN 
TO SAY 


FOR DESCRIPTIVE LITERATURE— WRITE 
VERD-A-RAY CORP., TOLEDO 5, OHIO 
el 
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Hardware Specialists Now Available, 


Says WPB’s Regional Director Warner 


Specialists in the hardware 
field now serving the WPB are 
available to private industry, 
John A. Warner, director of re- 
gion 2 (New York, northern New 
Jersey) , reported recently. 

The end of the war, of course, 
is responsible for this situation, 
said Mr. Warner, who empha- 
sized that during their associa- 
tion with the board many of 
these specialists learned much 
about the hardware industry and 
“mastered the technique of co- 
operation between business and 
government.” This, he said, will 
be an asset to any firm, especially 
during the reconversion period. 
Employers who wish to interview 
WPB personnel can write to the 
regional director in their respec- 
tive states. 

Here are the regions: Region 
I: Boston Regional Office, 17 
Court St., Boston, Mass.; Region 
2: Empire State Building, New 
York 1, N. Y.; Region 3: Phila- 
delphia Regional Office, 1617 
Pennsylvania Blvd., Philadelphia 
3, Pa.; Region 4: Atlanta Re- 
gional Office, 1632 Chandler 
Bldg., Atlanta, Ga.; Region 5: 
Cleveland Regional Office, 1300 
Union Commerce Bldg., Cleve- 
land 14, Ohio; Region 6: Chi- 
cago Regional Office, 226 W. 





Jackson Blvd., Chicago 6, IIL; 
Region 7: Kansas City Regional 
Office, 1408 Paul Brown Bldg., St. 
Louis, Mo.; Region 8: Dallas 
Regional Office, 1201 Mercantile 
Bank Bldg.; Dallas 1, Texas; 
Region 9: Denver Regional Of- 
fice, Continental Oil Bldg., Den. 
ver, Colo.; Region 10: San Fran. 
cisco Regional Office, 1355 Mar. 
ket St., San Francisco, Calif.; 
Region 11: Detroit Regional Of- 
fice, 800 Blvd. Bldg., Detroit 2, 
Mich.; Region 12: Minneapolis 
Regional Office, 326 Midland 
Bank Bldg., Minneapolis, Minn.; 
Region 13: Seattle Regional Of- 
fice, White-Henry-Stuart Bldg. 
Seattle 1, Wash. 





PLUMB, INC. WINS 
BRAND NAMES AWARD 


A Golden Anniversary certif- 
cate was presented Fayette R. 
Plumb, Inc., Philadelphia, Pa. 
by the Brand Names Research 
Foundation for the continuous ad- 
vertising of the Plumb name for 
hand tools at a dinner held in 
that city, This award is made 
to firms “tested by the judgment 
of the American people for 30 
years or more” and which “have 
won and held public confidence 
through unfailing integrity, re 
liable quality and fair pricing.” 











SAMPLES OF TOASTMASTER TOASTERS SHIPPED TO 
DISTRIBUTORS: William E. O’Brien, general sales manager, 
Toastmaster Products Division, McGraw Electric Co., Elgin, 
Ill., recently announced that each Toastmaster distributor has 
been sent his first sample of the postwar model Toastmaster 
automatic toaster, Cellophane wrapped, and tied with a r 

ribbon. The toasters are to be allocated equitably among all 
distributors and shipments will start as soon as a sufficient 
stock is built to permit making shipment to all distributors 
at the same time. The distributors were requested to provide 
a sample toaster for each dealer from their initial allotments 
for display and taking consumer orders. Left to right: Wil 
liam E. O'Brien, D. Scott Campbell, executive vice-president, 


and Murray Ireland, vice-president in charge of production. 
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HERRMANN, SALES MGR. 
EMERSON RADIO 


Edgar G. Herrmann has re- 
cently been appointed sales mana- 
ger, Emerson Radio & Phono- 
graph Corp., 111 Eighth Ave., 





EDGAR G. HERRMANN 


New York City. He joined 
Victor Talking Machine Co., 
Camden, N. J., in 1920, and 
served with the U.S. and Canad- 
jan operations of that company 
for nine years in executive sales, 
advertising, promotion and pub- 
lic relations posts. In 1935 he 
joined Zenith Radio Corp., Chi- 
cago, Ill., and for the past 10 
years, served as advertising 
manager, household radio sales 
manager, and assistant vice-presi- 
dent in charge of advertising. 





LIBERTY DISTRIBUTORS 
ISSUES BROCHURE ON 
OPERATIONS PLAN 


Liberty Distributors, 14 N. 5th 
St, Philadelphia, Pa., comprising 
% non-competing hardware 
wholesalers, buying and merchan- 
dising collectively, has issued a 
§2-page brochure “Acres of Dia- 
monds” telling how this organiza- 
tion operates and has operated in 
the 10 years of its existence. A 
complete page is devoted to each 
member wholesaler’s organization. 
Wm. Geo. Steltz, executive man- 
ager of Liberty Distributors, and 
president of Supplee Biddle Co., 
Philadelphia, Pa., wholesalers, 
has announced a national adver- 
tising plan directed to manufac- 
turers and to retail dealers, direct 
mail and other special dealer 
helps. The organization’s 24 
members have a total of 43 ware- 
housing facilities throughout the 
country. Buying officers of 
Liberty Distributors are located 
in New York, Philadelphia, Chi- 
cago and Los Angeles. 

Member wholesalers are: Al- 
bany Hardware & Iron Co., Al- 
bany, N. Y.; Allison-Erwin Co., 
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Charlotte, High Point, Goldsboro, 
Asheville, N. C. and Greenville, 
S. C.; Amarillo Hardware Co., 
Amarillo, Tex.; Beck & Gregg 
Hdw. Co., Atlanta, Ga.; Corpus 
Christi Hdw. Co., Corpus Christi, 
Tex.; Harper & McIntire Co., 
Ottumwa and Cedar Rapids, 
Iowa; Hoffman Hdw. Co., Los 
Angeles, Calif.; Huey & Philp 
Hdw. Co., Dallas, Fort Worth 
and Houston, Tex.; Isaac Walker 
Hdw. Co., Peoria, Ill.; Kelley- 
How-Thomson Co., Duluth and 
St. Paul, Minn. and Billings, 
Mont.; Momsen Dunnegan Ryan 
Co., El Paso, Tex. and Phoenix, 
Ariz.; Morley Bros., Saginaw, 
Detroit and Grand _ Rapids, 
Mich.; Morley-Murphy Co., 
Green Bay, Milwaukee and Wau- 
sau, Wis.; Northwest Hdw. & 
Steel Co., Portland, Ore.; Orgill 
Bros. & Co., Memphis, Tenn. and 
Jackson, Miss.: Rice & Miller 
Co.. Bangor, Me.; 
Hdw. Co., Richmond, Va.; Sup- 
plee Biddle Co., Philadelphia, 





Richmond | 


Pa. and Providence, R. I.; The | 


Emery-Waterhouse Co., Portland, 


Me.; The Salt Lake Hdw. Co., | 


Salt Lake City, Utah, Boise, 
Idado and Grand Junction, Colo.; 
The Tracy-Wells Co., Columbus 
and Cleveland, Ohio; Van Doren 
Hdw. Co., Lexington, Ky.; J. A. 
Williams Co., Pittsburgh, Pa. and 
the Wyeth Hdw. & Mfg. Co., St. 
Joseph, Mo. 


METAL LATH INDUSTRY 
ADVISORY COMMITTEE 


The OPA recently appointed a 
seven-man Metal Lath Industry 
Advisory Committee which is 
comprised of the following mem- 
bers: W. B. Turner, manager of 
sales, Fireproof Materials Divi- 
sion, Milcor Steel Co., Milwau- 
kee, Wis.; Charles Cooper, presi- 
dent, Bostwick Steel Co., Niles, 
Ohio; Lewis McC. Steenrod, 
manager of metal lath sales, 
Wheeling Corrugating Co., 
Wheeling, W. Va.; C. E. Robin- 
son, assistant to president, Knapp 
Bros. Mfg. Co., Chicago, Il.; J. 
J. Ryan, manager of metal lath 
sales, National Gypsum Co., Buf- 
falo, N. Y.; H. B. Brown, man- 
ager of metal lath sales, United 
States Gypsum Co., Chicago, TIl.; 
and Frank Horton, president, 
Alabama Metal Lath Co., Bir- 
mingham, Ala. 





KINDERMANN VICE 
COMMDR. LEGION POST 


Charles L. Kindermann, Kin- 
dermann’s Sons, Boonville, Ind., 
has recently been elected vice- 
commander of Warrick Post, 
American Legion, Boonville. Mr. 
Kindermann was just discharged 
from the U. S. Navy. 
















































































WE’RE TELLING THEM 
FOR 





When McKinney suggests to architects, 
consultants and contractors to “Rec- 
ommend that 2% be allowed for hard- 
ware,” and “make selection early after 
the contract is awarded,” we are pro- 
moting business for you. 


This current advertising campaign in 
leading consumer, architectural and 
building publications builds demand 
and acceptability by supporting good 
building practice and by making home 
owners hardware conscious. 


That should bring more hardware busi- 
ness volume to you—and of the profit- 


able kind. 


Display McKinney hardware for con- 
tinuous business that grows—and pays. 


Write for a copy of McKin- 
ney’s new booklet—‘*De- 
tails and Data for Hinges” 








1B 


McKINNEY 


SINCE 1865 
ee oe ee 
PITTSBURGH 32, PENNSYLVANIA 


COMPANY 
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, g OFIT. A BLY | ITS Tripte-Action NOW! 
, PN TROD U CE D Extensive Advertising Will Bring New 


Customers Into Your Store for This r 
ON THE EASTERN SEABOARD BY 


E. J. MCALEER ano Co. 


F your new product is in the TR IPLe 
houseware field, orin an allied proved: 
field, we have the sales organizcticn N D 
capable of profitably introducing ii to | 
leading retail outlets from Maine to ° 
Florida. Right now Pyrex ovenware Combines 
and the complete O-Cedar line are 
but two of many nationally known products we represent. Rust Prevention 
McAleer salesmen are seasoned in the experience of good 
selling: recognize product advantages: know their outlets: Lubrication 
know consumer needs in their territories. @ E. J. McAleer & Co. “ 
is one of Philadelphia’s oldest and best established houseware Metal Cleanser 
distributors. Put this McAleer selling experience and market praneett. nial in, sini - 
knowledge to work for you now—for maximum post war dis- ~ preteeta metate mst rust—in het, 
tribution. Write for details. Inquiries will be kept in confidence. phy glk ong for months, in ordinary bemid 


FIENDOIL. peurs and lubricates gun actions and 
moving mechanical parts at 40° below zero. 











In peacetime, in addition to being a | *ad- 
ing distributor, E. J. McAleer & Co., Inc., 


make metal kitchen and wall cabinets, IDEAL HOUSEHOLD LUBRICANT 
RETAIL - 2-OZ. SIZE ---.-- + 35¢ 
DEALER PRICE - - - $2.80 per dozen 


McCAMBRIDGE & McCAMBRIDGE COMPANY 
AND COMPANY, BALTIMORE 23, MARYLAND 


1422 NM. Sth Street 
PHILADELPHIA 22, PA, 




















HANDY MANDY 


a A NDY M A NDY once more is woven of 
the ideal metal—spark- 


ling copper! Tough, 


SCOURING PaDS == 


Trade Mark Reg. U. S. Pat. Off. and extra kind to 
hands. . . Sells fast at 
10¢ to housewives. 


again available They know HANDY 


MANDY is the most 


in COPPER!!) fz=~™ 





Orders filled 


in rotation 


TRIANGLE ManuFacturine Co. 
123-25 NORTH JEFFERSON ST., CHICAGO 6, ILL. 
HARDWARE AGE OCcTO 
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THIS LO:F STORM SASH CAMPAIGN 
MEANS MORE WINDOW GLASS SALES 
FOR HAROWARE DEALERS 











This year’s big Libbey-Owens-Ford 
campaign on Storm Sash will create more 
Window Glass sales for Hardware Dealers 
by expanding the market for glass re- 
placement. Since the Hardware Dealer is 
a source for window glass, many home- 


owners will turn to him for replacement 


of broken Storm Sash. 


And, since most Hardware Dealers 
know and endorse L-O-F Quality Window 
Glass ... because it’s flatter, clearer and 
cuts easier ... we believe they will in 
turn recommend it for storm sash repair. 
Libbey-Owens-Ford Glass Company, 
38105 Nicholas Building, Toledo 3, Ohio. 


ad 
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Camfield Automatic Toaster features 


the EQUA-THERM 





-..an ingenious exclusive, Camfield advantage 
providing perfect, automatic 


toasting control, regardless of voltage variation. 


This is one of the remarkable and exclusive ad- 
vances that will place the new Camfield Automatic 
Toaster in the front rank of modern appliances. 


Recent nationwide surveys give the automatic 
toaster a high rating among the American house- 
wife's post-war demands... proving it an article of 
year-round sale. 


The organization producing the Camfield...one 
of the most highly experienced groups in the indus- 
try ...is determined that dealers and distributors 
handling this fine product shall reap a large share 
of this great post-war business. 


* 
CAMFIELD 


Pg Oy LOO EO GOOEta agOIy, 


CAMFIELD MANUFACTURING COMPANY, GRAND HAVEN, MICH. 
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ROSENTHAL JOINS 
PIONEER MERCHANDISE 


(Washington Bureau 
o WARE AGE) 











John Oates has 


office. 


Aaron M. Rosenthal, former | worth branch manager. 


Hardware Business Specialist in| 
OPA’s Durable Goods Price Di- | 
vision, joined the Pioneer Mer- | 
928 Broadway, | 
New York, on Oct. 15, as ad-| 


chandise Co., 


vertising and sales manager. 


Mr. Rosenthal joined OPA in 
September 1943 after serving in 





SMITH, CHAIRMAN 
NAT. SAFETY COUNCIL 
BOARD OF DIRECTORS 


Theodore F. Smith, president, 
Oliver Iron & Steel Corp., Pitts 
burgh, Pa., was recently elected 


the U. S. Army. He was pre- 
viously connected with Sears, 
Roebuck & Co., and the Peoples | 
Hardware Stores, Washington, | 
BC. 


DALTON, EXEC. V.P. 
ARLINGTON WINDOW 
SHADE CORPORATION 


Charles J. Dalton has recently 
been appointed executive vice- 
president of Arlington Window 
Shade Corp., manufacturer of 
the “Arlite” venetian blind, 173 
E. 87th St., New York City. He 
had been with the fabrics divi- 
sion of E. I. du Pont de Nemours 
& Co., Wilmington, Del., for 16 
years. 

MINN. LINSEED OIL 

PAINT, FORT WAYNE 

PLANT ADDITION 


The 


ucts. 


DUNNING, N. Y. MGR. 
G-E APPLIANCE & 
MERCHANDISE DEPT. 
C. P. Dunning has recently 
been appointed manager in New 


York City, for General Electric | 
Co., 1285 Boston Ave., Bridge- | 
appliance and | 


port 2, Conn., 
merchandise department. He 
was sales representative for the 
G. E. Supply Corp., for several 
years in Atlanta, Ga., and Nash- 
ville, Tenn. 


ADD THREE TO SALES 
STAFF, NAT. SILVER 


Alexander Flax has joined The 
National Silver Co.’s, 295 Fifth 
Ave., New York City, sales staff, 
and will cover New York and 
Pennsylvania areas, and John 
Young is now assistant depart- 
ment manager, Flatware divi- 
sion. Mr. Young will conduct 


his work from the New York, 


Minnesota Linseed Oil 
Paint Co., 1101 Third St., S. Min- 
neapolis 15, Minn., has recently | 
announced that its Fort Wayne 
factory will soon have a 100 by 
300 ft. addition. The new build- 
ing, a warehouse for raw mate- 
rials and finished stock, will have 
a laboratory on top of it, to for- 
mulate special finishes, control 
raw materials, and finished prod- 





THEODORE F. 


SMITH 


chairman of the board of direc 
tors, National Safety Council, at 





| 


its Chicago, Ill., meeting. 





ALUMINUM CO. OF AM. 
ISSUES ALUMINUM 
APPLICATION LIST 


The Aluminum Co. of America, 
Pittsburgh 19, Pa., has recently 
issued a list of aluminum appli- 
cations by industries. The alpha 
betical list starts with the air 
craft industry and some of the 
others included are: architecture, 
chemical, electric railways, fin 
ishes, general, interior honse- 
furnishings, marine construction, 
oil industry, packaging, sports 
goods, and the textile industry. 
The list totals about 3500 appli- 








cations for aluminum. 





SCOTT RADIO LAB. 
MAKING NON-RADIATING 
MARINE RECEIVER 


The Scott Radio Laboratories, 
Inc., Chicago, Ill., recently at 
nounced that it is in full produc 
tion, for civilian use of its nom 
radiating Marine receiver. This 
12 tube set, solved the problem of 
broadcast reception aboard ship 
forbidden early in the war, as oF 
dinary receivers acted as minia- 
ture transmitters enabling sub- 
marines to discover the ship's 
position. Orders are being tf 
ceived through dealer channels 
for home radio use, from ship and 
fleet owners, as well as export 
orders. 
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CONTINENTAL CAN 
TO BUILD GENERAL 
LINE CAN PLANT 


The Continental Can Co., Inc., 
100 E. 42nd St., New York City 
17, has announced plans for the 
construction of a large general | 
line can plant in the Pittsburgh 
area next year. The plant will 
employ between 900 and 1200 
men and women, many of whom 
will be taken from the present | 
McKees Rocks, Pa., and Canons- | 
burg plants, both of which will | 
be closed down eventually. 





REYNOLDS METALS CO. 
NAMES BECKER HEAD 
OF UTENSIL DIV. 


Robert D. Becker has recently 
been named manager of the 
utensil division of the Reynolds 
Metals Co., 2500 South Third 
St., Louisville 1, Ky., according 
to W. G. Reynolds, vice presi- 
dent and general manager of the 
parts division. Mr. Becker has 
been with the company five 
years. 


CLARION RADIO 
BEGINS EXPANSION 


Warwick Mfg. Corp., 4640 W. 
Harrison St., Chicago 44, IIL, 
has recently announced that the 
preliminary work on the exten- 
sive alterations planned for the 
Chicago factory have been start- 
ed. This work will increase sub- 
stantially the production facilities 
for Clarion radio receivers. The 
factory will have a capacity of 
more than 1,000,000 radios and 
radio-phonograph combinations a 
year, and facilities will include 
a completely equipped modern 
precision machine shop. 


SELMA ANDREWS 
HOME ECONOMIST 
CROSLEY MFG. DIV. 


Mrs. Selma M. Andrews has 
recently been appointed home 
economist in the manufacturing 
division, The Crosley Corp., Cin- 
cinnati 25, Ohio. She will cooper- 
various 


ate with the Crosley 
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SELMA M. ANDREWS | 


OCTOBER 25, 1945 


household product managers in 
merchandising the company’s new 
peace-time products. 
served, for four years, as home 
service director for the Bluefield 
Division, Appalachian Electric 
Power Co., Bluefield, W. Va., 
and prior to that was director of 
the Roanoke 
Roanoke, Va. 


SCHAFFER, AIDS DIR. 
COOKING & HEATING 
APPLIANCE MFRS. 


Carl Schaffer, formerly chief 
of the Appliance Branch, Plumb- 


ing & Heating Division, WPB, | 
recently became an assistant to | 
Samuel Dunckel, managing edi- | 
tor, Institute of Cooking & Heat- | 
Manufacturers. | 


ing Appliance 
Until 1939, he served as district 


sales manager, Chicago Hardware | 


Foundry Co., and Malleable Steel 
Range Mfg. Co., South Bend, 
Ind. He was government con- 


tract manager for Thornet Bros., | 


Inc., from 1939 to 1942, when he 
joined the WPB. He will now 
handle the statistical surveys, aid 
the association’s program for the 
reconversion period, and main- 
tain contacts with stove manufac- 


turers through regional and com- | 


mittee meetings. 


MERGE UNIVERSAL 
COOLER, UTAH RADIO 
IN INTERNAT. DETROLA 


The merger of the Universal 
Cooler Corp., Marion, Ohio, and 
the Utah Radio Products Co., 
Chicago, Ill., into the Inter- 
national Detrola Corp., Detroit, 
Mich., was recently approved at 
shareholders’ meetings conducted 
by all companies. This merger 
provides for the uniting of com- 
panies with nine manufacturing 
plants in this country and two 
in Canada. 

WPB SETS UP JOB 
COMMITTEE FOR THOSE 
NO LONGER NEEDED 
(Washington Bureau 
of HARDWARE Auk) 

In order to provide job contact 
point in WPB with industry and 
other government agencies, 
Chairman J. A. Krug has estab- 


| lished a group designated as the 


Industry Personnel Committee. 
This Committee is intended to 
serve as a means whereby WPB 
employees whose services are no 
longer required because of di- 
minished industrial controls may 
be made available to employers 
both in industry and government. 
The group is located in Room 
2060, Railroad Retirement Build- 
ing, Washington 25, D. C., and 
may be contacted by telephone at 
REpublic 7500, Ext. 72355. 
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AT LAST—IT’S HERE! 
For the first time, housewives 
can have an ironing board 
cover that is actually burnproof! 
Safer, longer-lasting, washable, 
elastic binding for easy fit! Easier 
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IRONING BOARD 
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an ironing board cover 


that won't burn! 
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to iron over—and better-look- 
ing ironed work! 


Unfortunately, for the pres- 
ent, only a limited supply of 
these covers and pad sets are 
available. 

*Reg. U. S. Pat. Off. 
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Pact 


TEXTILE MILLS: General Offices: 3948-50 Roosevelt Rd., Chicago 24, Ill. 


New York Office: 200 Fifth Ave. 


Mills: Chicago and Athens, Ala. 
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Chuce td to often 
fo be wrong about 
the Paint Colors 


you'll offer 


Mrs. Consumer 


There’s no doubt about it—Mrs. 
Consumer is going to expect to get 
exactly what she wants in painting 
and decorating colors in the normal 
production years ahead, She'll be 
slow to compromise and take some- 
thing that’s “nearly” right. 

Unless the colors you offer are 
right and wanted by women in your 
locality, you’re going to miss out on 
sales and lose out on profits that 
dribble away, due to mark-downs 
and close-outs on obsolete stock. 

Lowe Brothers Color Research 
Plan takes all the gamble and guess- 
work out of dealer’s color selection. 


Perfected and ready for immediate 
postwar operation, it assures you 
quick, profitable turnover from a 
minimum stock of known wanted 
colors. 

We'd like to whisper in your ear 
now, a few details about this new 
and revolutionary method of pre- 
determining Color Trends, But in 
fairness to ourselves and dealers, 
we can’t tip our hands just yet. 
However, we can positively assure 
you that Lowe Brothers Research 
on Color Trends is a postwar extra 
that takes the big risk out of paint 
buying and selling. 


Lowe Brothers — 


Color Research by Lowe Brothers, 
fortified with traditional quality @ 
continuously improved products, 
manufacturing, promotion and 
store selling methods, means faster | 
turnover and full profits when you'll” 
need them most— 

in the competitive 

days ahead. 

THE LOWE BROTHERS 


COMPANY 
Dayton, Ohio 


PAINTS * VARNISHES 


KEEP ON BUYING WAR BONDS 


75 YEARS OF MASTER PAINT-MAKING 
HARDWARE AGE 
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ogran Line-Up 


New Member of theSa 
is Already Winning:the Applause of the Public! 
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(In 10c (4-0z.) and 25c (12-o0z.) Cans. ) B ie 
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THE SAVOGRAN COMPANY = 
60 West Superior Street India Wharf 2627 Army Street 
as | @NCOR I) BOSTON 10, MASS. SAN FRANCISCO 19 
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and 
PEPPER too 
A set of Leipzig & Lippe’s Salt & Pepper 
Shokers to sell for about 857 a pair retail, 
will add charm to any table. Made of alu- 
minum alloy, they are light, tarnish proof 


— pleasant to touch and functionally de- 
signed to fit between thumb and finger. 












The hexagonal sides are "Brushed" and 
the rounded areas polished to a high 
lustre that resembles silver more than 
aluminum. "S” & “P” are drilled in the 
caps for immediate identification. Size— 
‘ 2-1/16" high. j 


Priced for promotional selling at ap- 
proximately 85¢ retail—1 pair to a 
gift box. : 

Write for Information and Literature 





















JERY WIL 
PRODUCTS 


LEP & LIPPE. INE. 


1166 BROADWAY, NEW YORK 


LOS ANGELES 












56 $O LOS ANGELES ST 















PLAYS TO AN AUDIENCE OF 


42,718,105! 


The curtain’s up on the powerful new 
KROMEX national advertising campaign — 
the biggest one in its field. It will reach 
42,718,105 readers of 14 top-flight maga- 
zines—readers of all incomes, all interests 
all ages. KROMEX keeps its products in 


the spotlight of consumer demand! 


The quality and prestige of KROMEX are 
dramatically reflected in the character of the 
expanded KROMEX advertising. It identifies 
the KROMEX Kakover*, KROMEX Bun 
Warmer, KROMEX “Kasserole’’, and every 
KROMEX product with the useful beauty 


homemakers want and buy! 


Because your jobber is getting increased 
deliveries of KROMEX, he is now in a better 
position to serve you. Contact him today. 
Get going with KROMEX! 


*Reg. U.S. Pat. Of 


Kromex 


ENDURINGLY BEAUTIFUL 


Cleveland 15, Ohio 


HARDWARE 
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__ OBITUARIES 





CAL SIVRIGHT 


Cal Sivright, retired chairman 
of the board, The Oliver Corp., 
Chicago, IIll., died suddenly Oct. 
10 at his home in Evanston. Mr. 
Sivright, elected in 1944, retired 
as chairman last March; prior 
to this, he had served, success- 
ively, as plant manager, assistant 
to the president, general sales 
manager, executive vice presi- 
dent and president (1937). A 
graduate of the Minnesota Col- 
lege of Law, Mr. Sivright was 
born in Hutchinson, Minn., in 
1886, and was a director of the 
American National Bank of Chi- 
cago in 1943. He was also vice 
president of the Minnesota State 
Fair and a member of the execu- 
tive committee of the Farm 
Equipment Institute of Chicago. 
He is survived by his wife and 
two sons. 


ERNEST H. BURGESS 


Ernest H. Burgess, president, 
Endowco Wood Products, Inc., 
Chicago, Ill., manufacturing di- 
vision, Englewood Dowel (o., re- 
cently passed away. 


come here from England. He was 
with builders’ hardware firms in 
Wilkes-Barre, Pa., and Wheeling, 
W. Va., before moving to the 
Southwest Hardware Co. in 1926. 


daughter, and son. 





WILLIAM F. ERMAN 


William F. Erman, sales repre- 
sentative in Missouri for Shap- 
leigh Hardware Co., 900 Spruce 
St., St. Louis 2, Mo., wholesalers, 
passed away recently. He traveled 
in Missouri for many years for 
the company. 





G. L. KLIMMECK 


G. L. Klimmeck, Chicago, IIL, 
who would have been 82 years of 
age had he lived until Oct. 1, 
passed away recently. For the 
past 22 years he had represented 
the Patent Novelty Co., Fulton, 
Ill., out of its Chicago office. 





GEORGE H. HITTMAN 


George H. Hittman, former 
secretary and past president of 
the Old Guard, Knoxville, Tenn., 








ALFRED H. FAULL 


Alfred H. Faull, 62, hardware 
buyer for the Southwest Hard- | 
ware Co., Inc., wholesalers, Los 
Angeles, Cal., recently died after | 
suffering a heart attack. He has 
been associated with the hard- 
ware business all his life, having 


died recently in Nashville, Tenn., 
after suffering a heart attack. 


| He was a salesman in the south 


for many years for Winchester 
Repeating Arms Co., New Haven, 
Conn. 
ago, and he and Mrs. Hittman 
spent their summers for several 
years in the Canadian woods, 
where the fishing was good. 








SPORTSMEN’S SERVICE 
BUREAU AIMS TO REDUCE 
FIREARMS ACCIDENTS 


The Sportsmen’s Service Bu- 
reau, 103 Park Ave., New York 
City 17, of Sporting Arms & Am- 
munition Manufacturers’ Institute 
has recently announced a cam- 
paign to keep firearms accidents 
at a minimum. Urging adop- 
tion of the slogan “Let’s Make a 
Safe Sport Safer,” the bureau | 
Points out that there will be 
more hunters, more trap skeet 
and rifle enthusiasts than ever be- 
fore. Many returning service men 
are enthusiastic over the sports 
and youngsters of preinduction | 
age have gone in for shooting on | 
an increased scale. An example 
of the attention given this sub- 
ject of firearms safety was a re- 
lease from the War Department 
warning returning service men | 
hot to use American high velocity 
ammunition in captured foreign | 
Weapons for which they are not 
designed. The bureau states that 


| by 


the colored safety motion pic- 
ture “The Making of a Shooter,” 
is available in sound or silent 
version without cost, except for 
shipping charges. Copies of the 
illustrated booklet, “Ten Com- 
mandments of Safety” may be ob- 
tained also for free distribution 
sportmen’s clubs, sporting 
goods stores, and other inter- 
ested groups. 


BROCK, MGR. G-E 
HOME BUREAU 


A. J. Brock has recently been 
made manager of the General 
Electric Co.’s Bridgeport 2, 
Conn., home bureau. He joined 


the company in 1936 as district | 
manager of the home bureau in | 


St. Louis, and subsequently was 
sales manager, James & Co., G-E 
appliance distributor in St. Louis. 
More recently, he served in the 
AAF, as a major, in the New 
Guinea theater as a combat pho- 
tographer and intelligence officer. 





He is survived by his widow, | 





He retired several years | 






































































@ Pressure cooker profits loom big 
for the post-war period and years to come—if you handle 
the right pressure cooker. So consider this fact: 


Only th Health 


Pressure Cooker Offers 
ALL these Advantages 


This complete list of advantages is outstanding and unchal- 
lenged. Here’s why you'll find it easy to demonstrate and sell 
the HEALTH Pressure Cooker and Canner—and get repeat 
orders. (1) 100% lock which seals around entire lid... (2) 
Turnlok lid operates cooker instantly . . . (3) Finger-tip-touch 
Sure-Lok Lever . . . (4) Tested-positive, no-spring safety valve 
... (5) Saftiplug operates automatically ... (6) Extra capac- 
ity due to unusual design . . . (7) Easy cleaning, close-grained 
dazzling molded aluminum with no sharp corners—stands up 
to continuous hard service . . . (8) New, complete equipment 
for canning and cooking . . . (9) Steam-tight composition gas- 
ket. (10) Exclusive patented features. No other pressure 
cooker offers ALL these advantages. 


Are you ready for Winter Sales? 


Wartime food shortages have trained thousands of women to 
can meat and wild game in winter—with the HEALTH Pressure 
Cooker and Canner. 

This all-’round utensil is also tops for regular meals — meals 
for holidays and family reunions — special dinners for clubs, 
churches and community centers all through the winter. 

During summer and fall canning seasons the HEALTH Cooker 
is in almost constant use. 


You Deal Direct with the Manufacturer 


We sell you, the dealer, DIRECT. That means all information re- 
garding new products, prices, policies, merchandising, sales and ad- 
vertising are shot out to you with no delay. 

Ask today for all the advantages of our policy and facts about why 
the HEALTH Pressure Cooker and Canner will prove a big money- 
maker for you. No obligation involved. 


For Sales and Merchandising Information, write National 
Aluminum Sales, 1424A Merchandise Mart, Chicago 54 


NATIONAL 


ALUMINUM Manufacturing Company 
PEORIA: Illinois 












Back of 
Every Foot of 


MID-STATE 
FENCE 


Many years of fence-making 
experience. 


Many years of fence satisfaction 
on thousands of American farms. 


Consistent and aggressive adver- 
tising and merchandising. 


One policy for all dealers. 


MID-STATES STEEL AND WIRE COMPANY 
CRAWFORDSVILLE, INDIANA 


MID-STATES 


Barbed Wire « Steel Posts « Steel Braced Wood Gates 
Blue Ribbon Bale Ties and other steel products for the farm. 
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JOBBER FOR THIS 


Complete Le iwe 


Nationally advertised in American Fruit Grower, American Home, 
Farm Journal, Better Homes & Gardens, Home Garden, House ¢ 
Garden, Rural New Yorker, California Cultivator, and Western 
Farm Life... DOBBINS Superbilt Insecticide Sprayers, Dusters 
and Flame Sprayers are in big demand throughout the nation. 
The complete line includes equipment of every practical siz 
and style, both hand and power operated—for gardeners, truck 
farmers, smaller fruit growers, and all home owners! We are 
now making every effort to increase production, and we hope 
soon to be in position to supply your requirements. If you 
haven’t already placed your stock order, do so today. Get in 
touch with your jobber at once . . . get your name on the top 
of the list for the Complete Line! 


DOBBINS MANUFACTURING COMPANY 
DEPT. 1001, ELKHART, IND. 
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*To sharpen— 
NICK with string 


PULL the paper 
(U. S. Pat. No. 1,756,953) 


Mark metal, glass and all glossy 


surfaces with A/azsoe/ 
CHINA MARKERS 


You can mark all glossy surface merchandise including 
plastics, clearly and cleanly with the Blaisdell China 
Marking Pencil. Saves time and eliminates confusion. 
Price marking with Blaisdell makes it easier for you and 
your customers. Note: The special process used in paper 
encasing these pencils sea/s in the ingredients, preventing 
oxidation. Write us for free sample mentioning this pub- 
lication and order a supply from your dealer. Made in 
the following colors: 


164-T White 168-T Blue 170-T Yellow 
165-T Crimson Red 16814-T Midnight Blue 171-T Green 
166-T Brown 169-T Orange Red 172-T Purple 
167-T Light Blue 16914-T Vermillion 173-T Thick Black 
163-T Thin Black 
792-T Thin Black 795-T Thick Black 


SL9/2ts0e/ CHINA MARKING PENCILS 


Blaisdell pencit COMPANY, EST. 1893—PHILADELPHIA 44, PA. 


*Reg. U.S. Pat. Off. 
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Construction Limitation Order 
Revoked - Also Cons. Priorities 


OPA, OWMR discussing housing price controls. Lead | 


and tin use for housing still are restricted. 


(Washington Bureau 
of HARDWARE Ags) 


revoked the construction Order 
L-41. That the order was to be 
revoked on that date was an- | 
nounced on Sept. 18 by WPB 
Chairman J. A. Krug and John} 
W. Snyder, Director of War 
Mobilization and Reconversion. 

Also revoked were preference | 
rating orders affecting construc- | 


| tion (the P-19 and P-55 series) 
|and Directive 24, which dele- 
Effective Oct. 15, WPB has| 


gated authority to the National 
Housing Agency to authorize 
housing construction. The re- 
vocation of Order L-41 removes 
sales price ceilings on NHA’s 
H-1 and H-2 war housing pro- 
grams previously set by NHA, 
acting as agent for WPB. 

of price ceilings 


elimination WPB 


Removal 
through 


of 


| controls "on construction 


is not | 


| to be construed as an expres- | 
| sion of opinion on the need for | 


such ceilings generally, WPB 
officials pointed out. The need 
for control over housing sales 
prices as a general matter is 


OPA and 


sions will be presented to Con- 
gress. 
Though 
move all 
| over construction, 


the 


revocations 





the use of 


WPB’s general inventory 
| order, Priorities Regulation 32, 
remains in force, WPB said. 
Priorities assistance in obtain- 
ing bottleneck construction ma- 
terials and components will be 


given when absolutely necessary 


and 


| 


currently under discussion by the | 
OWMR, they said, | 


and the results of these discus- | 


re- | 
direct WPB controls | 


lead and tin are still restricted | 


under the rating structure set up 
by Priorities Regulation 28, 

Announcement of the revoca- 
tion of Order L-41 was made 
simultaneously with issuance of 
OWMR’s six-point program de 
signed to expand construction 
activities and the production of 
construction materials and com 
ponents, and to prevent infla- 
tionary pricing of new housing. 

Preference rating orders re 
voked were: P-19, P-19-a through 
P-19-e, P-19-g and P-19-h, which 
assigned preference ratings for 
materials entering into the con 
struction of defense projects. 

The P-55 series (P-55, P-55-a, 
P-55-b, and P-55-c), which as 
signed preference ratings for 
materials entering into the con 
struction of war housing pro 
jects were also revoked. 








Ease Restrictions on Veteran 
Parchase of War Surplus Goods 


Drastic changes in Regula- 
tion 7 governing sale uf suiplus 
government property to veterans 
were announced Oct. 10 by the 
Surplus Property Administrator. | 
The announcement said _ the 
changes were worked out with 
representatives of the three 
larger veteran’s organizations to 
make it easier for veterans to 
get the benefits from surplus 
property which Congress _in- 
tended. 

W. Stuart Symington, Surplus 
Property Administrator, empha- 
sized that further changes would 
be made if they were found 
necessary and announced a cam- 
paign to educate the veteran on} 
his surplus property rights and | 
how to exercise them. 

Major changes were: 

1. Eliminate the $2,500 limit} 
in purchases, though minimum 
and maximum limits will be set 
by the SWPC in collaboration 
with the disposal agencies and 
with the approval of the Ad- 
ministrator; 

2. Allow the veterans entering 
retail business to buy an initial 
stock of goods for resale to the 
public; 

3. Allow the veteran to deal 
directly with disposal agencies 
after certification by Smaller 
War Plants Corporation at the 
lowest price at which such 
property is sold; he may have 
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| Surplus 
started Oct. 13. The major quan- | 
| tity of the shells are loaded with | 


SWPC act as his agent but he 
is not required to do this; 

4. Permit the veteran to buy 
automotive or other equipment 


which is required by his em-| 


ployment; 


5. Provide that credit may be 
extended to the veteran under 
terms and conditions establish- 
ed by the agency which sells 
| the goods; 


} 


6. Give veterans’ rights to sur- 
plus property to ex-service mem- 
| bers who have been released 


technically discharged. 


from active service though not 





With one exception noted in 
paragraph 4 in order to qualify 
as a purchaser of government 
surplus property, the veteran 
must be establishing or maim 
taining his “own” small business, 
professional or agricultural en 
terprise, and must be certified 
by the Smaller War Plants Cor- 
poration. 








Announce Ceilings on 


U. S. Surplus 


: Stocks of 12 Gage Shotgun Shells 


The Office of Surplus Property, | 


U. S. Department of Commerce, 
will sell this month over 40,000,- 
000 rounds of 12 gage shells, 


| frozen for military use since the 
| start of the war through the 11 


regional offices of the Office of 
Property, sales having 


“bhirdshot” or 1% oz. No. 8 
chilled shot, with standard pow- 
der load of 3 drams. The re- 
mainder are loaded with 00 buck- 
shot (9 pellets) long-range pow- 
der load of 3% drams. Prices on 
the shells loaded with birdshot 
include: $32.41 per 1000 shells 
for retailers and $28.52 per 1000 
for chain and mail order houses. 
OPA retail ceiling is $42.80 per 
1000 shells or $1.07 per box of 
25 shells. Prices on shells loaded 
with buckshot include: retailer, 
$41.78 per 1000 shells and $36.76 
per 1000 shells for chain and mail 


order houses. OPA retail ceiling 
is $55.25 per 1000 shells or $1.38 
per box of 25 shells for shells 
| loaded with buckshot. Maximum 
|and minimum quantities have 
| been established. 

Full data on details of this 
| offering may be had by contact- 
ling regional OSP offices. These 


| are located at : 600 Washington 


| St., 


Boston, Mass.; 350 Fifth 
Ave., New York City; Lafayette 
Bldg., 5th and Chestnut Sts. 
Philadelphia, Pa.; 704 Race St, 
Cincinnati, Ohio; 105 Pryor St, 
N.E., Atlanta, Ga.; 609 Neil P. 
Anderson Bldg., Fort Worth, 
Tex.; 2605 Walnut St., Kansas 
City, Mo.; 1030 15th St., Denver, 
Colo.; 30 Van Ness Ave., San 
Francisco, Calif., and 2005 Fifth 
Ave., Seattle, Wash. 








| Eliminate Stock Replacement Plan 


For Steel Warehouses-M- 21, Direction 3 


| The stock replacement plan 
| under which steel warehouses ob- 
tained their supplies from the 
steel mills during the greater por- 
tion of the wartime period has 
been eliminated by WPB’s revo- 


eral Preference Order (M-21) 


steel purchasers; following expi- 
ration on Sept. 30 of CMP. 





| 
| 
| 


cation of Direction 3 to the Gen- | 


Warehouses will now place all 
orders on mills on an unrated 
basis, except to the extent that 
they extend priority ratings still 
in effect—AAA—emergency rat- 
ing; MM, military rating and the 
CC (bottleneck item rating). 


| The latter rating cannot be ex- 


thus placing warehouses on the | 
same buying category as all other | 


tended by warehouses, however, 
to replace any materials sold 
from stock the War Production 
Board points out. 
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FEATHERWEIGHT 


Shovels 


PERFECT 
BALANCE 


A new redesigned socket 
gives to the PONY Solid 
Shank Shovel the perfect 
balance which no other 


solid shank shovel has. 


Equipped with 
i) (OLE 4 
BAND 


The famous ABW Shock 
Band gives to the shovel 
greater handle strength. 
This is a patented feature of 


PONY Solid Shank Shovels. 


Ash Your Jobber rmath 14, Ne Cu1g 
> Widep blew. 


C AMES ) 


Te ae 
( 1774 ») 


AMES-BALDWIN WYOMING CO. 


Parkersburg, W. Va. North Easton, Mass 


Seven 
boxes 


priced, 
ABW PRODUCTS a most 
SHOVELS FORKS 
SPADES HOES 
SCOOPS RAKES 
POST HOLE DIGGERS 
AGRICULTURAl HANDLES 


321-K Chicago St. Buffalo 4, N. Y. 


OCTOBER 25, 1945 185 





Aah» > ~~ ee 


a. le 


made of syn- 
thetic rubber 
.-. and Ideal is 
among the 
FIRST to offer 
them to you! 





NON-SKID. 








/ 
| 


$ 128 Retadcler! | 





FIRST with the phenomenal composition bath 
mat that sold by the hundreds of thousands, 
Ideal Rubber again leads the trade with 
these new, improved rubber mats. Made for 
the first time out of materials which have until 
now, been restricted for war use only! Millions 
of housewives are waiting for them. . . Better 
order yours today! ... First come! First served! 








IDEAL RUBBER CO., 200 FIFTH AVE., New York 10, N. Y. 
FROGS UO MB as cos cccessccbccvccedasece 


0 Doz. (BMI) BATH MATS TO RET. AT $ 1.98 


NN OR asin ceveusdctns pbs ant en ekee< 


NG 5. x 80s din dawoncnny 


Buyer's Signaturc 





WPB toBe Succeeded Nov.3 By 


Civilian Production Adm. (CPA) 


CONTINUING THREE PRIORITY RATINGS 
Civilian Production Administration (CPA) to ad- 


| minister some 40 remaining industrial controls is re- 


sponsible to Director of War Mobilization and Re- 
conversion. Staff will be approximately 3000. John 
D. Small is CPA Director. 





(Washington Bureau 
of HARDWARE AGE) 


The new Civilian Production 


| Administration (CPA) will con- 


| tinue 














the simplified, sparingly 
used reconversion priorities sys- 
tem with three ratings: AAA, 
MM and CC. AAA will govern 
priorities for so-called extreme 
emergencies, if they develop, to 
assure materials by directives for 
consumers who are unable to get 
unrated tonnages. MM ratings 
will be used for military needs 
but they will be relatively small 
and will chiefly relate to material 
for occupation forces abroad. CC 
ratings will be established to 
break so-called reconversion bot- 
tlenecks for non-military require- 
ments, for the purpose of making 
equitable distribution among con- 
sumers where there may be tight 
spots and to prevent an excessive 
quantity of steel and other sup- 
plies from going to large users 
at the cost of smaller consumers. 

The War Production Board 
goes out of existence Nov. 3, 
after nearly four years of direct- 
ing America’s industrial might 
against the Axis. 

President Truman has created 
by executive order a new Civilian 
Production Administration 
(CPA) which will take over the 
job of administering some 40 re- 
maining industrial controls to ex- 
pand production of materials in 
short supply, limit use of scarce 
materials, restrict inventories to 
avoid speculation, hoarding and 
unbalanced distribution, grant 
bottleneck priorities assistance, 
facilitate foreign relief and other 
essential export programs and al- 
locate materials used in produc- 
tion of low cost items essential to 
the stabilization program. 

Priorities assistance to break 
reconversion bottlenecks will still 
be given under the simplified 
plan recently adopted by WPB. 

The new CPA, which will be a 
much more compact organization, 
is responsible to the Director of 
War Mobilization and Reconver- 
sion. The WPB staff, which at 
the peak, numbered around 23,- 
000 employees, will have been re- 
duced to approximately 3000 


when CPA takes over. 








John D. Small, formerly WPB 
Chief of Staff, has been ap. 
pointed CPA director at a salary 
of $12,000 compared with $15,000 
drawn by WPB Chairman Krug, 

Mr. Krug’s resignation marks 
the end of a long period of gov. 
ernment service, during which 
time he served as Manager of 
the Tennessee Valley Authority, 
He is reported to have accepted 
8 position with a New York in- 
vestment banking house. 

Commenting on the change, 
Mr. Small emphasized that any 
outstanding WPB regulations, di- 
rectives, orders or delegations of 
authority remain in full force 
and effect under CPA until 
specifically revoked or amended. 
They will be lifted when no 
longer needed for orderly recon- 
version, he added. 

The CPA will consist of five 
bureaus, the functioning 
which were outlined as follows: 

Industrial reconversion opera 
tions will deal with problems 
affecting particular industries 
which produce or consume scarce 
raw materials and products such 
as tin, lead, rubber, forest prod- 
ucts and other minerals, some 
construction materials, a few tex- 
tile items, chemicals, various 
hard goods and equipment items. 
The remaining functions of the 
Steel Division will come under 
this bureau, which will be headed 
by Walter C. Skuce, formerly 
WPB Deputy Vice Chairman for 
Operations. 

Reconversion priorities under 
Lincoln Gordon, formerly WPB 
Program Vice Chairman, will be 
responsible for general modifica- 
tion of priorities and allocations 
controls, internal clearance of 
agency actions, appeals, inven- 
tory problems, compliance and 
relationships with other agencies. 

Field operations will be con 
cerned with field activities, in- 
cluding compliance investiga 
tions. WPB Vice-Chairman for 
Field Operations Clarence Wood- 
ruff will head this bureau. 


International Supply, headed 
by Robert Turner, chief of WPB 
Foreign Division, will be com 
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Your 
customers 
want the pipe 
wrench with 
the money-saving 


GUARANTEE! 
an cat 


If this Housing ever 
Breaks or Distorts we 
will replace it Free 


COPR. 1957 
THE RIDGE TOOL CO. 
ELYRIA, O. 














@ That straightforward guarantee means that the 
RIAD saves your customers all bother and ex- 


pense of wrench housing repairs—an important 
saving. But this unusual wrench gives them also 


full-floating hookjaw and replaceable heeljaw that 


take hold instantly, won’t lock on pipe, won’t slip. 


Adjusting nut in open housing always spins easily. 


Safe powerful I beam handle has comfort-grip 
everybody likes. It pays you to sell the economy 


and easier work of the Rieit—we’re doing 


everything possible to increase the supply. 





WORK-SAVER PIPE TOOLS 


THE RIDGE TOOL COMPANY - ELYRIA, OHIO, U.S. A. 
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Do you know that every TURNER Torch must 
\ pass an actual burning test under regular operat- 
ing conditions before it is given a final OK by 
our inspection department? No wonder 
dealers throughout the country tell their cus- 
tomers: “you can’t buy a better torch than 
TURNER!” 









delivery information . + 


Write for priority and 
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ABLE MATS 
NOW AVAILABLE 





Beautifully Boxed 

Double Thick Construction 
No. 50T-Tulip; Ne. 513-Jonquil 

No. 52N-Nasturtium; No. 53C-Clipper 


No. 54G-Garden; No. 55B-Bouquet 
No. 56L-Larkspur 


Each set contains 3 pieces, one 7” x 10” 
and two 6” x 8” mats. Same design on 
all mats in set. 


Fruit—Rose Designs Popular 


Come in both 3 piece and 4 piece Sets 
— Beautifully packaged — White with 





satin stripe—Rose or Fruit design. 


No. 70R-Rose 3 Pc. Set—Also 4 Pc. Set 
No. 70F-Fruit 3 Pc. Set—Also 4 Pc. Set 





4 pce. sets consist of one 10” x 13”, one 

























7” x 10” and two 6” x 8” mats. wl 
COOLCREST SERIES Have Heavy 
Projecting Pyroxylin Tops 


No. 82 1 4 pc. sets 
No. 82R 4 pc. sets 


No. 80 I-Ivory—3 pc. 
No. 80R-Red—3 pc. 
No. 80G-Green—3 pc. No. 82G 4 pc. sets 
No. 80B-Blue—3 pc. No. 82B 4 pc. sets 
WRITE FOR CATALOG PAGES 
WITH DETAILS AND PRICES 


BREWER & SONS 


6320 S. Harvard Ave., Chicago 21, Illinois 
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cerned chiefly with imports, ex- 
ports and international alloca- 
tions. 

Demobilization Bureau will be 
charged with the responsibility 
of winding up the administrative 
affairs of the organization. 

Mr. Small, who graduated from 
the Naval Academy in 1915, 
joined WPB in September, 1944, 





before which time he served 
Deputy Director of the Army. 
Navy Munitions Board. From 
1932 to 1941 he was manager of 
the Publicker, Inc., of Phils. 
delphia and was executive vice. 
president of the Dry Ice Corp. of 
America from 1926 to 1932. He 
served with the U. S. Navy from 
1915 to 1926. 
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SPB to Set Aside Advance Reserves 
Recently Surplases for Preferential Buyers 


A new surplus property dis- 
posal regulation to speed and 
simplify sales was announced 
recently by SPB. Result of this 
regulation will be to set up re- 


serves for preferential buyers— | 


federal agencies, states, munici- 
palities, veterans and small busi- 


nesses—and allow the balance to | 


be sold promptly. 
Quantities to be reserved will 


be determined by disposal agen- | 


cies, with the Smaller War Plants 
Corp., helping to decide 


and small businesses, 
serves will be checked occasion- 
ally to prevent excessive stock- 
piling. 

The rulings of this revised reg- 


of Agriculture, and apply only 
within the U. S. and its terri. 
tories and possessions. They 
govern general disposal of con. 
sumefs and producers goods, ag- 
ricultural commodities and food, 
jand don’t apply to. disposals of 
real property, industrial plants, 
shipyards, and facilities such as 


' pipelines, patents and merchant 


vessels, 


However, these _ disposals, 


| which may be made without of- 
the | 


amounts to be held for veterans | 
and re-| 


fering to priority buyers, are ex- 
empt: transfer of surpluses to the 
armed forces; transactions in 
which property would spoil; 
where disposal according to the 
rules would be impracticable, or 


ulation No. 2, SPB said, are sub-| When the cost of total surpluses 


ject to applicable directives of | 
| doesn’t exceed $300. 


WPB, OPA and the Department 


of one kind of goods in one place 








OPA Says Advisory Committees Do Not 
Favor Immediate Ceiling Revocations 


Price Administrator Chester 
Bowles, who recently asked the 
7300 industry leaders serving on 
611 OPA advisory committees 
how long price controls will be 
needed, announced that out of 
the first 1486 replies received, 
only six per cent feel that all 
price controls should end now. 
Another six per cent say they 


could be eliminated by Jan. 1, 
1946. Of those in building ma 
terials and construction asked for 
opinions 36 per cent favored end- 
ing of price controls now or by 
Jan. 1, 1946, 62 per cent for end- 
ing such controls at a later date 
and two per cent had no opinion 
as to when they should be ended. 


—_ 





— 





HAND TOOLS IAC ASKS 
EARLY DISPOSAL OF | 
GOVERNMENT SURPLUS | 


At a recent meeting with Sur- | 
plus Property Administration | 
staff representatives the Depart- | 
ment of Commerce, OSP, and | 
other government agencies in| 
Washington, D. C., the Me- | 


chanics’ Hand Service Tool In- 
dustry Advisory Committee con- 


| opportunity so that the impact 
| would be felt less in the future 


operations of this industry 


FRACTIONAL H.P. 

MOTOR CEILINGS 

RAISED BY OPA 
OPA in amendment 17 to MPK 
o. 136, has announced an in- 





















cluded that the disposal of gov- | °TE8S¢ of nine per cent in nd 
ernment surpluses would affect | ducers’ ceiling prices, effective 
the planning and scheduling for Oct. 16, for fractional horse: 
future operations the least if this| power motors. Resellers of 
merchandise were put on the| motors also may increase their 
market at the earliest possible prices by nine per cent. 
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It has Style... 
It has “Sell... 
It's Wanted... 


Howl 


ANNOUNCES A 





UNIT LOCK FOR RESIDENCES 


NOW for the first time . . . a UNIT lock for 
homes ...a lock as smart as it’s sound...a 
lock offering STRENGTH, STYLE and amaz- 
ing EASE OF INSTALLATION! Stream- 
lined version of the famous Unit Lock pio- 
neered by Corbin in 1899 that is installed 


in hundreds of important office and pub- 
lic buildings. 

The new residence Unit Lock offers all 
the advantages of its commercial counter- 
part ... and new, big opportunities 


for profit! 


P. & F. Corbin 
























DIVISION OF THE AMERICAN HARDWARE CORPORATION, SUCCESSOR 


NEW BRITAIN, CONNECTICUT + SINCE 1849 












The Case of the 
DISAPPEARING 


P. Weldwood Plastic Resin Glue on your 
evunter, and watch it disappear, fast. It'll make money for you 
as it leaves your store to do the thousand-and-one jobs only 
this modern glue can do. 


Every home. . . every hubbyist, handy-man and cabinet maker 
needs this waterproof, stain-free plastic glue. 


And it’s so easy to use—just add ordinary tap water, spread and 
clamp. 


Sets quickly too...afew hours and it’s ready for light working. 


Packed in 10¢, 25¢ and 50¢ sizes; also 1 lb. (85¢) and 5, 10, and 
25lb. cans. 


Ask your jobber for Weldwood Glue . . 


. or mail the coupon. 


EVERYBODY LIKES THIS MODERN PLASTIC GLUE— 
@ Ic has tremendous strength 
@ Joints are shearproof and permanent 
@ Easy to mix. . . just add cold water 


@ Easy to spread with brush or stick 
@ Stain-Free 
@ Bacteria and rot-proof 








WELDWOOD 


PLASTIC RESIN 


WATERPROOF GLUE 
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| UNITED STATES PLYWOOD CORPORATION | 
| Industrial Adhesives Division, Dept. 205 

55 West 44th Street | 
I New York 18, N. Y. Name | 
! Please send literature, prices, | 
I discounts, samples and informa Address | 
| tion on WELDWOOD GLUE | 
i Dealer Plan. My fobber is | 


— 
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Exempt Stainless Steel, Certain 


(Washington Bureau 
of HARDWARE AGE) 


Other Materials From Ceilings 
Some Mech. Building Items 


the delivered prices for stainless 
| steels in most areas below the 


Price control on stainless steels | Jeye] prevailing during the war. 


| has been suspended effective Oct. 


16. This OPA action which has 
been expected for some time was 
taken through issuance of 
Amendment 2 to Special Order 


amendment also 
pended price controls on tool 
steel scrap, non-ferrous forgings, 
lead bullet rod, calcium metal 
ferroboron, ferrophosphorous and 
other boron alloys. 

There is no likelihood of an 
increase in the level of prices of 
stainless steel as a result of the 
suspension, OPA pointed out, in- 
asmuch as the expected peace- 
time demand is far below the in- 
dustry’s productive capacity. 
Furthermore, OPA explained, the 
recent changes in basing points 
will have the effect of reducing 


SuS- | 


| Mechanical building equip- 
| ment, including metal awnings, 
mail chutes, metal flag poles, 
| vault doors and plastic pipes and 
fittings were also suspended from 
price control. 

| Price controls over machinery 
used in the process of making 
| springs were also suspended by 
'|OPA. This amendment, it was 
| pointed out, corrected coverage 
|to exclude wire forming ma- 
chinery from the list of machine 
tools previously suspended from 
price control. 


Also, radio tubes, parts and 
storage batteries supplied to 
other manufacturers or assem- 
blers who are brand owners for 
replacement purposes were ex- 





empted from price control. 








The words “OPA” price in- 
stead of “Ceiling Price” soon will 
appear on a large part of the 
merchandise sold in retail stores 
OPA announced Oct. 10. Effec- 
tive Oct. 15, 1945, any dealer of 
commodities other than food will 
be permitted to mark or tag 
goods with the words “OPA 
Price,” wherever individval tag- 
ging is required by an OPA 
price regulation. Prices so 
marked may be shown on the 
commodity itself, its container or 
wrapper, depending on provisions 








of the particular regulation. This | 
designation may. be used for | visions. 


“OPA Price” May Be Used Instead 
Of “Ceiling Price,”’ Says OPA 


goods priced exactly at ceiling or 
below ceiling. 

Dealers deciding to mark goods 
with the words “OPA price” 
must display a sign in type at 
least one inch high, in the 
premises where the articles are 
offered for sale and clearly visi- 
ble to shoppers. The sign will 
read, “The ‘OPA Price’ marked 
or tagged on merchandise in this 
store is no higher than the OPA 
ceiling price of the articles.” 
Supplementary Order 135 Modi- 
fication of Marking and Tagging 
Provisions ‘ makes these pro- 








Revoke Priority Regalations 
PR-9, PR-11b6 and PR-19 


The War Production Board has 
revoked three additional Priori- 


llb, for manufacturers who did 
not obtain production materials 


|under the Controlled Materials 


ties Regulations. They are PR-9, 
for priority assistance for the 
foreign petroleum industry, PR- | 


Plan and PR-19, for farmers in 
obtaining farm supplies and for 
deliveries of farm chain. 
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Removed War-Time ‘Freeze on Domestic 
Mechanical Refrigerators, Oct. 10 


Removal of the war-time 
“freeze” on distribution of do- 
mestic mechanical refrigerators 
was announced by WPB, effective 
Oct. 10. This action removed 
from government controlled 
stock-piles approximately 100,000 
gnits. This action was taken by 
revocation of order L-5-d. Despite 
this revocation WPB will assist 
most essential users to obtain new 
refrigerators, through the grant- 
ing of CC (Civilian) and MM 
(Military) preference ratings, 
where necessary, where necessary 
as provided under Priorities Reg- 


ulation 28. WPB states that 
manufacturers hope that fourth 
quarter production will total 
600,000 units, subject to im- 
proved materials and labor con- 
ditions. 

As to pricing of mechanical 
household refrigerators OPA has 
announced that under MPR 102, 
Amendment 7 and MPR 110, 
Amendment 9, both effective Oct. 
10 these price regulations cover 
only units manufactured prior to 
July 1, 1945. New ,refrigerators 
will be covered by a regulation to 





be issued shortly. 








Up Price Ceilings 10% on Some 
Medium, Low Price Builders’ Hardware 


An increase of 10 per cent in 
ceiling prices for low and 
medium-priced builders’ hard- 
ware items essential in low-cost 
residential construction was an- 
nounced by OPA, effective Oct. 
8. The higher prices were au- 
thorized for steel hinges and butt 
hinges, and for locks and other 
builders’ hardware made of cast 
iron and steel and a few items of 
wrought brass. Increases at 
manufacturers, wholesalers and 
retail dealers’ levels are autho- 
rized for specific sizes and types 
of hardware most generally used 





for low cost building and repair, 
and include rim locks and lock 
sets, mortise and bit key lock 
sets, cylinder and tubular front 
door sets, padlocks, miscellane- 
ous sash, screen and storm door 
hardware and low-priced hinges 
and butt hinges for doors, cellar 
windows and transoms. 

The increases are permitted 
under Amendment 6 to Revised 
Price Schedule No. 40—Builders’ 


Hardware and Insect Screen 
Cloth (except Ferrous); and 
Amendment 4 to MPR 413, 


Hirfges and Butt Hinges. 








Release Materials, Equipment 
For Housing Except Lead and Tin 


Restrictions on the use of criti- 
cal materials and equipment in 
housing construction, with the ex- 
ception of lead and tin, were re- 
moved Sept. 17, by the WPB. 
Action was taken by revocation 
of Schedule I (War Housing 
Critical List) and Schedule II 
(War Housing Construction 
Standards) to Order P-55-c. 
WPB pointed out that the use of 





lead and tin is still limited by 
provisions of M-38 (lead) and 
M-45 (tin). 

Order P-55-c, which assigned 
preference ratings and allotment 
symbols for authorized housing 
construction, remains in force. 
However, since Sept. 30 no pref- 
erence ratings will be assigned 
under the order. 








Reconverting Manufactares to Figure 
Price Increase on But One Method 


A reconverting manufacturer 
no longer will figure an indi- 
vidual price increase for his prod- 
uct line on the basis of the unit 
cost for his best-selling item OPA 
announced Oct. 11. Instead all 
manufacturers eligible for indi- 
vidual price increases on recon- 
version goods will use Method B, 





under Amendment 7 to Supple- 
mentary Order 119, effective Oct. | 
16. Under Method B of Supple- | 


mentary Order 119 all manufac- 
turers eligible for individual 
price increases on reconversion 
goods will use Method B, under 
which ceiling prices are figures 
from cost data in the profit and 
loss statement for the smallest 
segment of the business in which 
the reconversion product is made 
and for which separate accounts 





are available. 
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Important to Your Customers... 
DOUBLY Important to Goce/ 


For years R-V-LITE advertising has been building up a con- 
vincing background for your every selling effort. Millions have 
read the R-V-LITE story in national publications . . . heard it over 


the radio . 


. . seen it on point-of-sale displays. 


Countless 


numbers have bought. Thousands upon thousands are satisfied 
repeat customers. Your opportunity to build volume sales and 


worthwhile profits. 


R-V-LITE 
ON THE FARM 


Widely used for poultry, 
brooder and hog houses, 
hot and cold bed frames, 
farm buildings, cribs, tool 
and storage sheds, etc. 


R-V-LITE 
IN THE HOME 


Unequalled for sunporches, 
nurseries, playrooms, work- 
shops, attics, basements, 
storm doors and windows. 
Many other uses. 


R-V-LITE 
IN THE STORE 
& FACTORY 


Economical and effective 
for windows, skylights and 
partitions for factories, 
shops and field offices. 


Handled by Better Jobbers Everywhere! 


A sure post-war bet . . R-V-TEX. . Watch for it! 


ARVEY CORPORATION 
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Exclusive Manufacturers of R-V LITE 


3470 N. Kimball Ave. 






Chicago 18, Ill. 














Alabama Retail Hardware Asso- 
ciation of, May 13-15, 1946, inclusive, 
convention and exhibit at Tutwiler 
Hotel, Birmingham, Ala. Mrs. J. H. 
Crowe, secretary, 1906 N. Fifth Ave., 
Birmingham 3, Ala. 

American Hardware Supply Co., 
convention and exhibit, Jan. 28-29, 1946, 
at company headquarters, 41-43 Termi- 
nal Way, South Side, Pittsburgh 19, Pa. 
William M. Stout is executive vice-presi- 
dent and general manager. 

Florida Retail Hardware Associa- 
tion, convention early in May, 1946, 
Anglebilt Hotel, Orlando, Fla. William 
W. Howell, secretary, Waycross, Ga. 

Georgia Retail Hardware Associa- 
tion,* convention early in May, 1946, 
Ansley Hotel, Atlanta, Ga. William W. 
Howell, secretary, Waycross, Ga. 

Housewares Manufacturers Asso- 
ciation exhibit, Dec. 31, 1945, to Jan. 
4, 1946, inclusive, at Palmer House, 
Chicago, Ill. A. W. Buddenberg, Lisk 
Mfg. Co., 1402 Merchandise Mart, Chi- 
cago, Ill., is secretary. 

Indiana Retail Hardware Associa- 
tion, convention and exhibit, Jan. 29- 
Feb. 1, 1946, inclusive, Murat Temple, 
Indianapolis, Ind. G. F. Sheely, 333 N. 
Pennsylvania St., Indianapolis 4, Ind., 
is secretary. 

Kentucky Hardware & Implement 
Association, convention, Jan. 21-22, 
1946, at Kentucky Hotel, Louisville, Ky. 
Morris Jones, secretary, Room 315 Ken- 
tucky Hotel, Louisville, Ky. 

Michigan Retail Hardware Associa- 
tion, convention, Feb. 19-21, 1946, inclu- 
sive, Pantlind Hotel, exhibit at Civic 
Auditorium, Grand Rapids, Mich. H. 
W. Schumacher, 1112 Olds Tower Bldg., 
Lansing, Mich., is secretary. 

Minnesota Retail Hardware Asso- 
ciation, convention and exhibit, Jan. 22- 
24, inclusive, 1946, at St. Paul Audi- 
torium, St. Paul, Minn. C. J. Chris- 
topher, Nicollet at 24th St., Minneapolis 
4, Minn., is secretary. 

Missouri Retail Hardware Associa- 
tion, convention and exhibit, March 5-7, 
1946, inclusive, at Jefferson Hotel, St. 
Louis, Mo. Louis C. Kreh, 323-324 
Wainwright Bldg., St. Louis, Mo., secre- 
tary. 

Montana Implement & Hardware 
Association convention, Nov. 15-17, in- 
clusive, 1945, at Rainbow Hotel, Great 
Falls, Mont. C. M. Wall, secretary, 
P. O. Box 216, Helena, Mont. 

Mountain States Hardware & Imple- 
ment Association convention, Jan. 10-11, 
at Cosmopolitan Hotel, Denver, Col. 
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Coming Conventions 


And Events 


Corrected Each Issue According to Latest Data 


John T. Bartlett, 637 Pine St., Boulder, 
Colo., secretary. 

Nebraska Retail Hardware Associa- 
tion convention Feb. 19-21, inclusive, 
1946, at Fontenelle Hotel, Omaha, Neb. 
C. A. McCoy, 325 Insurance Bldg*, Lin- 
coln, Neb., secretary. 

New York State Retail Hardware 
Association, convention and _ exhibit, 
Feb. 5-7, inclusive, 1946, in Rochester, 
N. Y. Convention, Seneca Hotel; ex- 
hibit—Convention Hall. N. H. Kiley, 
508 Hills Bldg., Syracuse, N. Y., secre- 
tary. 

North Dakota Retail Hardware As- 
sociation, convention and exhibit, March 
26-28, inclusive, 1946, in Fargo, N. Dak. 
Convention—Town Hall, Hotel Gardner; 
exhibit—Crystal Ballroom, Fargo Audi- 
torium. Miss Clarine Sherwood, 21 Clif- 
ford Bldg., Grand Forks, N. D., secretary. 

Ohio Hardware Association, conven- 
tion and exhibit, Feb. 11-14, inclusive, 
1946, at Netherlands-Plaza Hotel, Cin- 
cinnati, Ohio. John B. Conklin, 175 S. 
High St., Columbus 15, Ohio, secretary. 

Pacific Northwest Hardware & Im- 
plement Association, convention Nov. 
18-20th, inclusive, 1945, at Davenport 
Hotel, Spokane, Wash. James B. Chan- 
ning, P. O. Box No. 6, Spokane 1, 
Wash., managing secretary. 

Pennsylvania & Atlantic Sea- 
board Hardware Association conven- 
tion and exhibit, Feb. 12-14, 1946, at 


Bellevue-Stratford Hotel, Philadelphia, 
Pa. W. Glenn Pearce, 400 N. Broad 
St., Philadelphia, Pa., secretary. 

South Dakota Retail Hardware As- 
sociation, convention and exhibit, Feb. 
5-7, inclusive, 1946, in Sioux Falls, 
S. D., meetings and exhibit, Coliseum 
Bldg.—convention headquarters, Cata- 
ract Hotel. Earl Erlandson, Cotton- 
wood, S. D., secretary. 

Texas Hardware & Implement Asso- 
ciation convention, Jan. 15-17, 1946, in- 
clusive, Adolphus Hotel, Dallas, Tex. 
R. M. Souder, 814-15 Texas Bank Bldg.. 
Dallas 2, Tex., secretary. 

Western Retail Implement & Hard- 
ware Association, convention, Jan. 28-30, 
1946, inclusive, at Hotel President, 
Kansas City, Mo. Frank H. Spink, 322 
Scarritt Bldg., Kansas City, Mo., secre- 
tary. 

Wisco Hardware Co., merchandising 
school and sales show, Jan. 21-23, in- 
clusive, 1946. Facilities—University of 
Wisconsin, Wisco Hardware Co., head 
quarters and Loraine Hotel, Madison, 
Wis. John A. Fitschen, 15 S. Brearly 
St., Madison 3, Wis., secretary and gen- 
tral manager. 

Wisconsin Retail Hardware Associa- 
tion, convention and exhibit, Feb. 5-8, 
inclusive, 1946, at Milwaukee Audi- 
torium, Milwaukee, Wis. H. A. Lewis, 
Stevens Point, Wis., secretary-treasurer 
and exhibit manager. 











This window display of pitcures was featured during the 1944 holidays 
by the Weber & Furman Hardware Co., Rockford, Ill. The pictures were 


of many different sizes and attracted numerous gift-minded passersby 
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It’s A High- Scoring Team 


IF you're a betting man—and want to place a 
safe bet, put your money on the DOMINION 


team* of household appliances. What is even 




































oer better—arrange, if possible, to put them ‘1 your 
road 
‘ stock to make new friends for the store and a 
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t Feb pleasing record on the cash register. 
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aoe We suggest that you check with the nearest 
ie Dominion distributor who will be kept informed 
§so- 
a> by the factory as to which ones will be in the 
‘Bldg. starting lineup—and when. Reconversion is well 
ao under way. Watch for the results—soon! 
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ConverT ANY VAPORIZING 
OIL-BURNING APPLIANCE INTO A 


Completely pbutomatic Tustallation 
OILIFTER 


LIFTS OIL FROM REMOTE 
STORAGE TO AS HIGH AS 
3rd FLOOR INSTALLATIONS 


ENDS Messy “Bucketing” of Oil 
from Tank — Insures Constant 
Supply of Oil, Day and Night, for 
Space Heaters, Floor Furnaces, 
Ranges, Water Heaters .. . 


Here’s an efficient, economical 
automatic pump for all vaporizing 
burner equipment — lifts oil as high 
as three stories from the basement 
tank. “A-P’’ OILIFTERS perform this 
function silently, efficiently, at low 
initial and maintenance cost, 


For any structure, private or pub- 
lic, in which vaporizing oil-burning 
appliances are used, an ‘“A-P” OIL- 
IFTER brings greatly improved and 
modernized fuel oil service. It means 
savings of many tedious hours of 
manual pumping — it means the 
convenience and economy of depend- 
able automatic fuel control. 


With the “A-P” OILIFTER, when 
a light grade oil is used, the remote 
storage tank may be as far as 25 feet 
vertically and 100 feet horizontally 
from the OILIFTER unit. All excess 
fuel in the OILIFTER reservoir cham- 
ber syphons back automatically into 
the inlet supply line — hence no 
‘wasting of fuel oil. 


Let the “‘A-P’’ OILIFTER boost your sales of all types of vaporizing 
burner equipment — build customer good-will and satisfaction for you. 
Send today for illustrated bulletin with full data. 


AUTOMATIC PRODUCS COMPANY 


2442 N. 32nd STREET MILWAUKEE 10, WISCONSIN 








A Fuel and Labor Saver for. . . 
Private Homes * Hotels * Apartments 
Tourist Camps * Schools * Garages 
Stores °® Churches ° Public Halls 
Anywhere 
Vaporizing Burner Appliances are used. | 








A-P OILIFTER 
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Buy Bonds 


GRIFFIN 


Manufacturing Company 


ERIE. PENNSYLVANIA 





AGENTS 
NEW YORK: 45 Warren St. CHICAGO: 162 N. Clinton St. 
SAN FRANCISCO: 703 Market St. 
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OT content to sit tight, we started several months ago to 


ripen up a crop of postwar customers for dealers in Russwin 


Hardware. Here is the first batch of hundreds of responses 
from new home planners who wanted a copy of our Residential 
Hardware book! 

They make an appetizing picture for builders’ hardware 
dealers — progressive merchants who want to stock fine hard- 


ware for people who are already sold on fine hardware! 


see xe rae This ever-growing, interest-arousing campaign is extra- 
7 ae effective because it contacts a nation of new home builders 
~ _» While they are making plans! Isn’t this the kind of live cooper- 





ation you want to assure a profitable part in the impending 
building boom? Take steps now to sell the big, broad Russwin 


line — rather than have to sell against it. Russell & Erwin 


ISTINCTIVE HARDWARE 





SINCE 1839 Manufacturing Co., New Britain, Conn. 
a hus SW IN Dealers Uluays Have The Edlge 
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October 25, 1945 


Vacuum cleaners — Retail 
prices of new vacuum cleaners made by 
concerns not in that business during 
the period Oct. 1941, through March, 
1942, will be set by OPA in line with 
ceiling prices of established makes, 
which are at March, 1942, levels that 
agency has announced. 


Hand lawn mowers — OPA 
has announced effective Oct. 10, in 
Order No. 3, under Section 1499.159e of 
MPR No. 188 that hand lawn mowers 
will return to retail stores at approxi- 
mately the same general level or prices 
that prevailed during March, 1942. 
Manufacturers will be required to sell 
inexpensive types in proportions that 
approximate their pre-war practices. 
Wholesalers and retailers will be re- 
quired to absorb the manufacturers’ 
price increase factor—l7 per cent. Ex- 
cept on sales to mail order houses and 
chain stores, manufacturers are re- 
quired to supply distributors with the 
retail ceiling prices and price tags. 
Minimum percentage margins for deal- 
ers, below the retail ceiling prices are 
also given in the regulation. These 
serve to establish ceilings for whole- 
salers. 

7 * . 

Toilet tissue, paper towels— 
OPA has announced under Revised 
MPR 266, Certain Tissue Paper Prod- 
ucts, effective Oct. 10, 1945, a simplified 
method of determining price ceilings 
for any new grades they may bring out. 
On all new grades manufacturers will 
establish their own ceilings by adding 
their margin on the most comparable 
gtade to the sum of total costs, freight 
and cash discounts of the new grade. 
Ceiling prices so determined must be 
reported to OPA’s national office and be 
confirmed by it. 


Automatic elec. temperature 
eontrols—An industry wide price in- 
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crease factor of five per cent was estab- 
lished by OPA, effective Oct. 9, for 
use in computing reconversion ceiling 
prices for automatic electric tempera- 
ture control equipment. Resellers’ 
present maximum prices are the highest 
prices they charged during March, 1942, 
under the Oct. 9 action they may add 
five per cent to their present ceilings to 
obtain their new reconversion prices. 
Order No. 48 under section 22 of MPR 
No. 591, made these provisions. 
* > 7 

Washing machines, ironers 
—~OPA on Oct. 1, announced that 
household washing machines and iron- 
ers will be in stores this fall and winter 
at pre-war prices. Every machine must 
be tagged with its retail dollar-and-cent 





ceiling, the tag to remain until the ma- 
chine is delivered to the consumer's 
home. Retail prices, generally set at 
levels prevailing in Oct. 1-15, 1941, 
prices call for distributors and dealers 
absorbing increases OPA has authorized 
in manufacturers’ prices. Retail prices 
for washing machines and ironers are 
divided into three groups, reflecting 
average differences in transportation 
costs to three geographical zones. Tags 
attached by manufacturer must show 
the states in which the retail price ap- 
plies. Tag also must carry the manu- 
facturer’s name or brand name and 
model number. Under Revised MPR 
86, Domestic Washing and Ironing Ma- 
chines, effective Oct. 4, 1945, a 7.7 per 
cent increase factor is given manufac- 
turers, meeting OPA requirements, in- 
cluding production of low-end models 








Wholesale Hardware Sales * 
By Geographic Divisions, for August, 1945 















































SALES REPORTED SALES-YEAR-TO-DATE ¢ 
Percent Change : 
DIVISIONS August 1 Thousands of Doliars 
from Percent | Eight Eight 
ah Sere cence Change Months Months 
~ a August | July | August | A J jan tnad (aaa 
u u u mos. d 
Firms 1944 1945 1945 1844. 10 1944 009) 009) 
U. S. TOTAL d 327 —3 + 3 |$37,600 |$38,953 |$36,566 | + 3 ($334,526 [$325,853 
New England .... —1 0 1,159} 1,168) 1,185) +6 +943 8,462 
Middle Atlantic... 75 —6 -4 4,410 | 4,713) 4,677) +4 51,678 | 49,623 
East North Central 62 +1 +5 6,393 | 6,350) 6,089; +6 57,167 | 54,073 
West North Central 33 +1 +12 4,993 | 4,960) 4,477) +3 42,628 | 41,194 
South Atlantic : 55 -11 -—6 4,789 | 5,383) 5,106; —1 42,377 | 42,828 
East South Central 14 +2 —2 1,709 | 1,671} 1,750; +8 17,267 | 16,047 
West South Central +1 +5 5,549 5,481 5,276; +9 41,453 | 38,093 
Mountain. ........ 13 +3 +3 1,307 | 1,264) 1,275) +5 9,335 8,910 
Pei ccesséveaseces 30 -9 +6 7,203 | 7,917) 6,815; — 5 63, 66,314 
Bureau of the Census Prepared in Business Division by Current Statistical Service 


a Includes 37 reports received too late to be ineerpareted in Census Bureau published releases. 
b Number does not apply in all cases to the year-to-date figures. 

c Includes reports r aceived too late for aod ond in previous monthly totals. 

d Includes data for five firms not allocated to geographic divisions. 


States comprising regions: 


New England—(Conn., Maine, .~y N. H., RB. L, Vt.) 


Middle Atlantic—(N. J., N. Y., 
East North Central—(IIl., 


ind., Mich. Ohie, Wise.) 


West North Central—(lowa, Kan., Minn., Me., Neb., N. D., 8. D.) 


South Atlantic—(Del., D. C., 
West South Central—( 


Fla., Ga., Md., 
East South Central—(Ala., Ky., Miss., Tenn.) 
Ark., La., Okla., Texas) 


N. C., 's. C., Va., W. Va) 


Mountain—(Ariz., Cele., Idaho, Ment., Nev., N. M., Uteh, Wye.) 
Pacific—(Calif., Ore., Wash.) 
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and the same proportionate output of 
low-cost models as he produced between 
July 1, 1940, and June 30, 1941. 


* * * 


War model bicycles—Effective 
Sept. 29, OPA revised resale prices for 
distributors and dealers on war-time 
bicycles under MPR 158. The basic 
maximum price on balloon tire conven- 
tional type war bicycles for sales at 
wholesale is set at $25.40 each, f.o.b. 
point of shipment, plus $0.64 when 
equipped with synthetic rubber tires 
and tubes, all subject to two per cent 
for payment in ten days. For sales at 
retail (except by mail order houses) 
the lower of the following: (i) The 
net cost to the seller, excluding any ad- 
ditional amount charged him for the 
provision of synthetic rubber tires and 
tubes, plus $10.70 mark-up; or (ii) 
$34.75. To the latter price may be 
added $0.87 if the bicycle is equipped 
with synthetic tires and tubes. For 
sales by a mail order house, the seller’s 
published catalog price in March, 1942, 
for the same or similar bicycle then of- 
fered, f.o.b. seller’s usual place of ship- 
ment, plus $0.79 when equipped with 
synthetic rubber tires and tubes. The 
previous ceilings were $23.75 each at 
wholesale, $32.50 each at retail and 
$29.50 each by mail order houses. New 
ceilings established for balloon-tire 
folding war bicycles are on wholesale 
sales $34.2C each and at retail $44.50 
each, These prices may be increased 
$0.63 and $0.82 each respectively, when 
equipped with synthetic rubber tires 
and tubes. 

« « . 


Tennis, basketball, etc., shoes 
-Simple methods have been established 
by which manufacturers, wholesalers 
and retailers may determine their ceil- 
ing prices for canvas-topped rubber- 
soled shoes such as tennis and basket- 
ball shoes, and for casual rubber foot- 
wear, such as beach shoes, that are 
now coming back on the market in pre- 
war styles and qualities, OPA an- 
nounced. Effective Oct. 17, 1945, the 
ceilings may be somewhat higher than 
the pre-war prices for these shags be- 
cause of the use of synthetic rubber. 
OPA is continuing in effect the dollar- 
and-cent ceilings that have applied to 
a limited line of canvas shoes produced 
during the war. A list is also added for 
casual shoes. On three special types of 
canvas shoes, differentials are provided 
that may be added by manufacturers to 
the ceilings already established for the 
limited range of shoes produced during 
the war. These differentials are 50 
cents a pair for loose lining shoes, 10 
cents a pair for colored soles, and 10 
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THE 
GREENLEE LINE 


Auger Bits 

Expansive Bits 

Socket Butt Chisels 
Socket Firmer Chisels 
Car Bits 

Razor Blade Draw Knives 
Automatic Push Drills 
Spiral Screw Drivers 

Bit Extensions 

Bell Hangers’ Drills 


Turning Tools 


And many more. 








Here’s an important combination of words that has 
bearing on your profits of Tomorrow . . . ‘Get Ready 
with Greenlee!” 

For here is a combination to open wide great post- 
war hand-tool markets for you in those days ahead 
when craftsmen will be satisfied with only ‘‘the better 


things’’. 
The GREENLEE line, including Expansive Bits as 
shown above, is the quality line . . . built by craftsmen 


for craftsmen. It’s a widely known line... . 
advertised in publications reaching millions of tool 
customers . . . home-workers, school and shop people, 
carpenters and other trades workers. 


nationally 


Plan now to make your store Tomorrow's head- 
quarters in your area for these good tool buyers 
whose numbers are ever-growing. To do so, 
“Get Ready with Greenlee!’’ Read how in 
‘Tool Profits’ —free, write Greenlee Tool 
Co., Division of Greenlee Bros. & Co., 
1810 Herbert Ave., Rockford, Ilinois. 


Gut Riady with Crecente / 








REGISTERED TOOLS 


GREENLEE 























































THERE’S PROFIT IN CASTERS, 
AND HERE’S WHERE TO START: 
FOR FURNITURE CASTERS 

SELL “DIAMOND DART”. 


There is more profit in casters when you con- 
centrate on a few of the better-selling items. 

Two sizes of medium-priced ‘‘Diamond Dart"’ 
Casters will cover a broad range of youir cus- 
tomers’ requirements. When you sell these 
better-quality casters — at 90¢ and $1.10 per set 
— you are certain of satisfied customers. 

The famous Bassick two-level ball race con- 
struction gives utmost ease of swiveling. Order 
these numbers from your jobber — 5288 x 42 
and 7258 x 42. 

Bassick Casters are available for replacement 
and repair in limited quantities. Your jobber 
can supply you with a few of the more popular 
types and sizes. THE BASSICK COMPANY, 
Bridgeport 2, Conn. Division of Stewart-Warner 
Corporation, Chicago, Ill. Canadian Division: 
Stewart-Warner-Alemite Corporation of Canada, 
Ltd., Belleville, Ontario. 





CUSHION SLIDES 


Put these fast-moving floor-protecting Bassick 
Cushion Slides on open counter display. They 
are self-sellers that every hardware dealer can 


handle profitably. 


iCK 


MAKING MORE KINDS OF CASTERS 
e+e MAKING CASTERS DO MORE 
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Wholesale Hardware Inventories * 















































e ° eee 
By Geographic Divisions, for August, 1945 
END-OF-MONTH INVENTORIES (Cost) STOCK-SALES RATIOS b 
Percent 
DIVISIONS August 1 Thousands of Dollars 
from 
x of 
J feet Jul --y - -¥ Jul 
Firms “ta ioe 1 “a 1 1945 1 
U.S. TOTAL c....| 202 0 — 1 |$42,903 [$42,626 |$43,469 166 163 178 
New England......... 14 +7 +2 1,990 | 1,860 | 1,952 218 239 
Middie 46 +2 0 5,145 | 5,048 5,152 170 150 159 
East North Central 39 +98 -3 8,011 | 7,383 | 8,269 158 151 173 
West North Central. 24 -1 -1 7,289 | 7,367 7,391 164 169 189 
Atlantic... .. 27 -6 -5 2,473 | 2,619 | 2,594 1 125 123 
South Central. . 8 -N1 -— 5 1,141 | 1,287 | 1,202 117 134 
West South Central 17 —2 +1 5,840 | 5,963 5,805 1 173 197 
Mountain............. 10 +1 -4 989 977 | 1,031 133 148 
| Pa RENE NE 16 -—3 O | 10,002 | 10,282 | 10,046 181 178 202 
Bureau of the Census Prepared in Business Division by Current Statistical Service 
a Includes 28 reports received too late to be incorporated in Census Bureau published release. 
b Stock-sales ratios are obtained by dividing the stocks by the sales for an identical group of firms. 


¢ Includes data for four firms not allocated to geographic divisions. 








to 25 cents a pair for arch supports or 
heel cushions. For all other types of 
canvas and casual shoes, manufacturers 
have to apply to OPA for a ceiling. 
Retail ceilings already are in dollar- 


| and cent terms for the limited wartime 


list of canvas shoes. On all other new 
canvas shoes, a margin of 38 per cent 
is allowed. On all casual shoes retailers 
are permitted a margin of 40 per cent. 
* * « 

Double linseed oil quotas— 
The Department of Agriculture has 
stepped up the permitted individual de- 
liveries of each type of linseed oil, 
from one-third to two-thirds of the 
quantity used in the preceding calendar 
quarter. Affected were raw, boiled, 
blown, alki refined, otherwise refined, 


and polymerized oil. The ruling also 
provided an increase of the total quan- 
tity of linseed oil that any person may 
own in physical inventory, or have on 
contract for future delivery, from three 
to twelve months’ supply, based on his 
quota if under WFO 42-A. Consumers 
not under order 42-A may own 12 
months’ supply, based on their use on 
the first six months of 1945. The in- 
crease will permit crushers to keep up 
their linseed oil sales through the heavy 


seasonal period now already commenced. 
* * * 


Wood furniture sales—WPB 
reports that this year’s dollar value of 
shipments of wood furniture is running 
above the 1944 level, and expects that 
in the last three months, shipments will 








Wholesale Hardware Collections 
on Accounts Receivable * 


By Geographic Divisions, for August, 1945 
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Percent a 
DIVISIONS ee Thousands of Dollars 

ag "J July 

just u! 
rine | idee’ | toes | Gus’ | “gaat | ieee | “tds | “geet | teas 

U.S. TOTAL c....| 302 -6 — 3 |$32,494 |$34,752 |$33,427 102 99 101 
New England......... 26 +65 —8 1,114} 1,066 | 1,212 89 88 $3 
Middle Atlantic... . 66 -—2 -—4 4,169 | 4,272| 4,344 96 96 94 
East North Central. . 50 -—4 -1 5,660 | 5,868 5,719 108 103 103 
West North Central. . 32 -—5 0 3,714 | 3,896 3,704 123 114 119 
South Atiantic......... 53 —16 -—4 4,653 | 5,539) 4,863 104 96 106 
East South Central. . 14 +5 +5 1,609 | 1,624| 1,613 97 91 98 
West South Central. . 22 +7 0 3,713 | 3,469 | 3,718 102 106 104 

Mountain.......... 10 +8 -—7 636 689 681 103 95 

PS odcncseseseces 27 —16 —6 7,085 | 8,398 | 7,534 92 95 93 

Bureau of the Census Business Division by Current Statistical Service 


Prepared in 
rue repr recived 00 lt ob narprae 0 arch, area unin fat 


b Collection percentages are 
group of firms. 


dividing the collections by the accounts receivable for an identical 


© Inchutes data for five firms not allocated to geographic divisions. 
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The TRAYMORE 6488 











*Paragon-Exclusive— 


ae EXCLUSIVE in DESIGN and QUALITY J) this 
48 x 25 inch SINK and TUB MODEL features the In- 
comparable Patent Pending GLIDING DRAINBOARD. 
An ALL STEEL two door undersink CABINET with 
REENFORCED WALLS, INSULATED DOORS, TOWEL 
BAR and SOAP BASKET. CHROME WALL FAUCET 
and STRAINERS are standard equipment. STAINLESS 
STEEL BOUND LINOLEUM TOP available in RED or 
BLACK MARBLE. 


Place your order today! 








Paragon 











, 28 2S eS F 8 


Paragon Utilities Corp. - 50 Van Dam st. - Brooklyn 22, N. Y. 


PERMANENT DISPLAYS: NEW YORK FURNITURE EXCHANGE CHICAGO FURNITURE MART SAN FRANCISCO WESTERN FURNITURE MART 
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IT PAYS 10 
SELL 


“CHROME CLAD” 
STEEL TAPES 








































a“ 
EASY TO READ MARKINGS “@%> 

~~ 
THAT ARE DURABLE oe = eg 


There’s more than dollars-and-cents profits in selling Lufkin ™ 
Leader’ Chrome Clad Steel Tapes. The line has a “‘life jacket 
cele} Mol mrviilolol is Mall i ita-t11310lal ma sldelial-Meiileh mali Malelmaddela Sala all: 

ro] ae o1-1 2] MD tM ol (ol) Ma alold dlaloL Me] q-MNd-la-1 tile tt al -\ adel a MZ -Tol 


Syl de hale lalotioliil Moet t- Mm mo] mm to](-C MR aloha olalale Mle lolele Pt 711 Me lale ME d-1 ol -toh 


business, sell Lufkin. THE LUFKIN RULE CO., SAGINAW, MICH 


New York City 


VLLLIL A FOR ACCURACY ‘°: 










There’s Money in 


MAGOR 


at Both Ends... 


SHOVELS 
$cooP$ 
SPADES 
SCRAPERS... for dealers... for users 


Dealers make money—and users save—with Magor tools 


The Magor name brings customers in; and Magor's attractive dealer plan 
protects profits. Stocking Magor stamps you as a quality house and makes 
sales of other good products easier. 

The user saves money with Magor tools because they're balanced, from 
top of sturdy Dee to turn-resistant 
working edge. That means more work 
per man with less fatigue. And nor- 
malized steel in Magor blades means 
more work per shovel dollar. 

Get set with a good stock of Magor 
shovels, scoops, spades and scrapers — 
for fullest satisfaction all around! 






@ 160 
SCRAPERS | 











[SHOVELS - SCOOPS - SPADES 




















approach closely the 1941 dollar vol- 
ume, unless supplies of lumber are 
reduced or work stoppages occur. The 
high dollar value being reached in ship- 
ments, however, should not be taken 
as an indication of a similarly high 
volume of units produced. Because of 
increased manufacturing costs and pub- 
lic demand for higher-priced, better 
grade lines, production of lower cost 
items was discontinued entirely by 
some plants and greatly reduced by 
others during the war years. Last year, 
for instance, shipments of wood furni- 
ture are estimated to have been 40 per 
cent below 1941 in unit volume, though 
only 12 per cent lower in dollar value. 


* * x 


Air express—A 14 per cent 
increase in number of air express ship- 
ments handled throughout the country 
was reported for August by the Air 
Express Division, Railway Express 
Agency, over the same month last year. 
A total of 169,557 air express shipments 
were handled in August as compared 
with 148,764, during the same month in 
1944, 


* + * 


Radio industry achievements 
—WPB has recently summarized the 
huge growth of radio and radar produc- 
tion, and the indispensable services ren- 
dered by these industries while the 
United Nations were at war. From 
July, 1940, through July, 1945, the radio 
industry delivered for war purposes $7, 
680,000,000 worth of radio and radar 
end equipment, the greatest. output in 
the history of tha American radio indus- 
try. Of this total, more than 98 per cent 
was delivered directly to the Army and 
the Navy, with 60.5 per cent to the 
Army. . In addition, approximately 
$478,000,000 worth of radio equipment 
was produced for civilian purposes, be- 
fore the industry was fully converted to 











Support the Victory Loan 
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war production early in 1942, WPB 
said. ~ Also, a huge amount of “compo- 
nents” were produced for maintenance 
and repair purposes and for other indus- 
tries, and large expenditures were 
made for research and development pur- 
poses. In 1939, the radio industry te 
ported to the Bureau of the Census an 
output of $231,000,000 worth of equin- 
ment. This may be compared with pro- 
duction of $2,834,000,000 worth di.ring 
1944, the greatest war production year 
in the industry. And, says WPB, this 
huge increase in production was ac- 
complished with only a nominal amount 
of plant expansion. 


* > * 


WPB’s hardware review — 
Among its “swan-songs,” WPB released 
on Oct. 3, its summary of war-time con- 
trols, simplifications, and other achieve- 
ments in the hardware field. It empha- 
sized that all major action on orders 
was taken with the advice of some 16 
industry advisory committees, which 
were particularly helpful in working 
out simplificaiion plans, to keep essen- 
tial types in production, while elimi- 
nating those not generally needed. WPB 
stressed the war-time simplification of 
builders’ hardware, reducing _ styles, 
sizes and finishes by 80 per cent, and 
effecting an annual saving of approxi- 
mately 17,000,000 Ibs. of brass or 
bronze, as well as other critical ma- 
terials. In tackle blocks, the number of 
types and sizes were reduced from ap- 
proximately 2,800 to 393, with increased 
production of essential items. Other 
important simplificatiun orders covered 
hardware, hand toole, and power-driven 
saw blades. Another angle of WPB’s 
work might be called its “propaganda” 
influence. For example, war-time pro- 
duction of ash and hickory tool handles 
fell off alarmingly because of lack of 
suitable logs. A publicity campaign of 
advertisements in farm papers and 
radio appeals in ash and hickory grow- 
ing localities was initiated by WPB. 
Farmers were urged to cut logs as a 
direct contribution to the war, and by 
the second quarter of 1945, this cam- 
paign showed results and production of 
handles increased. Products under the 
war-time jurisdiction of WPB’s Hard- 
ware and Small Tools Section are made 
by approximately 1,200 firms with an- 
nual production valued at $450,000,000. 
Distribution of this production in 1944, 
WPB says, was 41 per cent direct mili- 
tary, 24 per cent plant maintenance and 
indirect military, 10 per cent com- 
ponents of other products, five per cent 
export, and 20 per cent “all other” (in- 
cluding civilian) uses. Reporting on 
the use of bolts, nuts, screws, mechani- 
cal springs WPB also reported that in- 
dustries producing those components 
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A Most 


Important Fire 


Protection Question... 
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of your extinguishers large 
enough to do the job? 


For This Light Truck a Quart Size Pyrene is 
Ample Protection. 






» . 








But For This Heavy Trailer At Least a Gallon 
Pyrene Pressure type Extinguisher Should be 
Ready to Use. 





‘o Gunoo 








Yesterday, the fire equipment in your plant may have been 
ample. But today increased areas, added hazards and the 
rush of production might cause a small fire to leap to disas- 
trous proportions. Isn‘t it reasonable to suggest re-checking 
your fire equipment. Perhaps you should have more one 
quart Pyrene Vaporizing Liquid Extinguishers strategically 
placed, or if you now use oil, gasoline, highly volatile chem- 
icals, dip tanks or spray booth, a heavy duty 2 quart or 
one gallon Pyrene Pressure type vaporizing extinguisher 
may be indicated. Don’t take a chance with insufficient fire 
equipment now or ever. Call in the nearest Pyrene Jobber 
to help you with your fire hazard problem. Or write Pyrene 
for name of jobbers. No obligation, of course. 


Standardize on Reliable Equipment by Pyrene. 


By the way: When did you last test 
the fire extinguishers in your home? 


¢ Manufacturing Compan) 








NEWARK 8, NEW JERSEY 








AFFILIATED WITH THE C-O-TWO FIRE EQUIPMENT CO 







shipped from $2,500,000,000 to $2,750,- 
000,000 worth of output annually for 
direct war use. Products handled by 
the Bolt, Nut and Screw and Screw Ma- 
chine Section of WPB’s Construction 
Bureau are made by 4,635 companies 
with annual shipments valued at nearly 
$3,000,000,000 WPB said. 


. * 7. 


Glass containers—Production 
increased from an annual output of 53,- 
391,000 gross in 1940 to an estimated 
output of 104,000,000 gross in 1945, 
WPB reported Oct. 5. The increase in 
units does not tell the complete story 
because under the standardization pro- 
gram the smallest units were eliminated 
and emphasis was placed upon produc- 
tion of the large capacity glass contain- 
ers. This measure substantially con- 
tributed to the over-all packaging ability 
of glass containers. Thus, the units 
produced in 1945 will not only be equal 
to about 200 per cent of the number 
produced in 1940, but will be capable of 
packaging 240 per cent more gallonage 
than was packaged in bottles in 1940. 
The increased demand for glass contain- 
ers has been due in part to the use of 
these containers as substitues for metal 
containers. This has been particularly 
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No. 4150 


noticeable in the insecticide, motor oil 
and paint fields, among others. 
* . > 

“War attitudes” a hindrance 
—Unwillingness of our people to “re- 
convert their attitudes” from those ac- 
cepted during the war to those needed 
now during peace is the general weak- 
ness in our current economic situation, 
in the opinion of the National City 
Bank of New York, expressed in its 
monthly letter. It declares that the 
speed with which industry has recon- 
verted physically since the end of the 
war has exceeded all expectations, that 
the pessimistic predictions of eight to 
ten million unemployed “within six or 
eight weeks after V-J Day” enormously 
overshot the mark and that instead un- 
employment has increased only 900,000 
since the Japanese surrender, to about 
1,700,000. Reconversion is more than a 
physical process, however, the bank 
emphasizes. It requires new attitudes, 
and above all, acceptance of the fact 
that production, prices and in the last 
analysis wages, must now conform to 
what a multitude of consumers want 
and can pay. Discussing in detail re- 
cent demands by labor organizations for 
a 30 per cent increase in basic wage 





rates in the automobile and steel indus- 
tries, it says that in the distribution of 
corporate income in the war years “the 
employees have benefited immensely, 
through the sharp increase in wage rates 
as well as the expansion in employment. 
Despite the largest volume of business 
in history, corporate margins of net 
profit on sales have been narrowed.” 
Summarizing, the bank says that “the 
test of sound wage rates is whether they 
promote the greatest possible sale of 
goods and hence the maximum of pro- 
duction, employment and real wages.” 
* Sd * 


Work gloves—In amendments 
to Order M-375, governing the produc- 
tion and sale of work gloves, WPB re- 
voked all provisions of the order apply- 
ing to assignment and use of ratings for 
non-military production. Hereafter, the 
only ratings applying to work glove 
production for civilian use will be those 
granted in accordance with Priorities 
Regulation 28, designed to break recon- 
version bottlenecks. 

* . o 


Sisal rope released—Due to 
substantial reductions in military re- 
quirements, all restrictions on the uses 
of sisal (agave) rope have been removed 





Put the SWING 


GENEVA, OHIO 


back in your screen doors 


Your screen door hardware for the 1946 season 


74—Covered Loose Pin Hinge. To take down 
door, simply withdraw loose pin. To re- 
hang, just set in place and return pin. 
No. D-77—Double Acting Door Hinge. Tempered 
springs are lively and will retain tension. 
Suitable for double swinging gates and for 
door 11/4,” to 11” thick. 
No. 4150—Tubular Screen Latch . . . Wrought steel— 
easy to install, free bolt action, positive 
locking device. 


Screen door hardware is available in plated finishes 
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GRAVITY PIVOT-HINGES 
ARE THE BEST 


SINGLE 
ACTION 


FOR LAVATORY DOORS ON MARBLE, SLATE, 
GLASS, METAL OR WOOD PARTITIONS 


Bommer Gravity Hinges are simple in cen- 


struction: 


roller secured to the pintle in operation has 








BOMMER 


























DOUBLE 
ACTION 





TYPE 1331 


the ball-bearing hardened steel 


continuous contact with the broad cam which THE PUMP WITH 


practically eliminates friction and reduces 
wear to a minimum. 


The adjustable pintle permits aligning and THE R U BB o 74 te 


setting the door to close or hold open in any 









desired position after the door is hung. JABSCO PUMP COMPANY 


BOMMER SPRING HINGE CO., INC., BROOKLYN 5, N. Y. 8302-8306 Wilshire Blvd., Beverly Hills, Calif 
CHICAGO SALES OFFICE: 180 N. WACKER DRIVE Copyright 1945 Jabsco Pump Co 
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The wire cloth of count- 





less uses. Wright 
Standard Hardware 
Cloth . . . evenly “Bi St. An Electrolytic 
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gleaming finish. 





Gu ELECTROPLATER 


Plates Gold, Silver, Nickel, Copper! 


NEW SALES-MAKER!... just what every hob 
byist and mechanic needs and wants! With the new 
battery model Warner Electroplater entire models 
and fittings can be plated easily and quickly. Worn 
articles, faucets, tools, silverware, elc., can be replated 
with beautiful coat of gleaming metal. Equipment im 
cludes: 10’x14” Control Panel, Variable Voltage 
Regulator, Work and Brush Terminals, Battery 
Connectors, Patented NYLON-LUCITE Elec- 
trolytic Brush with 4 Anodes. All necessary sup- 
plies: Electroplating Compounds for Gold, Silver, 
Nickel, Copper—also Degreaser, Cleanser, Instruc- 
tion Book and Wiring Diagram. LIST PRICE 
$19.75. Your price for sample, $14.81. Lots of 3 
or more: $13.17 F.O.B. Shipping weight 7 lbs. each. 


MASON-WILLIAMS CO., Dept. B-11 
S63 N. Wells St. CHICAGO 10, ILL. 



































REPEATING 
PROFITS ON 
SUPPLIES 


Owners of Warner 
Electroplaters come 
back again and again 
for needed supplies. 
You make repeating 
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first ehipment. 


ORDER TODAY! 
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HUNTING AND FISHING 
SHEATH KNIVES ARE 
NEEDED FOR SPORTS 








LEATHER WASHER GRIP 
SINGLE EDGE KNIVES 
TEAR DROP KNOBS 


$2.35 | $1.80 | $1.80 | $1.65 
Boch foc 


| ach Each 


BUY 


FOR 


SEASON 
* 





KNIVES 







a Ae Make 
LFOSE” S6SE stent 
bie ahs Xmas 


pert) Skee, aneet, Gaver 


ASSORTED COLOR Gifts 
FIBRE WASHER GRIP For 
BOY’S | Cap Opener! DOUBLE Boys 


t d 
toe Fish Scaler EDGE and 
$1.80 $2.35 $2.35 Men 
Each Each | Each 


Please Order By Let Number Under Each Knife 
25% DEPOSIT REQUIRED WITH ORDER. 
BALANCE C.O.D. 

ULL WITH ORDER 


We Guarantee money back if Merchandise 
proves ansatisfactory upon delivery. 


at Ne Extra 


BERNARD GOLDWEBER 


New York Showroom 

1133 Broadway, New York 10, N. Y. 
WAtkins 9.6693 

Terms: Met Cash, Ne Discounts, F.0.8. Bayenne, N. J. 








NOW 


COMING 
HUNTING 


SHEATH 


SAVE 0.0.0. CHARGES BY SENDING CHECK IN 
F 





material le anaveilable, we reserve the right te 
Substitute higher sest merchandise of a similar nature 
Ohar ge 
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by WPB, effective Oct. 5. 
order, M-84, is amended so that its end- 
use controls now affect only Manila 
rope, and sisal is freed for farm, con- 
struction, and other civilian purposes. 
The continued world shortage of Manila 
fiber prevents any relaxation of restric- 
tions governing its use. In general, 
Manila cordage is only “legal” for 
marine life saving, for drilling gas and 
oil wells (rope diameters 2 in. or over), 
for ammunition hoists, oil-well torpedo 


‘ 


lines, and as heavy seining “purse” lines 
for commercial fishermen. Amended 
order M-84 also eliminates the former 
requirement that rope made from sisal, 
with certain exceptions, shall contain a 
proportion of American hemp as an 
“extender.” This use now is in no way 
prohibited, but is no longer required. 
In the twine field, the amended order 
permits the use of sisal fiber for head- 
ing twine and lobster marline, both used 
in commercial fishing, but there is no 
further relaxation of the use of sisal for 
twine. Also, on Oct. 5, import restric- 
tions on sisal products, including cord- 
age and twine, carpet yarn and fabrics, 
and rope sandals, were removed through 
WPB’s amendment of Imports Order 
M-63. 


* * * 


Lead easements — By WPB 
amendment to order M-38, fourth quar- 
ter lead allocations, for making auto 
hatteries, have been increased to 261% 
per cent of the 1944 use—a 1% per cent 
increase over the third quarter. It is 
expected, as a result, that automotive 


Cordage 


type battery production may reach 18, 
100,000 units by the end of this year, as 
against more than 19,000,000 units in 
1944. The anticipated lower total this 
year reflects sharp cuts in lead alloca 
tions earlier in 1945. Also, by amend- 
ing order M-115, the amount of lead 
which a manufacturer may use, in the 
production of collapsible tubes, during 
the fourth quarter, was increased from 
the previous 20 per cent to 26 per cent 
of the amount used during 1944. Any 
manufacturer who did not use lead in 
the manufacture of collapsible tubes 
during 1944 may apply for a quota by 
letter to WPB. These increased alloca- 
tions were only made possible, WPB 
says, by dipping into the government 
stockpile. By another early October ac- 
tion, import control of lead collapsible 
tubes, collapsible tube discs or slugs, 
lead foil, and lead acidtype storage 
batteries was removed. 
* * 7. 

Lumber output disappoint- 
ing—WPB says that no appreciable re- 
plenishment of lumber stocks, now at an 
all-time low, can be expected during the 
fourth quarter, because of sharp cuts in 
production. With the reduction in 
military requirements, it was expected 
that lumber output would be sufficient 
to meet current needs and add approxi- 
mately 1,000,000,000 board ft. to mill 
and distributors’ stocks by the end of 
the year. However, because of con- 
tinued low production and curtailment 
due to West Coast strikes, little or no 
lumber will be available for building up 











L. H. Weber, vice-president, The Geo. Worthington Co., Cleveland, Ohio, with 
“Dunninger the Mind Reader” at a recent NBC radio broadcast in which Mr. 


Weber participated as a guest judge. 


According to the press release which 


accompanied this photo, and we quote: “By reading Mr. Weber's mind, Dun- 
ninger was able to fish out the right key from a score of others and open a 


lock previously selected by the guest.” 
a good show and that he enjoyed the experience of participating. 


At any rate Mr. Weber says it was 
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_gtocks. Mill and yard stocks—in the 








latest report as of July 31—totaled only 
3,290,636,000 board ft., very little 
change from the position of these 
stocks at the end of June, and there 
has been little change or improvement, 
if any, since. 

> 7 * 

Heavy engineering construc- 
tion—Engineering construction climbed 
to $235,155,000 in September, the high- 
est volume reported since July, 1943, 
according to Engineering News-Record. 
Private construction (up 758 per cent 
over last year) reached the highest total 
since Oct., 1940, and was the principal 
factor behind the increase. Public con- 
struction, however, was 32 per cent 
under a year ago, as a result of the de- 
crease in federal work. The September 
total brings 1945 volume to $1,496,254,- 
000 for the nine-months, an eight per 
cent increase over the corresponding 
1944 period. Industrial building to- 
taled $362,097,000 for the nine-month 
period, 170 per cent above a year ago, 
and the top total reported since 1941. 
In addition, increases over their 1944 
nine-month totals were recorded in 
waterworks, 65 per cent; bridges, 130 
per cent; highways, four per cent, and 
commercial buildings, 13 per cent. 

* * & 

First living cost drop—Living 
costs for the average U. S. family of 
wage earners dropped to 106.6 per cent 
of the 1923 “par” in August, the Na- 
tional Industrial Conference Board re- 
ports—the first decline from the peak 
level for the last 24 years, 160.9 per 
cent, established in June and July. 
The decline was due almost entirely to 
a drop in food costs. Some components 
continued a moderate rise—fuel and 
light, for example, rose 0.2 per cent. 
The purchasing power of the dollar, in 
terms of 1923 was 93.8 cents in August. 

* * * 


Price index at peak — As of 
September 27, a new 1945 (and war- 
time) peak was set, in the Associated 
Press weighted wholesale price index 
of 35 commodities, which is based on 
1926 as “par.” The Sept. 27 mark was 
109.72, compared with a year ago, 
106.83. A tabulation of recent years’ 
marks follows: 

1945 1944 1943 1942 
High 109.72 108.73 107.54 103.22 
Lew 107.90 106.03 103.43 95.54 


* *- * 


Lumber production—Progress 
thus far indicates that lumber produc- 
tion for 1945 will not reach the earlier 
estimates. Through July, output was 
Tunning 11 per cent behind the com- 
parable 1944 figures, and this year’s 
total now is estimated at 28% billion 
board feet, compared to the war peak, 
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| IN SALES AND POPULARITY ! 


Month after month KELLOGG QUALITY 
Brushes are chalking up new distribution and 
sales records. Wherever you go from coast to 
coast or from border to border you will find the 
KeLiocG Quatiry trade mark and KELLoce 
Quauiry Brushes prominently displayed. in 
retail stores. That is because they are traffic 
items “par excellence” and sell fast when 
exposed to traffic. With the easing of war re- 
strictions, we hope to be able to keep more 
nearly abreast of open stock demands. Order 
your open stock early and keep your brush 
merchandiser well filled and well displayed 
when post war buyers “‘shop” your store. 


Oder Uhrough your wholesaler today 


| KELLOGG BRUSH MFG. CO. WESTFIELD, MASSACHUSETTS 


KELLOGG QUALITY BRUSHES ARE SOLD ONLY THROUGH RETAIL STORES 












Now Watch Your 


MYSTIC 
FOAM 


Sales 
Soar! 


Saint O8 ATOR o> 


2" Guararined by » 
Good Housekeeping 


WORFECTIVE CR ww 
as Aovennisco 1% 


Mystic FOAM became Amer- 
ica's No. 1 Upholstery and Rug 
Cleaner on its own merits—now it 
has deservedly earned the famous 
Good Housekeeping seal of approval, 
a buying guide for millions of 
women. All this—plus lots of na- 
tional advertising—means big Fall | 
business for wise hardware dealers. 


5 Point Promotion Plan 






































in 1941, of 36% billion feet. WPB as- 
cribes this year’s drop in production is 
due to manpower and equipment short- 
ages, pricing and “other factors.” Also, 
it says, the revised 1945 forecast does 
not take into account losses resulting 
from the current work stoppages on the 
West Coast. 
© _ . 

Malleable castings — WPB 
finds that “continued large order back- 
logs for malleable iron castings, bul- 
warked by reconversion needs, insure a 
high rate of operation for the industry 
over a long period.” It cites, for one 
example, the continuing demand by the 
automotive industry, for castings for 
gear housings and other parts. These 
in many cases call for the same pat- 
terns in peacetime as in war. No seri- 
ous volume of cancellations has reached 


the foundries, and the maximum drop 
in order backlogs, to July, was to 426,- 
739 tons, from a wartime peak of 506,- 
000 tons. July production was season- 
ably down to 53,101 tons, compared to 
the war peak of 86,163 tons in March, 
These figures reveal many months’ ac- 
tivity already definitely underwritten, 
and show that civilian production re- 
quiring malleable components, may be 
considerably slowed thereby. 


*. *+ *# 


Other late revocations—Pri- 
orities Regulation 31, in which WPB 
lists and revises its cumulative blanket 
revocations of wartime control orders, 
was amended Sept. 30, to end the fol- 
lowing additional “bans”:—Hide Glue 
Stock (Order M-368); Marine Paints 
(Order P-65) ; Can Enamels (Order P- 











Brings Immediate Profits 


If your jobber hasn't Mystic Foam, 
write us (mentioning his name). 
Jobbers: Wire or write. 


P.S. A companion product, Mystic Zip, 
helps double profits. 


MYSTIC FOAM CORPORATION | 
2003-07 St. Clair Ave., Cleveland 14, Ohio 


Pine 


HOUSE NUMBERS 






























well 
packaged 


3” Numbers — neat 
sturdy and well designed 
New and modern as tomorrow! 
Packed in transparent envelopes, 

; with screws. Retails at only 10¢! 
Packed in 10 doz. Assortment 
with attractive display card. 

Ask for- samples. 








REFLECTO LETTERS CO. 


T 27th STREET. NEW Y 

















PRODUCTION INCREASE over 1939 as 
Estimated for First Full POSTWAR YEAR 
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Foodand Printing, Paperand Textile Lumber Apparel Leather 

kindred publishing allied § and fiber timber and other and 

products andallied products products basic fabric leather 
industries products products products 


Source: Marketing Committee, Committee for Economi¢ Development 
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149); Construction Projects (Order P- 
195 and P-19K); Metal Strapping 
(Order P-152); Wood Shipping Con- 
tainers (Order P-140); Fiber Shipping 
Containers (Order P-146); and Water 
Well Materials (Order P-148). 


7’. * @ 


Nails and merchant products 
—Comments from jobbers do not reflect 
improving or satisfactory deliveries of 
nails, wire staples and fencing. Galva- 
nized sheets seem slower than ever. 
Actually, steel mills have had little re- 
lief from government cancellations, most 
of which affected their 1946 operations, 
while labor shortages or interruptions 
have offset much of the hoped-for in- 
creases in production. The long bare- 
ness of jobbers’ and dealers’ stocks is 
likely to continue for a few months, and 
thereafter it will take many more 
months to bring inventories up to a 
comfortable working basis. Mills men- 
tion netting as heavily booked, in fact, 
nearly or quite up to winter and spring 
capacity. Smooth wire, too, is very 
scarce, but barb wire is commencing to 
come through a little better. 


Se oo @ 


Bolts and screws—Perhaps the 
words “spotty” and “slow” best sum- 
marize the delivery situation on stan- 
dard types of carrige, machine and stove 
bolts. Mills are working on jobbers’ 
orders as far as six months back, but 
are making partial deliveries on more 
recent orders. The average service is 
probably no better than four months. 
Retail dealers whose suppliers can fill 
more than half their sizes promptly on 
an assorted bolt order, consider them- 
selves fortunate. Mill operations are 
slowed by labor, transportation and con- 
tainer handicaps, and war cancellations 
have been offset on their books by an 
equal or greater inflow of new trade and 
industrial orders. Wood screw makers 
are doing a better job, shipping in 30 to 
60 days, and there is improved service 
also from cap, set and machine screw 
producers. Manufacturers in all these 
lines would like to mark up their prices 
somewhat, but there is little actual ex- 
pectation of any change whatever. 


*>- ¢ 8 


Steel pipe—Distributors report 
standard sizes of galvanized and black 
pipe are being delivered on orders four 
to six months back, and new accept- 
ances by the mills promise no better 
deliveries toward the future. As in most 
other “merchant” steel lines, more re- 
lief from OPA is needed and hoped for, 
in the way of price increases. When, 
and if, these will be granted is still in 
doubt, but if a wage raise for steel 
workers goes through substantially, it 
seems that higher 1946 pricing of 
finished lines can hardly be avoided. 
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KWIKHEAT’S 


THERMOSTAT 


BUILT-IN 4 ../ 


Oe 


* HEATS IN ONLY 90 SECONDS 
* MAINTAINS PROPER HEAT 
* CAN'T OVERHEAT 

* LESS RETINNING NEEDED 


* TIPS LAST LONGER 
* COOL, SAFE HANDLE 
* LIGHT WEIGHT 


*patented 


The Kwikheat Soldering Iron 

has ample reserve power for 

your soldering jobs—225 watts 

held in check by a thermostat 

built right into the iron* —main- 

taining ideal temperature for perfect 
soldering—preventing overheating 
(which causes deterioration in other 
irons)—prolonging life of tips and elimi- 
nating the need for constant retinning. Be- 
sides these big advantages, the Kwikheat Iron 

is hot, ready to use only 90 seconds after plug- 

ging in. It is extremely light (14 ouncés), well- 
balanced, and has a safe, cool handle. No wonder 
Kwikheat is a sensation wherever it is used. You will 
want to stock this “hot” item. With one tip — $11.00, list. 
6 INTERCHANGEABLE TIP STYLES 


#0 Al #2 #3 #4 6) #5 
$1.25 $1.25 $1.25 $1.25 $1.75 $1.25 


VANATTA 


THERMOSTATIC SOLDERING IRON 
A Division of 


Sound Equipment Corp. of Calif.e 3903 San Fernando Rd., Glendale 4, Calif 
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There’s a ready market for Plasteel 
right now! Thousands of the nation’s 
farms face vital roof repairs and new 
construction. And thousands of them 
will prefer Plasteel because it’s more 
than just a roofing material—more 
than just protection — it’s lasting 
protection! Just what farmers need. 
It’s made of steel, high-strength 
sheets treated by a controlled 
method; then sealed against all cli- 
matic and corrosive influences with 
a weather-tight asphaltic plastic. 
And for beauty and permanence, the 
plastic is then coated with a pure 
mineral mica that needs no paint, 
no repairs. That’s why it’s perfect 
for farms and profitable for dealers 
to stock PLASTEEL Corrugated 
Stee! ROOFING! 


For Details, See or Write 
Your Distributor Today 


Protecteo Steet Propucts 


WASHINGTON - PENNSYLVANIA 
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OPA’s radio prices — New 
radio sets will sell for about the same 
as in 1942, OPA announced Oct. 1l. 
Actually, however, it granted price in- 
creases averaging about 12 per cent to 
manufacturers, but it said that with few 
exceptions wholesalers and retailers will 
be required to absorb the increase. This 
means that distributors will not be per- 
mitted to charge the public more than 
top prices of three years ago. OPA feels 
that nevertheless the overall profit mar- 
gins of wholesalers and retailers prob- 
ably will be larger than before the war, 
because “trade-ins will not have to be 
taken at above the resale value, and no 





markdowns will be necessary to stimu 
late consumer buying.” Manufacturers 
were granted a 15 per cent increase for 
sets sold to wholesalers for less than 
$11.00; 12 per cent for sets selling be 
tween $11.00 and $30.00; and 10% per 
cent for sets selling for more than 
$30.00. OPA also announced an in 
crease of 18 per cent for manufacturers 
of wood radio cabinets, and manufac 
turers’ increases ranging from 9.5 to 
26.3 per cent for radio parts. 
+ * - 

Electric appliances — New 
appliances made by the Westinghouse 
Electric Appliance Divison, soon to be 








“So You Are Going Into Business” 


Mount Vernon, WasH.—In “So 
You’re Going Into Business” in your 
issue of June 21, 1945, John Doe in- 
corporates and is required to do 
many things by the government. 
If he also handles seed, nursery stock 
and feeds, he also must have a seed- 
man’s license, a feed dealer’s license, 
a nurseryman’s license and, oh yes, 
a capital stock tax. Then he must 
legally check his labels on all dog. 
cat, and live stock remedies; check 
tags on all feeds; check germination 
and purity and weed seed contents 
on all seeds, etc.; get auto and truck 
license with proper tonnage on the 
truck and, if he is to stay out of 
trouble, also Federal use stamp tax 
for both auto and truck. He must 
also check his truck equipment for 
lights, flares, size of tires for his 
loads and, when the roads freeze, 
check to see what changes have been 
made in loads, etc. 

He should also check with the 
OPA on prices and also check with 
local authorities to see if his build- 
ing, signs, goods handled, etc., com- 
ply with local regulations. This will 
involve endless correspondence with 
no conclusions arrived at, but any of 
them can step in and put him out of 
business on any charge, real or 
fancied, without his having any prac- 
tical recourse to law or equity. We 
could add many other snags but do 
not want to discourage him. 

Well, if he braves all of these and 
is willing to gamble his money (if 
he wins, the government takes the 
biggest cut out of it), he had also 
better check with the various unions 
for, to all practical purposes, they 
can also put him out of business 
without any legal recourse. 

We should not criticize without 
being able to offer a remedy. Offhand 
the suggestion is made to have the 
government (Federal, State, county 
and city) levy one tax, a percentage 
of his volume of business in lieu of 





reports, assessments, taxes, etc. In 
other words, relieve him of impos- 
sible paper and office work, until he 
reaches a certain volume of business 
or until his business is three or five 
years old. The percentage could even 
be enough to pay a traveling auditor 
of the government to see that small, 
new business did not defraud on 
taxes, labor rules, etc. As to the 
unions, exempt him from all of this 
until he has-employed three or say 
five employees or reached a certain 
volume of business. He should be 
encouraged with lots of leeway but 
must not destroy the standard of 
living the unions and others have 
helped to establish. 

We cite an example. A contracto1 
put up a good warehouse for us sev- 
eral years ago. When a few years 
later we wanted another building put 
up, he would do everything but the 
paper work and reports involved in 
employing men. He was adamant 
and we had to take care of this for 
him. Before the job was through we 
saw how wise he was. 

Recently, we tried to get our fav- 
orite electrical contractor to do some 
work for us. He said perhaps later 
but he would have to hire a book- 
keeper to make out reports, keep 
records, etc., for State and Federal 
governments if he hired a few men 
to help him. 

When established people in busi- 
ness are discontinuing employing 
others what hope is there for new 
people starting in business to em- 
ploy more help? Every effort should 
be made to make it simple for them 
to go into business and employ 
others. Something should be done 
to encourage new small business for 
the benefit of individuals, govern- 
ment and unions. 


—L. H. GoopHuE 
Skagit Grain & Seed 
Co., Inc. 
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acturers . e 
pase for reaching trade and consumer buyers, M 
ss than will be priced at their last pre-war argie was Maddened 
ing be levels, company spokesmen say. They _ 
0% per comment that many cost factors apply- mF : 
e than ing to the new line of appliances have ; 
an in increased over pre-war, but that the 
icturers decision to “hold the line” on prices is 
anufac a direct fight against inflationary 
95 to trends. Westinghouse also says: “We 
have not been in production of appli- 
apces for nearly four years and until it 
- New is once more established we have no 
house data for comparison of costs, while 
1 to be other cost factors may not be definitely 
ct established until actual production has 
— been in operation for some time.” 
. 7. e 
Builders’ hardware repricing <a 
tc. In A further study of the changes made MEATS never turned into fancy leftovers for Margie (sliced or diced all the 
im pos- in Price Regulation 40, shows that effec- time. NO MIXER!) 
itil he tive Oct. 8, ten per cent price relief has 
isiness been granted by OPA, not only on 
or five manufacturers’ and jobbers’ ceilings, 
1 even but that a similar ten per cent mark-up 
uditor has been authorized in retailers’ prices. 
small, The lines affected are the popular priced 
id on staples, called by OPA the “low-end 
o the items” of builders’ hardware. Included 
f this are steel case padlocks, to and includ- 
r say ing 2 inches, disc tumbler and pin 
ertain tumbler padlocks including to 1% 
Id be inches, brass case pin tumbler 114 inch sa 
y but padlocks and 1% inch combination \ 
rd of locks. In drawer or cupboard (cabinet) \- 
have locks, seven types will enjoy the ad- a 
vance, and a similar number of items in $0 she got an old hand grinder—and it squeezed and mashed while she cranked 
ractol cylinder rim night latches and dead- and groaned, and she went back to meats sliced and diced. 
3 sev- locks. One cylinder mortise deadlock —~ , 
years with three tubular cylinder locks are 
g put authorized for the increase. The price 
it the mark-up will apply on specified types 
ed in also, of: screen door hardware, screen 
imant hinges, screen and storm door checks, 
is for floor hinges, door stops, and casement, 
th we sash and transom hardware. Included 
also are locksets, lock trim and door 
r fav- knobs of the most familiar competitive 
some types. 
later * * * 
book- Hinges and butts—By a sepa- 
keep rate action, effective Oct. 8, OPA has 
deral granted relief, under Price Regulation 
men 413, by a 10 per cent increase in au- BUT soon she'll serve meat loaf and hash and hamburger and croquettes and 
thorized ceilings for manufacturers, and é ‘ ‘ P 
busi- “resellers,” including retailers, affecting meat balls and patties—and her meat management will be miraculous. (Right 
oying a long specified list of staple butts and mixer coming! KITCHENAID!) 
new hinges, including bolt hooks and screw You'll want to handle KitchenAid! A full only, at full dealer profit. KitchenAid 
em- hooks. The permission for distributors line of the finest mixers on the market— advertising is stepping up nationally, and 
ould to participate in the advance on build- coming soon. Easy-to-use attachments— it’s time to see your distributor now! 
them ers’ hardware and en the hinge items, is electric coffee mills, too. KitchenAid ° . ° 
lov welcome news to jobbers and dealers. products are guaranteed, competitively Experience has shown that no mixer compares 
ip J priced, sold through recognized dealers with KITCHENAID 
done who so eften have been “squeezed” in 
s for other OPA relief moves for manufac- 
vern- turers, 
@ * 
eed Latest News on /, WH Cfo fA 
RECONVERSION | 
id on page 184 The Hobart Manufacturing Company - KitchenAid Division + Troy, Ohio 
AG 
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Diamond Facet 
Light Reflector 


The General Pacific Corp., 1800 S. 
Hooper St., Los Angeles 21, Cal., and 
the General Detroit Corp., 2270 E. Jef- 








ferson Ave., Detroit 7, Mich., have an- 
nounced a Diamond Facet reflector for 
use in flashlights, searchlights, lanterns, 
spotlights, and floodlights of all sizes 
and types. Reflector’s design makes use 
of the fact that nothing reflects light as 
a diamond will. In place of a smooth 
wall finish, the reflector has a surface 
broken into multiple diamond shapes. 
Circle shown at the bottom, made by a 
flashlight with a smooth-wall reflector, 
has a spot in the center, while the 
other circle, made by a “Floodbeam” 
flashlight, which incorporates the new 
reflector, is clear. 


Silvered Bowl Lamps 
For Store Illumination 


General Electric Lamp Department, 
Nela Park, Cleveland, Ohio, announces 
two new silvered bowl lamps, with a 
circular inside frosted window at each 
bulb’s end. Designed for downlighting, 
which is particularly useful in store 
illumination. Rated at 300 watts and 
500 watts, the lamps are semi-silvered, 
inside frosted, and have a mogul screw 
base. Light filters through 2% in. 
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diameter inside frosted window, of the 
300 watt unit. Diameter of circular win- 
dow of other lamp is 3 in. 


Quality Tools Corp. 
Catalog 


Quality Tools Corp., New Wilming- 
ton, Pa., makes available catalog No. 45, 
describing and illustrating Oldforge 
tools. Front page tells the story of 
Oldforge Grey Metal. Included are 
chisels of all types, mechanic’s sets, 
punches, screw drivers, scrapers, screw 
extractors, brake adjustment tools, and 
cutters, 


De Koven Kart 
For Babies 


This baby-walker-stroller has oilite 
precision bearings, and featherlite air- 
craft construction. Completely assem- 
bled, it has a flip-up foot rest. Bumpers 
are rubber covered and are of the 
spring type. Welded tubular construc- 
tion is rigid but flexible. Finished with 
Metalustre, which’ is weather resistant, 
and chrome. Wheels are large with 
5 in. molded rubber tires. Equipped 
with gay plastic beads in non-toxic 
colors, and has one piece rigid handle, 
light-weight, and easily detached. 
Master Industries, Inc., 2415 S. Prairie 
Ave., Chicago 16, IIL 


Cuprinol for 
Fish Lines, Etc. 


Cuprinol, Inc., 7 Water St., Bost »n 9, 
Mass., makes Cuprinol, designed to stop 
rot, insect borers and water parasites, 


~ 


and to prevent mildew. For use‘ on 
fishing lines, pull the line through the 
eye of the applicator and draw the 
line through the liquid. Dry the line 
for 20 minutes, and maker states it’s 
protected for the season against rot 
and mildew. Will not change the color 
of line, stiffen it or make it sticky. 
Lines treated with Cuprinol need not 
be dried after fishing. Can be used 
also on rope, wood and fabrics, around 
the house, farm, camp and boat. It 
must be applied directly to raw wood, 
either by itself or as a priming coat 
under paint or varnish. Available in 
qt., gal., 5 gal., and 50 gal. sizes., and 
in five types, for wood, waterproof for 
fabrics, for ropes, for nets, and super 
Cuprinol. 


Baseball Figurines 


The Leo Kaul Importing Agency, 
Inc., 115-119 (Z) S. Market St., Chi- 
cago 6, Ill., is making three baseball 
player figurines. Made of terra cotta 
composition, the suits are ivory colored, 
with red caps and trimmings. Oppos- 
ing team has gray blue suits, with blue 
caps and trimming. Figures are 5% in. 
high, with a base 2% in. in diameter. 
Packed 1/6 doz. sets in a box. 


HARDWARE AGE 



















ton 9, 
) stop 
sites, 





THIS IS NEW! 







Luminous—Plastic 
HOUSE NUMBERS 
eye 
catching 


NOVELTY 
APPEAL 








retail 15¢ each 


Tremendously practical! Absorbs 





light by day. Glows all night. 
Glowing quality permanent 10 
doz. in glassine envelopes with 


screws. | doz. of each number 


REFLECTO LETTERS CO. 


110 WEST 27th STREET, NEW YORK 1. N.Y 











*Trade Mark Registered U. S. Pat. Off. 
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@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ OIL TEMPERED SPRINGS 


McGILL METAL Propucts Co. 
Marengo, Illinois 
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Molly Corp. Self 
Anchoring Bolt 


Molly anchor bolt for general con- 
struction or household use. Neat ap- 
pearing, it holds securely without de- 
facing wall, and forms own socket 









— 


IN ag 


which will not disengage when bolt is 
removed. For any type of floor or wall, 
from solid masonry to pulp board. 
Ideal for securing bath fixtures, light- 
ing fixtures, control panels, shelves, 
mirrors, etc. A 4-way spider anchor 
conforms to any condition, and pro- 
vides firm anchorage in lightest con- 
struction. Available in a full range of 
sizes, they are easily installed. The 
Molly Corp., 2-260 General Motors 
Bldg., Detroit, Mich. 





Eager Beaver 
Junior Steel Wool 


All purpose medium grade of steel 
wool, with an attractive colorful band. 
ideal for cleaning white wall tires, and 
removing rust from body and bumpers 
of car, also for refinishing furniture 
and woodwork, and removing old paint 
and varnish. In the kitchen it scours 
pots and pans, cleans stoves, etc. Has 
long soft pliable uniform strands. James 
H. Rhodes & Co., 157 W. Hubbard St., 
Chicago 10, Il. 


Marshallan Floor, 
Wall Register Shields 


Adjustable register shields, floor or 
wall types, are ideal for warm air fur- 
naces. They are designed to save fuel 
and protect furnishings from dust, dirt 
and soot. Adjustable 10 to 19 in. 
Made from heavy gage steel, they are 





finished in baked black enamel, oak 
and walnut hand grained. The Mar- 
shallan Mfg. Co., 1061 W. 11th St., 
Cleveland, Ohio. 





You Wik Profit 
by Featuring ; 
DRAKE | 








SOLDERING IRONS | 


Outstanding quality values backed 
by 25 years of soldering iron man- ) 
ufacturing experience, DRAKE 
Soldering Irons have the built-in 
customer satisfaction you find 
profit in selling. There is a 
DRAKE Soldering Iron just right 

for every purpose. 

INDUSTRIAL BUSINESS 


The long-lived stamina of DRAKE Sol- 

ng Irons makes them particularly 
valuable for busy war plants. You can 
sell DRAKE Soldering Irons to those 


Fieste 
iastrated here is No. 701—100-watt 


DRAKE Soldering Iron. This same type 
of irom also comes in 60 and 150-watt 


ratings. 
ASK YOUR 
JOBBER 


Write for latest 
information about 
securing priorities 


DRAKE ELECTRIC WORKS, INC. 


3656 LINCOLN AVE., CHICAGO 13, tit 





























how...CATALOG 
RED ARROW 


ADVERTISED 10 
MILLIONS 





| in many leading 





National 
Magazines 





Write today for free cuts and 
copy suggestions for cataloging 
Red Arrow Garden Spray — so 
you can begin booking orders 
early for this big-selling garden 
insecticide. Again in 1946, Red 
Arrow will be a highly concen- 
trated Pyrethrum - Rotenone - 
Soap Spray—-so it’s going to sell 
bigger than ever. There’s no 
cost. No obligation. Just drop 
us a line and ask for up-to-date 
Red Arrow catalog material— 
today. Address: 


McCormick & Co., Inc., Baltimore-2, Md. 


i ed 
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KEEP WARM 
ee ee oe ee 


Seal your home 
against drafts 
and cold, stop 
expensive heat 
leaks! Keep out 
dust, dirt. Just 
press MortTiTE 
pliable plastic 
tape around 








windows, doors, peieanniin I | 


etc. It’s easy! It’s sure! | 


$425 


Higher West of 
Rockies and 
Canada 


A roll covers about 
80 ft., enough for 5 
windows 


At hardware, paint, 








dept. stores and 
lumber yards. 


4. W. Mortell Co., 568 Burch St., Kankakee, Il! 
Above is one of the advertisements running 
in national and trade magazines and Sunday 
newspapers — building a big demand for 
Mortite. 


ORDER THROUGH YOUR JOBBER 


‘es 


BUILDERS HARDWARE 
FOR CUSTOMER 
SATISFACTION 





MILWAUKEE STAMPING CO. 


842-B South 72nd Street, Milwaukee 14, Wisconsin 








GUARANTEED PRODUCTS 
henatersirelaes 


ELECTRIC FENCE CONTROLLERS 


Easy Selling Quality Products 


SHOX-STOK Controllers sell easily because they are very ECONOMICAL and 
SIMPLIFIED CONSTRUCTION gives SAFE AND SURE PROTECTION. DEPEND- 
ABLE PERFORMANCE proves Shox-Stoks are HIGH QUALITY at LOW COST. 
Faster turnover means BIGGER PROFITS for you, with less capital tied up. 


° LIBERAL PROFITS 


To make money you need easy-selling, fast 
moving products. 
and 1945 should be our biggest year. To 
help dealers sell, we advertise Shox-Stok in 
the best farm magazines, and attractive cir- 
culars and store displays are furnished 
free. Get your share of the profits in your 
vicinity. 

3 Models Available 

Now—All Electric or 


Battery Operated 

SHOX-STOK Controllers are available with- 
out delay. One of the 3 models takes care 
of any need, operated from power line or 
by a battery. One SHOX-STOK will con- 
trol 15 miles of fence at a cost for current 
of % cent per day—that’s real economy. 
Each SHOX-STOK is Guaranteed. 


Prices are low and dealers’ discount allows good 





QUICK TURNOVER 








All Electric 
Model PH-5 


Model PHS $13, 99 


Plugs into regular “110 Vort” ré hy "ine. 


Prices 50c higher in Montana, 
Wyoming, Colorado, se ‘pamate 
and states west of them 


Order from Your Jobber Today—or Write 


GUARANTEED PRODUCTS, Wellington, Ohio 


SHOX-STOK qualifies, 


profits. 











WHATS NEW 


D-O Decal 
Letters and Numbers 


D-O Decal Co., 462 E. Fordham Rd., 
New York City 58, transfer letters, 
numbers and signs, gold with black 
borders. Precision - made characters 








Replacements 


make the sign look neat. 
can be easily and quickly made from 


stock, Letters are weather-proof and 
permanent, says the maker. To apply, 
moisten surface of object, then put 
decal in desired location. Place thumb 
on letter, to hold it, and pull backing 
sheet downward. Smooth out with 
damp cloth, working from center out- 
wards. Sheets perforated for easy dis- 
pensing. Two display cards and dis- 
play loose-leaf binder with each open- 
ing order. Stick to metal, glass, fiber, 
leather, painted surfaces, etc. 





Anderson Brush Catalog 


Containing 26 pages, this wire brush 
and hole saw catalog No. 45 is avail- 
able from Anderson Corp., 161 Summer 
St., Worcester, Mass. Illustrates and 
describes with complete specifications 
all types of wire wheel brushes and 
hole saws. Has a numerical index, 
with the medel numbers and pages, 
and also an alphabetical index. 





Illuminated Outlet 
Plate 


Associated Projects Co., 80 E. Long 
St., Columbus 15, Ohio, has designed a 
LumiNite duplex convenience outlet 
plate. Features a tiny shielded electric 
bulb that is always lighted, and serves 
as a safety light, or nite-light, in addi- 
tion to making outlet visible. Said to 
operate at the cost of less than two 
cents a year. Plate is molded in a sin- 
gle piece of ivory plastic, and part of 
the housing is fabricated so that the 
bulb will emit a soft glow. Fits any 
standard duplex convenience outlet. 
and installed quickly by connecting two 
lead wires to terminals on the outlet. 
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New Displays for 
Tavern Home Products 


Socony-Vacuum Oil Co., Inc., 26 
Broadway, New York 4, N. Y., has 


issued colored display cutouts, cards, 


- 





window strips and direct mail material 
for dealer merchandising of Tavern 
Home Products. Some of the new full 
color displays are offered in both three 
dimensional and easel-backed flat cards, 
ranging in height from 21 to 34 inches. 
The display units feature “Bug-a-boo” 
in moth crystal, and in insect spray 
form, Non-Rub Floor Wax, Paint 
Cleaner, Furniture Gloss and Rug 
Cleaner. Three dimensional units have . 
space for showing a packaged sample of 
the featured product, excepting for the 
illustrated display piece which features, 
instead, a figure applying Non-Rub Wax 
to a kitchen floor, in a modern setting. 
One of the displays shows a housewife 
pointing to a listing of some Tavern 
Home Products over a fireplace. 


Treco Towel Bar 
And Soap Dish 





Towel bar which is available in 18 in. 
and 24 in. lengths. Bars have high 
quality baked enamel finish, and unique 
brackets. Soap dish is finished in 
enamel also. Treco Products Co., 89 S. 
10th St., Minneapolis 2, Minn. 
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FOR BIGGER PROFITS... 
eee PICK A 
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ALUMINUM 
JUICER 


Vfl 


: WO of DAZEY’S biggest profit items—the DAZEY DELUXE CAN 
. OPENER and the DAZEY SENIOR CAN OPENER—are now avail- 
able, ready to go to work making money for you. The smooth, 
effortless, time-saving operation of DAZEY CAN OPENERS has made 
them first choice of American homemakers for over 18 years. 


The DAZEY ALUMINUM JUICER, now in production, will soon be 
in the hands of the distributors — redesigned, streamlined, and 
better than ever. 


Cash in now on these popular DAZEY items! 39 


DAZEY CORPORATION e ST. LOUIS 7, MISSOURI 
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The streamlined Kitchen Lighting 


Unit that’s become a ‘must’ for 
every home-loving woman! 


It’s got everything—style, efficiency, beauty, economy—and it 
is definitely post-war. Easy to install and maintain—for kitchen, 
bathroom, alcove, bedroom—everywhere. The orders are al- 
ready piling up—but probably your wholesaler has already got 
his order in. Get in touch with him immediately so that you 
can get your share of this sure-fire business! 


BATH ROOM 








K1—with cord and plug and adapter 
to fasten to a 4" holder. 


Retail Price 
K2—with canopy, fixture strap and ‘3.75 LESS 


wire leads to fasten directly to out- Lamps 


let box—with UL label. ’ 
Mts profitable hy: an 











ORDER NOW 
THE SEASON’S ON 











RUST PROOFED 
LICENSE PLATE 
FASTENERS 


Smartly designed for looks and satisfac- 
tion. Wide screw head for any slot. High 
wing nut for better grip. Two washers, 
flat and lock, for security. 
ORDER DIRECT OR THROUGH 
YOUR FAVORITE JOBBER 


SHARON BOLT & SCREW CO. 


BOSTON 10, MASS. 




















SPRING & CHAIN 


DOOR STOP 





A NEW Profit-Maker 


Here’s a fast-seilling item with definitely 
superior features for protecting grade and 
storm doors from wind damages. Every 
home needs one or more NOW—so place 
your order without delay. 


COMPRESSION spring action gives better 
shock-absorption when door reaches 90° 
opening, with definite stop limit at 110°. 


Ruggedly constructed; zinc plated; complete 
with screws and directions for installing. 


Order from Your Jobber 
THE SHELBY SPRING HINGE CO., Shelby, Ohio 
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WHATS NEW 


Grass Catcher— 
Milk Can Cover Lifter 


Wheel-A-Way grass catcher and lawn 
cart, designed with offset and high sides, 
which catch the grass. Can be easily 
attached to the rear of any mower. If 





canvas is damaged it can be replaced 


readily. Basket being wider than cut- 
ting blade, allows operator to attach 
basket at any desired position from left 
to right. When basket is attached to 
mower, operating lever automatically 
raised the wheels from ground and upon 
detaching the wheels lower into rolling 
position. Operator rolls loaded basket 
away. Can be used as a lawn cart when 
trimming, weeding or gathering leaves. 
Spee-Dee milk can cover lifter is also 
made by the company. Yoke fits around 
neck of can, between handle. Down- 
ward pressure on the lifter, readily lifts 
the lid, as design of lifter causes equal 
lift from both sides. Works efficiently 
on both empty and full cans. Made 
of steel it is operated with one hand 
and is light in weight. Made in two 
sizes to fit only sizes of can necks made, 
6% in. and 7% in. C. F. Sullivan Mfg. 
Co., 1106 Luhrs Tower Bldg., Phoenix, 
Ariz. 


Burgess Replacement 
Guide for Radios 


Burgess Battery Co., Dept. R. G., 
Freeport, Ill., has made available a 
complete guide for the replacement of 
all radio batteries. Combines a listing 
of the correct replacement batteries for 
portable and farm radios, and includes 
a listing of private brand portables. 
New manufacturers are listed, and the 
number of sets covered exceeds 1,000. 








Latest News on 


RECONVERSION 
on page 184 











Thousands of 
Peace - time 
Products 
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M. S. BROOKS & SONS 
BOX "'B"’ CHESTER, CONN, 
Since 1848 


“BROGKS  HOGKS 











Every User Recommends It— 


Every man who uses a Townsend Wire 
Stretcher is pleased with the ease with 
which it is attached to the wire, the rapié 
ity with which the wire is brought inte 
pesition for nailing, and the fact that he 
can stretch the wire and nail it to the post 
without assistance. These time and laber 
saving features have made the 


Townsend Wire Stretcher 


a profitable seller for ever 30 years. It 
wil] stretch plain, twisted, barbed, woven 
wire or large mesh open wire. The 3 foot 
weoden handle is fitted with malleable 
iron pincers with serrated steel grips war: 
ranted not to slip. Also ideal for tight 
ening bands and wire on large shipping 
boxes, erates and bales. Send for Trade 
— also folder which gives complete 


B. W. TOWNSEND 
Painted Post, N. Y. 
_ 
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e@ SIZE 
@e BREAKING 
POINT 
They MUST 
be good! 
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Visible Glass 
Mail Box 


George F. Collins & Co., Sapulpa, 
Okla., is making the visible glass mail 
box, which contains all aluminum metal 
hardware. Is streamlined to harmonize 


with modern homes and appliances, 
Body is made of best quality tem- 
perature, resistant crystal glass, of one- 
piece construction, in stippled design. 
Box can be opened with one hand. 
When door is opened, contents are 
caught and held by latch. Upper lid 
is automatically self-closing. 


Fluorescent Lamp 
Holder 


Lloyd Products Co., Providence, R. L., 
has produced a fluorescent lamp holder, 
called “Flex-Loc.” Flexible, it adjusts 
automatically to variations in lengths of 
lamps and spacing of mounting holes in 
reflector units. Has a positive, auto- 
matic lock which, says the maker, pre- 
vents the lamp for falling out of con- 
tacts from loosening, due to vibration or 
shock. Newly designed contacts grip 
both sides of the lamp pins. Insertion 
and removal are simple due to the stream- 
line design. Projecting tab serves as a 
guide for insertion and a means of re- 
moving lamp. Tapped hole in mount- 
ing bracket eliminates need of mount- 
ing nuts. Engineered to fit all standard 
spacings, Flex-Loc does not require 
changes in fixture layout. Moulded 
from strong-bodied plastic, with high 
dielectric properties, it withstands high 
impact shock tests up to 2,000 ft. lbs., 
says maker. 








features 


OSTER “BULL DOG’ 
STOCKS AND DIES 


Here are the 5 big reasons for the 
world-wide popularity of Oster 
“BULL DOG” tools! 


Positive die locking device. 
“The ‘BULL DOG’ grip can 
never slip!” 


Self-locking, self-centering 
guides. (No bushings—no set 
screws.) 


No backing off... Dies open 
and release the tool. 


Dies reset to size instantly. 


Big range of sizes...right and 
left hand threads. 


THE OSTER MANUFACTURING CO. 


2028 EAST 61st STREET 
CLEVELAND, OHIO 


O. K. OSTERI Send me your illustrated 
catalog LIST NO. 45-T. which features PLAIN 
and RATCHET types of *BULL DOG” Die-Stocks. 


MY NAME 





COMPANY 
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SCREW DRIVER 


A new design in husky Screw Drivers that can 
really “take it’ . . . the blade, shank and shoul- 
der are forged from ONE piece of Tool Steel. 
When your critical customers take one of these 
sweetly balanced, rugged tools in their hands, 
they sell themselves—and quick! 

Made in a complete line of models and all sizes 
with square and round blades that run completely 
through selected hardwood and Pyraloid handles. 
Write for complete details on this 
fast-moving, long profit line. 


VIKING HAND DRILLS 


Shown to the right is No. V.920... 
one of a complete line of beautifully 
designed FORSBERG Hand 
Drills, All popular sizes up to 
%” chuck capacity. 



















WHALE BRAND COPING SAWS 


No. 24... An extra deep, finely finished frame. 
Stock %” x 3/16", depth 6%” Hardwood handle. 


Complete with No, 20H specially hardened and 
tempered Whale Blade. 


Forsber 


© MFG. CO., BRIDGEPORT, CONN., U.S.A. 





WH Alt WHAT'S NEW 


BRAND 











Gift-O-Gram Folding 
Gift Card 
Gift-O-Gram Co., P.O. Box 1, Bir- 


mingham, Ala., has created a folding 
gift card to be signed by the donor for 
Christmas, Father’s Day, birthdays, an- 


niversaries, etc. This cardboard plat- 
form fits into the gift package and be- 
comes an integral part of the gift itself. 


Name “Gift-O-Gram” is printed in a | 


scroll effect, and two blank lines are 
provided for the message with the word 
greetings superimposed in contrasting 
color. A blank line is supplied, with 
“from” to the left, so the donor may 
place his name on the card. Card can 
be placed inside of merchandise box as 
gift is packed, eliminating damage to 
the box. Christmas color combination 
of the Gift-O-Gram is red and green on 
white cardboard. 


Caloric Médel Hot Plate 


Model 18 hot plate made by Caloric 
Gas Stove Works, Widener Bldg., Phila- 
delphia 7, Pa. Available in one size, 
20 by 12% by 7 in. Equipped with 
two efficient Caloric burners and will 
operate ‘satisfactorily with manufac- 
tured, natural or L.P. gases. Body of 


plate is made in one piece, which is 
reinforced. Main body and the remov- 
able one piece drip tray is finished with 
baked black japan, and trimmed with 
a white porcelain, manifold shield. 

















CHICAGO 


LAG SCREW SHIELDS 


Greater Expansion 
Greater Holding Strength 


Made of finest grade malleable 
iron, Chicago Lag Screw Ex- 
pansion Shields are outstanding 
for anchoring in concrete, brick 
or other masonry—particularly 
on jobs where it is desirable not 
to use a setting tool. Reinforced 
rings on the outside are designed 
to give maximum bite and will 
not flatten out as easily as 
shields with lighter rings. In- 
ternal threads match standard 
lag screws. Chicago Shields 
available in all standard sizes 
from 4%” to %” diameters. 


IMMEDIATE DELIVERIES on these and 
other dependable Chicago anchoring de- 
vices. Write for New Catalog. 


JOBBERS 


Get complete facts now on the “‘Line that 
Holds . . . Customers.” 





CHICAGO EXPANSION 
BOLT COMPANY 


2227 W. Ogden Ave. @ Chicago 172, I! 











PAINE 


‘PIPE STRAPS 


IN RIGID AND 
THIN-WALL SIZES 





Quality products for fastening thin wall pips 
BX, rigid duit and etallic sheathed cable. 
Made from uniform gauge Galvanized Steel with 
raised center rib for added strength. 14 sizes in 
each style. Available in 5 Ib. cartons and 100 |b. 
bags. Guaranteed number of pieces to Ib. 





Ask your Jobber or Write for Catalog. 


THE PAINE CO. 72.Ss0°%2. ‘i. 
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and HANGING 
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‘Narrow Frame ; Ble) be Re 
Hack Saws ™ 








MAKES OLD BRUSHES 
ACT YOUNG AGAIN! 





IMPERIAL RAPID BRUSH CLEA 


Here’s a brush cleaner that will make a real hit 
with your customers. For this fast-acting cleaner 
quickly softens up the oldest and toughest paint— 
and leaves the brush bristles with their original 
spring and liveliness. 





Miniature Lamps for 
Radio, Indicator Service 
Complete line of miniature incan- ‘ 
descent lamps for 2.5 to 18 volt service, Imperial is ready for instant use—no mixing, 
supplied with miniature screw and stirring, or overnight soaking is necessary. The 
bayonet bases suitable for radio dials, toate 2 eats d int con ce tes of 
electronic equipment, automotive in- rus = simply cippe — ° y 
strument panels, etc., is available from Imperial. Hard-caked paints start to dissolve 
Sylvania Electric Products, Inc., Em- immediately. Will not injure the hands or brush 
porium, Pa. Specially designed to op- bristles. And, since it won't affect any type of 
erate without causing radio interfer- ish f A ° ded 
ence, and to resist vibration from radio finish, no a etumontes nee ' . 
speakers. Have current ratings ranging So feature Imperial Rapid Brush Cleaner for 
from .06 ampere to .5 ampere for ap- extra profits. Long a favorite with both dealers 
and painters, it’s a ready seller that recommends 
itself after the first trial. 





Cleans and Restores 


brushes—quickly 
plications, including AC-DC and bat- — q ; 


tery sets where low current drain, 
shadowless illumination are required. 
Lamps have color-coded beads to pro- 
vide visible identification for radio and 
other replacement services where supply 
voltage is known and T3%4, T3%4, G3%4, 
G4%4, and G5 bulb sizes are required. 


and easily 


Order from your jobber. Write us for information. 


WILSON-IMPERIAL COMPANY, Dept. H-1025, 115 Chestnut St., Newark, N.}. 





The Fasco Mfg. Co., 549 W. Ran- 
dolph St., Chicago 6, IIll., is offering 
two narrow frame hack saws. “Mighty 
Midget,” ideal bushing and tubing saw 
for places difficult to reach. Equipped 
with a standard 6-in. pin type blade, is 
10 in. overall, and can be used inside 
a %-in. diameter hole. “Mighty Mas- 
ter,” sturdy saw with a standard 10-in. 
blade, designed for tough jobs. Works 
freely inside a 1%-in. diameter hole. 
Attractively plated and rust-proofed, 
they are packed 12 each with display | 
unit. | 


Mossberg Rifle 


O. F. Mossberg & Sons, Inc., New 
Haven 5, Conn., is making a .22 caliber 
tifle, 7-shot clip repeater, Model 44US, 
called the “Mossberg G. I.” in honor of 
the best-trained, best-shooting service | 
men in the world. Has an improved | 


The wire of a thousand uses—another 
interesting outlet — dentistry — nerve 
extractors. 


XLO MUSIC WIRE in all standard sizes 


from .003" to .200". In units of '/s Ib., 
V2 Ib., 1 Ib., 5 Ib., or catchweight coils. 








| 
oe’ 3 
peep sight, S100, which is standard 

equipment. Sight has 12 minute “click” | 
adjustments, and is hinged so that it | 


JOHNSON STEEL & WIRE CO.INC 


WORCESTER 1, MASSACHUSETTS 


AKRON 


will swing out of the way when a tele- 


. . a, eee eS 
scope sight is mounted. 


CHICAGO LOS ANGELES 
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Kitcheneers we call them . . . the 
men who staff our departments 

of research and design. Paid, 
professional fault-finders whose 

job it is to “ACID-TEST” each Rival 
item .. . to find the flaws if there 
are any... to improve wherever 
possible ... to create new designs 
and new devices for which your 
customers are waiting. 


That's their job and they're doing it 
— without interrupting war product- 
ion — and you have first call on 
the fruits of their efforts. 


MANUFACTURING COMPANY 


MISSOURI 


Creators of the Juice-O- Met, 


America’s First 
Streamlined Juicer 


NATIONALLY ADVERTISED 


KANSAS CITY, 


(rig 


Ledies’ Home Journal Better 
Homes and Gardens . Bride's 
Magazine American Home «+ 
House Beautiful 


218 














WHATS NEW 





| Hy-Temp Elec. 
| Soldering Iron 


Hydra-Aire, Appliance Division, 626 
N. Robertson Bldg., Los Angeles 46, 
Cal. Electric soldering iron with re- 
placeable and interchangeable tips, and 


7 


replaceable heating element. Precision 
made, its Nichrome resistance wire is 
wound on pure copper or brass core. 
Head is of pure brass, and the tip of 
pure soft copper, threaded for positive 
and continuous contact with head and 
core. Element wire is soldered to plug 
cored wires, and outer shell, cooling 
fins and spacers are all plated for heat 
insulation. Soldering temperature is 
reached quickly says maker. 





“Thett-Proot” Gas Cap 


Crandall Mfg. Co., 1512 W. Slauson, 
Los Angeles 44, Cal., is making a gas 
cap designed so that one model fits all 
styles and sizes of filler pipes. Modern 
replacement cap has chrome-plated 
spring hinged cover and ball catch. 
Once in place, it is fitted tightly, and 
cannot be removed, says the maker. 
Made with a swaged neck of correct di- 
mension to permit rapid filling, cap 
body has cast-in bottom baffles to pre- 
vent siphoning of gasoline from the 
tank. Design of baffles is said to elimi- 
nate bubbling and spilling as tank is 
filled. “U” shaped steel fork, secured 
to bottom of fixture, extends up sides 
and engages the rim of filler pipe. 













HEAD YOUR BUYING LIST 


WITH ZIM 














ZIM CAN OPENER 


| Opens any shaped cans, leav- 
ing edges clean. Strongly 

made for long service. Folds 

upward when not in use. 


ZIM Jar OPENER 


















Removes screw caps, bottle caps, 
pry-up caps and friction caps. Folds 
flat against wall when not used. 






DELUXE MODEL 
ZIM JAR OPENER 


ZIM FLATIRON REST 


STANDARD MODEL 





Leaves entire board for ironing. 
Folds back when not in use. 


VERY SOON NOW ...-: 


we will supply you with the fa- 
miliar Zim appliances and new 
“postwar” ones too. Meanwhile, we 
are apportioning our production 
so each customer will get some. 














ZIM MANUFACTURING CO. 
Headquarters for Labor-Saving Home Appliances 
3037 CARROLL AVE. — CHICAGO 12, ML. 
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Whatever your Washer needs may be, 
we can fill them! For more than 25 
years we have been faithfully serving 
the hardware trade. 

Our Washers are Master Products. 
Flat, clean cut, hand sorted—no scrap, 
no slugs, no miscuts. 





U.S.S. WASHERS « S. A. E. WASHERS 
RIVETING BURRS * SQUARE WASHERS 
EXPANSION PLUGS * MACHINERY BUSHINGS 
AIRCRAFT WASHERS * DISCS 
LIGHT STEEL WASHERS * COPPER WASHERS 
BRASS WASHERS « ALUMINUM WASHERS 
STAINLESS STEEL WASHERS °* Etc. 


and over 10,000 sets of tools for special washers 


‘ RODUC IS co 


Cleveland 5, Ohio . 











ODEL 
PENER 


ST 


GET ‘LIBERTY’ ON YOUR COUNTERS 


ie fa- 
new NOW.....FOR TODAY’S SELLING 
le, we 
iction 
some. O 3 
LETRAW MFG. CO. 


co. 229 W. ILLINOIS ST. ° CHICAGO 
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SKY POWER 
Makes a 
RUNNING WATER 
SYSTEM 


Available to Every Farm 


=» Monitor Sky Power 
oY, NY windmills have kept 

[ pace with new ideas 
and new demands in 
rural living. Now they 
provide a running wa- 
ter system comparable 
to any electric system. 


No matter how remote 
the farm, free power 
from the wind is always 
there, ready to supply 
fresh water on tap in 
houses, barns, poultry 
houses, and fields. 


Equipped With a 
"Wind Governor’”’ 
Constant pumping 
speed in any wind ve- 
locity —sensitive to the 
slightest breeze and 
safe in a storm— 
makes Monitor 
Sky Power de- 
pendable for a 
year around fresh 
water supply. 












































You can sell a Monitor Sky Power 
Windmill now as the first step in 
the farmer’s running water system. 
When pressure tank and automatic 
controls are available they will 


bring you profitable follow-up sales. 


Capitalize on the possibilities this 
new market offers! Write your 
nearest Baker Branch. 


































* BRANCHES * 


BAKER MANUFACTURING CO., EVANSVILLE, WIS 











BAKER MFG. CO.: Minneapolis, Minn.: 
Madison, Wis.; Fort Dodge, la.; Cedar | 
Rapids. la.; Omaha. Neb.: Kansas City. 
Mo.; Enid, Okla: Hutchinson, Kansas | 
BAKER MFG. LTD... Winnipeg, Canada” 
AXTELL CO.: Fort Worth. Tex.: Amarillo, 
Tex.. Lubbock, Tex.; San Angelo, Tex. 





WHATS NEW 


Electrikbroom by 
Regina Corp. 


Electrikbroom weighs 6% lbs., and 





has a quick emptying plastic dirt cup. | | 2 
Has a flexible all-purpose floor nozzle | 
that readily changes from suction nozzle | 





a 


to sweeper nozzle to dust-mop nozzle. 
Can be hung in a closet on hook when 
not in use, and is easily carried from 


floor to floor. Appliance is streamlined | 


for easy maneuverability around and 
under furniture. An above-floor clean- 


ing attachment set is available as extra | 
equipment. The Regina Corp., Rahway, | |} 


NZ 


| Pfeil’s Double DT 


DDT plus Pyrethrum, forms the basis | 


of Doggett, called Double DT, effective 


| two-way insecticide for household spray- 





ing. Product will not stain according 
to maker. Available in pt., qt., and gal. 
sizes. Doggett-Pfeil, Springfield, N. J. 





Horton Table 
Model Ironer 


Horton Mfg. Co., Fort Wayne, Ind., | 


is making a new ironer which is said to 
produce a 


responds to the slightest touch of knee, 
elbow or finger tips. Both ends of the 
roll are open to facilitate handling of 
large pieces such as sheets, table- 
cloths and curtains. 
automatic heat control for different 
types of fabrics. 
forward or backward for easier arrange- 
ment of material without hands coming 
in contact with the shoe. 





sustained flow of heat | 
through a new development which in- | 
| creases speed of ironing, and gives a 
finer finish. Has a single control which | 


Equipped with an | 


Roll may be rolled | © 
) Walways pays te buy a geod tool 


) VAUGHAN & BUSHNELL 













Small tool replacement due to the 
war's ending is tremendous. In war 
time every kind of tool took a real 
beating in an effort to bring the 
Victory that is ours. Vaughan tools 
for over seventy-five years have been 
valuable sales assets to Hardware 
Dealers’ Lines. Vaughan high qual- 


ity material, design and workman- 
ship are your assurance of repeat 
sales that come from satisfaction. 
Investigate Vaughan’s complete line 
of Hammers, Hatchets, Axes and 
Small Tools. 





No. 700 Assortment 


Here is a small tool assortment that 
will sell tools on sight when dis- 
played on your counter. Each display 
consists of 30 assorted chisels and 
punches of various sizes. 









MANUFACTURING CO. 
CHICAGO 3, ILLINOIS 
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Ready SOON — this New 
Sherman 


catalog of 





Brass Lawn 
Hose Goods 





f 
where 


lue to the 
is. In war 
ook a real 
bring the 
ghan tools 
have been 





Hardware 
high qual- 
workman- 
of repeat 
faction. 

nplete line 
Axes and 





Here are your Brass Lawn Hose Goods — a full line of them — 
Hose Nozzles, Hose Couplings, Revolving Sprinklers, Stationary 
Sprinklers, Garden Sprays, Brass Clamps, and many other items 
of genuine, high quality brass. 


This new Sherman line is surprisingly complete, including most of 
the popular Sherman pre-war fittings, and a number of improved, 
good locking new items. 





You'll want this catalog showing the Sherman goods that will be 
available for 1946. You'll want to see what Sherman has, before 
you make any new merchandising plans. 








The best way to get your copy quick is to put in your request now. 


t Write us immediately and get your name on our catalog list. This 
ent that will assure your receiving one of the first catalogs off the press. 
ven dis- 

_— H. B. Sherman Mfg. Co., Battle Creek, Mich. 


Sherman 


Brass Lawn Hose Goods 
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“VISIBLE” GLASS 
MAIL BOX 


NOW! IT HAS 

ENDURING ALUMINUM 

HARDWARE ACCESSORIES 
instead of Steel 


EVERY ONE SOLD BECOMES 
A SALESMAN FOR YOU... 


FEATURES 


@ Contents Are Visible 


@ Saves Time, Unnecessary Trips 
and Exposure in Bad Weather 


@ Body is Heavy Crystal Glass in 
Attractive Stippled Design 


@ Har izing 
Hardware 


@ Large Capacity, 12-in. Deep 
@ Distinctive On Any Home 








Ncwaeed... heed 


Patented 


a ee eo 
TTRACTIVE AND MODERN 


LETTER BOX ON THE MARKET 


For Quick Sales and Good Profits, the ‘Visible’ Glass Mail 
Box creates and supplies an important new year ‘round 
market on a handsome useful new Household Specialty 
which has no competition 
“Glass Retains Its Beauty Always” 

Profit by large postwar home building program. Don't 
overlook this profitable business. Stock and display now. 
National advertising in leading home magazines is rapidly 
increasing the already large demand 


ORDER MODEL No. 32-Al 


GEO. F. COLLINS & CO. 


SAPULPA, 


| SURPLUS NUTS — BOLTS 
WASHERS — RIVETS — SCREWS 


Enormous inventery— 
brand new—practical- 
ly all styles and sizes 
—ever a million 
pounds on hand for 
immediate disposal. 
Greatly reduced 
prices. 


OKLAHOMA 








Call, write or wire 
for list or tell us what 
you need. 





Froehling Supply Co., 1513 N. Wells St., Chicago 10, Ill. 


ASCO 


LEATHER and SADDLE SOAP 












Preserves 
Cleans 
Softens 

: Polishes 

All leather 
except 
suede 


















: & 
FAST SELLER 
25¢ 50c 


GIVES that— 
* Expensive Leather Look” 


THE SECRET IS IN THE 
ASCO L-A-T-H-E-R 
Ask your jobber or write te 









HIRE: 


‘SUNSHINE 


Jreint 


NY 


MADE IN U.S.A. 


ASK YOUR JOBBER 
- POR OUR EXTRA VALUB 
' SEWED PIECE CHamols 


HOYT & WORTHEN TANNING CORP 
MAVERHILL MASS 


PRECISION LEVELS 


Available from stock without Priority 


MACHINISTS’ LEVELS 
Other Levels for Every Use 


Write for New Catalog 
HALL LEVEL & MFG. WORKS 


Established in Geneva. Ohio in 1913 
Hibernia Bidg., New Orleans 12, La. 














COOK’S 
—>NEW— 
SUPER VALUE 
NAIL CLIPPER 
Retail 20¢ 


THE H. C. COOK CO. 
27 Beaver St., Ansonia, Conn. 





Gripper Clips 


Registered U. &. Pat. Offices 


7 


. GIBSON GOOD TOOLS, Inc, e 
Box 268 Orange, Mass., U.S.A. 











FAMOUS "IMP" = DESTROYER 


“Tops” for over 48 
years. Rids furnaces, 
stoves, chimneys of soot. 
Prevents and puts out 
chimney fires instantly. 
Endorsed by Fire De- 
partments. Approved by 
Good Housekeeping and 
Connecticut State. Abso- 
lutely safe. Extra profit— 
fast turnover. Write for 
liberal introductory offer. 


F. C. FOARD & CO. 
Box 481, Dept. H, Bridgeport, Conn. 




















ASCO CHEM. CO. 641 Lexington Ave. B’kiyn 





METAL DUST PANS 


RED ENAMEL FINISH 
HALF-COVERED 


AVAILABLE AT ONCE 
V. H. Worman Associates 


1584 Merchandise Mart, Chicago 54, Illinois 




















Allstel TRUCK 


@ Immediate Delivery 

@ Rubber Tired Wheels 
“Handee Andy” Bag, Box 

and Case Truck. 600 th. 9§ 
Cap. Full size, first a 






ity. Ht, 44”, Lots 
Width, 14”, Streamtined, @ 
i EE i" 
uc in Yo years. Lots of 

Shi im- $118 


pped 
mediately. 19% 10 days. 





A COMPLETE LINE 
77 Ys 442 )' Rae slaaLiorr x's YOUR 
| in The Trade ? sovae 


AMERICAN SHEARER MFG C0, susan HK 


rea firms cash with order, 








Remember When It's 
STOVES— 


Oil—Gas— Wood—or Coal 
Brushes—Paint—Rope 
Kitchen—Farm or— 
Hardware Specialties 


DAVID B. TAYLOR CO., inc. 
Wholesalers and Distributors 
101-103-105 Light Street 
Baltimore 2, Meryland 

















THE WELPROD 


ha 


a a $1922 UST 
110 VOLT Ac-De~ 
WELDER PRODUCTS CO. 
321 BROADWAY Dept. HA-2 NEW YORK, N.Y. 


B evectric| 














TROY 
BEST 


FILE Sanete. Assuces better workmanship end 
safety to user. It can’t split. 





+ 





CRE GAGO—cteane Slee, tape, an Gite eutitty ead 


TROY FILE WORKS 
Troy, Est. 1831 N. Y. 











Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 
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LIVEN UP 
SALES 





WITH 





PRODUCTS 


Public confidence in Lenk soldering 


equipment and solders is reflected 
the extensive use of Lenk products 
a wide variety of industries. 


Displays of Lenk products in your 


store prove you're up-to-the-minute 
service! 





THE LENK LINE IS COMPLETE 
SERVICE AND DEPENDABILITY! 


ELECTRIC SOLDERING IRONS, CORE, WIRE AND 
BAR SOLDER, FLUXLESS ALUMINUM SOLDER, 


ALCOHOL AND GASOLENE BLOTORCHES. 


NEWTON LOWER FALLS 
MASS. 





LENK! 


in 
in 


in 








NEWMAN 


TREE TRIMMERS 
COMPARE 


1. ALUMINUM ALLOY HEADS 

2. BALL BEARING PULLEYS 

3. SPRUCE HANDLES 

4. REPLACEABLE BLADE 

9. LIGHTER WEIGHT 

6. COMPOUND LEVERAGE 

7. CYCLE MOTION-SURGICAL COT 


OTHER NEWMAN TOOLS 


HAND PRUNERS 
GRAPE SHEARS 
HEDGE SHEARS 
LOPPING SHEARS 
POLE TREE SAWS 
HAND TREE SAWS 


SOLD ONLY BY JOBBERS 
MANUFACTURED BY 


NEWMAN MFG. & SALES CO. 


KANSAS CITY 2, MO. 
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WHATS NEW 


Universal 
Pressure Cooker 


Landers, Frary & Clark, New Britain, 
Conn., Minute Savor pressure cooker 
made of aluminum. Has an elliptical 
shaped cover which fits inside the con- 





—— —————eeeee 





tainer rim, providing a simple effective 
closure. Impossible to remove cover 
when pressure remains in the cooker. 
Cooker has a carefully weighed and 


| machined vent weight which maintains 


correct cooking pressure and acts as a 
safety pressure release. Will not fall 
off when handling cover, nor jump off 
during operation. Squeeze-Easy handles 
provide one-hand operation in opening 
or closing, and over-temperature release 
provides safety by discharging all pres- 
sure quickly and automatically if in- 
structions are seriously violated. Body 
and cover made of a special com- 
pounded aluminum alloy that will stand 
high temperatures, and is easy to clean. 
Handles are of plastic and are designed 
to fit the hand. Vegetables and other 
foods cooked in this unit retain their 
natural colors, and loss of vitamins and 
minerals is reduced to a_ negligible 
degree, says maker. 





Roller Chain 
Belt Folder 


An eight-page folder describing Bald- 
win-Rex roller chain belts has been 
published by Baldwin-Duckworth Divi- 
sion, The Chain Belt Co., Springfield 2, 
Mass. Includes a table of specifications 
of the more popular sizes with their list 
prices, and a detailed presentation of 
the roller chain features. 





Devoe Raynolds 
Welcome Home Poster 


Devoe & Raynolds Co., Inc., 44th St. 
& First Ave., New York City, has de- 
signed a colorful banner welcoming 
home the painter craftsmen who have 
completed their period of duty and are 
in the United States on furlough or for 
discharge. A free copy is available to 
any painting contractor, painters’ union 
hall or paint merchant. Designed solely 
to welcome returning members of the 
painting and decorating profession, the 
banners have no advertising matter on 
them. 





















MINUTE MOP Line 
of Cellulose Sponge 
Products 





e Minute 
Bath 
TUB 


BRUSH List, 


Price, 


69c 


Tops for cleaning the bath 

tub easier and faster. 

Ends stretching, straining 
1 


Keeps hands dry, yet 
works up rich, dirt-catch- 
ing lather. Made of Du 
Pont Cellulose —> 
mounted on 

Handle, 18° long. nie. 
ping weight, per gross, 5@ Ibs. 





e Minute 
LAVATORY 
BRUSH 





List Price. . 29¢ 


For Sowing wash bowls and stands 
spotless al 
the time The housewife who delights in —_ 
iness Quickly sees its speed-up Ky how 
tee — untidy, messy fixtures in « 
“ rs ” 
weight, per eress, 4s =" " Te — 





e Minute 
DISH 
MOP 


“Fin Model” 


“35 
Price c 
Most 1 method yet 
for oie coffee makers, 
D rs, jars, bottles—all 
2 china and glassware. 
eliulose Sponge head is 
sectioned and set into handle, resembling « 
paddie-wheel, thet washes clean as you twist 
handle. Packed in counter display cartons of 12 
mops. Shipping weight, per gross, 20 Ibs. 

























e Minute 

WINDOW 
BRUSH List 
Price, 


59c 


There’s a ready market 
indy, x 





ling with less De- 
lly useful te clean ——, 
partitioned windows. W 
block measures 5%” «x 
1%”, with s handle 18” 
long. Packed one gross te 
the case. Shipping weight, 





_\MINUTE MOP (0. 


ee ee ed - et 
* CHICAGO 16 ILL. 






The demand for 
ROYAL Crystal 
glass-top fuses 

is still greater 


than the supply, 








but we're doing 
our best to 


catch up. 





Please 


continue to ask 


your wholesaler 











ROYAL ELECTRIC CO., inc. 


PAWTUCKET - RHODE ISLAND 


WIRE + PLUG and CARTRIDGE FUSES 
CORD SETS + HOLIDAY LIGHTING 














WHATS NEW 


Premier Vacuum Cleaner 


Featuring the Duo-Matic nozzle which 
requires no adjustment except for extra- 
thick rugs, is Premier Division’s Elec- 
tric Vacuum Cleaner Co., Inc., 1734 


Ivanhoe Rd., Cleveland 10, Ohio, model 
21 vacuum cleaner. Equipped with a 
2-speed, ball bearing motor providing 
high speed for thorough cleaning and 
low speed for throw rugs and brush up 
cleaning. Combined action of its suc- 
tion and revolving motor-driven brush 
vibrates the rug and cleans it on a 
cushion of air. Finished in durable 
black crinkle and polished aluminum, 
it has a dirt-finding search-lite. 


Aer-A-Sol 
Insecticide Bomb 


The Bridgeport Brass Co., 30 Grand 
St., Bridgeport 2, Conn., is marketing 
Aer-A-Sol which contains 1 lb. of 3 
per cent DDT insecticide with pyre- 
thrum and compressed liquid freon. 
When valve at upper end of bomb is 
opened, a non-inflammable fog-like mist 
spurts out. It quickly becomes invisible, 


and is suspended in the air from 20 
minutes to two hours and affects insects 
that fly through it. Ideal for use against 
flies and other insects in food markets, 
etc. Can be used as a moth killer also, 
Six to eight second spray is sufficient 
for use against flies and mosquitoes in 
an ordinary size room. 


Parva-Graph for 
Drawing and Measuring 


Parva Products Co., 291 Campbell 
Ave., West Haven, Conn., has made an 
all-purpose drawing and measuring 
device. Designed and mathematically 
calibrated to serve as a square, dividers, 
protractors, triangle, ruler, compass, 
french curve and mitre. Made of 
tough, transparent plastic, it can be 
locked in the 45 deg. position by driv- 
ing a pin into the drawing board 
through two small holes made for that 
purpose. Consists of two parts, combi- 
nation square and remevable mitre 
arm. By varying the position of the 
mitre arm, angles of any degree can be 
formed, and right angle triangles can 
be made with acute angles of any de- 
gree desired. By removing the mitre 


arm entirely and using it as a radius, 
circles can be scribed from 14 in. to 
14 in. in diameter. Can be used to 
square up lumber, scribe a line on a 
board as a guide for rip-sawing, and to 
mitre a 45 deg. angle off the protractor 
in three positions. 


Wooster Foss-Set 
Nylon Brushes 


Bristled with du Pont nylon tapered 
monofilaments process by Wooster 
Brush Co., Wooster, Ohio. Monofila- 
ments are tipped and ground carefully, 
and blended into a tested formula of 
graduated lengths. Brushes are uni- 
form, hold paint, and flow it on evenly, 
smoothly and rapidly, says the maker. 
Designed to be worked in all types of 
paints and thinners, and made by the 
Foss-Set process. 
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Warren Telechron 
Alarm Clocks 


The Warren Telechron Co., Ashland, 
Mass., is making three model alarm 
clocks, which are designed to wake the 
sleeper “unalarmingly.” Shown is the 


“Lite-Call” which has an ivory colored 
plastic case, and will wake the sleeper 
with an audible signal. Has also a 
mechanism which will make any light 
or bed-side lamp flash intermittently, 
if the lamp is plugged into the clock. If 
desired the alarm will come on 10 min. 
later. Feature is especially desirable 
for those who are hard of hearing or 
deaf, but others will welcome it, as it 
doesn’t wake the whole household. 
“Switeh-Alarm” can have the radio set 
plugged into it, and it will turn the 
radio on at a pre-determined time, in- 
stead of setting off the alarm. Also is 
a standard type alarm clock. Will not 
turn radio off, but it can be used to 
turn on an electric light at any given 
time, though not for other appliances. 
Combination clock and clear-toned ra- 
dio is the “Musalarm.” Set the alarm, 
and select station the night before, and 
the next morning, music comes on to 
wake you. An auxiliary buzzer goes off 
10 min. later, and keeps ringing until 
shut off. 








STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION, ETC., 
REQUIRED BY THE ACTS OF CONGRESS OF AUGUST 24, 1912, 
AND MARCH 3, 1933 


OF HARDWARE AGE, published bi- 
weekly at Philadelphia, Pa., for 
September 24, 1945. 

State of New York, County of New 
York, ss. 

Before me, a Notary Public in and 
for the State and county aforesaid, 
personally appeared George H. Grif- 
fiths, who, having been duly sworn 
according to law, deposes and says 
that he is the President of HARD- 
WARE AGE and that the following is, 
to the best of his knowledge and be- 
lief, a true statement of the owner- 
ship, management (and i 
paper, the circulation), 
aforesaid publication for the 
shown in the above caption, required 
by the Act of August 24, 1912, as 
amended by the Act of ‘March 3, 1933, 
embodied in section 537, Postal Laws 
and Regulations, printed on the re- 
verse of this form, to wit: 

1. That the names and addresses of 
the publisher, editor, managing editor, 
and business manager are: Publisher, 
Chilton Company, a 100 East 42nd 
Street, New York 17, N. Y.; Editor, 
Chas. J. a 100 Hast 42nd Street, 
New York 17, Y. ; Managing Editor, 
Kenneth A. Beale’ 100 East 42nd 
Street, New York 17, N. Y.; Business 
Manager, George H. Griffiths, 100 BE. 
42nd Street, New York 17, Be 


2. That the owner is: If owned 
by a corporation, its name and address 
must be stated and also immediately 
thereunder the names and addresses 
of stockholders owning or holding one 
per cent or more of total amount of 
stock. If not owned by a corporation, 
the names and addresses of the in- 
dividual owners must be given. If 
owned by a firm, company, or other 
unincorporated concern, its name and 
address, as well as those of each in- 
dividual member, must be given. 

Chilton Co., Inc., - E. 42nd Street, 
New York, Y.;: C. A. Musselman, 
260 Sycamore Ave., Merion Station, 
Pa.; J. S. Hildreth, York Lynne 
Manor Apts. City Line & Berwick 
Road, Overbrook, Phila., Pa.; Char- 
lotte M. Terhune, 160 F. 48th St., 

. Baur, c/o Chilton 

100 EB.’ 42nd St., New York 17, 

Y.; J. HL Van Deventer, 50 Lake 
Shore Drive, Vails Grove, Peach Lake, 
Brewster, N. Y.: Mrs. Beulah Fahren- 
dorf, 19 Tunstall Rd., Scarsdale, N. 
Y.; Mary M. Acton, 260 Sycamore 
Ave., Merion Station, Pa.; Mabel M. 
Musselman, 260 Sycamore Ave., Mer- 
fon Station, Pa.; Dorothy S. Johnson, 
1115 Fifth Ave., New York, N. Y.: 
Ann E. Tomlinson, c/o Bankers Trust 
Company, P. O. Box 704 Church 
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Street Annex, New York, N. Y.; Ethel 
G. Breen, Trustee u-w of Charles W. 
Anderson, Old -Greenwich, Conn.— 
Beneficiaries: Robert C. Anderson, 
Percival E. Anderson, Charles W. 
Anderson, Jr., Annie L. Clark; John 
Blair Moffett, 1608 Walnut Street, 
Philadelphia, Pa. agg, for J. How- 
ard Pew, J. N. Pew, Jr., Mabel P. 
Myrin, Mary Ethel Pew; Elizabeth J. 
Bailey and Ellwood B. Chapman, 
Trustees Estate of James Artman, 
Deceased, 930 Real Estate Trust 
Building, Phila., Pa.—Beneficiaries: 
Franklin Artman, Vera Watters, Alvin 
Cc. Artman, Elizabeth J. Artman, Mar- 
ion A. Pratt, George H. Pratt, by 
assignment, Edwin Moll, by assign- 
ment; Frederick S. Sly, 149-40 35th 
is Flushing, L. L, N. Y. 

That the known bondholders, 
endieieianin and other security hold- 
ers owning or holding 1 per cent or 
more of total amount of bonds, mort- 
gages, or other securities are: (If 
there are none, so state.) None. 

4. That the two paragraphs next 
above, giving the names of the owners, 
stockholders, and security holders, if 
any, contain not only the list of stock- 
holders and security holders as they 
appear on the books of the company 
but also, in cases where the stock- 
holder or security holder appears 
upon the books of the company as 
trustee or in any other fiduciary rela- 
tion, the name of the person or cor- 
poration for whom such trustee is 
acting, is given; also that the said 
two paragraphs contain statements 
embracing affiant’s full knowledge and 
belief as to the circumstances and con- 
ditions under which stockholders and 
security holders who do not appear 
upon the books of the company as 
trustees, hold stock and securities in 
a capacity other than that of a bona 
fide owner; and this affiant has no 
reason to believe that any other per- 
son, association, or corporation has 
any interest direct or indirect in the 
said stock, bonds, or other securities 
than as stated by him. 

5. That the averaged number of 
copies of each issue of this publica- 
tion sold or distributed, through the 
mails or otherwise, to paid subscribers 
during the twelve months preceding 
the date shown above is (This in- 
formation is required from daily pub- 
lication only.) 

GEORGE H. GRIFFITHS, 

President. 

Sworn to and subscribed before me 

this 24th day of September, 1945. 

Mae A. Gatzenmaier. 
My commission expires March 30, 
946, 











Hold Your 
Customers 


With This 
Quality 
Line— 


The Pecora line is an old “buy-word” 
with the hardware trade. Experience 
has demonstrated over many years that 
there is no satisfactory substitute for 
high quality and it is this extra ability 
of Pecora products to render complete 
satisfaction that has brought customer 
after customer back to the counters of 
hardware stores for “more of the 
same.” Build up your profits with the 
following items: 


PECORA 


CALKING COMPOUND 


A leader since 1908. Will not dry out, crack 
or chip when properly applied. Gun and 
knife grades. 


ROOF COATINGS 

Plastic and liquid forms. Fire resisting, 
weatherproof, sunproof, acid and alkali 
proof. More durable than paint. Costs less. 


WATERPROOFINGS 


“Klere-Seal” and “Varseal” types; also 
Black Asphaltic Waterproofing in paste or 
liquid form. 


ASBESTOS FURNACE CEMENT 
A good and trustworthy friend of every 
furnace repair man. 


METAL & WOOD SASH PUTTIES 
STOVE & BOILER PUTTY 
PERFECT PATCHING PLASTER 


WRITE 
FOR 
BOOKLETS 


PECORA 


PAINT COMPANY, INC. 


Established 1862 by Smith Bowen 


Lawrence & Venango Streets 
PHILADELPHIA 40, PENNA. 
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ON TROUBLE-FREE 
RENTAL SANDERS 


ot, 
o> 


It costs just a little more to build a lot more 
quality into a rental sander. By doing this 
American has found the answer to the hardware, 
paint and lumber dealers demand for trouble- 
free rental equipment. Take the motor, for 
instance ...we pay more for it but the results 
prove the Little American a thoroughly prac- 
tical machine. 

This sander is powered by a special G. E. 
motor. The rotor, shown above, looks like a solid 
piece of metal. In reality it has a one piece 
copper riveted winding that has permanent 
electrical characteristics and is practically inde- 
structible. Built to close tolerances and well 
balanced this rotor, the heart of the machine, 
assures smooth, trouble-free operation. 

Yes, the Little American is a husky, full- 
powered machine that can take punishment in 
the hands of a novice and do a professional look- 
ing floor sanding job. The rotor is just one fea- 
ture of this ideal rental sander; many more are 

described in the latest litera- 
ture. Write for a copy today. 


THE AMERICAN FLOOR SURFACING 
MACHINE COMPANY, 522 SOUTH 
ST. CLAIR STREET, TOLEDO 3, OHIO. 


rtant: American 
floor sanders are now 
available on a 
-ome-first served 
plan. Place your: 


now with 


American 


FLOOR SURFACING MACHINE CoO. 


Special - 3{ROLL - Deal 


ALL WOOD 
DISPENSER 


RACK 


World's 
FASTEST SELLING 


GLASS SUBSTITUTES 


Double YOUR Sales—Triple YOUR Profits with this Special 
Deal—50 sq. yds. of SOL-O-LITE—15 yds. NU-VIA GLASS 
cellulose acetate reinforced with cord fabric—25 sq. yds. of 
GLAZ-FABRIK. Dealer cost only $21.96. Sells for $82.80. All 
nationally advertised and sold by most of the better stores, 
A grade for every demand—a better margin for dealers. 


SOL-O-LITE 


soto-tite 4 GENUINE | EXTRA-HEAVY 
-O-LITE a NTEED 
rao on ett’ ie TWO FULL YEARS 


Admits more health- 
ful Ultra-Violet Rays 
than other Glass 
Substitutes as proven 
by experimental tests. 
Has 124 pre-shrunk 
threads per sq. inch. 
Impregnated with 
a patented weather- 
proof composition, 
that will not run or 
discolor with age in 
service. Feet, yards 
and inches marked 
along the edge. 


25-50-100-Sq. “Yard ROLLS—RETAIL PRICE 35¢ Sq. Yd. 
DEALERS’ PRICE 23V2¢ Sq. Yd. 











2 FULL YEARS 


GLAZ-FABRIK 


Veryinexpensive, 





weighs over 46 pounds 

per 100 yards, making 

it durable and better 

than average. Made up 

to quality standard, not 

down to price. 

25-50-100-Sq.-Yard ROLLS—RETAIL PRICE 


DEALERS’ PRICE 
NU-VIA GLASS 


Glossy, transparent 
material, clear as 
glass. Made of heavy 
cellulose acetate, re- 
inforced with tough, 
strong cord fabric. 

57e Sq. Yd. 
36¢ Sq. Yd. 
. « Window Displays, Counter 


27c Sq. Yd. 


15-25-50-Sq.-Yard ROLLS—RETAIL PRICE 
DEALERS’ PRICE 
FREE SELLING HELPS 


Cards, Circulars, Newspaper Mats, Sample Cards, etc. Write us. 
DISTRIBUTED BY RELIABLE JOBBERS EVERYWHERE 


IE COMPANY 


4301 North Ave. Chicago 37, lil. 
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ets look to the 
FUTURE! 
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W E are rapidly reconverting to our full i, 
civilian production, so Lawson Bathroom ih. 
Cabinets will soon again maintain their 
position of leadership, backed by 129 
years of manufacturing experience. 

Lawson Bathroom Cabinets definitely 
set the tempo for smart styling, beauty 
and sound construction. Their high 
reputation for utility and high value is 
nation-wide! 

The Lawson line has always been so 
complete and the range of prices so wide 
that the right Cabinet could easily be 
found for every type of building, to fit 
every budget. And each Cabinet in every 
price range was made to the same high 
standard of quality! 

You may expect great things of the 
Lawson line to come, for it will combine 
the traditions of the past with the finest 
developments of the future! 


WORLD’S LARGEST 
BUILDERS OF 
BATHROOM CABINETS 


THE F. H. LAWSON CO. 
CINCINNATI 4, 


129 YEARS 
OF QUALITY 


OHIO we 9 
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WIDE OR NARROW NECK 


DE LUXE GLASS 
COFFEE VAC 


HAND DECORATED OR 
PLAIN GLASS 


HE war is won!...now 
... product by product, 
White Cross Electric Table 
———— are marching 
back, greater than ever. Now 
available are the smart, con- 
venient, gas or electric, wide 
or narrow neck Coffee-Vac 
models shown above. 
These efficient and luxuri- 
ous coffee-makers come to 
you in eight cup size only ... with a choice of platinum 
banding —— glass... wide-neck models complete 
with hinged decanter cover and double-purpose top 
cover with funnel holder of attractive, durable bakelite 
... Specially designed features insure tight seal and per- 
fect vacuum. Full-flavor, full-strength every time. Clean, 
easy, fast filtration... THESE ARE NOW AVAILABLE! 
NOTE: Narrow-neck models are similar to 
those illustrated above—but less decanter cover. 


* * * 


WHITE CROSS Preview 


As materials and facilities become available, White Cross will 
offer an all-star production including our best “‘performers’’! 


THE AUTOMATIC POP-UP TOASTER 
HIGH SPEED HOT-PLATES 
1000-W LIGHT-WEIGHT AUTOMATIC IRON 
WAFFLE 1RONS—SANDWICH TOASTERS 


... And many brand new products for greater convenience, service 
and freedom for America’s homemakers. 


* 
White Cross Delivers the Trend of Tomorrow... Today! 


LEADING JOBBERS EVERYWHERE 


A RORRNB He RE 
NATIONAL STAMPING & ELECTRIC WORKS 


3220 WEST LAKE STREET ° CHICAGO 24, ILLINOIS 
i aa a 
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Dependable 
for 68 years 


ee eS 


ae ACKGIN 


WHEELBARROWS — LAWN ROLLERS — CONCRETE CARTS 
SALAMANDERS — DRAG SCRAPERS — MORTAR PANS 


DIAMOND <> 
Spring Lock Washers 


MORTAR MIXING BOXES 


THE LINE THAT BUILDS 
UP PROFITABLE SALES 


Quality-built throughout and made for long, 
hard, care-free service, the Jackson line is 
complete to meet all requirements. It has 
enjoyed “front line” recognition and ac- 
ceptance over a period of sixty-eight years 
—a fact recognized by leading wholesalers 
and retailers alike. 


You can be assured of prompt service from 
your Jackson Wholesaler because he is as 
anxious to satisfy you as you are to please 
your customers for it means building up a 
profitable business. 


Let us give you the name of the nearest 
Jackson Wholesaler who is at your service 
at all times. 








are designed and manufactured to 
meet two major requirements of indus- 
try—-SAFETY and SERVICE. They’re 
safe because CONTROLLED TENSION 
has been built into every Diamond G 
Lock Washer —a continuous, unfail- 
ing spring tension plus thrust washer 
action that permits full tightening of 
bolts or screws, and locks itself against 
vibration and shock. 


And Diamond G’s give SERVICE 
because only the finest of metals go 
into their fabrication. Rigid labora- 
tory control, torture tests and critical 
inspection assure long life and free- 
dom from flaws and break-down. 


Specify Diamond G’s today! Your 
order will be given immediate atten- 
tion. Prompt delivery guaranteed. 


NOW AVAILABLE—Lock Washers manufactured to 
new standards (S.A.E. and A.S.M.E.). Catalog on 
request, 


GEORGE K. GARRETT CO., INC. 


1421 CHESTNUT ST., PHILADELPHIA 2, PA SS) 
DIAMOND <> PRODUCTS 


JACKSON MANUFACTURING CO. 
HARRISBURG, PA. 
Est. 1876 
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When he asks for 
a Rotary File... 


Two things bring a customer back—quality merchandise and personal 
interest in the customer’s particular requirements. Here is an opportunity 
to give him both. 

Your customer probably has been using the same “tree” or “cone” or 
“flame” shape Rotary File for a long time and doesn’t know that Heller 
Rotary Files come in dozens of other useful shapes as well as in both 
the Ground-From-Solid and Hand-Cut types. Explain the advantages of 
each—how both are made from the finest high speed tool steel—how they 
can be used on all metals including steel, aluminum and bronze, and in 
combination with, or to supplement any Heller Hand File. 

And speaking of hand files, make certain you include a description of 
the Heller NUCUT “Wavy-Teeth” Files—the ‘“two-in-one” file that both 
cuts and smooths at every stroke! Your jobber will be glad to advise you 
on the right stock to meet your customer's needs. 


HELLER BROTHERS COMPANY 


America’s Oldest File Manufacturers —Good Tools Since 1836 
Newark 4, New Jersey °* Newcomerstown, Ohio 


HELLER. HET 


OCTOBER 25, 1945 


é 


! 
* 





TYPICAL HELLER ROTARY FILES AND APPLICATIONS 





SHAPE 


APPLICATIONS 








OVAL 


CYLINDRICAL 
RADIUS 


CYLINDRICAL 
FLAT END 
CONE 


TREE 


INVERTED 
CONE 


BALL 





Cleaning fins in cast water jacket. 
Finishing cylinder heads. 


Smoothing rough welds. Finishing 
cylinder heads. 


Removing burrs from cast handles, 
wheels, bed plates, holes. Finish 
ing motor, frame. 


Deburring tubing, making counter 
sinks, finishing any conical recess. 


Smoothing blades on impeller, 
turbine blades, cylinder heads. 
dished heads. 


Sharpening milling cutters. Re- 
cessed holes. Grinding valve seats. 
Milling flat surfaces. 


Smoothing hollow recesses with 
round contours. Finishing castings. 





WAVY-TEETH 
FILES 


Deburring holes. 
la 
Awarded to the 
Ne 


lewoomer st 
Ohio, Plant. 
















Kryocide B-50 
(ready- mixed) 








Ib. 
also in 3 ib. bags 









Kryocide 










CRYOLITE 


Kryocide is a fast-moving sales 
item. Long a favorite insecti- 
cide of eommercial growers... 
it has now proved its worth to 
home and victory gardeners. 
This summer many more thou- 
sands discovered how well this 
NATURAL GREENLAND CRY- 
OLITE Inseeticide controls 
many troublesome insect pests. 


And there is good, hard-hit- 
ting advertising behind Kryo- 
cide. Again on the air, in news- 
pape: rs, in home and garden 
publications, millions ‘of cus- 
tomers will “discover” Kryocide. 


Order your supply now. An 
effective insecticide, promoted 
by effective advertising, Kryo- 
cide means profits to you. Call 


your jobber now ... 
or write to Dépt. HA. \2/ 


“PENNSYLVANIA SALT 





Minneapolis - Wyandotte - Tacoma 





a distributors benefit from handling one 
line that answers so many building maintenance prob- 
lems. One Sonneborn product sells another. 

Sonneborn Building Savers listed in the Business- 
Finder Chart below are regularly specified by architects 
and used extensively by builders in every type of con- 
struction, and are recognized for outstanding perform- 
ance in building maintenance. 

Cash in on this ready-made market for profitable sales 
in your territory. For details of the Sonneborn Building 
Savers franchise, check list below and write Dept. H-10. 





e | BUSINESS-FINDER CHART 





You Can Sell Ittor © 





* Weerproclinig end dustproolagaew 
‘or old concrete. and terrazzo.floors, 
other conérete surfaces 





”’ Preserving.and finishing wood floors, 
Boo os ocean in One eP- 
” plication: - 


"a 





Protecting. po decorating compet 
and wood floors 

















: pee ‘Luger Improving. quality and ‘workability 
; wes sip anna) a 4 
Cor vas / Sey ae Ad Segui chots of at PRA 
Rone 3 Protecting iron, steel and other 
e ) * CRE eae -metal surfaces, inside and out, 





Protecting and teightoning interior 


























ALUMINUM PAINT ‘and exterior surfaces — 
( ) ' wood, masonry, wallboard, etc. 
ING Caulking, pointing up, sealing, 
COMPOUNDS glazing, etc. 
de oy — machinery bases, structur- 
sg rane al columns, anchor bolts, grids, etc. 
Patching and resurfacing concrete 
necetoc wate ; or wood floors ; 
FLOORLIFE Cleaning and waxing wood floors 
J CLEANER _ | and linoleum iri one application 







"A" ye Pisvrine See 


oh ~ 1000 WIDENER BUILDING, PHILADELPHIA 7, PA. 2 i 
i. New York « Chicago - St. Louis+ Pittsburgh + Cincinnati 2&1 














RE, "D4 Ptotecting exterior masonry walls 
: — - against disintegration due to a 
i sive water absorption — 









TREATMENTS * 
AND MORTAR ‘ 
2oOF COATINGS 


FLOOR 


BUILDING PRODUCTS DIVISION 


L. SONNEBORN SONS, INC. 


88 Lexington Avenue, New York 16, N. Y. 
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CAP AND SI 
STEEL SCREV 
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FERRY CAP 










O hold parts rigidly in place—and to provide for quick, 
easy adjustment—makers of farm equipment and other 
machinery manufacturers specify “Ferry Cap Set Screws.” 













These set screws are case hardened—the hard point bites in 
and holds. They fit perfectly and respond readily to adjustment 


needs. 


“Ferry Cap Set Screws” are expertly made by the first company 
to produce Cup Point Set Screws by the cold upset process of 
manufacture. They embody the skill and experience gained 
in 38 years of precision manufacturing. 


Square head and headless—cup and oval point—case hardened 
—sizes 4” diameter and larger. Carried in stock for imme- 
=4 diate shipment. 
= 

5 


The FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD CLEVELAND 13, OHIO 
EXPORT MANAGER: ERNEST W. LENZ, 280 BROADWAY, NEW YORK 7, N. Y. 


CAP AND SET SCREWS © CONNECTING ROD BOLTS ¢ MAIN BEARING BOLTS © SPRING BOLTS AND SHACKLE BOLTS e HARDENED AND GROUND BOLTS © SPECIAL ALLOY 
STEEL SCREWS © VALVE TAPPET ADJUSTING SCREWS © AIRCRAFT ENGINE STUDS © ALLOY STEEL AND COMMERCIAL STUDS ¢ FERRY PATENTED ACORN NUTS 
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; B-23-S “GREYHOUND” 


—_ —— 


No. 20 COMPASS 














with thousands of other Ohlen-Bishop saws. We rode the jeeps, 
combat cars; we served in the army, navy, the engineers and 
seabees, and were on K-P. I'm sorry it's taken so long, sir, but 
soon we'll all be back to serve you.” 


Ohlen-Bishop is bending every effort to meet the pent-up demand le & 
of your customers for these quality tools. Your own ee 
ments will tell you how big ol 


b it is. 
A big backlog of orders will be filled (we some of them “° 
are yours). When our plans for increased are com- 
pleted, we hope to handle apr oA rsk.ne tel No. 333° 
promptly. * eval DADO 


"I, sir, am one of the saws that went to war. | served, along [ ii 
et 


No. 65 BUTCHER 





OHLEN-BISHOP MFG. CO. 
901 Ingleside Avenue | TAY ae PM No. 225-A CROSSCUT 


Ke COLUMBUS, OHIO 




















Pon ON SURWING WICKLESS S]PVES, 
manets AsO — 








nt, Pa. 
ateas aseasres comes, wonte we 


THE ATLAS tine 


of stove wicking is complete 


TOP NOTCH: Cylindrical type made of high grade cotton yarn, carefully woven to insure 
against binding and sticking. Complete with metal carrier to fit most popular 
makes of oil cook stoves and room heaters. Packed in attractive boxes. 

GLASWIK: The finest kindler on the market. Made of treated spun glass yarn. Will outlast 
the ordinary kindler many times over. Furnished in either 5!/2 ft. individual 
boxes or 100 ft. rolls in widths of %", 1", 1%" and 1%". 

FLAMEMASTER: Made of high grade asbestos yarn, wire-reinforced. Woven to give you 


better service than the ordinary asbestos wick. Packed in colorful boxes of 
either 5!/2 ft. or 100 ft. in widths of %", 1", 1'%4" and 13%". 
VICTORY: An economical asbestos wick which will light quickly, burn without soot and 
produce a hot flame. Boxed in 5!/2 ft. rolls in widths of 7%", 1", 1/4" and 1%". 
Here's a new merchandising rack com- Can also be supplied in 50 ft. lengths. 


lete with 4 boxes GLASWIK KINDLERS 
we veal sales booster! Fill your needs for these lively sellers from one source! 


ATLAS ASBESTOS COMPANY, NORTH WALES, PA. 


Producers of Asbestos Products for 21 years 





HARDWARE AGE 








E 
»lete 


to insure 
- popular 
be 


Il outlast 
ndividual 


jive you 
boxes of 


oot and 


nd 134". 








SQUARE 


= O 

Q) V 
U lioVERT 

a \ R 
R 
E 












5 i 


ozNan 


















B R A N 3 COVERT MFG. CO., TROY, N.Y. 


















The World’s Finest Grass Shear 


The minute the war is over we will be out with our complete new 
D60-Klip line. We believe it will be the finest line of lawn tools 
ever offered. e Quality will be maintained in every particular, and 
the same aggressive policy of advertising and merchandising will 
be back of the line. e It will pay you to remember Doo-Klip. oe ; 


THE LEWIS ENGINEERING }& MFG. CO. 4 
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sscope to get the, 

true life story of all Warren Hgavy Hand Tools.| 
He can tell almost at a glance r the forging, 
e has been exe- 

st grain structure. 


carries thrg ery step of manufacture—se- 


Orging, automatic controlled heat 
blast to remove scale, and testing. 


Warren Tool manufactures heavy hand 
tools exclusively for the railroad and hard- 
ware trades. The Warren-teed line includes 
mattocks, sledges, mauls, bars, and picks. 
The Devil Line includes track chisels, spike 
mauls, claw and lining bars, adzes, flatters, 

ee 3 sledges, and wrenches. 
Metallurgist labée steel and heat treating; be uses the micro- 


scope to check to see that the structure of your Warren Heavy 
Hand Tools is proper for the service the tool is to perform. 


} 


—_/) WARREN TOOL CORP. * WARREN, OHIO 
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It scored an instant “bullseye”! And, ever since 
the day it was introduced, the “bullet” has grown 
rapidly in favor with trade and users. It won its 
nick-name not only through its smooth, stream- 
lined appearance but also by its compact de- 
sign, its efficient, dependable performance. 

The new, improve¢ model of this Fx W favor- 
ite now offers still reater satisfaction to users— 
more profit opportunities for dealers. Its Certi- 
fied Performance takes guesswork out of pump 





selling. The performance record shown on the 


tag which accompanies every F&W pump is your 
guarantee that the pump has met all capacity and 
pressure requirements by actual test. The Fx W 
line includes both centrifugal and reciprocating 
pumps and water systems for shallow, medium 
and deep wells. Every model is backed by our 79! 
years’ experience in water system manufacture, 


BUY WAR BONDS 


FLINT & WALLING MFG. CO., INC. Kendallville, Ind. 
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IF THE SHOVELS you carry began com- 
ing in Cellophane, you probably 
wouldn't be surprised —for nothing 
is too good for the quality line you 
carry. It would not be practical to 
put RB&W EMPIRE Bolts and Nuts 
into fancy wrappings, yet they can 
be even more important to you asa 
reputation-builder and profit-maker. 





A CHICAGO DisTRiBUTOR dropped his 
hand—grab-bag fashion—into his 
RB&W stock and picked up the 
EMPIRE bolt and nut pictured here. 
You'll surely appreciate that the 
clean-cut head, the accurate, well- 
finished barrel, the perfect threads 
are evidence of quality that can be 
merchandised in getting new business 
and holding old business. 








SINCE ITS BEGINNING 100 years ago, 
RB&W has spent hundreds of thou- 
sands of dollars in research and de- 
velopment work to help give dis- 
tributors the highest-quality fasten- 
ers to sell. And RB&W has invested 
in advertising to make it easier for 
distributors who take advantage of 
the extra values in RB&W, to in- 
crease their volume of this profit- 
producing line. 








L177 KEP LOL LEG LE 


| RUSSELL, BURDSALL & WARD BOLT AND NUT COMPANY 


Factories at Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill. 
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Sales Offices at Philadelphia, Detroit, Chicago, Chattanooga, Los Angeles, Portland, Seattle. 
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THE WORLD’S LARGEST 
MAKERS OF VISES 
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CoLDWELLS 


ARE NOW 
IN PRODUCTION 





The Pacemaker 
Hand Driven 
Lawn Mower 


for every essential 
need: industrial, marine, 


farm, automotive. 


COLDWELL lawn mowers are now 
being produced at an accelerating 
pace, and, anticipating increased de- 
liveries of raw materials, our plans 
call for full production by the end of 
the year. We have already shipped 
sample Coldwells to many of our 
dealers and distributors and are 
receiving an increasing number of 
orders every day. 


Coldwells will be shipped first to the 
South and the West Coast to meet 
the immediate consumer need, but 
further shipments will be made to all 
other points well before the spring 
and summer seasons. 





IMPORTANT ANNOUNCEMENT 


Prices have just been established on all 
models of Coldwell lawn mowers, write 
Dept. 13 for prices and literature. 
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Hand tools are a 
basic need in all in-| 
dustries. That's why —! 
even now—the Plomb! 
line includes 756 items 
from midget screw 
extractors to giant; 
wrenches. Here are a| 
few representative ex-} 
amples — Plomb Tool ' 
Company, Dept. A! 
2227 Santa Fe Ave., 

Los Angeles 54, Calif. | 





SCREW DRIVERS 
. 59 styles and 


} 


Ne IRONY 


. wo ie t d 
PUNCHES and a ln ea 
CHISELS 













RATCHETS — and combina- . « » 6 styles and 
. § different tion. sizes. 
drive sizes. « 





DOLLY BLOCKS 
- 6 different shapes! 


a & 


Vee 









PULLERS 
- 22 combinations, 
; large ond smoll. 






SOCKETS 
165 in 5 


drive sizes. 
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p a recent poll, tape salesmen rated trade advertising high on the 
e selling helps. 

‘PAN and DRAGON Friction and Rubber Tape advertising 

is reaching important tape buyers 

th national and sectional trade publications 






Also strongly ba 
tional material avé 
to their customers. 

There’s more tha 
Friction Tapes. They 
PANTHER and DRAG 
high elongation and exce 
Federal Emergency Speci 

For complete information 
agent — write today. 


up this trade advertising program is imprinted promo- 
e to wholesalers and retailers for distribution by. mail 





er help to recommend PANTHER and DRAGON 

e firmly and have high adhesive characteristics. 

Rubber Tapes fuse readily and securely, have 

electrical qualities. All tapes pass ASTM and 
s. . 

hese tapes — or for the address of the nearest 


PANTHER & DRAGON 
friction and rubber TAPES 


Sold Through Recognized Independent Wholesalers 


4 HAZARD 


INSULATED WIRE WORKS 
Wilkes-Borre, Pennsylvania ° Offices in Principal Cities 



















Division of The Okonite Co. 
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— And you'll surely get ‘’em when 

REMOVES THE 
RUST anv UNIGN LEADS PEACEWARD 
SAVES THE into New-line Production! 


There will be no limit on your supply of Union 
Tools and Sporting Goods as soon as our war-ex- 
| panded facilities can be put behind your orders— 








And no limit on Quality, newly-developed out of 
our war-manufacturing experience . . . This 
Quality will be powered by new sALEs features, 
planned to promote fast turn-over and Dealer’s 


profits on UNION 


‘Roller and Ice Skates 
Fishing Tackle 


Chisels and Screwdrivers 


\ Quickly and easily 
removes rust from 
chromium 


@ Now the need for a good rust remover is 
greater than ever before, and here is a twenty- 
five cent seller that is going to town. 
RUST-I-CIDE removes rust in a matter of min- 
utes —it is easy to use—it is an excellent 
chromium cleaner—it removes stains from 
sinks and toilet bowls. RUST-I-CIDE not only 
sells itself but also helps sell other allied 
products. 

Stock RUST-I-CIDE now! 4 oz. bottles sell for 
25c, 8 oz.—45c, 160z.—75c, quart $1.20. 
There's a good profit and quick turnover for 





Hack Saw Frames 


Gun Implements 
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THE MASTIC STRIP OF 


Cele) MIty +4 












































































when 
f I 
Hon! 
HUNDREDS OF THOUSANDS OF BOXES SOLD over the counter by hardware dealers 
t Thecsens from coast to coast since its introduction just a few months ago! 

That's cash-register proof of the enthusiastic, nation-wide acceptance of Strip-Seal, 
| War-€X- the new, streamlined, popular-priced mastic strip of a thousand-and-one uses. 
yrders— Here’s a “loose change” item that’s got what it takes to boost your winter season 

sales and profits . . . all you need to do is put it on the counter . . . if sells itself! 
J out of Every home needs Strip-Seal . . . it plugs, putties, caulks, weatherstrips and seals 
This everything . . . it keeps out wind, weather, water, draughts, dust, dirt, insects, 
‘eatures, vermin . . . it fills cracks and joints in wood, wallboard, masonry, metal, glass, 
Dealer’ tile . . . and no tools are needed, not even a putty knife! 
ealer 8 
Everybody has 29c and every home has cracks and crevices that need to be 
; 6 20 plugged and sealed. Furthermore, Strip-Seal is 
Single Package : cellophane-wrapped to keep it fresh and clean to 
Full Box. .- 1.25 oy , 
handle . . . it is packaged in short, non-wasteful, 
+ S Case of 13 Boxes. 16.25 , ‘ ; 
2 ] convenient and economical strips. 
(RETAIL LIST PRICE) 
HIGHER IN WEST AND DEEP SOUTH ASK YOUR JOBBER SALESMAN ABOUT IT! He 
will tell you what a really hot winter number 
Strip-Seal is . . . he will show you window 
streamers, advertising folders, counter displays 
ivers and other merchandising helps that are yours for 
the asking. 
| Don’t put it off .. . put it on your counter... 
ames and watch it sell! 
nents PE THE TREMCO MANUFACTURING Co. 


8701 KINSMAN ROAD, CLEVELAND 4, OHIO ; 
MOULD ANY THICKNESS 
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HOLLOW SCREW 
ASSORTMENTS 


Fast-selling, over-the-counter Assortments for 
mechanics, repairmen and service establishments. These 
handy and attractive outfits “sample” the screws to your 
customers — start new users coming in for regular quan- 
tity purchases. Sales extend to household users of 
domestic appliances and carry a nice profit at retail. 











JUNIOR KEY KIT 


Seven short-arm Allen Keys 
are included in this strong 
leatherette envelope. They 
fit the hex holes of sizes Nos. 
8, 10, %”", Ae”, 24", "Ae" and 
14” set screws and Nos. 4, 5, 


BOXED ASSORTMENT 6. 6, 30, eS ent 








cap screws. No. 604; list 
Metal compartment box; price $0.50. 


contains 590 set screws,from 
f No. 10 to °s” with keys to 
: | fie. Diagram inside of cover 
lists sizes of screws and 
: wrenches contained in box. 
: No. 602; list price $33.80. 





KEY SET 


This canvas partitioned bag 
contains 11 short arm hex- 
agonal keys which fit all 


screws from and including SET SCREW 
No. 10 up to and including 
1%” diameter set screws. ASSORTMENT 


No. 603; list price $1.75. WITH KEYS 


Used in tool cribs, shops, 
service stations, garages and 
for domestic appliances. 
Popular sizes up to 5”. No. 
608; list price $8.18. 


KEY ISLAND 


This handy key set (left) 
contains 14 keys fitting all 
sizes of set screws up to and 
including 1%"; cap screws 
up to 1"; shoulder screws 
to 1” and pipe plugs to 1”. 
The container is plainly 
labeled to show the correct 
size key to use with each 
screw. No. 615; list price 
$2.35. 





The above Sets and Assortments are made up primarily 
and especially for the hardware trade, to be ordered 
through your Hardware Wholesaler. 


THE ALLEN MANUFACTURING CO. 
HARTFORD 1, + CONNECTICUT, U.S.A. 












































GAS HEATER 
Distributors 








Have 9 Radiant 
Heaters for you 
now* 


ROYAL GAS CIRCULATORS 


AVAILABLE NEXT YEAR 

















































CHATTANOOGA IMPLEMENT & MFG. CO. 


CHATTANOOGA GB, TENN. 


OH, RATS! 


Better to be able to say 
NO RATS!—and that's what 


your customers will be say- 

















ing if they're able to get 
QUICK-DEATH from = you. 
Fortified with Red Squill, 
QUICK-DEATH is really the 
atomic bomb to ratdom. 
Spot two or three of these 
eye-catching, self - merchan- 
dising QUICK-DEATH 
displays in good lo- 
cations in your store 
—and ring up $1.80 
profit per card. Order 
half a dozen of these 
cards from your job- 


ber today. 


“Df Made by Quitkh—It Does the Work" 


irk’s Mouse Jinx uirk's Dog Repel 
irk's Liquid Rat Poison Beir Soot Remover 
irk's Moth Killer wirk's Lacquer Thinner 


OrdersNow from Your Jobber, or Write for Literature 












THE OHIO PRODUCTS CO., NORTH MADISON, OHIO 
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PROFITABLE HARDWARE STORE ITEMS 


CANVA LASTIC  waterproof- 
ing for awnings, binder ean- 
vas tents, tarpaulins, canvas 
automobile tops, linoleum, 
venetian blinds. Dries in 2 
or 3 hours. Not oily or 
greasy. 


CELLTITE Damproofing water- 
proofs, preserves stone, con- 
crete, stucco, tile, brick, 
plaster, wood, plastics, base- 
ments, silos, gymnasiums, 
cement walks, driveways, 
plastered 


EASILY APPLIED— 
LONG LIFE 








RAIN SHED Waterproofs 
boots, shoes, canvas, leather, 
clothing. MAKES SHOES 

= BETTER. AKES 

SHOE SOLES LAST LONG- 

ER. 





“ALL THREE EXCELLENT 
ITEMS''—LIQUID WAX 
SHEPS SADDLE SOAP a 
cleaner and preservative for 
boots, shoes, saddles, leather 
jackets, other fine leather. 
“A very convenient, prac- 

tical product.” 


SHEPS SHOE PASTE water- 
proofs. heary- duty leather 
exposed to weather—work 
shoes, boots, saddles. Used 
by farmers, miners, factory 
workers. 


"A SUPERIOR 
propuctT” 


Sold by jobbers everywhere. 
Inquire of salesmen. 


Mfg. by 








NEATSLENE COMPANY, Omaha 8, Nebraska 


NEW PLASTIC DISCOVERY 








NO MAR, STING OR REBOUND 


NLIKE ANY OTHER HAMMER, the 
Nupla Hammer heals itself when 
dented or deformed. Made with a new, 
flexile plastic head, it hits hard effective 
blows without marring, cutting, or battering. 
Useful to all craftsmen—tinners, machin- 





ists, assemblers, plumbers, etc. — it’s a 





























Write for 
Folder 
and 
Dealer 
Discounts. 


HOW IT WORKS 


Lift pail so as to immerse the 
Chromalox Heat Unit in con- 
tents. Hang on switch lever 
hook. This turns on the heat. 
Remove the pail, the switch 
snaps off. Portable. Weighs 























PREMIER 
Electric 
WATER HEATER 
Made with 
: CHROMALOX 
ys x we 1500 watt 
= ~ Heat Unit 
KK * 
# ae A Hot 
— i! Post-war 
— Seller! 


























about 8 lbs. Shock proof. 
Long lasting, heavy metal construction. 


HOW IT SELLS 


Fast! There are dozens of uses for this item. Folder gives 
many suggestions. Easy to demonstrate. Good margin. Folder 
and prices mailed on request. 


THE NATIONAL IDEAL CO. 


906 N. Summit St., TOLEDO 4, OHIO 


quality tool. Has many advantages. Will not 
explode. Not affected by oil or gasoline. 
Will not chip, or crack. It’s a tool every 
craftsman wants and needs. 








TESTED! FLex-o-cryst | 

thoroughly tested. 
A 6-inch cylinder of Flex-O-Cryst 

(used in head of Nupla Hammer) 

was flattened into a sheet }/, of an 

regained its original shape and size. 

That's how the Nupla Hammer heals 

itself when dented. 
Nupla Hammers are now available for imme- 
diate shipment. Liberal discounts, National 
tradepaper advertising supports sales. Demon- 
nished. Write or wire, today! 

NEW PLASTIC CORP. © 1017 No. Sycamore Ave., Los Angeles 38, Calif, 

A NUPLA HAMMER FOR EVERY JOB 


the new plastic discovery has been 
inch thick and released. Slowly it 
JOBBERS & DEALERS WANTED 
strator counter-card and literature rack fur- 
5 ‘ages 29 WEIGHTS 

















MIGHTY PLASTIC 
but Gentle HAMMERS 
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Shelton 
Planes 


SEVERAL PRICE RANGES 
IN ALL THE POPULAR STYLES 


Block planes, smooth 
planes and jack 
planes. 















ALWAYS 
BETTER VALUE 


Write for full information 


SHELTON PLANE & TOOL Mec CO 








DELIVERIES? 
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While we won't be able to fill every or- 
der overnight, we'll soon be making 
some deliveries of Zipper Top Rubbish 
Burners. And, in time, they'll be avail- 
able in increasing numbers. Yes, and 
you'll find them better looking and faster 
selling than ever before...right on your 
peacetime sales bandwagon. 


PLENTY NEXT 
YEAR... 


a 


HI-LO 
Picnic Stoves 


Hi-Lo Picnic Stoves, too, will soon be 
ready for the huge pent-up demand 
that has piled up. We can’t promise de- 
liveries. this year, but next year you 
can count on plenty. So, watch for 
them. When they return, they'll help 
strike a new high in sales and profts 
for you. 





UNION STEEL PRODUCTS COMPANY 


126 Berrien Street Albion, Michigan 











SHELTON, CONNECTICUT 
PRECISION 
(AMIC VERNIER GAGES 
hen 


NOW RELEASED TO 
THE TRADE 


AMIC PRECISION VERNIER 
CALIPERS 

6” 10” 12” 24” Range 
150mm 250mm 300mm 600mm 
available from stock or on short de- 
livery. 

AMIC PRECISION VERNIER 

HEIGHT GAGES 

10” 18” 24” Range , 
250mm 460mm 600mm available § 
from stock. 


Long “Open-window-type” slider out 


of one solid piece of tool steel. 
ets, no cross members. No riv: 


Base and Slider of Height 
Gages rust-proofed by attrac- 
tive deep penetration—Black 
Magic Finish. 

All hardened parts treated by 
high frequency process. 


Ask for Literatere and Prices 

















AMERICAN MEASURING 
INSTRUMENTS CORP. 
* NEW YORK 18, N.Y. 


240 WEST 40th ST. 








Fabric Cement 


* SPEE-DEE™ 


now on the market, is used for repai all 
fabric and canvas goods including cl 


It is waterproof and flexible. All hardware 
dealers should stock this product for the de- 
mand is very good, especially from farmers. 

Also do not fail to order a stock of “Spee-Dee” 
Utility Cement. This is an all purpose cement 
and works on any material. It gives the best 
of satisfaction, and has a big demand. Your 
jobber can supply you both of these products. 


OWOSSO PRODUCTS COMPANY 
Manufacturers of "Spee-Dee" Products 
OWOSSO, MICHIGAN 
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Machines / Cutting 
wacom Crimping 
; and 

Beading 


STOVE PIPE 
}. FURNACE PIPE 
AA FLAT SHEET METAL 


HEAVY DUTY 
BUILT FOR YEARS OF SERVICE 


Here are machines which take all the hard 
work out of tough jobs. What work savers 
they are. Built for years of dependable 
service. 

These fine sheet meta! working machines 
have been giving satisfactory service for years 
in factories, industrial plants, large and small 
shops all over the country. 

They have been checked by skilled machinists 
and experienced purchasing agen They must 
stand up under the most critical inspections of 
materials and workmanship to prove they will 
continue tu perform perfectly through years of 
service. 

This means they can be relied on, not only 
our eareful factory tests but in addition passed 
most rigid tests of critical technicians, 








HIGH EXTREME 
QUALITY PRODUCTS LOW PRICES 


No. 22 DEALERS Send for descriptive literature. 


BEADING MACHINE Manufactured and Sold by 


CHARLES E. KRAUS MFG. CO. 


929 W. Man Sr. LOvISVILLE, Ky. 











Sandvik Bow Saws 





aH CHRP ETE 


igi dic i 








FAST SELLING Because . 
They Are FAST CUTTING 


© Pulpwood @ Mine Timber 
@ Poles & Ties © Firewood 


For Speedy Turnover and Quick Profits Stock 
The Complete Line of Sandvik Saws. 
Ask your jobber’s salesman or write: 
SANDVIK SAW & TOOL CORPORATION 
47 Warren Street, New York 7, N. Y. 















MODELI25 
Yo Inch Drill 


MODEL 143T 
Yq Inch Drill 
Available in two speeds. 













MallDrills pack the wallop that speeds up and simplifies every drilling 
job in metal, plastics or wood. They are ruggedly constructed to 
withstand hard, continuous use. Light weight and compact design 
add to their adaptability. Easily serviced—commutator can be inspected 
and brushes replaced without dismantling drill. Special steel alloy gears 
and self-lubricating bearings assure increased speed, cool operation and 
long service. Operate on 110-volt, A.C. or D.C. or 220-volt, A.C. or D.C. 


Nationally advertised monthly to Carpenters, Automotive Repairshops, Facto- 
ries, Parte, Contractors and others. Ask your Jobber or write for Catalog. 


MALL TOOL COMPANY 


7702 South Chicago Ave., Chicago 19, Ill. 








Patterns are 
available for 
practically all 
plows, listers, 
middlebreakers in 
No. 1 soft center or 
No. 2 crucible steel 
of the highest quality 
obtainable. Send today 
for catalog and trade 
prices. 


STAR MANUFACTURING COMPANY 


DIVISION OF ILLINOIS IRON & BOLT CO. 
CARPENTERSVILLE, iLLINOIS, U.S.A. (EST. 1873 



























The Hack Saw Frame That 
“CUTS AROUND CORNERS” 


As shown cutting a feed line inside an aircraft 
wing section, this sturdy saw frame makes cuts 
impossible with conventional frames. The K-D 
No. 99 is a one piece noncollapsible all steel frame, 
quickly changed to take 3”, 6”, 8”, 10” and 12” 
blades. One 3” and one 12” blade furnished. 
Ideal for Maintenance 

« Engineers, Plumbers, 
Janitors, etc. From your 
Hardware Jobber or 
direct from the factory. 





Write for full information about other K-D Hard- 
ware items: Ratchet Wrench Sets, Pliers Sets, etc. 


LANCASTER, PENNSYLVANIA 
25 years of ‘Making Hard Jobs Easy”’ 

















More Than 1,000,000 
TAYLOR PADLOCKS 


Delivered to the Army and 
Navy... 


- and more going to the occupation forces. Now 
available in limited quantities from your jobber. 


seans 
PADLOCK 








DOUBLE LOCKING IN @ 200 KEY CHANGES 
HEEL AND TOE OF e@2 HEAVY MILLED KEYS 
SHACKLE @ ONE-PIECE DIE-CAST BODY 


PRICED TO SELL 


outer GBD Products 


TAYLOR MANUFACTURING CO., Philadelphia 7, Pa 


MAKERS OF 
LOCKS — KEY BLANKS — HARDWARE 




















ELECTRICITY Sm 


WILL REMOVE OLD HARD PUTTY 
MORE QUICKLY, MORE EASILY 
AND LESS EXPENSIVELY 
























Don't resort to the old laborious method of 
chipping out hard putty from an old window sash. 
Do it the modern electrical FLETCHER way with 
a FLETCHER Electiical Putty Softener. 


Not only will it do the work in about one-third 
the time, but it will do a 
better job, leaving the sash 
uninjured, . . . also, the 
operator. The old glass lifts 
out and can be used again. 








If you do much reglazing, Type 
this tool is an excellent 

investment. Write for com- a 

plete particulars. resu 

sixty 

the 

Our 

harn 

hard 





THE FLETCHER, TERRY COMPANY 
FORESTVILLE, CONNECTICUT 








& 
‘canoe SCREW ANCHORS 


Wsleevé Simple, positive, easy to 
install. 
Won't drop when bolt is 
removed. 
Usable in concrete, tile, 
brick, wood or any type 
wall. 
Anyone can use them, 
anywhere. 
A profitable, fast moving 
item. 





MOLLY CORPORATION 


Soles Headcvuor 
2-260 GENERAL MOTORS BLDG 122 € — ST 
DETROIT 2, MICH NEW YORK 17,N. ¥ 
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SPRING HINGES 
se 


Spring Hinges 
of Quality 


The quality that is built into Chicago Spring Hinges is the 
result of experience and knowledge acquired during more than 
sixty years of sincere effort and honest endeavor to produce 
the finest line of Spring Hinges obtainable. 





Type 2001 The ‘'Tripiex"' 


Our "Triplex" Spring*Hinges combine quality and design in 
harmony with the most modern requirements in builders’ 
hardware. 


Chicago Spring Hinae Co. 


CHICAGO U.S.A. NEW YORK 






















YES, we Know the war is over 


...BUT 


we still can't make 
prompt delivery on 





Due to unprecedented demands for PRO- 
TEX Stove Top and Table Pads and 
PRO-TEX Burner Pads, and continuing 
shortages of the materials from which they 
are made, we regret to announce that it is 
not yet possible to make prompt delivery 
of these popular items. 


We are doing everything in our power to 
fill your orders as quickly and efficiently 
as possible and shall continue to do so 
until the supply is normal once again. 


BALLONOFF meta. propucts co. 


1820 EAST 37th ST . CLEVELAND 14, OHIO 

















IT DOES NOT MAKE AN ATOM OF 
DIFFERENCE HOW YOU COMPARE ROPES — 
THERE IS NO SUBSTITUTE FOR QUALITY. 


Backed by 141 years of manufacturing experience, FITLER 
ROPES are known for their strength, durability, water- 
repellency and flexibility. 


THE EDWIN H. FITLER CO. 


Manufacturers of Quality Rope for Over a Century 
MAIN OFFICE 
5625 Tacony St., Philadelphia 24, Pa. 


OCTOBER 25, 1945 











Qar close supervision 
of every detail results 


in unexcelled quality 


_qurability—econem?> 


“The Right Glove 





ry Job” 





For Eve' 
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DEARBORN 


WORLD'S FINEST, SAFEST 


GAS HEATERS 


Inerease your profits. Join the swing 
to Dearborn, the complete line of 
vented and unvented heaters offering 
outstanding Safety and Convenience 
features plus Matchless Performance. 
It’s the Quality line that leads in sales 
from coast to coast. 


FEATURES THAT SELL 


Ultra-smart Appearance—Air Insulated 
Cabinets—HIi-Crown Burners — Auto- 
matic Lighting—Syphonaire Chassis— 
Super Glo Radiants — A.G.A. Ap- 
proval. These are features that make 
Dearborn heaters truly Outstanding. 
They Offer a Talkable — Visible and 
Saleable difference. 


WRITE FOR LITERATURE 


AIR COOLED CABINETS 
For Safety 


Air Insulated Cabinets end the Gre hasard. The cabinet never gets het. Yes, you 
eam install it against the wall—tight. No blistered dwork. No eur- 
fingers. No burned furniture. The syphensize chassis is the 
Dearborn’s famous cool cabinet feature is a major cos- 








tribution to safety 


st a 
Mix. oan. 





FAMOUS HI-CROWN BURNER 
with Blue Flame Pilot Light 


ALL Dearborn Heaters have this costlier but definitely superior Hi-Crowa Burne 
and Blue Flame Pilot Light. You get umequalled burner performance plus the 
convenience and safety of Automatic Lighting. 


DEARBORN STOVE COM N 


8256 Milwaukee Ave., Chicago, Iii. 3625 S. Grand Ave., Les Angeles, Calif 
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: ’ Le Cres-Lite Syncunome is a quick-drying, : 
is pret 







synthetic resin, o:! paint. It contains 
oe || 325 mesh pure aluminum pigmer 
. v 
-_ ost One coat of SYNCHROME comp 


covers most surfaces with a 

finish unsurpassed for its r 

oe , to heat, moisture, fumes, weather and 
—— corrosion 

Its high hiding power and durabilit 


make it the best protect: rating for 





tanks, stacks, roofs, metal, concrete 


brick and other types of structures 


and equipment 


CRESCENT BRONZE POWDER CO. 


106 W. ILLIMOIS ST., CHICAGS 18, ILL . 1041 $. FLOWER ST. LOS ANGELES 15, CALIF 


WRITE FOR YOUR FREE COPY OF A GUIDE TO USING ALUMINUM PAINT 








CLARK GEM FLUE 





Embossed type 


Featuring 





#1 Cem 


Attractive new 
series of pictures 
lithographed on 
metal blanks per- 
manently clenched 


STOPPERS 






5S Flue Stopper 


into the face of the flue stoppers. Folding wire fasteners 
attached to slots raised from the metal of the blank. 


Specifications for the complete line 


Blank 
Diameter Fasteners 
#3 Gem 8-17/64” 6” or 7” Wires 
#8 “ 9-%”" 7” or 8” “ 
= ~ 7-29/32” eer = 
#0 “ 5-34” 4” o 
#5 Flue 8.19/64" Adjustable Bands 


for 5”, 6”, or 7” 


PACKING—1l dozen per carton, 1 gross per case. 


Shipping Weight 
Per Dos. Per Gross 
3 Ibs. 7 oz. 43 Ibs. 
5 Ibs. 62 Ibs. 
3 ths. 7 oz. 47 Ibs. 
«@ 2 Ibs. , 
3 tbs. 13 oz. 47 Ibs. 


Order from Your Wholesaler, or Write Us for 


Reference 


J. L. CLARK MANUFACTURING CO., Rockford, Illinois 
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ALL ALUMINUM 
DIPPERS 


















IMMEDIATE \ 
DELIVERY! 


Here are the gpecifications: 
14” long overall... 7 oz. capacity cup . . . riveted 
and buffed-edge handle; has hook and eyelet for 





$40 


PER DOZE 











hanging . . . sold 12 doz. to the carton, F.O.B. 

Brooklyn . . . shipping weight 20 lbs. 
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Forty years ago Eagle introduced welded construction for 
steel bench oilers, and have been making welded oilers 
ever since. That’s why you can always depend on Eagle 
Oilers to give leak-proof service and to stand up under a 
long life of rugged usage. Eagle Welded Steel Bench 
Oilers are available in sizes 1/3 to | pint with 4, 6, 9 or 12 
inch rigid welded steel spouts; also 7 inch flexible spouts. 


Order from your Jobber 


EAGLE MANUFACTURING COMPANY 
Wellsburg, W. Va. 
ES AA SR 


OCTOBER 25, 1945 











YOUR JOBBER 


Will Shortly Have Good News 
on 


“FISHING REELS 






OCEAN CITY” 


for 


FRESH & SALT WATER 
FISHING 






Ocean Cify Mfg. Co. 


A and Somerset Sts. Philadelphia 34, Pa. 
. 


Makers of Edw. vom Hofe and 
Ocean City Fishing Reels 














NEW PORTABLE WELDER 
SALES SENSATION 
in HARDWARE STORES!! 


For easy sales and 
coinfortable profits 
there hasn’t been any- 
thing like the “SPIT- 
FIRE” Welding-Braz- 
ing outfit in a long 
time. Homeowners, re- 
pairmeh, house super- 
intendents, mechanics, 
farmers, hobbyists all 
are live prospects. 
Sithens say when they display an outfit in their 
window or on the counter—men of all ages stop, look 
and buy. Lists at only $19.95 complete with all acces- 
sories and illustrated instructions. Operates AC-DC, 
110 Volts. Does excellent light work. Ask your local 
distributor or write for information. We'll tell you 
about our sales-building 50/50 cooperative advertising 
plan for dealers. 


Sold Nationally Through Established Distributors. 


SPITFIRE®TOOL CO. 


53 PARK PLACE NEW YORK 7, N. Y. 






























Steel-Fashioned, now as ever, 
means deluxe in Home and 
Kitchen Equipment. The Walt- 
ers line is adapted to today’s 
needs of the Nation’s fine homes 
of the new era. 

Make yours the Steel-Fash- 
ioned store in your community. 

































































) 


4 » a HEAVILY LOADED DRAWERS 


Fiugertife 









BALL BEARING 


DRAWER | 








. Slid 
spss aicaccga e Large, heavy drawers pull out at a touch. 
BIG No sticking or jamming. 

DEMAND @ Ball bearing action... smooth and quiet. 
for pantry and @ Drawers pull out all the way. All contents 
closet drawers, easily reached. 
oe aa © Drawers easily lifted out, but cannot fall 

uffets, : 

: abi- out. 
ay 9 ide-out @ Standard lengths from 15” up. 
shelves, otc. WRITE FOR BULLETIN No. 39-30 








GARDEN CITY PLATING & MFG. CO., INC. 


OGDEN BLVD. & S TALMAN AVE - CHICAGO 8, ILL 
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New"Housekeeping Gloves with 
short fingers 
that always fit 
snug to the tips 













National advertising is creat- 
ing profitable sales for you 


: “ . New Ebonefttes 
t pays you to offer your custom- 
ers these new gloves that give Offer Dealer 
them the improvements they've Advantages, foo 
long wanted. Quick easy-on with- 
out talc; short curved fingers for Only 3 sizes to stock 
comfort and always snug finger- —small, medium, 
tip fit, roomier palm; non-slip ‘erge, fit all hands. 
finish that holds better than bare Full profit Fair 
rade 49c, OPA ceil- 
hands. It pays you to feature ,. = G06, Suter con 
widely popular Ebonettes—order tor, — dozen size as- 
from your Jobber; production  sortment that sells 
is growing. out. 


THE PIONEER RUBBER COMPANY ee Sekar 

Over 25 years of Quality Glove Making Be mee 

306 Tiffin Road Willard, Ohio, U.S.A. arenes 
AOVIRTISID 


Ss New York + Los Angeles J 























READY NOW! 







j y 

Suet ¥ 
BRUSH-TOP ee 
SPOT REMOVER tay * 


Oc at 25¢ | 


© SafeWay Brush-Top Spot Remover 
is preferred because of its Brush Top 
applicator, its non-explosive fluid in a 
spill-proof bottle, ready for instant 
use. Thousands of packages sold every 
day before the war—more thousands 
used in the Armed Forces—and still 
more will be sold now that restrictions are lifted. Plan now for 
your share of profitable SafeWay sales. Write for details. 


SAFEWAY CHEMICAL COMPANY 


5709 Walworth Ave., Cleveland 2, O. 
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SLAYMAKER LOCK COMPANY 
SINCE 1888 © LANCASTER, PENNA. 














RESTORE ROCK-HARD 
PAINT BRUSHES 
TO ACTIVE SERVICE 






Order through your 
jobber in pints, quarts 
and gallons or write 


PRESTORER 


Brush cleaner 


makes the hardest - 
paint brush as TECHNICAL 
good as new. No DEVELOPMENT 
fire hazard. LABORATORIES 
NON-CAUSTIC Tenafly, N. J. 














ARCADE DAMPERS 


The all-steel spindles of Arcade 
Dampers have extra strength 
and make it possible to grind 
sharper points .. . they pierce 
pipes very easily. Made of cast 
iron... accurate in size... 
smooth in finish. 


* 


ARCADE MFG. CO. 
1201 SHAWNEE ST. 
FREEPORT, ILL 





























A Real Christmas Gift 


INSTANT APPEAL for Mothers, Wives, Daughters, 
Sweethearts! Put them on display and see them go! 


HYDRO-TE 










Many colorful de- 
signs. Individually 
packaged in smart 
gift boxes. 


i fs SOFT, PLIABLE oy 
° “, 
yy @' WATERPROOF + 

WASHABLE . 
GREASE- , 
PROOF / 






Easily cleaned 
in lukewarm 
suds. Retain 
style and col- / 
or for longest 

service! 


* 


k: 
Wo. 565 ; List Price per dozen, only $14.40 


Your jobber has stock on hand for im- 
mediate delivery. Many other items. Ask for Catalog Sheet. 


HYDRO-TEX CORPORATION 





566 West Adams St. Chicago 6, Iil. 









la 


Distinctive appearan-e. Tool Steel Blades, highly polished, 
correctly hardened and tempered, securely anchored in Heavy 
Duty Unbreakable Amber and Black Handles. Shockproof. 
Screwdrivers sized to fit every need—il4” to 8” length 
Blades, 3/16”, 14,” and 5/16” diameters. 








AMALITE, INC. °* 1884 Pitkin Ave., Brooklyn 12, N. Y. 


TWO-TONE DELUXE 
-3 UNBREAKABLE SCREWDRIVERS 


The choice of Mechanics, Electricians and Householders who 
demand lity and Service. 

See Leading Jobbers for Stock Items and sales-making 
Assortments, now available with attractive counter display 


cards. seen ne: 










HARDWARE AGE 

















































PUTTY all grades! 


Glaziers, Strictly Pure Linseed Oil and Strictly Pure White Lead 
Grades—each of highest quality in all-metal containers, fairly priced. 
Order NOW from Putty Headquarters. 


LANDEN PUTTY WORKS ° MALDEN, MASS. 








































RKS SELECTED FROM THE HAGN MERCHANDISER 
SAMSON CORDAGE wo AS A CURRENT VALUE LEADER 
° BROWN BLACK leather, bossed in. Semi-stitch] 
BOSTON 10, MASS type construction. (Ne expased. stitching to deteriorate.) Has 


bill divider, 2 utility pockets, replaceable 8 window pass card 
holder. No. 412L.155 new loW victory price $7.80 per dozen. 

























Sead For The Haga Merchandises ois 
CORDS Loe f a 
BRAIDED 7 HY Aa BL ae) Ser 
. WHOLESALE DISTRIBUTORS SINCE 1911 M 

217-225 W. MADISON STREET « CHICAGO 6 
Se oaieceanill 














Black 
Oxide Finish 





This fast cutting, easy operating tool, and other num- 
bers in the Seymour Smith line of nationally known 
PRUNING AND TREE EQUIPMENT — available in 
limited quantities for essential uses. Order only 
through your jobber; he can serve you best. 

GRASS AND HEDGE SHEARS UNAVAILABLE 



















. ‘ 
Distributors until the war effort is served. N 
JONI BH. GRANAM & CO. Ine SEYMOUR SMITH & SON, INC., 900A MAIN ST., OAKVILLE, CONN. 
565 W. Wash. Bivd.,Chicage Specialists in Garden Shears for Three Quarters of a Century sant 
e) i 
leave 
ash. 
by t 
E66 = vent! 
dowr 
= v 
: ron 
—  PAINT& VARNISH for 
HOME LOCKER " 
TWO NEW UPRIGHT MOD- No. ; 
ELS for frozen food storage and REMOVER _ ; 







processing. Style A- 18 cub. ft. 
capacity. Style B- — 


ceConmcdsitck hk (ee THAT MEETS 4. 


capacity. Low price! Tremen- 


vn 





' Please rush illustrated booklet on HARDER [ 


{ freez ( ) upright models ( ) chest model. < rg ry {ion 
ieee i Wiese |S 60 11k 251 












THE SHEFFIELD BRONZE PAINT 
CORP. ..... . Cleveland, Ohio 





TYLER FIXTURE CORPORATION: NILES, MICHIGAN 


* MARSHALLTOWN TROWELS * 


MARSRALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 
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CHRISTMAS NUMBERS—IN STEEL 
XMAS TREE STAND Delivery in 2 weeks SEE-SAW —71/2 ft. 


Adj. New Patented Features Up & D id Whirl A d 
Retail about $1.00 Write Now To— : Retell ender $10.00 


126-40 Northern Blvd. CELADON HOUSE Flushing, N. Y., HA 6-9895 











MAYDOLE HAMMERS | RIXFORD TOOLS 


Famous since 1812 


We have been producing genuine hand 
forged and hand tempered AXES for 
55 years and quality scythes for 123 
years. 
Z Exclusive agencies granted to leading 
Par MEP Peg a ola cate hardware stores in all sections of the 
lay lammers have mn the world’s standard and gi carpen- H 
ters’ choice for over 100 years. Made in a complete line of styles and United States. We also manufacture 
oo Set see products include quality Screw Drivers, Nail —_— cutters, bush hooks, — knives 
ts, Knurled and Octagon Punches, Cold Chisels, Burring Reamers, and grass hooks. Send for catalog and 
“All Steel’’ Wood Chisels, Star Drills, Taps, Adjustable Dies, and * é.. 9 
Screw Plates. Ask your Jobber Salesman or write for literature and press, 


information to 
MAYHEW STEEL PRODUCTS, Inc. ee RIXFORD MFG. CO. 
East Highgate, Vt. 


Shelburne Falls, Mass. Rixford Axe 














THE LEADERS FOR OVER 74 YEARS 
Red Devil Glass Cutters and other glaziers’, 
painters’ tools and machines are designed to the 
times—there’s no substitute for quality. 

Send for Catalog 18 


RED DEVIL TOOLS. Irvington 11,N.J.,U.S.A. 











é - after ar 
An every day necessity for safe and : : clearly the high quality 


sanitary disposal of trash from house . 
or garden. Garbage, rags, paper, PAN } } 

leaves, etc., quickly reduced to a fine | of their manufacture. 
ash. No mess, no sparks. Endorsed 4 } 7 j 
by thousands of users and ware, Eve ae | : 
vention Bureaus. Lights at top, burns ‘ ‘ 
down. No extra fuel needed. Made j ~ BROWN & SHARPE MFG. CO. 
' ' . PROVIDENCE, R. I., U. S. A. 


of weather-proof porcelain enameled | } : “ 
iron, Liberal trade discounts. Write ps 3 \ * 
for circular. : % 

Prices — F.0.B. New York ; - . 4 
No. 1—1'/a bushels—weight 70 Ibs.....$27.00 F , —, £3. ‘ - 
No. 3—3  bushels—weight 100 Ibs..... 36.50 ; — ™ : sags 
No. 6—6  bushels—weight 150 Ibs..... 58.00 A: ee Ce { RB Q re) W N & 4 a ‘a R Dp E 
J. W. Fiske Iron Works—Estob. 1858 Se 


78 Park Place—Dept. 5—New York a HAIR CLIPPERS 











GENERAL SKATE SHARPENERS 


TOOL GRINDERS ‘ : 
SICKLE GRINDERS Oa LAWNMOWER SHARPENERS 
and GARDEN TOOLS 


GRINDING. WHEELS : 
SHARPENING STONES Quality LAWN RAKES 
GRASS CUTTERS 


and 
ABRASIVE FILES Hardware WEED CUTTERS HOSE REELS 


Buy from your regular jobber 


GENERAL HARDWARE COMPANY 


3618 W. PIERCE STREET MILWAUKEE, WISCONSIN 


HAND AND POWER | ) , VISES 





OCTOBER 25, 1945 
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Gassified Advertising Rates 











Help Wanted, Accounts Wanted 
Business Opportunities 
Sales Representatives Wanted 


Set solid, maximum, 50 words....... $5.00 
All capitals, maximum 50 words..... 6.00 
Each additional word......... 10 


Positions Wanted 
i x b ad set solid, maximum, 
DG DOLCE LOLI LEO $2.00 


Allow Seven Words for Keyed Address 
or Your Address 





BOXED DISPLAY RATES 
$8.00 Per Column Inch 





DISCOUNTS FOR CONSECUTIVE INSERTIONS 
5% discount for 4 or more insertions 


Due to the special rate, these discounts do 
not apply on Position Wanted Advertise- 
ments. 


REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
mot currency or stamps. 


Samples of oy Literature, < ~ 
on etc., will forwarded to 


HARDWARE AGE is published every 
other Thursday. Classified forms 
days previous to date of publication. 


Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. 














POSITION WANTED AS BUYER OR AS- 
SISTANT:—Experienced hardware, tools, ma- 
chinery, housewares, etc., auto supplies, parts, 
equipment, retail and wholesale, re-organizations, 
systematizing, sales promotions, perpetual inven- 
tories; capable and efficient executive, college edu- 
cation, married, early forties, clean-cut, versatile, 
Jewish. Can locate anywhere. Presently em- 
ployed. Address Box K-308, care of Harpwarz 
Acz, 100 East 42nd St., New York 17, N. Y. 





HARDWARE MAN FORTY YEARS OF 
AGE, Married. Nineteen years’ experience with 
wholesale hardware, sporting goods, and appli- 
ance dealers. Warehouse office “purchasing de- 
partment” road Salesman, also retail sales ex- 
perience. Would like connection with reliable 
jobber. Living in San Francisco at present, 
prefer more Southern location. Can furnish the 
best of references. Address Box K-309, care of 
aa a Ace, 100 East 42nd St., New York 
17, N. Y. 





SALESMAN, CURRENTLY SELLING 
LEADING JOBBERS and Dealers Texas, Louisi- 
ana Headquartering Houston, desires change con- 
nections. Average earning on commission $16,- 
000.00 yearly past 7 years. Wants saleable prod- 
uct preferably one needing developing with ad- 
vancement possibilities and earnings commen- 
surate with ability. Excellent references. Ad- 
dress Box K-311, care of Harpware Acer, 100 
East 42nd St., New York 17, N. Y. 





A HIGH GRADE SALESMAN WANTS to 
Represent Well Rated Manufacturers in Chicago 
and Middle West on Commission Basis. Prefer 
tested repeat products that can be sold to hard- 
ware jobbers, catalog houses, electrical supply 
jobbers, houseware jobbers and auto accessories 
jobbers. Twenty years’ experience with excellent 
following. Address John C. McCarthy, 6627 Glen- 
wood Avenue, Chicago 26, Illinois. 








MANUFACTURERS LINES WANTED. Sell- 
ing Direct to Dealers and Mill Suppliers for past 
23 years, Hardware, Electrical and Cutlery Lines. 
Have a large following in New Jersey and New 
York. Carry some stock. Address Box K-219, 
care of Hanpware Aaz, 100 East 42nd St., 
New York 17, N. Y. 





WANTED WHOLESALE GENERAL HARD- 
WARE SALESMAN. Also Electric Supply 
Salesman for Arizona Territory. Address Box 
K-300, care of Harpware Acer, 100 East 42nd 
St., New York 17, N. Y. 





sBSey TORE ThE Becta 
Sales-Organization . Boston and 
Warehouse . Dun and Bradstreet rated . 
Plan for Post War now. Address Perkins Sales 
Co., 610 Newbury Street, Boston 15, Mass. 


MANUFACTURER’S REPRESENTATIVE 
WANTS ONE OR TWO ADDITIONAL 
LINES TO SELL THROUGH WHOLESALE 
CHANNELS IN MISSOURI, KANSAS, IOWA 
AND NEBRASKA.—R. L. BRADFORD, BOX 
8138, PLAZA STATION, KANSAS CITY, MO. 





FACTORY REPRESENTATIVE IN A PO- 
SITION to Handle One or Two Additional Lines 
of Merit for Southwestern Territory. Fifteen 
years of good standing with the automotive, hard- 
ware, sporting goods and toy jobbers. University 
Sales Company, Factory Representatives, 3717 
Stanford Street, Dallas 5, Texas. 





MANUFACTURERS AGENTS CALLING 
ON Hardware, Paint, Building Supply, House 
Furnishings, Jobbers and Dealers, to Sell Na- 
tionally Known Fast Selling Paint and Water 
Proofing Specialties. Excellent proposition for 
live wires. Many choice territories available. 
Address Box K-294, care of Harpware AGE, 
100 East 42nd St., New York 17, N. Y. 


WANTED — ESTABLISHED HARDWARE 
LINE TO HANDLE by Reliable, Young, Pro- 
gressive Man. Covered New York State for 
Aluminum Utensil Line since 1923. Know the 
trade and territory. Can produce volume of sat- 
isfactory business with good line. Address Box 
agg care of Harpware Ace, 100 East 42nd 

» New York 17, N. Y. 





PARTNER WANTED to Manufacture New 
Gas, Air Heated Soldering Iron. Something 
New on the Market and a big saving in gas 
and copper, and—more production. Address Box 
K-293, care of Harmpware Acz, 100 East 42nd 
St., New York 17, N. Y. 





WANTED NEW ENGLAND REPRESEN- 
TATIVE ALREADY ESTABLISHED —by 
Manufacturer of Builders’ Hardware of Nearly 
a Century of Business. Address Box K-296, 
care of Harpware Ace, 100 East 42nd St., 
New York 17, N. Y. 





BUILDERS’ HARDWARE, CABINET 
HARDWARE AND TOOL LINES wanted for 
Maryland, Delaware, Pennsylvania, Western New 
Jersey, by Manufacturers’ Representative with 
12 years of Successful Hardware Sales Experi- 
ence. A Thorough Knowledge of the Wholesale, 
Retail Hardware, Lumber and Mill Supply trade. 
Address Box K-220, care of Harnpware Aoz, 
100 East 42nd St., New York 17, N. Y. 


WE OFFER FOR SALE AN IMMEDIATE 
DELIVERY 14 QUART HEAVY DUTY 
GALVANIZED BUCKETS WITH METAL 
WRINGERS ATTACHED; SPRING TYPE 
METAL HEAD MOPSTICKS; WHISK AND 
TOY BROOMS; COTTON MOPHEADS; 
BROOMS OF ALL GRADES. SCOTT PROD- 
UCTS CO., 15225 SARANAC RD., CLEVE- 
LAND, OHIO. 





WANTED — ADDITIONAL PRODUCT TO 
INTRODUCE to Hardware and Building Supply 
Outlets in Virginia and North Carolina by Well 
Established Sales Engineer. Address Box K-306, 
care of Harpware Ace, 100 East 42nd St., 
New York 17, N. Y 





WANTED TO BUY HARDWARE BUSI- 
NESS Northern New Jersey preferable but not 
essential. New York City not desirable. Give 
full particulars in first letter as to location, 
price, etc. Address Box K-292, care of Harp- 
ware Ace, 100 East 42nd St., New York 17, 
Ms We 





MANUFACTURERS SALES AGENCY With 
A Sales Force and Show Room in New York 
City Will Handle Additional Items On A Com- 
mission Basis. Have Contacts with Jobbers, Dis- 
tributors, Chain, Drug and Department Stores. 
Address Zimco Sales Agency, 1133 Broadway, 
New York 10, N. Y. 





HELP WANTED:—Young attractive book- 
keeper, stenographer- typist, full charge office, 
progressive, well-rat New Mexico Retail Hard- 
ware Firm. Permanent position, good salary with 
future for this girl Friday, preference given those 
who desire to locate permanently in New Mexico. 
Address Box K-228, care of Harpware Aoz, 
100 East 42nd St., New York 17, N. Y. 


HELP WANTED:—RESPONSIBLE HARD- 
WARE SALESMAN, under 35, Veteran pre- 
ferred. One who is capable of assisting owner in 
management. ‘This progressive, well-rated New 
Mexico Retail Hardware Firm offers good salary, 
permanent position and future for right man. 
Address Box K-229, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 





PROMINENT OLD LINE’ BUILDERS 
HARDWARE FACTORY—Wants Salesman to 
Call on Southeastern States Hardware Jobbers. 
Commission Basis. Give full back ground. 
Kindred non competing line no objection. All 
answers will be held strictly confidential. Ad- 
dress Box K-301, care of Harnpware Acz, 100 
East 42nd St., New York 17, N. Y. 





HARDWARE STORE MANAGER 


With Full Knowledge of Buying and Merchan- 
dising. Permanent and Lucrative Position for 
Right Man, with Large Progressive Company. 
State age, experience, salary expected. 


Write Box K-303, care of HARDWARE {= 
100 East 42nd St., New York 17, N. 











256 








CAPABLE AND AGGRESSIVE MANU- 
FACTURERS REPRESENTATIVE covering 
North Carolina, South Carolina, Georgia, Alabama 
and Florida Wants Sporting Goods Line, Toys, 
General Hardware, Housewares and Tools. Com- 
plete coverage of hardware jobbers, syndicates 
and department stores. Address Box K-302, care 
. . + Acz, 100 East 42nd St., New York 





MANUFACTURERS AGENTS 
= on Hardware and Automotive Jobbers 
Sell. Complete Line of Screws, Nuts, Bolts, 
Washers etc., put up in attractively packaged 
assortments of Fost-sell sizes. 
business. Liberal Commission. Exclusive Torri 
tories. 
Address Box K-289, care of paneaes AGE 
100 East 42nd 8t.. New York 17, N. Y. 
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HARDWARE BUYER 


Large Midwest Department Store Chain 
Offers Splendid Opportunity to Experi- 
enced Hardware Buyer who is familiar 
with hardware resources. 


Box K-310, care HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 


WANTED MANUFACTURERS 


REPRESENTATIVES 
for “AIR-IN" Vaentilator—Retails at $1.95— 
Constructed of Aluminum Frame, Plastic Louvers 
—Very Attractive. Keeps out rain, sleet, snow 
and insects. Permits ventilation without draft. 
Fits any window up to 35". Plant in production. 


ROLAND W. EVLETH 
101 W. Wharton Ave. Glenside, Pa. 





DISTRIBUTORS WANTED 


if You Want An Exclusive State or County 
Distributorship for Popular $3.00 Fire Ex- 
tinguisher and Can Purchase Reasonable oa 
of Very Profitable Merchandise; and If You H 

The Ability to Organize a Sales Force or Else 
Sell Many Kinds of Dealers Yourself, Write or 
Wire 


FIRE-KILLER MANUFACTURING CO. 
106 North Franklin St., Syracuse 4, N. Y 

















WANTED: MANUFACTURER'S AGENT 


selling to Hardware Jobbers and Better Hardware and 
Paint Retailers in St. Louis, Eastern Missouri and 
Southern Illinois. Well established line of cement and 
chemical sundries that have been consistently adver- 
tised for years. Commission on present volume more 
than $1000 annually but potential possibilities are 
much greater. Sales manager will be in territory 
after January list for interview. For further 
information write to Box 70, Scranton, Pennsylvania, 
giving full particulars regarding qualifications. 


VENEZUELA 


We invite correspondence from American Manufac- 
turers eager for Live and Exclusive Representation in 
Venezuela. Our concern hi 


on commission basis; Hardware, Mechanics Tools, 
Wood Working Machines, Electrical Tools, and House- 


hold Articles. 
CASA SUIZA 
o. ee E HIJO 
P. 0. BOX 1214 CARACAS, VENEZUELA 


AVAILABLE FOR IMMEDIATE DELIVERY 


Metal Kitchen Stools, Bathroom 
Stools, Metal Footlockers, Camp 
Trunks, and New Type Kitchen Step 
Stool. 


Write for price list. Address 


DEFIANCE PRODUCTS CO. 
2840 Church Avenue, Brooklyn 26, N. Y. 











SALESMEN-REPRESENTATIVES 


We Require Representation in All Territories. Sales- 
men Calling On a Hardware Trade, For a 
es’ Soles, and Leather Strips. 

Liberal Commission my Protected Territories. Only 
Those With a Good Following Need Apply. 


OSTER LEATHER COMPANY 
Frankfort S$ New York, N. Y. 











SELL SOUTH AFRICA 


GENERAL MERCHANDISE (PTY), LTD. 
(Affliate of Katz & Lourie, Ltd., Johannesburg) 
(Dun & Bradstreet Rating) 
MANUFACTURER'S AGENT—Est. 1896 
Excellent Coverage — All Africa South of Equator. 
ae G. Richardson, U.S.A. Representative, Perma- 
nent Office, e/e Angle Afriean anes pe. 245 Fifth 

Avenue, New York 16, N. 








LINES WANTED 


In me Same . Arkansas, Louisiana, Mississippi 
and Memphis, Tennessee — by Well Financed Sales 
ion—20 years Selling Electrical, Department 

and Hardware Trade—Warehouse and Display Rooms. 
Best references. Personal conference can be arranged. 


Write Bex K-261, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 





DIRECT FACTORY REPRESENTATIONS 
FOR CHILE AND BRAZIL 
Manufacturers Representatives and Distributors estab- 
lished 1917, highly introduced A-1 os. desires 
exclusive representations all lines HARDWARE 
and kindred trades including Builders. Cabinet, Trunk 
& Suit Case, and Marine Hardware, Cutlery, Wire & 
wire products, electrical appliances, lamp fixtures, 
fluorescent Kees ne ne a electric 
—- = py d Tools, etc. Chie! 

Write te Box K 299, a —e. 


WARE AGE, 100 E. 42nd St., New York 17, N. Y. 





WILL PURCHASE FOR CASH 
ENTIRE STOCKS 
HARDWARE — PAINT — TOOLS 
We also buy and sell Hardware Fixtures. 


WILLIAM BROUDY 
72 Sumner Ave., Brooklyn, N. Y. 
Tel. Evergreen 8-2547, &-1729 














DENMARK 


Reputable Manufacturers Agent desires Agencies for 
Denmark in Builders’ Hardware, Garden Tools, Me- 
chanics’ Tools, Cutlery, Household Articles and Allied 
Lines. Catalogues and Prices to: 


AAGE DENMAN 
18 Aabenraa Copenhagen, Denmark 


NEW GADGETS WANTED 


To Manufacture and Sell Through National 
Sales Organization. Hardware Items Selling 
Under $1.00 Preferred. WILL BUY Ideas or Pay 
Royalty. Manufactured Items Wanted To Sell 
on Exclusive National Basis. 


Address Box K-208, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 














TO THE SMALL HARDWARE OR ELECTRICAL 
MANUFACTURER WHO DOES NOT HAVE 
NATIONAL DISTRIBUTION 
We are nationally known as Manufacturers of a Sue- 
cessful Hardware Article. Although we are not a large 
company, we sell nearly every leading jobber in the 
Country. If you have an article of merit, we offer our 
facilities to either manufacture or sell it for you on 

a fair and cooperative basis. 
Address Box K-286, care of HARDWARE to 
100 East 42nd St., New York 17, N. 


KALAMAZOO POST-WAR FRANCHISE 
OPPORTUNITY 
Kalamazoo — with a New Full Line of Stoves, Re- 
frigerators and Furnaces tied up in one complete mer- 
chandising package—offers franchises to quality dealers 
in certain markets and communities. Kalamazoo, s 
famous name in cooking and heating for 45 years, 
means large volume and profit possibilities for post- 
war. For complete information write to Sales Manager, 


Kalamazoo Stove & Furnace Company 
325 Rochester Ave., Kalamazoo 6, Michigan 














DIRECT FACTORY REPRESENTATIVES 
Selling Leading 


board Can Serve One Additional Line of Merit for 
Part or Entire Territory—Washington, D. ©. to 
Maine, Including Metropolitan Cities and Primci- 
pal Trading Centers. Our Experienced Sales Per- 
sonnel and Long Established Ci ti assure good 
volume. Highest trade references. 
Write Box K-247, care of HARDWARE gas 
100 East 42nd St., New York 17, N. 











OLD ESTABLISHED FIRM OF 
MANUFACTURERS’ REPRESENTATIVES 


covering Central and Midwestern States with Offices 
in Chicago and Kansas City, calling on Hardware, 
Sporting Goods and Houseware Jobbers, can Use 
Additional Lines. Live and Aggressive Representa- 
tion offered to Established Trade. 
Address Box K-307, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








FOR YOUR REQUIREMENTS 
USE THE 
CLASSIFIED SECTION 
OF 
HARDWARE AGE 








Distribution—Present and Postwar 
Established—Reliable— Aggressive 


Covering all classes 
eccounts or you can bill direct 
Write for farther infermation and r-teronces 

















25 YEARS 
PERSONAL CONTACT 


Selling to Leading Jobbers Met. New 


EDWARD WEINGARTEN 


WANTED: GAS RANGES 


for Bottled Gas, Apartment Types, low and medium 

prices. Anxious to secure substantial quantity of 

them a They must have pilot, four burn- 

ers, and roaster. Write VIA AiR MAIL, on 

sesing_ deer iptive literature, giving full specifications 
cos 


FLORENTINO MORAL, APARTADO 9631, 
SUCURSAL 26, MEXICO CITY, MEXICO 














36-40 Bowne Street ushing, N. Y. 
Our business is selling — not just order 





taking. 

One salesman had 8 years of general 
Hardware and 4 of mill supplies, the bal- 
ance have had shop experience. All have 
been selling for years. 

No salesman handles more than three 
lines and then not always to the same in- 
dustry. 

Have acted as manufacturers’ representa- 
tives but will now consider consigned stock 
or will be a wholesaler if we have the line 
exclusive in our territory. 

We contact Architects, Heating and 
Plumbing Engineers and sell production 
items to manufacturers, specialities to job- 
bers of plumbing materials, HARDWARE 
MERCHANTS and others. 

Do not handle competing lines nor de we 
act as brokers. 

Prefer quality items in tools, cutlery, etc., 
but will consider anything of merit espe- 
cially if sold to the independent Hardware 
merchant. 

What do you want sold and how do you 
prefer the accounts handled? 

Address Box K-291, care of HARDWARE AGE 

100 East 42nd Street, New York 17, N. Y. 


ONION SETS 


Best quality—property cleaned, screened 
and graded. 

Let us know your requirements, we will 
be pleased to submit prices. 


OLTHOFF BROS. 
South Holland, Ill. 

















COTTER PINS 


Zinc Coated and Stainless 
Steel Made to Government 
Specifications. 

SIZES: 1/32 x 3/8" 

to 1/4 x 4" 

Large Quantities—All Sizes. 

AVAILABLE AT BIG 
DISCOUNT FROM LIST 


Write Box K-297, care of ees pe 
100 East 42nd St., New York | 
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It’s Time For 


STORM WINDOWS and... 


KEES Gossett Hangers 


Special ‘‘guide flange’’ and extra large “eyes”’ 
make them the HANDIEST of all hangers. 
Doubly convenient . . . one set of hooks serves 
for both storm sash and screens. You can get 
extra eyes or lower halves packed separately. 
CASH IN on the growing popu- 
larity of storm windows . « 
they're real fuel savers. 


F. D. KEES MFG. CO. 


Box K-8 Beatrice, Nebraska 
Distributed Through Wholesale Hardware Trade 


















A. Y. McDONALD MFG. CO. 
Dubuque, lowa 


Makers of Pumps, Plumbers 
Brass, Oil Handling Equipment 


Genwi DOMES & SILENCE 
SLIDE SHLENTLY - SOFTLY - SMOOTHLY 


40c SET - "10c SET- 10c SET SAVE FURNITURE 
& FLOORS - CREATE QUIET 


Leok for name 
"Domes of Silence"’ 

















Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 


Ask your Jobb 


DOMES of SILENCE 
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Allen Mfg. Co., Hartford Conn... 244 
Allen Mfg. Co., Nashville, Tenn.. 73 
Aluminum Company of America.. 89 
Amalite, Inc. 
American Cabinet Hdwe. Corp.. 149 
American Chain & Cable Co.. 102 
American Floor Surfacing Mach 
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American Mfg. Co. 


American Measuring Instruments 
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American Shearer Mfg. Co...... 222 
American Steel & Wire Co....... 146 
American Thermos Bottle Co..... 98 


American Wire Fabrics Corp..... 162 





BIL, .ntds6e muntiebimegsoesan . 4 
Ames Baldwin Wyoming Co....... 185 
Animal Trap Co. of America.... 38 
Apex Oil Products Co.......... . 41 
MD Gs GIG icvdicnececdessecs 23 
Arcade Mfg. “ERC SSE . 253 
Archer-Daniels-Midiand Co. .... 
Armstrong Bros. Tool Co........ 132 
Arvey Corp. + a 
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Assoc. of Gas Appl. & Equip- 
os detcdcouenhied 165 
Atlas Asbestos Co. .............. 232 
Automatic Products Co. ...,,..... 194 
Automatic Washer Co. .......... 158 
Autoyre Co. Suhbndataa@en BS 
B 
Baker Mfg. Co. ............ 220 
Ballonoff etal eee 249 
ere 155 
Barlow & Seelig Mfg. Co........ 22 
 nankedpanencickcéens 198 
eae 153 
Blaisdell Pencil Co. ............. 183 
Bommer Spring Hinge Co....... 203 
EM, dansasecesiccccoves 143 
Brewer & Sons, Chas. A........... 188 
ins of & Stratton Cv ccxxeaene 136 
fe = ees 214 
Brown & Sharpe ae 255 
Buffalo Bolt Co. ........... ca ae 
By-Chemical Prod. Co...... . 258 
c 
Camfield Mfg. Co............... 176 
Camillus Cutlery Co. .......... 159 
Carnegie-Iilinois Steel Corp.. 147 
Celadon House ............. 255 
Champion Hardware Co.. 202 
a Implement & “Mfg. 
Co. F 244 
Cheney Hammer Corp., “Henry 54 
Cheney Metal Products Co. 259 
Chicago Expansion Bolt Co... 216 
Chicago Spring Hinge Co....... 249 
Cincinnati — MT isiccccnseess 68 
_ - arora, 53 
eee Oe GO, De Bis cecscconcs 250 
Cleveland Cap Screw Co........ 55 
Cleveland Chain & Mfg. Co. .... 5 
Collins & Co., Geo. F...... 222 
Columbia Steel Co. ........ . 146, 147 
Col bi ec 1 & Stamp 
PEN bateiudendceies< neces 152 
Columbian Vise & Mfg. Co...... 777 
Continental oe  chdeinnoces 82 
Cook Co. _ eer 222 
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 S € 2 eae 189 
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Corning ‘tune Works "(Consumer 
Prod. Div.) 
Coughlan Co., 6. 
Country Gentleman, 
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Crescent Bronze Powder Co...... 
Cyclone Fence Div............... 
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D-O Decal Company 
Damascus Steel Products Corp. 
CRO GOOG dc cin segecccsvceve 
Dearborn Stove Co... 
Delco Appliance Div. 
Dempster Mill Mfg. 
Detroit Lubricator Co. 
Devoe & Raynolds Co., 
Dietz Co.. The E 

Dobbins Mfg. Co. 
Domes of Silence eth vasina 
Dominion Electrical Sa 





ee reer P F 
Drake Electric Worms, tne........ 21 
Draper-Maynard Co. ............ 154 
Duro Metal Products Co.......... 74 
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oo General Elec. Appliance - 
Gee bedets Ge. ............... 6 








Embury Mfg. Co. ............... 71 
Empire Brush Works ........... . 7 
Empire Level Mfg. Co........... 4 


3 
Enameled Utensil Mfgrs. Council 9 


F 
Federal Tool Corp. 

Ferry Cap & Set y Ha Co. 
Fiske Iron Works, J. W. 
Fitler Co., Edwin H..... 
Fletcher, Terry iis dcwnxees -.. 248 
Flint & Walling Mfg. Co., cove 290 
Foard & Co., Inc., F. C......... 222 






Forsberg Mfg. Co. ....... nthe 216 
EL Ss etasisencerssdenss 1S 
Froehling Supply Co. ........... 22 


Babein. Wile, Ce. sccsccccsscese. 44-45 
Garden City Sotteg a aie Co. 252 
Garrett Co., Inc., Geo. K. ..... 

Gas Appliance & "nacioonen? Mfg. 
SS oak, 9 sciinscdanhenbaabenes 165 
General Electric Co. 
Bldg. Material & Wiring Div.. 
epee 


General Hardware Co. ......... 255 
Gephart Mfg. Co. .............. 259 
Gibson Good Tools, Inc. ....... 222 
Goldweber, Bernard ............. 204 
Gougler Keyless Lock Co., C.L.. 9 
Goulds Pumps, Inc............... 169 
Great Neck Saw Manufacturers, 
DU: ekephadsuasOreidenecderecess 138 
Greenlee Tool Co. .............. 197 
5 | Serer 194 
Guaranteed Products ............ 212 
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Hagn Co., Joseph .......... . 254 
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International Chain & Mfg. Co.. a 
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Johnson Steel & Wire Co., Inc... 217 


K-D Mfg. Co. 248 
Kaul iapastine Agency, Inc., Leo 40 


Kay-Tite Company .............. 67 
Kees Mfg. Co., F. D............ 258 
Kellogg Brush Mfg. Co.......... 205 
Kingston Cutlery Co. ........... 28-29 
Klein & Sons, Mathias............ 

Kraus Mfg. Co.. Charles E...... 247 
Oe eer . 180 

L 

Lamson & Sessions Company 8 
Landen Putty Works .......... 254 
Landers, Frary & Clark...... — 
Lawson Co., F. H...........:. 277 
Leipzig & Lippe, Inc. .......... 180 
BAM Bl Gs ccccvcsecseserssees 223 
Letraw Mfg. Co. .............. 


Co. 
Lewis Engineering & Mfg. Co.... 233 
Libbey-Owens-Ford Glass Co.. 175 


Te Se SSS are 63 
Lindemann, A. J. & Hoverson 2 
ena acobge’ 16-17 
Lockwood fidwe. Mfg. Co....... 105 
Lowe Brothers Co. ...........+-- 178 
Lucas & Co., Inc., John....... 137 
Rafils Reale Ce. .nccccccccccqeess 200 
Lux Clock Mfg. Co., Inc........ 167 
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Mose, © Car Ara dus anebhes: 200 
| SSA 247 
Malleable = Range Co. .. 161 
Marshalltown Trowel Co. ........ 254 
Mascot Stove Company . vo ae 
Mason-Williams Co. ............ 203 
Master Lock Co. ....... Veldacace, ae 
Master Metal Products, Inc. . 185 
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McCormick & Co., . (Red Ar- 

2 Se 211 
McDonald Mfg. Co., A Y....... 258 
McGill Metal Products Co. ...... 211 
McKee Glass Co. .... ebscqe) ae 
McKinney Mfg. Co. 173 
Meyercord Co. (Nameplate Div.) 80 
Mid-States Steel & Wire Co...... 182 
Milcor Steel Co........ 85 
Miller, Inc., Robert E...... . 258 
Millers Falls Co. ......-.-,....... 127 
Milwgukee Stamping Ce.. 212 
Minute Mop Co. Pet cedls 223 
Mirra Chemical Co. ....... oe 
Molly Corp. ges 248 
eautend Whitely Co. . 30 
Mortell Co., J. W.. ; 212 
Murray Ohio Mfg. Ge: . 4! 
Myers & Bro Co, FE...... 4 
Mystic Foam Co .... 206 
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National Aluminum —_. Co. 181 
National Brass Co. . 260 
National Ideal Co. ............. 245 
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National Mfg. Co. .... ae 
National Screen Co.............. 145 
National Screw & Mfg. Co. 261 


National Stamping & Eiee. Works 227 
Neatslene Co. oaee a 

Newman Mfg. & Sales Co. . 223 
New Plastic Corp. .. Jay . 156 
Noblitt-Sparks Industries, Inc.... 52 


Noma Electric Corp. ........... 7 | Townsend, B. W. ..........--000% 214 
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re) Triplex Screw Co. .........0.0005 po 
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Ohlen Bishop Mfg. Co. ......... 232] '" ee 
Okonite Co. ........... . 241 
Oster Mfg. Co. ....... x 215 
Owosso Products Co .. 246 U 
Union Hardware Co. ..........-. 247 
Union Steel Products Co......... 246 
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| “Ra ee . 216 ‘ 77, 146, 147 
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Pennsylvania Rubber Co. ....... 31 
Pennsylvania Salt Mfg. Co...... 230 Vv 
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Petroleum Solvents Corp. ....... 156 | Van Tilburg Co., Noel .......... 154 
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Pioneer Gen-E-Motor Corp....... 57 | Verd-A-Ray Corp. ......---++++++ 172 
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PHONO Ts GI ssscccesccccccess 144 | Westinghouse Elec. & Mfg. al 
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Pyrene Mfg. Co, ....... 201 oar Electrification ........... 69 
Wickwire Brothers, Inc. ......... 88 
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Wiss & Sons Co., J. .....--.+-:- 163 
Ray-O-Vac NS segs tise dred Witt Cornice Co. ocie Svaskcs 
fh 8. eae 255 | Wittie Mfg. & Sales Co. ....... él 
Reflecto Letters Co. .......... 206, 211 | Wood Shovel & Tool Co......... 100 
Remington Arms Co., Inc........ 125] Wooster Brush Co. ..........-+++: 2 
fe oe ae ee hee cS 
e SES a aaiaad 
Richards-Wilcox Mig. Co... 42 | Wright Steel & Wire ee. 
are 187 
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Rockford Brass Works ........... 48 
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Sheffield Bronze Paint _e- ‘iiare 254 
Shelby Spring Hinge Co. . 214 
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FINISH: Green Enamel. 


POST: High carbon welded steel 
tube. (Four times stronger than 
common black pipe.) 7 feet 
long x 12-inch diameter. 


HOOKS: New design, strong. 
heavy, with plenty of line space. 


SOCKET: New design, strong, 
heavy, with plenty of line space. 








PACKED: Four complete posts 
wrapped in heavy waterproof 
paper 


WEIGHT: 56 lbs. per set of four 
posts. 
ORDER THROUGH YOUR WHOLESALIR 





























































































Immediate Delive 


CHENEY METAL PRODUCTS CO. Dept.H Trenton. N. J. 








A) cusromers le FEE 4444 
oa THEIR OWN ||F [ E 4444 


E 
SIGNS |EEEER S555 








i) 
FOR 90% LESS : 
with (c See &| 
ATTRACTIVE ts ele fe bs) 55 5) 
WEATHERPRUF 
EASILY APPLIED 
D-O Decal Letters & Numbers 


LUSTROUS BLACK BORDERS AROUND GOLD 
DISPLAY CARDS & DISPLAY LOOSE LEAF 
STOCK BINDER FREE WITH 1376 FIGURES 
Six Sizes for $20.22 — Sells for $33.70 


SOLD DIRECT OR THRU JOBBERS 


D-0 DECAL CO., 462 E. Fordham Rd., N. Y. 58, N.Y. 


DEPENDABLE SALES AGENTS WANTED 


QWMore Work in Less Time with 




















AUTOMATIC GRIP 


Hold-E-Zees do 
the job better, 
faster. They excel 
wherever screw- 
drivers are used. 
Gripper instantly re- 
leased by spring action, 
sliding up out of way when 
not in use. Highest quality ma- 
terials throughout. 

UPSON BROS., INC., 86 Exchange St, Rochester 4, N.Y. 


Order 
thru your 
jobber. 














(O77 STABLE 
Hf 





® Manufacture of GEP RODS will be resumed just as soon 
as materials and labor are available. It is doubtful, how- 
ever, if many rods will be ready before next year. Ask your 
Jobber to let you know when he receives his supply. 


GEPHART MFG. CO. 


1020 West Adams Street - Chicago 7, Ill. 


Specialists in Steel Fishing Rods for 
BAIT CASTING © FLY FISHING © SALT WATER FISHING 
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Yes, the time is here and now to build up your volume and profits — to 
do so without a big investment in stock, or endless hours spent pouring 
over catalogs. ' 


The answer is concentration — concentration on a fast selling, protected 
profit, hardware line used in volume by contractors and builders. 


The Dexter-Tubular is such a line. Dexter is the originator of tubulars; and 
today, with the established Dexter background of experience and speciali- 
zation, offers the complete selections, the proven appeal and dependa- 
bility, that have won leadership. 


A direct factory representative covers your territory — is at your service. 
He spends his entire time in your territory; is a specialist in the field of 
hardware merchandising. Your letter addressed to the factory in Grand 
Rapids will assure a prompt call from him. 


NATIONAL BRASS COMPANY, Mfrs. 
Grand Rapids, Michigan 


Sales Representatives in NEW YORK BOSTON MILWAUKEE COLUMBUS, Ohie 
TAMPA DETROIT PORTLAND, Ore. ST. LOouIS BALTIMORE FORT WORTH 
CHICAGO PHILADELPHIA LOS ANGELES KNOXVILLE 


a 

















MAKERS OF BUILDERS, CABINET. SCREEN DOOR AND 









Dexter-Tubular 
fits the bore 
of a stock 
FACTRI-FIT door 








Standard specifications for 
the Douglas Fir Factory-Fit 
door and Dexter-Tubular 
latches go hand in hand. No 
alterations or changes neces- 
sary. Only tool used is a 
screw driver. Simply insert 
Dexter-Tubular latch, mount 
trims, and the installation is 
completed. 


‘NAAN 





SHELF HARDWARE 











TOUGH ENOUGH 
TO TIGHTEN 


TIGHT! 





A good fastener is one that holds tight, whether it be a 
screw, bolt, nut or other type of fastener. 

If it seems absurd even to mention such an obvious 
fact, consider the numberless times you have observed 
fasteners that did mot stay tight. Remember the trouble 
they caused? 

Good fasteners that can be tightened tight, for keeps, 
are made from high grade materials by the most advanced 
methods. They have strong, clean threads that give a firm 
grip. Screw heads have slots of proper depth, well centered, 
free from burrs. Bolt heads and nuts have sharp corners 
and smooth sides. Pieces are properly dimensioned and 
uniform as to style and size. 

Meeting the exacting requirements for aircraft fasteners, 
to which most of our production has gone in recent years, 
has qualified us to serve the hardware trade better than ever 
before. In addition to high quality, the “National” line is 
the most complete line of fasteners made by one manufacturer. 


THE NATIONAL SCREW & MFG. CO., CLEVELAND 4, O. 
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